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Plasma Vs LCD, 
HD-DVD Vs Blu-Ray 
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Digitally Yours: 
Your Computer as an 
Entertainment Hub 







Bang & Olufsen BeoVision 9 Home Theatre System 


Film Songs 
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Devotional 
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ball 2.1 multimedia Speaker Full Wood Speakers 
Wooden cabinet for realistic bass effect | Active separating circuits for frequencies wood SOUND. GooD souy 


Satellite speakers with wooden cabinet for deep and pure sound | Magnetically shielded 


Compatible with DVD players, VCD Players, Music System, TV, PC / Laptop, MP3 Players, et 
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BATHING LUXURY 


rokaindia.com 


A510 
7 Massage Bathtub 
1850 x 1500 x 720 mm 


Luxury at its best 

Submerge in the whirlpool of luxury or simply appreciate the style 
Glamourous is the ambience, that skips your heartbeat for a while 
Indulge in the ocean of serenity, that makes your bathing worthwhile. 
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Multifunctional Steam Rooms | Massage Bathtubs | Shower Rooms | Shower Systems | Bathroom Furniture | Bathroom Fittings 


IAS ANZ Corporate Off.: Roma International Pvt. Ltd. C-568, Saraswati Vihar, Main outer ring road, Pitampura, Delhi - 110 034 Tel.: 2703 5377 | 78 Fax : 2703 5379 email : info@rokaindia.com 


G Á i Roka Decoré, SCO 302, Sector 29, City Centre, Gurgaon Ph.:0124-4269380 (M)9818174167 Area Representative : Delhi & NCR , 9818174167 

SMR Dealers : Delhi ‘Bath & Marbles: 9810145352, Kanwar Sanitations: 011-20540627, 9312225336, Mumbai: C. Bhogilal West End: 022-26719224 Fax:022-26719200 
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Bhatinda. Bharat Glass House ` 0164-2252181, 9814031877, Batala: Verma Bath Collection: 01871-500089, 9815988000, Patran Ganpati Marble anitary 95213, 9 

angroor: Laxmi Traders: 01672-232153, 9356393553 





Home Entertainment 


or those on the right side of 35 (no prizes for guessing which side that is), 

it seems like another age when entertainment meant a visit to the local 

cinema hall or a circus and LPs and spool tapes were giving way to audio 
cassettes. No wonder, for Generation Z, BC stands for Before Cable, a cheeky 
euphemism to mark the advent of the technology avalanche that has hit Indian 
homes over the last decade-and-a-half. 

Entertainment today, all within the comfortable confines of your home, is 
just another frontier in the evolutionary process of our desire to master 
technology. Music has gone the iPod way, movies now mean only home 
theatre systems to many people and home entertainment simply stands for 
tech, tech and more tech. 

But this invasion of technology into a domain as simple as entertain- 
ment means that you are flooded with choice—so much so that it's sometimes 
difficult to make sense of the multitude of options on offer. That's why this 
issue of BT More tells you in simple de-jargonised terms (we can almost see 
many of you asking in bewilderment: “What's that?") the various issues you 
should consider while buying TVs, home theatre sytems, audio systems, pro- 
jectors and the like. 

But even as technology marches on towards increasing degrees of perfection, 
innovation seems to have come a full circle in some spheres. Turntables, vinyl LPs 
and acoustic sound are all coming back—albeit in higher technology avatars than 
the ones known to the personable grey haired lot we call Dad and Mom. 

This issue of BT More brings to you the best and the latest in home ent- 
ertainment systems that money—and taste—can buy. Our compilation is, by 
no means, exhaustive. It cannot be, but it will, hopefully, add something to your 
existing knowledge base on the subject. 

Happy entertainment. 
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A GUIDE TO HOME ENTERTAINMENT 





What TV Should 


| Buy? 


Here are all the issues you should 


consider before buying 


a television set. 
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Cinema Paradiso @ Home 
Home theatres are about creating 
a cinematic experience within your 
den. Here's how. 








Project Your Fantasies 

If you have the space, and the 
inclination, you can get yourself a 
good projection system for that 
really wide-screen experience. 





; Feel Your Music 


Choosing your music system is both 

easy and difficult. We present 
options that you may want to 

consider. 


And One Remote to Rule 
Them All... 

You don't need half a dozen remote 
control devices for your array of 
gadgets. Just get a universal remote. 


Going Retro 

Turntables may mostly be toys from 
a bygone era, but some hi-tech 
manufacturers still make them. 


My Favourite Home 
Entertainment Options... 





Darshan Mehta 


Five top executives of India Inc bare 
their hearts on how they like to chill 
out at home. 


For the Gamer in You 
Gaming consoles have emerged as 
the new home entertainment hubs. 


) Turn Your Computer Into 


Your Home Entertainment 
Console 

Yes, you can actually do that and 
more. Here's how. 


. FormatWars 


Battles between the TV and music 
(storage) space. Read on to find out. 


The Future of Home 
Entertainment 
Guest Column by R. Zutshi. 


Miscellany 
A listing of the best gadgets in 
the market. 
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Whether it is music or complete silence, our homes are suited for your every need. 
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-oose yourself. Enjoy life. Experience pure bliss. 
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GAURSONS INDIA LIMITED 


.GAURS- 


Commitment Abxolute 


BUILDING BETTER INFRASTRUCTURE 


An ISO 9001 2000 Ci 


'05, Arunachal Building, 19, Barakhamba Road, Connaught Place, New Delhi-110001 | Tel: «91-11-23314126, 23314128, 23314138 | Fax: «91-11-23314126 Website : www.gaursonsindia.com | Email : customercare@gaursonsindia.com 
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Kohler Introduces Kohler DIV™ - Custom Showering System 


Ko Co., a global leader in kitchen and bath designs, 
today launched DTV™ - Digital Thermostatic Valve for 
the Indian bathrooms in Mumbai, India. This innovative 
product offers customized showering experience that suits 
any mood and circumstance 

Kohler DTV™ has a collaboration of various spa 
techniques that creates several unique hydrotherapy 
experiences. The DTV's pre-set hydrotherapy experiences 
include: (1) up massage, (2) down massage, (3) wave 
massage, as well as (4) temperature therapy that can either 
run from hot to cold or vice versa. The hydrotherapy 
programs can be combined with temperature therapy; and for 
complete freedom of choice, all showering components can 
be operated individually. The DTV'" valve with its Six ports 
has a flow rate of up to 21 gallons of water per minute (80 
litres per minute) and feeds up to eight showerheads, 
handshowers or bodysprays at the same time 

According to Mr. Sharad Mathur - Vice President & 
Commercial Director, Kohler India Corp. Pvt. Ltd, "Custom 
showering is one of the fastest growing trends in the 
bathroom today and our new product Kohler DTV™ 
enables homeowners to enjoy a spa like treatment that can 
suit their ambience. With the introduction of innovative shower 
experiences utilizing multiple showerheads, hand showers and body 
sprays, we, at Kohler are confident to revolutionize the way we shower 


Star Search 


[o SkyScout utilizes a user-friendly "point and shoot" GPS 
technology that enables stargazers to instantly identify and/or locate 
over 6,000 celestial objects in the sky with the press 
of a button and listen to commentary on the object 
ib and its history. The SkyScout also has a "locate" 
fi feature that allows users to select an object they 
|! wish to view (i.e. Mars) and the SkyScout, using 
illuminated arrows in the viewfinder, will point the 
user to the object. 
A totally unique, one-of-a-kind product, SkyScout utilizes 
patented technology that combines data from sensors measuring 
both the magnetic and gravitational fields of the Earth, along with internal 
GPS and a substantial celestial database to dramatically improve how people 
learn about astronomy, making it much easier and more importantly - 
entertaining. 

"SkyScout transforms the night sky into a personal planetarium that 
engages astronomy buffs and stargazers, as well as families, students, 
campers and 'ordinary people' of all levels and backgrounds." 

This is the device amateur stargazers have been waiting for since, well, 
Galileo-a simple tool that tells you what you're looking at in the night sky and 
guides you to what you want to see. No more complex star charts, and no 
more uncertainty about whether that thing hovering in the south is Jupiter, 
Mars or the bright star Spica. A GPS receiver gives the handheld SkyScout 
its position, an electronic compass tells it what direction it's pointing, and an 
accelerometer determines the angle at which it's being held. When backyard 
astronomers peer through the targeting window, the SkyScout identifies the 
chosen object and provides a description on its LCD screen and through 
headphones. For more information please visit http://www.celestron.com 















This customized, innovative product is priced at Rs. 1,79,080 and is 
available at all Kohler Stores. To know more about the location of Kohler 
stores in India please log on to http://www.kohler.co.in. 







Walking just got serious! 


he launch of A-TRACTION underlines ECCO's $. 

continued ambition to be market leader within the ^ 
performance walking segment. Walking is serious. 
No one knows this better than ECCO, who has 
worked with some of the world's leading 
biomechanists in the study of the human foot. 

Now, ECCO has taken everything they know from their intense studies of 
human motion and combined it with the most advanced technology to create 
the ultimate shoe for serious walking. 

The result, ECCO A-TRACTION, is a giant leap forward for performance 
walking technology. Combining ECCO's unique direct injection sole technology 
with high performance Vibrain outsole, A-TRACTION marks new standards on 
the global scene of performance walking footwear. The A-traction also features 
ECCO's own floating shank technology that offers the strength and stability of 
traditional shanks without compromising the flexible fit and soft comfort. On top 
of all this walking technology, A-TRACTION is equipped with interchangeable 4 
inserts for 2 levels of shock absorption customizing the shoe for individual 
needs. ECCO A-TRACTION comes in 2 separate styles ; A- TRACTION E 
SPORT has a breathable mesh and strong lining, whereas A-TRACTION 
CASUAL has a leather upper for casual street usage. 

A- Traction facts 


* Vibram TM walking outsole for superior traction and grip plus added durability. P 

* Direct injected lightweight PU midsole. 

* High walking comfort through full length Receptor technology TM 

* Two removable heel inserts with separated functions both made in PU to 
give the most optimal shock absorbing and memory. The design of the 
insert have been developed with focus on the fit in the heel area and to give 
the shoe an optimal pronation control. 4 
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Z A Guide to Buying High-end ant 
‘(ZB Budget TVs, Home Theatres, 

| Audio Systems, Projectors, 
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I BUY? 


Here are all the issues you should consider 
before buying a television set. kusHan mitra 


SAMSUNG 





uch, this isn't the easiest question in the world to answer. You have a 
stunning array of choices nowadays, from regular Cathode Ray Tube (CRT) TVs, 
which now come in “slim” shapes, Liquid Crystal Display (LCD) or Plasma flat screens, 
and Projection Televisions, which themselves come in a multitude of varieties and 
options. And that does not take into account the hundreds of brands and sub- 
brands and then the promotional offers that do the rounds. 

So this short guide is a primer, to tell you the things you must consider while 
buying a television. Obviously, we are not buying your television for you, and at 
the end of the day, we would still suggest that you go down to your local multi- 
brand electronics outlet to see exactly what you want to buy. 
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` THE BUDGET the very first thing 


to consider is your budget. Obviously, if 
you are looking to spend Rs 10,000, 
your choice is limited to a 21-inch flat- 
screen TV. When you increase your 
budget to, say, Rs 25,000, you will have 
more choices: should you buy a smallish 
LCD, or a large 29-inch CRT? Hit the 
half-a-lakh mark and you'll be choosing 
between 32-inch LCDs and projection 
systems. When it comes to 
LCDs, you could even up- 
size to a larger screen 
at Rs 50,000, but you 
may well be buying 
an obsolete ma- 
chine; that's yet 
another question 
you will need to 
ponder over, be- 
cause LCDs are get- 
ting bigger and 
brighter every year 
(even though the size of 
the leaps is getting smaller). 
Hit Rs 75,000-plus and the pic- 
ture gets very hazy—LCD or Plasma, 
or, if you have the space, large screen 
projection; then, do you want rear-pro- 
jection systems, or should you opt for an 
overhead projector? But then there are 
even more questions: would you want 
"Full High-Definition" or not? We'll 
get to these questions in a while. 


SIZE Before you buy a TV, check the 
size of the room you are buying it for. 
Buying a gigantic television for your 
children’s bedroom may not be the 
smartest thing to do. Also, buying a 
small 21-inch TV for your den could be 
playing it a bit too safe. Not only should 
you keep the room in mind, you should 
also remember to keep in mind where 
you will actually watch the TV from. 
Also, with a variety of formats to 
choose from, the general layout of the 
room should also be kept in mind while 
buying a TV. If you are buying a large 
screen format, and your room has space 




















to spare (and is 
dark enough or 
can be dark- 
ened), a projec- 
tion TV may not be 
a bad idea. In a more 
cramped room—say, 
the master bedroom—an 
LCD TV mounted on the wall may 

be a good idea. 

Follow this simple thumb rule: go 
for a 20-26 inch flat panel TV for a 10- 
12-ft-long room; for a 15-20-ft-long 
room, a 30-34 inch flat panel does the 
trick. Any larger and you should get a 
42-inch flat panel. Really larger flat 
panels look grotesquely out of place 
in most houses; these are usually found 
only in commercial establishments. 


PLACEMENT You really don't 


want to be moving around heavy and 
expensive pieces of machinery around 
too much; so, consider room alignment 
and the placement of the TV carefully. 
Importantly, many newer televisions 
generate a lot of heat and because 
they cram a lot of electronics inside, 
ventilation is a problem, so keep a lot of 
space free around the TV, and never 
cover it; if you do cover it, please ensure 
that you remove the cover completely 
before turning your television on. 


How much of a problem is heat? 
Well, Plasma televisions can get ex- 
tremely hot, and have been known to 
"crack" under it. If this happens, your 
warranty will not cover it. So take care 
of your investment. 


So what should you look 

for in your fancy 

new television? 

According to people whose job it is to 
sell you televisions, there are essen- 
tially three important things you should 
look out for when you decide to go in 
for a new next-generation display (they 
don't even call it a TV anymore) screen. 


Bean is Measured as 


the contrast ratio, which is the 
difference between a “pure black" and 
a “pure white” part of the screen. The 
best of the latest generation of LCD 
screens manufactured by Samsung-Sony 
and LG-Philips have contrast ratios of 
15000:1. A standard LCD TV from these 
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manufacturers will have ratios be- 
tween 8000:1 and 12000:1. 

Less than two years ago, 
contrast ratios were in the 3000:1 to 
5000:1 range. Contrast ratios are 
important because they notify the 
quality of blacks the screen dis- 
plays. Despite improvements in 
technology, a regular CRT TV still 
has the best black resolution. Now, 
there are two problems: LCD and 
Plasma screens have their contrast 
ratios measured differently, so the 
picture quality in 10000:1 contrast 
ratio LCD and Plasma screens can be 
markedly different. Rule of thumb: 
the higher the ratio, the better it is. 

Brightness is a Plasma televi- 
sion's biggest flaw, because the 
plasma field that is generating the 
image has to generate its own 
brightness. If you increase the 
brightness on a Plasma TV, screen 
life can be seriously compromised in 
the long term and in the short 
term, power consumption and heat 
can be issues. On LCD screens, and, 
you might have noticed, on your 
cellphone, the light is not gener- 
ated by the image, but small Light- 
Emitting Diodes (LEDs) on the sides. 
LEDs are extremely efficient users of 
power; that means that a 42- 
inch LCD screen actually con- 
sumes almost the same 
amount of power as a 21- 
inch CRT screen, which is a 
quarter of its size. 

That is why when you 
talk to technical people at 
manufacturers that make 
both LCD and Plasma 
screens, they argue that 
unless you really need a 
huge screen, stick to LCD. 
Picture quality in current 
generation LCD screens has 
surpassed those of Plasma; 
plus, LCD lasts longer and is a 
whole lot cheaper. 
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The television, or, to use the consumer 
electronics term, display system, is the 
hub of a home-entertainment set-up, 
and can be hooked up to a wide variety 
of inputs, to computers and even USB 
cables. Some of the latest televisions 
have Secure Digital (SD) card readers. 
However, when it comes to basic in- 
puts, please make sure that any flat 
panel display you buy has multiple in- 
puts of the following formats: 


The first is the standard video 
format—the yellow connector 
most people are familiar with. 


The second is component video, an 
old analog format that uses a 3-way 
connection instead of one, and can 


The third is HDMI, short for High- 

Definition Multimedia Interface. It is 
the standard connecting cable for 
HD pictures. However, HDMI cables 
are pretty expensive. 


The fourth is DVI or RGB; these 
connectors allow you to hook up 
your PC to the display as well. 


A good TV should come with mul- 
tiple connections—at least two HDMI 
connections and three component video 
inputs and one computer hook-up. 


SAMSUNG 


FULL HD The ironic bit is that 


you don't get High-Definition (HD) 
quality signals in India, unless you 
buy a current-generation gaming 
console, an "upscaling" DVD player or 
next-generation optical media (Blu- 
ray or HD-DVD) player. Standard cable 
output looks poor even on regular 
resolution televisions (which have 
480 lines of resolution, for the record). 
So, on an HD-capable TV, which has 
720 or 1,080 lines of resolution, the 
standard picture looks pixilated, 
which means there is severe image 
bursting. You can reduce this by 
decreasing image sharpness to the 
minimum. 

But, HD is on its way. These signals 
will be beamed into your home soon 
enough. So what should you look 
for in HD? Well, it is quite confusing 
because there are four different HD 
standards—720i, 720p, 1080! and 
1080p. The "i" and the "p" stand for 
"interlaced" and "progressive", 
respectively, and the latter format is 
the "better" one. 

Many LCD and Plasma TVs sold in 
India are HD-capable, but which HD? 
Ideally, a 720p television should be 
good enough for now, but in many 
parts of the world where HD signals 
are already being beamed 
into homes, 1080p is winning 
the battle and is quickly 
becoming the de facto stan- 
dard. So, be sure to ask for a 
1080p television, but do 
remember, that regular TV 
will look crappy on it. 


THE BOTTOM LINE a: 
the end of the day, LCD is the 
future of the television. So, if 
you are looking to buy a TV in 
the coming months, go ahead 
and splurge on an LCD. Carry 
on reading to see some of the 
models currently available in 
the market. 








Voted best spa resort in India by World Travel Awards in 2006 


NOW JUST AN HOUR AWAY 


[he Wildflower Hall, Shimla in the Himalayas, an Oberoi luxury resort hidden amidst 
pine and cedar forests, is now just an hour away by air. 


Shimla is now connected to Delhi every day of the week by Air Deccan. 


[he Himalavan Adventure is a four night experience for a couple, for Rs. 57,000, inclusive of accommodation, breakfast, 
| | 


white water rafting, mountain biking, nature walks, spa treatments and transfers from and to the airport at Shimla. 
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WILDFLOWER 
HALL 


HIMLA IN THE HIMALAYAS 


AN OBEROI RESORT 
India toll free reservations: 1 800 11 2030 or call 011 2389 0606 
E-mail: reservations@eih-india.com, Online: www.oberoihotels.com or contact your travel agent. 
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TELEVISIONS 






PHILIPS 42PF9831/69 


Philips Ambilight technology makes this 
television absolutely breathtaking. This 
HD-ready TV's adaptive lighting system re- 
duces eye-strain considerably. The LCD 
panel has a fantastic response time and is 
pretty close to Plasma when it comes to 
both colour spectrum and response time. 
The only problem with this 42-inch set is 
that it costs almost three times the price of 
similar sized LCD sets from the competi- 
tion, and it is more expensive than larger 
Plasma sets. 

PRICE: Rs 2,49,990 





OL Thlay al 





TOSHIBA 47WL66 

This LCD panel from Toshiba looks a lot heavier than it 
actually is—a massive machine with 1,080 lines of reso- 
lution. The only problem is that at 47 inches, standard 
resolution imagery looks, well, pretty awful. Best viewed 
from pretty far away—we're talking 10 ft-plus here. 
PRICE: Rs 2,24,990 
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SAMSUNG PS50Q9 

Plasma TVs might be going out of fashion according to technologists, but 
this 50-inch behemoth from Samsung is beautiful to look at and the pic- 
ture is even better. Sure, LCD panels are cheaper, but sometimes, the 
colours and resolution on a Plasma just make you wonder, “So what if 
it will go bad in a few years?” It is really that good. 

PRICE: Rs 1,80,000 


SONY BRAVIA 52X200A 

Sometimes, you just want to have a large TV, large enough to take over 
your wall, but displaying the most amazing images while doing so. This full 
HD-compatible, 52-inch TV does that and is large enough for your cor- 
porate boardroom, though it might be a bit much in the bedroom. 
PRICE: Rs 4,99,900 








TELEVISIONS 


PANASONIC 
TX26LX60 


If you want to enter the LCD TV 
realm and don't want to spend 
money that will buy you a 
Maruti 800 with change to 
spare, then this beautiful, albeit, 
not so large (26-inch), LCD from 
Panasonic should do the trick. 
Okay, it doesn't have a PC input, 
but it has HDMI cables and 
supports HD. Again, there are 
better TVs out there, but at this 
price? You've got to be kidding. 
PRICE: Rs 49,990 
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SAMSUNG 
BORDEAUX ART 
LA32R8 


Hey, not all of us have gigantic 
rooms large enough for a mas- 
sive TV; some of us actually want 
a nice, smaller sized LCD, like 
this 32-inch machine. Samsung's 
new Bordeaux range gives very 
good performance, and, cru- 
cially, since the Korean company 
actually assembles its LCD TVs 
in India, they're very affordable 
as well. Again, there are better 
LCD TVs out there (including 
Samsung's own Mosel range), 
but if you can find one at such a 
nice price, please tell us. 

PRICE: Rs 65,000 


All prices inclusive of taxes 
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A Bang & Olufsen home theatre system with a BeoVision 4 Plasma TV, BeoLab 5 loudspeakers and a BeoLab 7 centre speaker 








Cinema Paradiso 


A home theatre system is a collection of gadgets that brings home 
cinema—a good LCD or Plasma TV, a receiver-cum-amplifier, a 5.1, 
6.1, 7.1 or even 10.1 surround sound system and some cables and 
connections. But the home theatre system is actually a lot more 
than these techno toys. It's about creating the cinematic experience 
within your den. And here's how. TEJASWI RATHORE 
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WHAT YOU NEED | 


The major components of a movie 
theatre experience are a large, clear 
picture and a surround sound system. 
So, to build a home theatre, you then 
need to create these elements. The 

basic components of a home 
theatre are: 











Television: A gorgeous picture is the 
focal point of the home theatre sys- 
tem. You need a big screen television 
(at least 26 inches) with clear pic- 
ture quality. 





DVD player or other home theatre 
source: A home theatre relies on 
sharp, colourful video and digital- 
encoded audio. A DVD 
player is by far the most com- 
mon source of home theatre 
audio and video. 


Receiver; To enjoy surround 
sound, you will need a home the- 
atre receiver that acts as the con- 
trol centre for audio; it processes 
audio signals, amplifies them and 
sends them to your speakers. 


Speakers and a sub-woofer: To 
actually re-create the larger than 





life, overall 
excitement of 

movie theatre sound, 

you need at least five speakers and a 
sub-woofer. You can even opt for 
six or seven speakers to hear even 
more channels of surround sound. 


Cables and power protection: Often, 
the little wires and cables get 
ignored. But they are very impor- 
tant. A poor quality cable can de- 
grade the sound quality and can 
considerably reduce the picture 
quality—this is especially 
noticeable in today's high-end TVs. 
And it makes a lot of sense to use 
a power protection unit to safe- 
guard your system from lightning 
strikes and power fluctuation. 


A/V furniture: This will need as much 
planning as buying your system. 
Your room's size and shape, and the 
system you choose will govern the 
kind of speaker stands, brackets and 
seating arrangement you'll need. A 
word of caution: don’t ignore this 
aspect; it will need considerable 
prior planning and expense. 


The Spine of Your Home 
Theatre 


One of the biggest differences 
between watching a movie in 
a theatre and watching one at 
home is the sound experience. 
In a movie theatre, you hear 
the music, sound effects and 
dialogue not just from the 
screen but all around you. So, 
to get the same feel, you need 
a good surround sound system 
with all its components. 


Your home theatre speaker 
system consists of: 

1. Front stereo speakers 

2. Acentre channel speaker 
3. Surround speakers 

4. A sub-woofer 


Front Stereo Speakers: These 
front left and right speakers 
provide a wide sound stage 
that blends with the video to 
create a realistic movie experi- 
ence. The front speakers also 
handle the bulk of special ef- 
fects which move back and 
forth between the two speak- 
ers in sync with the screen im- 
ages. They also create exciting 
sound by reproducing off- 
screen special effects. 

TAKE NOTE: Floor-standing 
speakers work best as front 
speakers, as they provide great 
low frequency response but 
they take more space. 
Bookshelf speakers don't re- 
produce much bass, but they 
are space-efficient for they can 
be mounted on walls. 


Centre Channel Speaker: This 
speaker is the unsung hero of 
your home theatre sound 
system. While watching a 
movie, 50 per cent of the 
sound track, including almost 
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Home Theatre 


Placing a sub-woofer near a wall or in a corner will increase the bass impact noticeably 


all dialogues, is delivered by this 
speaker. The purpose of this speaker 
is to keep the sound anchored to 
the on-screen action. Hence, it is 
important for a well-balanced 

home theatre system. 

TAKE NOTE: The Centre Speaker should 
be placed just below the TV; so, its 
size should be appropriate to its place- 
ment. The placement of this speaker 
largely depends on where and how 
your TV is placed. 


| | As the name sug- 
gests, these produce surrounding/am- 
bient sound like footsteps, blowing 
wind, rain drops, etc. They give 
directional effect to sound, thus, put- 
ting you at the centre of all the action. 
A typical 5.1 channel surround sound 
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system has two surround speakers but 
you can use one or two additional 
speakers as "back surrounds" in a 6.1 
or a 7.1 channel system. 

TAKE NOTE: Bookshelf speakers work 
well as surround speakers. Correct 
placement for these speakers creates a 
realistic 3D sound feel. Ideally, they 
should be placed at the back corner of 
the room and should be mounted at 
the same height, and placed at an 
equal distance from the listener. These 
speakers should never be put behind a 
piece of furniture. 


: A sub-woofer provides a 
dedicated output of the deep bass 
(low frequency) sounds. It is this 
speaker that makes the entire sound 
track feel fuller and lifelike and gives 





special effects like thunder or explo- 
sions a real feel. 

TAKE NOTE: Placing your sub-woofer 
near a wall or in a corner will increase 
the bass impact noticeably. If you have 
a large room, go for a sub-woofer 
with more watts in the built-in amp. 


ic . The key to effective 
home theatre sound is voice matching. 
If your speakers do not produce a sim- 
ilar tonal quality and share the same 
harmonic characteristics, the sound 
will not be smooth when it 
travels from speaker to speaker. 
The best way to ensure a voice- 
matched, seamless surround sound ef- 
fect is to choose speakers from the 
same "family" of speakers from the 


same brand. < 
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WATCHES Mumbai: Skyzone Phoenix, Tel: 6660 8132. Breach Candy, Tel: 2362 0275/77. Infiniti Mall, Andheri, Tel: 2639 8132. Bangalore: Safina Plaza, Tel: 2532 5577; Jayanagar, Tel: 4130 
AND MOI 7557/7117. Raipur: Regeneration Next, Tel: 0771 409 2961 


STUDIO Navi Mumbai: Vashi, Tel: 2789 3485 . Pune: SGS Magnum Mall, Tel: 2633 2536 Delhi: inner Circle, Cannaught Place, Tel: 4152 3223/24 E-16, Cannaught Place, Tel: 4151 7680/2341 5682 
MLEN SOLLY Raja Garden, Tel: 4550 8035/36. Bangalore: Church Street, Tel: 4112 1830/31. Ahmedabad: Iskon Mall, 079-32948810. Chennai: City Centre, Mylapore, Tel: 044 28477772 





Mumbai: Shubham, Lamington Rd., Tel: 2381 0602. Kamdar & Kamdar, Dadar, Tel: 2413 6032. Ahmedabad: Golden Time |, Amar Complex, Tel: 079 - 2644 1420. Golden Time Il: Sarthik Complex, Near Fun 
Republic, Tel. 2692 4900. Westside, Iskon Mega Mall, Tel: 6605 8292-98. Surat: The Golden Time, Tel: 0261 2252657/8. Delhi: Gangaram's Watch Gallery, Tel: 4242 0701. Lucknow: Westside, Gomati nagar. Tel 
0522 2720 990. Chhattisgarh: Regeneration Multiple, Supela, Tel: 0788-406 2127/28 Bangalore: Big Ben Times Pvt. Ltd., Tel. 2580806 Chennai: Westside, Tel: 28490573/75/77. Wrist World: Radhakrishna Salai 
Tel: 28112444, Blue Heaven, N.S.C Bose Rd., Tel: 044 25351957, Zimsons - Spencer, Spencer Plaza III , Tel: 42070732. Zimsons Times Pvt. Ltd. Usman Rd., Tel: 24331495 Hyderabad: Watch World, Abids, Tel 

6678 9980. Central Watch, Abids, 24743618/594047. Kamal Watch World, Banjara Hills, Tel: 66463366 Kolkata: Rams. Metro shopping center, Tel: 033 3058881/2. Secunderabad: Kamal Watch, Kagaz Bhavan 
Tel., 040-27722008 


For Trade Enquiries contact: Rose: 3rd Floor, Hormuz Mansion, Above Cymroza Art Gallery, 72, B. Desai Road, Mumbai 400 026. Tel: 2368 5287-88. 
Also available at all leading 
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Home Theatre 


FORMATING THE SURROUND SOUND SYSTEM 


There are two main sources for home theatre surround sound formats— 

Dolby Laboratories and Digital Theater Systems (DTS). But between these 

two, there are countless sound options. So, here’s what you need to know: 

e DTS encoding uses less compression than that of Dolby. Hence, DTS 
sound is clearer and sharper. 

e However, DTS encoding is less commonly used on DVDs. 

So, while choosing your home theatre systems, you need to decide whether 

you want DTS support and how many speakers you want to use for your sur- 

round sound set-up. The following are the most common options: 


LEFT SURROUND REAR SURROUND ! 
SPEAKER RIGHT SURROUND 


A "ES 


5.1 (five speakers + 1 sub-woofer): This 6.1 (six speakers + 1 sub-woofer). A 6.1 
sound set-up includes two front speak- set-up has all the speakers of a 5.1 
ers, two surround speakers, a centre but it also adds a rear channel speaker. 
channel and a sub-woofer. This is your This helps create a more detailed 
most basic surround sound option. It movie theatre-type experience. 
works well in rooms of a normal size 

(20 ft by 12 ft). 









As = 


7.1 (seven speakers + 1 sub-woofer). 2.1 (two speakers + one sub-woofer). 
If you have a really large room, then Thisset-up works best when you have 
7.1 spells your surround sound a small room. But we still recommend 
solution. at least a 5.1 for home theatres. 


e Now we also have single-speaker home theatre system where the five 
individual speakers are packed horizontally into a single case. The 
advantage of the single speaker system is, no rear speakers. This means 
no cables and no clutter—and without really compromising on quality. 
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ROOM ACOUSTICS 


Well, after having put the technology in 
place, it's time to take a look at the final 
component in your home theatre 
system...your room. 


Dimensions: A rectangular room works 
best as a home theatre and your best bet 
will be one that is 20 ft by 12 ft. 


Sound quality: Often, we think that 
speakers are the final link of the audio 
chain, but there's more to sound than 
that. The walls of the room, the cur- 
tains, the flooring, the ceiling and the 
furniture all affect the sound you hear. 
A room with too many reflective sur- 
faces such as windows and tiles can add 
harshness to the sound. Carpets and 
drapes will help your system sound 
more natural as their soft surfaces will 
absorb disruptive echoes. The TV should 
be so placed that it is easily visible and 
that it does not get glare from any an- 
gle. Hint: position your TV and then 
build your system around it. 


Lighting: Another thing to consider in 
the room is the lighting. It's important 
that you don't have a lot of bright light 
in the room but at the same time the 
room should be appropriately lit to 
avoid any strain to the eyes. Ideally, a 
home theatre should have soft, ambient 
lighting connected to a dimmer. You 
could go for great cinematic lighting 
from Lutron Electronics. 
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Mumbai: Skyzone Phoenix, Tel: 6660 8132. Breach Candy, Tel: 2362 0275/77. Infiniti Mall , Tel: 2633 8132, 2639 8132. 
Bangalore: Infantry Road, Tel: 2532 5577. Jayanagar, Tel: 4130 7117, 4130 7557. 
Raipur: Regeneration Next-Jail Road, Tel: 409 2961 


| Watches & More Corner... Delhi: Samay, Tel: 2511 7400 (Rajouri Garden); Johnson Watch Co., Tel: 4151 7518/19 (Connaught Place); Something Special, 
| Tel: 2461 9201 (Khan Market). Kolkata: Rams Tel: 2282 1590 (Metro Shopping Center). Mumbai: Kamdar & Kamdar, Tel: 2413 6032 (Dadar) 


For Trade Enquiries contact: Egana India Pvt Ltd, Tel: 022- 2495 5656-60. Fax: 022-2495 5663. E-mail: sales@eganaindia.com Website: www. eganaindia.com 
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This home theatre system will make all your dreams 
come true. BeoLiving by Bang & Olufsen (B&O) just 
brought that expert difference to your home theatre 
experience. This home theatre system is a perfect 
synergy of the top-end B&O's entertainment sources, 
plus the entire range of supporting elements like right 
lighting and comfortable furniture to set the mood 
and transform your room for an enhanced cinema 
experience. 

The beauty of BeoLiving is the Beo4 remote con- 
trol that single-handedly allows you to create and 
control all the elements of your entertainment sys- 
tem. With Beo4, everything is pre-programmed, so 
other electronic products are integrated with Bang 
& Olufsen’s audio-video system. Besides controlling 
the music system, the television and the motorised 
drop-down screen, and the ancillary surround sound 
system, you will be able to dim the lights, draw the 
curtains and do much more. BeoLiving is in the true 
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sense a living synthesis of technology and design. 

What makes the BeoLiving experience so unique 
is the BeoLab 5 speakers. These can be calibrated to 
the acoustics of the room at the press of a button to 
give you precise bass performance. BeoLab 5 is the 
most powerful, all digital loudspeaker ever developed 
for the home, with a total output of 2500 watts 
per speaker. That speaks volumes for sound. 

The 65-inch BeoVision 4 Plasma TV brings the big 
screen of movie viewing home. BeoVision 4 gives you 
a feeling of expansion, with so much screen space to 
dive into, not to mention the wide range of colours, 
the seamless flow of action... thus the perfect picture! 


PRICE: This BeoLiving cinematic home theatre expe- 
rience comes for Rs 40 lakh. This is inclusive of all the 
elements—from your home theatre system to the 
lighting to acoustics to your furniture. Just this much 
for SO much. 






MY THEATRE 


You can get your own home theatre system 
for less than Rs 1 lakh. 





SAMSUNG SONAMA TRENZ HOME THEATRE SYSTEM (HT-Q100) 


The HT-Q100 multi-format home theatre system plays any disk format. It gives 
a superior 500 watts RMS sound quality with a 5.1 surround sound system. And 
the 32-inch LCD TV is highly affordable and lets you enjoy vivid, lifelike detail. 
It comes in convenient models with swivel stands and auto wall mounts and of- 
fers a 178-degree viewing angle. 

PRICE: Rs 89,500 (Samsung Sonama Trenz TV: Rs 60,000; Samsung Home 
Theatre System: Rs 29,500) 





SONY BRAVIA 
(KLV-32S200A) & SONY HOME 
THEATRE SYSTEM (DAV-DZ720) 
Setting a standard in quality, Sony Bravia 
32-inch LCD TV brings you a high quality vi- 
sual experience. The smooth and precise sig- 
nal processing delivers outstanding colours 
and clarity. You can watch it from almost 
anywhere given its wide 178 degree viewing 
angle. Team this with a Sony High Power 
DVD home theatre system and enjoy the 
movie experience. The 5.1 surround sound 

4 system gives a 1000 watt sound output. 

f PRICE: Rs 91,980 (Sony Bravia TV: Rs 64,990, 

«| _ Sony Home Theatre System: Rs 26,990) 





All prices inclusive of taxes 
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LG TRUMPET 

HOME THEATRE 
SYSTEM (HT702TN) + 
SAMSUNG 
BORDEAUX TV 


Trumpet, as the name 
suggests, provides an 
exhilarating digital, 5.1 
surround sound system 
that will make movie 
viewing a memorable 
experience. With 700 watt 
amplifier output, maxi- 
mum playback compatibil- 
ity (you can play DVDs 
across various formats) and 
high definition multimedia 
interface, the home 
cinema experience is just a 
few steps away. Your 
viewing solution comes in 
the form of a Samsung 
Bordeaux 26 inch LCD TV. 
With a 3000:1 contrast, 
12.8 billion colours and a 
176 degree viewing angle, 
the Bordeaux offers both 
economy and class. 

PRICE: Rs 99,000 

(LG Trumpet Home Theatre 
System: Rs 60,000; Samsung 
Bordeaux: Rs 39,000) 
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Projectors 
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~~ Your 
Fantasies 


If you have the space, and the inclination, you can get yourself a good 





projection system for that really wide-screen experience. TEJEESH N.S. BEHL 


seducing the senses. After all, even a 60" Plasma 

does not quite give the same feel as a six feet 
projector screen. Plus, of course, there is the whole 
issue of picture resolution—if you want to increase the 
picture size without sacrificing the sharpness or clar- 
ity, projectors score over any hi-tech television mon- 
itor. While there are some Plasmas which give a com- 
parable resolution—1920x1080 pixels—projectors 
don't suffer from picture burn-ins like Plasma TVs 
wherein you can see the image outline even after the 
monitor is switched off. That apart, you can hook your 
projector to your laptop or PC, project the computer 
screen onto a larger screen and surf the net or play 
games with the entire family. 


G does matter, especially when it comes to 
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Of course, one of the biggest advantages of a home 
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projector over a television is that the former can be 
wall- or ceiling-mounted and recessed when not in 
use, thus, saving on space when compared to a con- 
ventional television. And in terms of cost, a good 
home projector will be in the same price band as an 
LCD or Plasma TV. Models like the Optoma DV11 
home theatre projector, which comes with a built-in 
DVD player and speakers, allow you to do away with 
the conventional home theatre system with sepa- 
rate speakers, DVD players and a TV monitor. 
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Most modern projectors have a very high light out- 
put—which basically means that even a white wall can 
be used as a screen. But this is avoidable, as walls 
absorb light unevenly, and so, can sometimes dis- 
tort or blur the images. Using a screen, preferably one 
with resolution comparable to that of an HDTV— 
which has greater screen detailing, usually 1125 lines 
vis-a-vis 525 lines resolution of a normal television 
broadcast—makes more sense as it has the best ratio, 
of 16:9, for widescreen viewing. You need to keep two 
things in mind while choosing a screen—the gain 
and the viewing angle. While the first measures the 
amount of light which bounces off the screen, the lat- 
ter defines the widest angle from the centre of the 
screen that the picture can be seen clearly. However, 































a higher gain (read: brighter 
image) will lead to a decrease in 
viewing angle which means at 
certain places in the room, and 
at certain angles in a room, you 
might lose out on image clar- 
ity. Projection screens usually 
come in two colours—white and 
grey. Among the better known 
brands are Vutec, Stewart 
Filmscreen, Draper Inc, Da-Lite 
Screens, Carada and LP Morgan. 
Prices start from a few thousand 
rupees and go up to a few lakhs. 


Sizing them up 

Keep this rule of thumb in mind 
when selecting a screen: viewing 
distance between you and the 
screen should be twice the 
screen width, and the farthest 
distance should not be more 
than four to five times this fig- 
ure. Remember: the screen size 
will have to be at least 24"-36" 
less than the height of the 
room; this will give a person sit- 
ting in the second or third rows 
an unhindered viewing angle. 
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PROJECTORS 


SHOWPIECE: This is the Big Daddy of home projectors, if you please. Consider this: 
a resolution of 2048x1080 pixels helps it retain the picture sharpness from a min- 
imum of 6 feet to a maximum size of 40 feet. The Runco has a light output of 330 
foot-Lamberts which translates into a staggering 9000 ANS! Lumens. A DLP 
(Digital Light Processing) projector, it comes with seven lens options. 
TECH-SPECS: Well, it's a mini-sumo of a projector; it weighs in at 155 kg, measures 
654x1454x433 mm (WxDxH) and it requires thorough pampering. This basically means 
it needs temperature and moisture control—between 5 degrees and 35 degrees 
C and a humidity range of 20-80 per cent. It comes with a two-year warranty for 
the projector and 1,000 hours or six months for the lamp, whichever is earlier. 
LIMITATIONS: With a minimum option of a 1.6 kilowatt lamp, be prepared for a 
power guzzler in your home. Also, the lamp life, at 1,000 hours, leaves you feeling 
a little short changed when you get less powerful projectors with an average lamp 
life of 2,000 hours. Besides, the contrast ratio in the range of 1500-2800:1 is not bad, 
but at this price, not good enough. 

HOW MUCH: $250,000 (Rs 1.03 crore) 

WEBSITE: www.runco.com 


You could also op! 


SHOWPIECE: At two million pixels, this one's a showstopper like no other. The 

Marantz VP-1151 BL 1080p DLP projector has been touted as the pinnacle of pro- 

jector evolution. Encased in a die-cast aluminium chassis, it's the only one 

with a 200 watt DC Super High Pressure lamp assembly that gives a sharper pic- 

ture resolution with a contrast ratio of 6500:1. 

TECH-SPECS: It has a projection size of 70"-250" and is compatible with NTSC, PAL 
and SECAM; then it has has a lamp life of 2,000 hours. Also available 

with an option of a long-throw lens. 

LIMITATIONS: There's a view in certain quarters 

that the colour wheel could be done away with 

as it does produce a low audible whine. 

HOW MUCH: $19,999.99-21,999.99 

(Rs 8.2-9.02 lakh) 

WEBSITE: www.marantz.com 


Runco Signature Cinema SC-1 


TUTTE 


SHOWPIECE: This one deserves 
a standing ovation for the 
sheer picture sharpness and 
clarity delivered—thanks to a 
resolution of 1920x1080 
pixels. It is equipped with a 
300 watt lamp—dimmable to 
250 watt—which can last 
2,000 hours in economy mode 
or 1,500 hours in normal 
mode. Comes with an option 
of six lenses that can deliver 
a picture size ranging from 
50"-300". The projector tips 
the scales at a healthy 

45 kg and measures 
570x730x260 (WxDxH). 
TECH-SPECS: Power packed 
with 3 chip DMD 0.95” 1080p 
DarkChip3 technology, it has 
high resolution optics with 
both motorised zoom and 
focus adjustments and 
motorised horizontal/vertical 
shift. A 10-bit format board 
with a built-in video proces- 
sor, the HT 5000 has a con- 
trast ratio of more than 
5000:1 and has a power 
consumption of 400 watts. 
LIMITATIONS: It's the 

colour wheel again! 

HOW MUCH: $75,120 (Rs 30.8 lakh) 
WEBSITE: www.sim2.comz 













PROJECTORS IIT 
Value for money 





BENQ MP510 


SHOWPIECE: At 229GB, it's incredibly low on those guttural noises made by most pro- 





jector fans but that's not the reason to pocket one. The BenQ MP510 comes 
with a 200 watt lamp that gives a brightness of 1500 ANSI lumens and 
a contrast ratio of 2000:1, which might not be great shakes but is 
certainly no bunny. It can create images ranging from 31"-300". 
TECH-SPECS: Weighs 2.67 kg and measures 278x219.5x94mm 
(WxDxH). The MP510 comes with seven picture modes and its 
lamp can last for 2,000-3,000 hours, depending on whether it's used 
in standard or economy mode. Consumes 285 watt of power and 
has a throw ratio of 54" @ 2 metres. 
HOW MUCH: Rs 42,000 
WEBSITE: www.beng.co.in 





OPTOMA DV11 HOME THEATRE PROJECTOR 
SHOWPIECE: It does beat the competition with a built-in DVD player and 
5 watt speakers. That apart, the Optoma DV11 offers a brightness of 1300 a ^ 
ANSI Lumens and a 2200:1 contrast ratio. In addition to DVDs, it can 

be used to play MP3 audio CDs and even JPEG files. Fitted with a 
180 watt lamp with a life of 2,000 hours, it gives off an image 
that's 48"-359". 

TECH-SPECS: Equipped with a projection lens of 1.1:1 which 
can be operated manually, the DV11 weighs 3.9 kg and 
measures 381x277x140 mm. Its noise level, though, is a lit- 

tle bit of concern—at 34 dB. Power consumption is 245 watts 
and it comes with a one-year limited warranty. 

HOW MUCH: $999 (Rs 41,000) 

WEBSITE: www.optomausa.com 






EPSON EMP-S4 

SHOWPIECE: An LCD projector, the Epson EMP-S4 comes with an AW mute cover which you 

can simply slide over the projection lens to pause the presentation. Equipped with a di- 
rect power on function, the EMP-S4 is up and running within 4 seconds of start-up and 
requires practically no cooling. In terms of picture quality, it can project a 60" image 
from as close as 1.7 metres without compromising on the image. 

TECH-SPECS: Weighing 2.6 kg and measuring 327x247x87 mm (WxDxH), the Epson 
- EMP-S4 has a brightness quotient of 1500 to 1800 ANSI Lumens, depending on 
- whether it is used in low or high brightness mode. The lamp, 170 watts, will usually last 
2,000 to 3,000 hours, again depending on whether it's high or low brightness mode. Has a 
contrast ratio of 500:1 and gives an image in the range 30"-300". 

HOW MUCH: Rs 49,900 
WEBSITE: www.epson.co.in 
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Music Systems 


Feel Your 
Music 


Choosing your music system is both easy and difficult. 
It's easy because you can simply walk into any 
electronics hardware store, pick a system that fits your 
budget, go home, bung in your favourite CD and voila, 
you're in business. But if you're a music buff, you'll 
probably take more trouble than that. Regardless of 
which category you fall under, we present options that 
you may want to consider. SHIVANGI MISRA 
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Bang & Olufsen 
Beo Sound 9000 


n this day and age of home the- 

atres and iPods, there are still a 

few music buffs who prefer 

investing in a good music system in- 

stead of relying on their home the- 
atre systems to be the one-stop shop for 
all their entertainment needs. Following 
are just some of the best options available 
in the entire gamut of music systems. 
And trust us, some of them will truly 
blow your mind. 


Getting Started 

There are a few things you need to keep 
in mind when buying a sound system. 
Often, people spend way too much on 
the system itself and pay little attention to 
small details like cabling. It might seem 
unimportant, but installing good cables is 
almost as much of a necessity as investing 
in a music system that suits your require- 


ments. So, how do you choose one 
system over another? 

Picking up a sound system depends 
on the kind of sound you like to listen 
to. If you like more bass, you will have 
to go in for a system that gives you 
more options to play around with 
bass settings. Here's where your 
woofer comes into play. Similarly, if 
you are the kind who likes listening 
to crisp notes, it will be better for 
you to invest in something that gives 
you more options with the treble. 
Here, take a good, hard look at 
tweeters that enhance the treble. 
Also, if you are spending so much 
money on buying yourself a top-of- 
the-line music system, you might as 
well go ahead and invest a little more 
on the right furniture to go with your 
system—it may not add value to the 
sound, but will give the unit a sense of 
uniformity. 


The Technology 

You need to pay attention to clarity, 
built-in technology, power/wattage 
and design based, of course, on the 
limitations placed by your budget. 
Just like price, design is something 
that will vary from person to person 
and completely depends on your per- 
sonal aesthetic preferences. 

Why should one invest in a sepa- 
rate audio system given that you 
already have a home theatre in place? 
The answer is simple: music files are 
written on a different format—one 
that does not break sound into chan- 
nels that can be distributed across 
speakers. This means that your Uber 
cool 5.1 or 7.1 surround systems will 
not really give you the same effect as 
it does with movies. Music is best 
heard on stereo quality output and 
that is what you really need to start 
with. However, what a 5.1 system 
does is, it distributes the sound across 
speakers equally, resulting in greater 
resonance. Here's what we've put 
together for you: 
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MIX IT UP 


Though it is easier to stick to one brand while choosing 

your music system—think: after-sales service and the like— 

music enthusiasts mix and match various brands to get the best 

of all worlds. A caveat: each of the following brands has a range of 

products that you can choose from depending on your personal preferences and 
our selection is only indicative in nature. 


Avantgarde Acoustics Trio Speakers 
and Basshorn Woofer 
This is a 3-way horn speaker system, equipped with 
additional, active sub-woofer systems for the bass 
range below 100 Hz. The low mid-range, the 
mid-range, and the tweeter horn are mounted 
in circular housing cylinders. Unless you're re- 
ally a music buff and have plenty of money to 
burn, you don't really need this system at all. 

But then, there is that small concern called 
high quality. This is probably the most powerful, 
most dynamic, most revealing and most "simple 
to drive" speaker system in the world 
today. The Basshorn is a fully 
active system covering the 
range from 18 to 250 Hz. 
The modular concept 

allows the user to tailor 

the system to different 
acoustic environments. 
Two, four or six mod- 
ules give state-of-the-art 
bass performance. 

PRICE: Rs 40 lakh 
AVAILABLE AT: Sound of 
Music, N-61, Windsor 
Mansion, GK-1, 

New Delhi- 110048 






















Avantgarde 
Acoustics Trio 
speakers and 
Basshorn Woofer 


Jadis JA 800 Power Amplifier 
and Jadis JP 800 pre-Amp 


This is one of the finest and most powerful 
amplifiers in the world by far. To get this 
extraordinary level of sheer power and 
musical refinement, each channel has two 
chassis supporting the monoblock power 
supplies. The two chassis can be bridged 
together to yield an 800 watt output per 
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Music Systems 


channel or used in hi-channel mode for two separate 400 watt amps 
per channel. The Jadis JP 800 is the pre-Amp that will go with this 
system. The pre-amplifier prepares an electronic signal for further 
amplification or processing. Though you could go in for an inte- 
grated amp, which combines the roles of the pre- and power amps 
in one single unit, music buffs say that it is better to keep them sep- 
arate for optimum output. 

price: Jadis JA 800 power amp costs Rs 60 lakh and Jadis JP 
800 costs Rs 26 lakh 

AVAILABLE AT: Sound of Music, N-61, Windsor Mansion, 

GK-1, New Delhi - 110048 





Metronome Kalista 
This CD media player includes a battery power supply which helps remove most of the EMI/RFI 
pollution that comes from the power supply and also has an ingenious vibration control sup- 
port called the Silent Base. Metronome Kalista gives crystal clear sound with attention to de- 
tails like power noise pollution and vibrations. For best results, team up the Kalista with the 
Metronome C2A Signature converter. 

PRICE: Rs 35 lakh 

AVAILABLE AT: Sound of Music, N-61, Windsor Mansion, GK-1, New Delhi- 110048 

TOTAL PRICE (of Avantgarde, Jadis and Metronome Kalista system): Rs 1.61 crore plus 
VAT and additional cabling 


Metronome Kalista 


Ouch! If the price tag seems a trifle over the top unless your surname 
starts with A, B or C (Ambani, Birla or Chandra), you co len 
consider these single-brand systems 


M I aM aM M uM 


Bose 901 Floor Standing Direct/ Reflecting Speaker System 
This is a standalone unit all by itself. You do not require any additional woofers, or speaker 
systems. Its specialty: it gives you concert-like sound output and is available in a “Black Ash” 
finish. It also packs the added advantage of flexibility in movement of the system it- 
self. So, you can keep it wherever you want and don't have to think twice before 
moving it to another corner. 

PRICE: Rs 89,900 

AVAILABLE AT: Bose stores across the country 

WEBSITE: WWW.bose.com 


Bang & Olufsen 

Beo Sound 9000 

This is a six-CD changer and is capable of playing 12 hours of music, without you hav- 
ing to change a track and can also memorise up to 200 CD titles. Besides, the FM port 
can store up to 60 station frequencies. You can also access digital music files and in- Bose 901 Floor 
ternet radio directly from your computer by combining BeoSound 9000 with the lat- Standing š 
est BeoPort software. BeoSound 9000 can be used as a BeoLink master, distributing PDirect/ Reflecting 
: : ; i Speaker System 
its audio sources to any loudspeaker or TV in your BeoLink system. 

PRICE: Rs 3,00,000 


Bang & Olufsen Beo Lab 8000 


Since BeoLab 8000 is magnetically sealed, it is free from the effects of other electrical 
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equipment, and can stand extremely close to a TV 
without any adverse effects on the picture. The 
good thing about B&O is that its systems come 
with high level of customisation which means 
you can even choose the colour of the system. 
PRICE: Rs 2,75,000 

TOTAL PRICE (Beo Sound 9000 

+Beo Lab 8000): Rs 5,75,000 
AVAILABLE AT: B&O stores across the 
country 

WEBSITE: Www.bang-olufsen.com 


Meridian 

Meridian 800 CD Player and 
Meridian 861 processor 
Meridian's 800 series has con- 
stantly been improved upon and 
stands apart in its quality of out- 
put. Paired up with the 861 
processor unit, it provides multi- 
channel CD playback with full 
support for DVD-audio record- 
ings as well. 

PRICE: Rs 2,40,845 (player); and 
Rs 1,82,323 (processor) 

TOTAL PRICE 

(player--processor- speakers): 

Rs 33,92,243 plus VAT and 
cabling 


DSP 8000 Series 

The DSP8000 is designed to re- 
produce sounds at up to full natural 
level while providing all the reso- 
lution required by sources of up to 
24bit and 192kHz. Such demand- 
ing dynamic resolution called for a new approach 
to cabinet construction and selection of advanced 
drive unit materials. Each DSP8000 loudspeaker 
uses six multiple high-efficiency long-throw custom 
bass drive units which are mounted symmetri- 
cally in pairs on the sides of the bass cabinet, can- 
celling vibration in order to minimise interference 
with the mid-range and treble units. 

PRICE: Rs 29,69,075 

WEBSITE: WWw.meridian-audio.com 

All prices inclusive of taxes unless otherwise mentioned 


Meridian 
DSP 8000 Series 


Bose Acoustic 
Wave System Il 








Philips FWD 872 






Philips FWD 872 

This is a mini Hi-Fi system supporting DivX playback. The sound 
is 2600 PMPO. A 3-step DBB gives a dynamic bass sound. It plays 
DVD, VCD, MP3, CD and WMA and picture CDs. True value for 
money! 

PRICE: Rs 17,999 


Bose Acoustic Wave System II 

By the looks of it, you might feel that this system might not be 
what you're looking for. The one thing to keep in mind when it 
comes to Bose is: size does not matter. The system may look 
small, but there is no compromise on the quality of sound. 
The Acoustic Wave System II is different from the rest of the sys- 
tems we've presented to you so far. This is a tabletop music sys- 
tem that comes with an auxiliary input jack that enables you to 
connect the system to any other component like TV, computer 
or another audio source. 

PRICE: Rs 62,900 

AVAILABLE AT: Bose stores across the country. 


Sony, JBL, Samsung and 
LG also have several 
music systems in the 
Rs 10,000-50,000 range. 
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Universal Remotes 


hances are that even with a 
Ë simple set-up in your house, you 

still have a multitude of devices — 
a TV, a set-top box, a VCD/DVD player 
and a music system/home theatre sys- 
tem, not to speak of two or more air- 
conditioners, a personal computer and 
a laptop. Different rooms sometimes 
mean different TVs and DVD players 
in each room. With a multitude of 
devices also come a multitude of 
remotes—one for each—with differ- 
ent keys and different batteries. 
Misplaced remotes have been known to 
bring homes to a complete standstill 
and while we aren't aware of any 
remote-controlled divorces, we can't 
rule that out either. 


The Solution: 

A Universal Remote. 

This device will, hopefully, take the 
remote control blues out of your life. It 
isn't exactly a masterstroke of engi- 
neering. Despite the highly competi- 
tive environment, most brands have 
pre-determined frequency ranges for 
their remotes that all operate in the 
infra-red part of the electromagnetic 
spectrum. 

Too technical? Well, simply put, 
every brand has a certain frequency 
allotted to it for every device. That is 
why your Sony TV remote will work 
just fine on your friend’s Sony TV; and 
ditto for other brands. 

A universal remote has the signals 
and frequencies for most major remotes 
already loaded on it. Sometimes, 
though, you may have to manually 
configure the remote by literally putting 
two remotes face-to-face and going 
button by button—the controllers for 
your Direct-To-Home satellite receiver, 
for example. 

The easiest way to get a universal 
remote control? Turn your cellphone 
into one; most cellphones have an Infra- 
Red (IR) port and since the IR port 


30 BUSINESS TODAY More JUNE-JULY 2007 


AND ONE 


REMOUTE 


TO RULE THEM ALL... 


"v1 





You don't need half a dozen remote control devices for 
your array of gadgets. Just get yourself a universal remote. 


KUSHAN MITRA 





UNIVERSAL” 


remote control 
\ customizer 





generally lies around disused ever since 
Bluetooth got into the picture, there 
are simple software solutions for 
Symbian devices which can turn your 
cellphone into a highly capable uni- 
versal remote. The Nokia 6708 comes 
out of the box with a piece of soft- 
ware called Recon which has the control 
codes for popular devices from most 
brands already pre-loaded onto it; and 
while the device is actually a phone, it 
doesn’t do the universal remote thing 
too badly—but the touchscreen inter- 
face makes you miss the hard buttons 


of regular remotes. The Nokia 6708 
retails for Rs 15,000. 

The ultimate Universal Remote 
comes from the folks at the aptly 
named Universal Remote Control (URC) 
and is called the URC-300 Customizer. 
The device can control up to 15 differ- 
ent audio/video devices and is compat- 
ible with over 2,000 makes and models 
of various devices. You can, if you want 
to, programme the keys in any which 
way you prefer and the device also has 
innovative “punch through” features, 
which means that no matter which 
device you are on, if you want to 
increase the volume it will do so. Buying 
an optional radio-frequency extender 
will give you the power to control 
devices up to 100 feet away, so, tech- 
nically, you can change the channel in 
your neighbour's bedroom, walls no 
bar. Now, isn't that an evil thought? 

The URC-300 is not legally available 
in India; in fact, few universal remotes 
are. But you can find URC devices at 
major electronic retail chains in the US 
for under $200 (Rs 8,200). 

However, while you may not get 
universal remotes that work across all 
brands, several manufacturers have re- 
motes that can work across their devices. 
For example, a remote will be able to 
control the television, the DVD player 
and the home theatre system, as long as 
they all wear the same brand. You can 
actually enquire about this at stores 
when you go to buy such systems. 
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No one understands MICE like we do 
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ALL OUR CONFERENCE ROOMS DON'T HAVE CHAIRS. 


A Cox & Kings MICE is an experience like no other. That's because we've put together the finest venues and destinations, the finest experiences and 





the finest team of people. No wonder we've been awarded best MICE operator seven years in a row. 


THE COX & KINGS MICE ADVANTAGE — 


* Planning of the event * Venue selection * Accommodation from budget to luxury hotels * Travel ground and air & local transport management 
* Assistance at the venue * Plan and execute day program and evening entertainment * Cost effectiveness & value for money 


* Financial and budgetary control * Effective logistic management * Reliable and professional escorts 


And above all an exclusive Cox & Rings experience. 
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Email at: meetings(@coxandkings.com or visit www.coxandkings.com 


Delhi Office: Indra Palace, H - Block, Connaught Circus, New Delhi 110 001. Tel: +91 11 4129 7926. Fax: +91 11 41513822 
SAATCHI & SAATCHI- ‘1s 
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Turntables 


e live in a digital age, but 
many aficionados feel the 
best music systems are still 


the good old-fashioned players of yes- 
teryear. Don't get us wrong, these sys- 
tems aren't doddering old hulks res- 
cued from the junk heap; these are 
machines that use cutting-edge tech- 
nology to massively improve sound 
quality. We're talking turntables here— 
the same old players which played 33 
RPM long-playing records. 

You remember, those black discs? Or 
were you born after the cassette-tape 
and then the 12 cm optical disc in the 
form of the Compact Disc changed the 
way we all listen to music? If you were, 
but if you still have some of your fa- 
ther's dusty old records lying around 
with music from Shankar-Jaikishen, O.P. 
Nayyar and R.D Burman, or Beatles, 
Abba, Pat Boone and Paul Anka, before 
the digital mix-masters (as they call 
themselves) ruined the music, here are 
some players that you could consider. 

Keep in mind, these players are not 
always plug and play; you need to take 
extra-special care of them and remem- 
ber that the tone-arms do get out of 





alignment with use. Always buy a few 
spare needle cartridges because they, too, 
tend to get out of shape ever so often. 
Some of the best turntables in the 
world are made by Austrian company 
Pro-Ject, and its most acclaimed recent 
player is the Pro-Ject RPM 5 which uses 
its own Pro-Ject 9c tone arm. Equipped 
with a very retro-looking cork mat, the 
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GOING 


RETRO 


Turntables may mostly be toys from a bygone era, but 
some hi-tech manufacturers still make them. And yes, 
they're at the cutting edge of technology. KUSHAN MITRA 





The Roksan Radius 5, 
which, with the arm and 


cartridge, will set you back 
close to $1,900, 

is not as stunning, but this 
turntable has won awards 
for a reason. 


player may look old tech but it isn't. The 
system incorporates some of the lat- 
est in materials technology, even 
though it might not look it. High-Grade 
chrome-plated stainless steel, carbon 
fibre and Teflon, this system has it all. 
Available in India? You've got to be 
kidding, but some high-end audio 
stores can import the device, because 
this is not something you can shove in a 


/ 
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The Pro-Ject RPM 5 
may look old tech 
but it isn't. 


suitcase and bring back. All yours for 
$750 (Rs 30,750). 

The Roksan Radius 5, which, with 
the arm and cartridge, will set you back 
close to $1,900 (Rs 77,900), is not as 
stunning, but this turntable has won 
awards for a reason. The player from 
the UK-based Roksan Audio actually 
places the motor on the “left ear” of 
the product so that it does not interfere 
with the player itself (mounted away 
from the player, much like the arm but 
on the left side). Everything is mounted 
in layers and every layer is mounted 
on a rubber suspension, so even vibra- 
tions like that of a person walking 
through the room, enough to throw 
some super-sensitive players off track, 
isn't a headache for this player at all. 
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Experience the ultimate sound with Sennheiser 
Wireless Headphones From developing the world's 
Hirst open headphones to winning the coveted Emmy 
a : ; | š 
Ward for pioneering developments in RF Wireless 
ec nology, Sennheiser, based in Germany, has been 
gating the world's finest sound experiences for over 
Ü years. Sennheiser now brings audio excellence to 
lia with its state-of-the-art Wireless Headphones. 
t set for the ultimate audiovisual extravaganza. 


« f: 


* All product specifications may vary from model to modet 4 Mil 
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E eo Eus Warranty 








a BALANCE 


WIDE RECEPTION RECHARGEABLE WIRELESS 
RANGE BATTERY TECHNOLOGY 


For further enquiries e-mail us at info@sennheiserindia.com or visit our website www.sennheiserindia.com 
For trade enquiries, contact: Kapil +91-98100 97970 

















Sennheiser Electronics India Pvt Ltd. (Sales & Service Office), 39-428, Edmonton shopping Mail, Hotel Bristol, MG Road, Gurgaon, Haryana-122002, India Ph: +91 (124) 4187800. AUTHORISED DEALERS: DELHI GREATER KAILASH I: Satnam 
Electronics, Tel. 9311309238, 9818087000; GREATER KAILASH-II: Espreanto Media, Tel. 9811309416, 9811113471: SOUTH-EX II: RI ythm Corner, Tel. 26257736, 26253986; KHAN MARKET: Mercury Audio Video, Tel. 9873000020, 24690134 
LAJPAT NAGAR: Audio Voice, Tel. 29830300, 29830566; NEW FRIENDS COLONY: Ravissant, Tel. 9810004819. 26837278; RAIOURI GARDEN: Electronic Ways. Tel 9911857216. 25421700: SAROJINI NAGAR: Akash Best Buys, Tel 9810083089 
9212741724. GURGAON MEGA CITY MALI imagine Store, Tel. 9810004819, 4375002; DLF CITY CENTRE: Gizmos from Audio Voice, Tel. 4062300, 4061800. MEGA MALL: Shine Star. Tel. 991160117 2, 5300400; GALLERIA: The Gadget Shop, Tel 
3811818181, 9310818181. NOIDA SECTOR-18: Top Gizmos, Tel. 9810095253, 4254455. GHAZIABAD SHIPRA MALL: Shine Star, Tel. 9999020659, 3205664. MUMBAI WORLI: Atria Mall, Imagine Store. Tel. 24813501/2: MALAD: Inorbit Ma 

Imagine Store, Tel. 28781833/34, FORT: Rhythm House, Tel. 22842835, 22842940; Rimpoo Intl, Tel. 22614080, 22614390; CHOWPATHY: Lakozy, Tel. 2369700/2; HEERA PANNA: Sound Electronics, Tel. 23514625: ANDHERI: The Shop, Tel 
26204710, 26204706, JUHU: Boomarang. Tel. 26194452, 28548910; LINK ROAD: Unicorn, Tel. 65132382, 67250336; KHAR: DJ Electronics, Tel. 26481259, 26487659, GAMDEVI: Advance Video Lab, Te 23875325, 23875150; LAMINGTON ROAD 
Prime Abgb, Tel. 23855500, 23896600; GHATKOPAR: 9 Pea Mktg. Tel 67982112. PUNE: AVXellence, Tel. 26127000; Music Bank, Tel 26114841. KAKADE MALL Digital Life, Tel. 66204192; PYRAMID MALL: Digital Life, Tel. 56021867; NUCLEUS 
MALL: Digital Life, Tel. 26053444; KOREGAON PARK: Melody Music House, Tel. 26135154; M.G ROAD: Audio Palace, Tel. 26344453. AHMEDABAD Remik Infocom Centre, Tel. 26461444; Unicorn Apple Store, Tel. 40035871/72. GOA: Vibes, Tel 
2705116; Apple Corner, Tel. 2420762; Pro Acoustic Centre, Tei 2253142. SURAT: Paramjeet Electronics, Tel. 9825133320. RAJKOT: Telestar, Tel. 2228854. BARODA: Allied Radio Services, Tel. 2429787. RAIPUR: Surabhi Enterprises, Tel. 2226444 
BANGALORE: Apple Centre, Tel. 30999099, ARN Systems, Tel. 41250970. CHENNAI: Mahavir Multimedia, Tel 28415615. HYDERABAD: Usk Electronics. Tel 39122036; Sound Sense Co. Tel 23450500 COIMBATORE: Bass Treble, Tel. 2542997 
KOCHI: Apple Store. Tel. 2321927. Hi-Fi Link, Tel. 47096447 


Also available at Croma at Juhu and Malad Mumbai and Himalya Mall in Ahmedabad 
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SHANTANU GHOSH l 35 


CHAIRMAN, XENITIS GROUP 





is busy schedule doesn't allow him to spend much “quality time” with his wife and two daughters, but 

he literally “steals” time out to watch cartoon channels with the girls and play games on his 50-inch 
Samsung HP T5034 HD Plasma TV in his large drawing room. Then, “after my daughters go to bed, 

| surf news channels in the seclusion of my den” on a 42-inch Samsung HP T4264 TV. Ghosh, who's a con- 
noisseur of Tagore songs, also loves to listen to his large collection of CDs on his Sony Music System, sit- 
ting on the floor of his plush Mayfair Road apartment. “It takes my mind off work-related tensions,” he says. 
RITWIK MUKHERJEE 
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t H @ Lifestyle, Ahmedabad. Tel: 2461 9201, 2464 3425. @ Lifestyle, Chennai. Tel: 3250 6695. @ Lifestyle, Hyderabad. Tel: 3242 6695. @ Just In Vogue, Phoenix Mills, Mumbai. Tel: 2491 2953 


š H Ose 3rd Floor, Hormuz Mansion, Above Cymroza Art Gallery, 72, B. Desai Road, Mumbai 400 026. Tel: 91-22 2368 5287-90. Fax: 91-22-2368 5291 


" 


WATCHES MUMBAI: Skyzone, Phoenix, Tel: 6660 8132; Breach Candy, Tel: 2362 0275/77; Infiniti Mall, Shop No. 14, Andheri Link Road, Tel: 2639 8132. BANGALORE: Safina Plaza, Tel: 2532 9577 
Jayanagar, Tel: 4130 7557/7117. RAIPUR: Regeneration Next, Jail Road, Tel: 409 2961 
WATCHES AND MORE CORNER DELHI: (à Johnson Watch Co.: Connaught Place, Tel: 4151 7518-19. @ Samay: Rajouri Garden, Tel: 2511 7400. @ Something Special: Khan Market, Tel: 2461 9201 


AHMEDABAD: Golden Time II: Satellite Road, Tel: 3091 1313. DELHI: South Delhi: Kapoor Watch Co.: G-7, South Extn. Part |, Tel: 2465 8007. GUWAHATI: Sohum Shoppe: G. S. Road, Tel. 234 1326 
HYDERABAD: Just In Vogue: Hyderabad Central, Tel: 5584 1010. KOLKATA: Exclusive Lines: Camac Street, Tel: 2282 5245. MUMBAI: Watches of Switzerland: Bandra, Tel: 2640 2511. Swiss Paradise: 
Borivali, Tel: 2898 3501. Swiss Boulevard: Atria Mall, Worli, Tel: 2481 3520-21. Shoppers' Stop: In Orbit Mall, Tel: 284 47218/21. Pallazio: Raghuvanshi Mills, Tel: 6660 3060. Kamdar & Kamdar: Dadar 
Tel: 2413 6032. LUCKNOW: Rupani Brothers: Tel: 391 5982. PUNE: Just In Vogue: Pune Central, Tel: 5609 9102 


For Trade Enquiries, contact: Egana India Pvt. Ltd., Tel: 022-2495 5656-60. Fax: 022-2495 5663. E-mail: sales@eganaindia.com Website: www.eganaindia.com 


Brought to you by the House of ( Ros e 
. 
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SANJAY BHUTIANIT 43 


BUSINESS DIRECTOR, B.R. FILMS 





t should come as no surprise that Sanjay Bhutiani, Business Director, B.R. Films (which produced hits like 

Baghban) is a movie buff. His DVD collection is enviable and includes foreign films, limited edition productions, 

every single James Bond movie, and several very old films, which would be hard to find today. "I watch films 
for entertainment, relaxation, and inspiration," he says. His gadgets of choice: Samsung 34" Plasma TV, Sony 
home theatre system with wireless surround sound speakers, and a Panasonic amplifier. it's a fabulous 
combination to have, but his DVD collection is still very much his pride and joy. 


DEEPTI KHANNA BOSE 
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When was the last time you said... 
That's original. 





thats Bang & Olufsen 


BANG & OLUFSEN 
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SHEKHAR SETHU 1 40 


MANAGING DIRECTOR, HERBALIFE INTERNATIONAL INDIA 


ne of the first things Sethu did after relocating to Bangalore a year ago was to set up his massive 
55-inch Sony Grand Wega and hook up his music system to produce a hybrid home theatre system. 

He supplemented his DIY home theatre with a few speakers, a couple of recliners and some bean bags 

to give his nook on the first floor of his duplex apartment a truly relaxed feel. “It is as important to relax as 
it is to get wound up at work, so I’ve got my collection of movies, British comedies and, of course, live sport- 
ing action lined up,” he says. On F1 weekends, Sethu and his friends can be found spending lazy afternoons 
watching the race and chilling out as Alonso and Co. battle it out on the tracks. And, just in case nosy neigh- 
bours complain, he has his noise-cancelling Bose earphones handy to maintain peace in the neighbourhood. 
RAHUL SACHITANAND 


JUNE JULY 2007 
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Nexstar 13OSLT ™ 


130 mm Computerised 
Newtonian Reflector 







$ Altazimuth Mount 
Model: #31142 
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skyÁlign | 


Experience 


Astronomy 
made simple! 










PowerSeeker’ 127 EQ 
9 Newtonian Reflector 
k Í 


9 German Equatorial Mount 


9 Eyepieces : 50x, 250x & Now locating and identifying 
Barlow Lens 3x M ` 


Model / 21049 


revolutionary , À 

; I 
ahaha celestial objects is child's play! 
technology 
through 


Sky Align 


These multi-featured telescopes 
from Celestron are a great way 
to expose the wonders of the 


universe to the entire farnily So 








y simple to use, these instru- 
x: ments are a handy way to enjoy 
PowerSeeker”? 70 this constructive diversion 
® Refractor 9 Alt-Az Mount 
9 Tr-Ocular holder € Erect Image - 1-1/4 
9 Eyepieces: 45x, 72x, 225x Let the sturdy construction and 
9 Barlow lens: 3x-1.1/4" @ Compass ® Soft storage case 
Modei: #21029 j sleek design of Celestron's 
products open your window to 
the objects of the sky. Then let 
f j your imagination run wild! 
BINOCULARS DIGITAL SPOTTING SkyScout™ 
SCOPE Personal Planetarium 
CELES 2 Z? ON www.celestron.com 
Select Dealers 
E-48, Connaught Place, New Delhi -110 001 Ahmedabad, Tel 66621313. Hyderabad, Tel. 65509216 
Tel: 2341 8828, 2341 4051, 2341 3315 9898121289 Kochi. Tel: 2355385/2354579 
Telefax: 011.2341 5527 Bangalore, Tel: 41131032 Pune. Tel: 2613 4992 


audovisocrediffmail.com Delhi Tel: 23323129 Kolkata Tel: 22282011 
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ALOK KUIRIWAL | 38 


FOUNDER-CEO, GAMES2WIN CHAIRMAN, CONTESTS2WIN 





ejriwal is one man who's unabashedly in love with his toys. That's not surprising considering the businesses 

he runs. His favourite home entertainment gadget: a 42" Sony Bravia LCD TV. He loves watching DVDs 

on it; and it also doubles up as a flight simulator when he hooks it up to his Sony PlayStation 2 for his 

favourite ride. Kejriwal admits "with some guilt" that he strictly follows a "five-day working week". "And this 
is (watching movies and playing games) is what | do in my spare time," he says. 

DEEPTI KHANNA BOSE 
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Q INTERCONTINENTAL 


THE GRAND MUMBAI 


A NEW EXPERIENCE 
ww BEVERY TIME! 


Welcome to InterContinental 
The Grand Mumbai. Welcome 
to an assortment of authentic 
experiences. Be it grand 
celebrations, a high-profile business 
meet or power presentations, 
with one of the largest banqueting 
and conferencing facilities of the city, 
we make for successful experiences. 


Sahar Airport Road, Mumbai-400 059. 
Tel: +91 22 6699 2222 





SAPK254 
Air conditioners that cool faster. Plus loniser. 





CM21XS2A 


The world's slimmest Slim Television, 
with SST Technology. 


When you bring home a SANYO, you bring home an Original Japanese Technology Masterpiece. 


SANYO And with it, the promise of a wonderful life. 


All SANYO products are supported by a nationwide network of SANYO BPL Customer Care Centres. | www.sanyoindia.com 


Multi-temperature 
| chambers to personalise 
LCD-37XR1 p your refrigerator. 


LCDs with digital connectivity for pure HD entertainment. 








SR615FX 
Environment nolebat ales boss ier 
Blue Planet Addressing global environmental issues O rÀ g b a | 
a reating a clean-energy society 
For life and the earth Genesis III T Qe) y 
i MaSUIBBBIe ce 
Lifestyle Enabling people to live in harmony with the Earth i 


Harmonious Society 


FUR THE 


GAMER IN YOU 


Gaming consoles are not only about games any more. 
They have emerged as the new home entertainment hubs. 
BIBEK BHATTACHARYA 


S$ TODAY I JUNE-JULY 


aming consoles have been around since the 1950s but the current 

explosion in video gaming took place only in the 1970s. In the last 

35 years, there have been seven technological generations of these 

consoles. In its latest avatar, the console has transcended gaming 

to become a home entertainment hub. Gaming consoles are 
like your average computer CPU that play games either on an HD-DVD, DVD9 
or a Blu-ray disc formats. Apart from playing games, you can store and listen 
to music and watch movies on them. Every console offers unique interactive 
functions that further enhance your gaming experience. 


2007 
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Microsoft Xbox 360 


The Xbox 360 comes in two primary models—the Xbox 360 
Core and the Xbox 360 Premium. A newer version, called 
Xbox 360 Elite, has been launched in some countries, but is not 
available in India yet. Unwind at the end of a long day by killing 
monstrous viruses on some lonely planet in outer space or 
race prototype cars down the streets of downtown LA or line 
up an Indian XI against Brazil at the football World Cup. You can 
do all this—and watch movies and listen to music on it as well. 


FEATURES: The Xbox 360 Premium comes with a 20 GB de- 
tachable hard drive. The CPU is a custom triple-core PowerPC- 
based design from IBM. Shorn of jargon, this means there are 
three parallel CPUs that increase the power of the Xbox 360. All 
games can support at least 5.1 channel Dolby Digital surround 
sound. The Xbox can read standard DVD-R and DVD-RW for- 
mats. The machine also supports all kinds of standard audio and 
video CD formats, including WMA-CD, MP3-CD, CD-R/RW and 
CD-ROM XA. The Xbox 360 Premium comes with two wireless 
controllers and can also support up to two more wireless con- 
trollers and three wired controllers. 


GAMES: Some 40 titles are currently available for the console. The 

more popular ones are Gears of War, Viva Pinata, Dead or Alive and 

Elder Scrolls IV: Oblivion. You can also play perennial favourites 

like Fifa World Cup on the Xbox 360. Prices of the games vary, but typ- 

ically cost upwards of Rs 2,000. Most new titles like 

Dead or Alive 4 and Need For Speed come 
for Rs 2,510 each. 








e Q Special Mention 

Guitar Hero 2. Who doesn't want to 
be able to play the guitar like Eric 
Clapton? This is the perfect game 
for closet rockers to let their hair 
down. The game comes with a 
list of rock hits that you can play 
on (hold your breath!) a cus- 
tomised guitar controller. From 
The Rolling Stones to The Foo 
Fighters, the game covers a lot of ground. The 
guitar is wired to the console and you follow 
the on-screen guide that tells you the buttons 
to press down. The Guitar Hero 2 and a single 

wired guitar costs $79.99 (Rs 3,280). 


Price 

Rs 23,990 for Xbox 360 Premium and Rs 19,990 
for the Xbox 360 Core. The Xbox 360 Elite 
costs $479.99 (Rs 19,680) in the US. 
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Sony PlayStation 3 


The PlayStation 3 is a very different beast from the phenom- 
enal PS2, and is a complete home entertainment hub rather 
than just a gaming console. It has breathtaking graphics and 
gameplay options (which is only to be expected) and also 
allows you to watch movies of stunning clarity and sound. 


FEATURES: The single-most important innovation in PS3 is its 
use of 60 GB Blu-ray discs as the primary medium for games 
and movies. Although many experts are of the opinion 
that Blu-ray discs are an overkill, given the games currently 
available, PS3 is obviously aiming for the future. In the 
short term, though, this feature has pushed up the cost of the 
console. The other technological innovation in PS3 is the use d The Fall of Man 
of the 3.2 GHz cell processor. In effect, it uses eight parallel | 
CPUs which give the PS3 a distinct edge in terms of com- | J | 
puting power as each of the processor cores can focus on one TA ' 

aspect of the game. Again, the fullest utilisation of the a a P ` 
PS3's power will happen only in the future. The games | e ET A 

SS 










available for the PS3 within the next two years are slated to od 
be spectacular. The console comes with the new SIXAXIS con- š 
troller which can detect motion, allowing users to play 
games by simply moving the controller from side-to-side or 
up-and-down. The PS3 is run by a Bluetooth remote and is 
not compatible with universal remotes. 

The machine supports a variety of 
audio formats, including 7.1 digital MotorStorm 
audio and Dolby TrueHD. The con- 
sole also supports a variety of DVD 
and CD formats. 


GAMES: At present, PS3 offers 
12 qame titles. The popular ones 
are Resistance: The Fall of Man, 
MotorStorm and Genji: Days of 
the Blade. The PS3 version of the 
popular The Elder Scrolls: 
Oblivion will also be available 
shortly. The games are priced at 
Rs 2,799 each. 





phones and includes a list of 
chart toppers. You can also 
download additional tunes. 
Features include Solo, Free-style, 
Pass the Mic, Battle and Duet set- 
tings. You can even record your 
favourite performances on the 
memory for playback later. 


Special Mention 

SingStar: If shootouts and car 
races don't really tickle your 
funny bone, then try this game 
out. Choose from a list of songs 
and sing along while the video 
plays on screen. Do the rock star 
moves and get a virtual audience 
to adore you. The game comes 
with two high-quality micro- 


Price 

Rs 39,900. The PS3 does not come 
with an HDMI cable, which costs Rs 
1,990. Additional SIXAXIS controllers 
come for Rs 2,990 each. 
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Nintendo Wii 


The Wii is the direct successor to the older Nintendo 
GameCube, and comes with a wireless remote that can be used 
as a hand-held device that can detect motion and rotation. If 
you're playing a game where you have to swish a sword, 
well, just swish the remote! What fun! This is what has led to 
the worldwide hysteria over the console, and the reason 
why it is selling by the truckloads. 


FEATURES: The console is extremely light and the optical me- 
dia drive will run both Wii Optical Discs and GameCube Discs. 
Up to four Wii remote controllers can be connected to the con- 
sole with the use of Bluetooth technology. It also has four 
GameCube controller ports and two memory card ports. These 
allow you greater flexibility in the kind of games you can 
play, including the older GameCube games. The console also 
comes fitted with a built-in Wi-Fi with which you can access the 
internet—free of cost. 


WII-MOTE: You cannot but be charmed by this bit of tech- 
nology. It functions as a motion-sensing controller, which 
allows you to interact with the game by pointing at the con- 
sole and moving it around. The device communicates with the 
console via Bluetooth radio. It is so sensitive that you can stand 
over 10 feet away from the screen and still play the game per- 
fectly well. 


GAMES: All the games in Nintendo's GameCube library can be 
played on the Wii. Apart from that, iconic games like Super 
Mario Bros and newer games like The Legend of Zelda and 
Animal Crossing are firm favourites with all Wii enthusiasts. 


4 


Animal Crossing ‘ 


Games for the Wii cost between Rs 1,500 and Rs 1,800. 


Special Mention 

Super Paper Mario: The Mario universe is well-loved by all gam- 
ing enthusiasts, and this new addition is being widely hailed 
as the best. You breeze through beautifully visualised worlds 
and environments, doing what Mario, the lead character, 
does best—stomping on enemies and breaking blocks. 


Price 

$149 (Rs 6,150). The Nintendo Wii has not yet been officially 
launched in India, but you can buy it online and in the grey 
market for Rs 17,000-19,000. 


HEAD TO HEAD 


MICROSOFT XBOX 360: Launched before the other 
next-gen consoles, it does not have motion sensitive 
controllers. But it is legally available in India for 

Rs 20-24K and has a large range of titles. Gameplay 
is very good, but there is no Xbox Live in India. 


SONY PS3: Its 60 GB hard drive gives you lots of storage, 
but at Rs 40K, it is expensive. Fantastic SIXAXIS 
controller allows you to control gameplay by just 





moving the controller. 


NINTENDO Wil: Officially, it isn't available in India, but 
you can get one abroad at $149 (Rs 6,150) and the 
Wii-mote, the Wii's controller for games, allows you 

to play games like tennis by using the controller like a 
racket. No hard drives and the Wii does not play DVDs. 
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Microsoft ® Windows 
Version 5.1 (Buld 2600.xpsp_sp2_rtm.040803-2158 ; Service Pack 2) 
Copyright © 1981-2001 Microsoft Corporabon 


This product is licensed under the terms of the End Aser 
License Agreement to: 

MedaCenter 

Microsoft 





Physical memory available to Windows: 1,046. 


ETE 


| 






Onine spouignt 
My Videos 
My Pictures 


My TV 


My Music 


More Programs 


Cottinnc 






























Console 


KUSHAN MITRA 


he home of the future is already 
T» at least Rishi Srivastava's home 

is. The self-confessed geek, who is 
Head of Microsoft's Windows Team in India, 
has decided that if he is to really effec- 
tively sell the concept of having a wired-up 
home, he might as well experiment on 
himself. It is not an experiment really, 
because Srivastava lives the connected life. 


How? 

The centrepiece of the set-up is a custom- 
built Windows Vista Ultimate PC which lies 
in his study. Even though Srivastava uses 
Vista Ultimate for fairly obvious reasons 
and his PC is a very good looking blue- 
backlit machine, you can get a Vista Home 
Premium edition powered PC (at least a 
gigabyte of RAM and a large capacity hard 
drive) along with a Wi-Fi router. Needless to 
say, a high-speed internet connection, 
preferably an unlimited download 
connection, is required. 

How much will all of the above cost? 
Actually not much; everything put together 
should set you back less than Rs 50,000. 

Now Microsoft's centrepiece in the 

"Connected Home" might be a Vista 
Home Premium-powered PC, but 
to really extend the power of 

the PC throughout the house 
you need an Extender, a wire- 
less receiver that currently 
plugs into the Xbox 360's rear 
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Turn Your Computer 
Into Your Home 
Entertainment 


Yes, you can actually do that and more. Here's how. 


USB port. What the Extender allows you to 
do is access the content residing in your 
PC hard drive—music, movies, recorded TV 
clips and even live TV, if you have enabled 
such a service—on your Media Center PC. 

Technically, it is possible to even plug in 
a service from a set-top box system such as 
Direct-To-Home, Internet Protocol TV and 
Conditional Access Systems into your com- 
puter, and Microsoft is working on 
integrating its electronic programme guide 
service on Media Center machines with 
services like TataSky, but that is currently 
not possible. 

What you can't do is stream content 
from an external drive, and the quality of 
streaming is determined by the quality of 
your Wi-Fi connection. However, if you do 
this from the ground up, you can use high- 
speed cables across your house, since wired 
is still superior to wireless. 

It is also possible for the person using 
the Extender to play back a different song 
or movie while the person sitting on the 
mother computer can be working on some- 
thing else altogether. In fact, such a system 
can support up to five Extender systems. In 
India, it is currently only possible to get an 
Extender for the Xbox 360, but Microsoft 
does have "simple" Extender boxes made 
by manufacturers such as Linksys, which 
also work using a Media Center remote. 

The other cool thing about Srivastava's 
home is the integrated security system. 
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While this is actually independent 
of the computer set-up, Srivastava 
has set up a couple of video cam- 
eras in his house that he can access 
with any internet connected device 
at any point in time. He can (and 
you can, also) adjust, zoom in and 
if plugged into the computer, 
record feeds on his computer 
either continuously or at given 
intervals or pre-set times; these 
recorded clips can be stored on 
and accessed from a computer. 
Again, this requires a wireless 
router and, in India, a back-up 
electrical system which will ensure 
that the cameras are always live. 
Decent cameras, like Logitech and 
Microsoft, come for as little as 
Rs 5,000 plus a bit for a wire- 
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ple TV 


Steve Jobs and Bill Gates—two titans of the tech world— 
who aren't known to be the best of friends, actually often 
think alike. See the movie Pirates of Silicon Valley for an 
idea—even though you will never think of Steve Ballmer, 
the current Microsoft CEO, the same way if you do. Both 
Apple and Microsoft believe that the computer will be the 
centrepiece of home entertainment in the future. The only dif- 
ference: Apple TV will beam songs, pictures and movies from 
many computers to one box connected to your TV while 
Microsoft will beam from one computer to many TVs. 

Apple TV is a home wireless network, and an Apple TV box, 
currently unavailable in India but available for $299 
(Rs 12,300) in the US, works with a computer (you can connect 
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up to five computers) with iTunes transmitting signals over 
Wi-Fi to the box. Apple TV can grab content from the hard 
drive of any computer connected to it and play it back 
through your TV. A caveat: the content has to be iTunes- 
compatible, but the system will work on both Macintosh 
and Windows machines. And if you have multiple televi- 
sions, you will need multiple Apple TV boxes. 

The box can also store content locally; so, in case you want 
to shut a computer down or save a TV show, you can do that, 
but keep in mind, it only has a 40 GB hard drive. The system has 
a bit of memory inside it, but high-definition TV will require 
that. The Apple TV box also comes with an HDMI connection, 
possibly because Apple is future-proofing the system. 


Crystal gazing: Both Apple and Microsoft believe that the computer will be the centrepiece of home entertainment in the future 
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SPOTLIGHT 


Sheaffer Stars of Egypt Limited Edition Collection 
Sterling Silver Fountain Pen 


Very limited availability! Only 360 fountain pens available worldwide! 


eticulously crafted in solid Sterling Silver 


and intricately engraved in Italy. The design 





is further complemented by highly 
polished midnight blue accents and a palladium plate clip. 
Features Sheaffer's exclusive Inlaid Nib in palladium- 
plated 18 karat gold. Each instrument is individually 
numbered on the traditional Sheaffer wide band and 


bears a large Sheaffer White Dot, a renowned symbol of 





quality and excellence. 

Packaged with a custom, hand-blown glass inkwell, made in the USA, featuring a Sterling Silver 
medallion with the Orion/Osiris imagery etched onto its stopper. 

The blue glass is carefully blown and shaped while skilled silversmiths forged the medallion imagery 
onto solid Sterling Silver, and then finished and individually fit each piece to the glass by hand. 

Packaged with a soft chamois polishing cloth, a certificate of authenticity, and a commemorative 
booklet providing further details on the inextricable link between Ancient Egyptian mythology, writing, 
culture, and the stars. 

The box includes 2 black and 2 blue ink 
cartridges, a piston converter, and | bottle of 


Discover a pen 5,000 years in the making 


Sheaffer Skrip ink. Limited 3 Year Warranty. 


Available at: 
William Penn, Inorbit Mall, Malad (west), Mumbai. 
and 
William Penn, Forum Mall, Bangalore. 


Place your Order by writing to info@williampenn.net 
or call Simritha on + 91 80 41104428 
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Remember the old 
BetaMax versus VHS 
battle from the times 
when people still 
borrowed video 
cassettes from libraries 
and pterodactyls flew 
the skies? Similar 
battles are still on in the 
TV and music (storage) 
space. Read on to find 
Out. KUSHAN MITRA 


ccording to the folks who 
A make both systems, Liquid 

Crystal Display (LCD)-based 
televisions are the way forward, as 
the humble LCD has come a long 
way from the expensive digital 
watches of the mid-80s. LCD and 
Plasma Display Panel (PDP) work on 
inherently different systems, both 
in terms of backlighting and how 
the screen forms the image. 
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P: An inert gas, neon or xenon, held inside two sheets of glass, is stimulated elec- 
trically to light up phosphor to emit light. To oversimplify, a PDP is an extremely 
evolved cousin of the neon tubelight. Until fairly recently—in fact, until the latest sev- 
enth generation LCD panels began pouring out from LG-Philips and Samsung, Sony 
and Sharp—Plasmas had the upper hand over LCD panels because of their superior 
colour spectrum and viewing angles. But one problem with PDP can be noticed even 
in a tubelight—after you switch a tubelight off, it will continue to emit a minimal 
amount of light. In PDP, this creates “burn-in” in areas that have been subjected to 
bright light for too long. Another problem with PDP is heat; the amount of electricity 
required to create charge is quite high. A regular 50-inch PDP panel uses up to 300- 
400 watts of electricity per hour and improper ventilation can lead to screens over- 
heating; too much heat can literally burn away hours from a screen’s life. However, 
new-generation Plasma screens, like Panasonic's Veira range, do boast very-long lifes- 
pans that will put both Tube-TVs and LCDs to shame. 


: LCDs carry a crystallised gel between two sheets of polarised glass, which is then 
divided into pixels; on a 1080p screen, there are over two million pixels. A charge is 
independently applied to each pixel which alters the amount of light that can pass 
through it, and this creates a “colour”. Initially, LCD panels were black and white (like 
old monochrome cellular phone screens) but now, LCD panels can achieve a large 
colour spectrum. These panels are relatively easy to produce, particularly in small sizes, 
and are extremely energy-efficient. Because they depend on backlighting to generate 
brightness—poor backlighting is a reason why some cell phone LCD screens look dull 
in bright sunlight—their electricity consumption is very low. Newer LCD panels use 
Light Emitting Diodes (LED) to generate backlight, making them more efficient. 


But LCDs have their fair share 
of problems, not the least of 
which is “ghost” imaging. This 
problem is created by the fact 
that LCD panels have a poor 
response time to changes on the 
screen. So, if you are watching 
events where action is being 
tracked—like cricket or football— 
your LCD panel will take time 
resolving the ball, so much so that 
in a game like golf, which uses a 
very small ball, you can even lose 
the image of the ball on the 
screen. Many newer LCD panels 
try to address this problem and 
some manufacturers have been 
fairly successful in removing it. 


BOTTOM LINE: Plasma TVs now 
last longer and tend to heat up 
less. LCD TVs are now bigger and 
have better response time. At 
the end of the day, we think LCD 
is the way forward simply be- 
cause it is cheaper to buy and 
easier to operate. 
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If you thought PDP vs LCD was bad, this war is a page out of the war between 
BetaMax and VHS that raged in the late-70s and early-80s. While BetaMax became the 
preferred format for TV industry professionals, Sony (which bet on it) lost the consumer 
war to Matsushita's VHS platform which went on to make millions for the latter. Even 
though after that the VCD and DVD formats did not face off against each other like this, 
the battle of formats has begun in the next-generation optical media storage space. As 
of now, nobody is winning but billions of dollars are on the line. The ostensible reason 
for creating these new formats was to process the huge amounts of information that is 
being created today. Both formats carry a lot more information than DVDs because they 
use the shorter wavelength blue-violet laser compared to the red laser used on DVDs. 
The second major reason for the development of these new formats was to carry 
better content protection systems, though both formats essentially use the same copy 
protection systems—which have recently been cracked. 


HD-DVD: This format won the support of the DVD forum a few years ago and has 
approximately three times the amount of storage on a single-layer disc at 15 GB 
against 4.7 GB for DVD. HD-DVD, which was developed by Toshiba, has also garnered 
some support from major Hollywood studios such as Universal and a range of adult 
entertainment movie producers. Recently, Microsoft developed an HD-DVD add-on drive 
for its XBox 360 console. 


Blu-ray: Developed by Sony and supported by a range of manufacturers such as 
Panasonic and Samsung, Blu-ray has more capacity than HD-DVD but individual drives are 
more expensive. The standard single-layer Blu-ray disc can hold up to 25 GB of information, 
and a double-sided quad-layer disc can hold over 200 GB. 
Crucially, Blu-ray has the backing of major Hollywood stu- 
dios—not surprising since the biggest studio in Hollywood is 
owned by Sony. Disney and Fox also support Blu-ray and Warner is 
non-exclusive to both. Sony has included a Blu-ray player on its 
PS3 console, and even though sales of the PS3 have been tepid, the 
success of the console might determine the outcome of this war. 


BOTTOM LINE: This battle is far from over, and with storage going 
through the roof and portable hard-drives becoming a challenger, no- 
body knows how the battle will end. Unsurprisingly, therefore, both 
Samsung and LG have come out with combination players that play both 
formats on one player. 
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GUEST COLUMN 
R. ZUTSHI 


here’s a plethora of new 
technologies and products 
being introduced in the mar- 
ket, and consumers are also 
becoming more and more 
demanding; so, companies are finding 
ways to make their approaches sim- 
pler. One of the most noticeable trends 
in the market, therefore, is mobility, 
connectivity and convergence. The dis- 
tinction between PC, consumer elec- 
tronics and mobile phones is blurring. 
Thus, while on the one hand, you have 
products like the Ultra Mobile PC 
(UMPC) in the market, you also see Full 
HD LCD TVs (with 1080p resolution) 
coming into the marketplace with 
HDMI connections for connecting HD 
digital devices like disc players, gam- 
ing consoles as well as cameras, cam- 
corders and laptops. 
The television market has witnessed 
a dramatic transition from curved TVs to 
flat TVs and now, it is the flat panel 
TVs that are showing exponential 
growth. Full HD LCD TVs and Full 
Plasma TVs are making their entry into 
the Indian market and so are products 
like Blu-ray DVD players and gaming 
consoles like PS3 and Xbox 360. | see Full 
HD LCD TVs and Full HD Plasma TVs 
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Full HD LCD TVs and Full 
Plasma TVs are making their 
entry into the Indian market. 
Over the last couple of 
years,LCD prices in India have 
dropped by 40-50 per cent 









gaining more popularity in the years 
to come. 

In this context , the one trend that is 
already evident and is likely to con- 
tinue over the next few years is that the 
growth share of the LCD TVs will clearly 
outpace that of Plasma TVs . According 
to research data available, the global 
market for front projection TVs (FPTVs) 
is expected to grow from 51 million 
units in 2006 to 127 million in 2009. In 
India, too, we expect the FPTV market 


to grow to three million units by 2009 
from an expected level of 0.4 million 
units this year. Over the last couple of 
years, LCD prices in India have dropped 
by 40-50 per cent, contributing to the 
popularity of this category. 

In this era of digital convergence, 
even as storing and transferring of 
video content across multiple devices 
(PC, DVR, etc.) is gaining popularity, 
one is also witnessing increasing con- 
nectivity of home appliances. With 
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USB Video Play feature in home the- 
atres, users don't need to burn CDs or 
DVDs to enjoy music, video clips or 
photos on their home theatre systems. 
One just needs to plug a portable dig- 
ital device into the USB port for instant 
entertainment. 

Also, the devices themselves are 
becoming more and more compact and 
more and more functions, apart from 
their primary one, are being added to 
products. Thus, today, one gets digi- 
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tal still cameras that have a digital 
recording function, storage, MP3 play- 
ers. Mobile phones now routinely come 
with MP3 and digital still cameras and 
camcorders. All these products are help- 
ing fuel the growth of these categories. 

Today, one can see and experience 
easier “syncing” between mobile 





devices and PCs. Multi-media mobile 
devices with imaging, gaming and video 
functionality as well as mobile phones 
with integrated VOIP functionality are 
being introduced in markets the world 
over. Depending on government reg- 
ulations of a particular country, mobile 
phones with VOIP functionality or 
Mobile TV broadcasting are in different 
stages of introduction in different 
markets the world over. 

Online gaming communities are 
becoming a phenomenon across the 
world just as blogging communities are 
emerging as a new force to reckon with. 

So, what do all these changes imply 
for the future? | believe that in the 
future, a user will be able to watch 


any content, anytime, anywhere. The 
device used may be a TV, a PC or a 
phone placed anywhere in the home 
or outside. 

In the mobile space, with the con- 
vergence of services becoming a reality, 
we could be looking at a situation 
where the device chooses the trans- 
mission method by itself, depending 
on content and occasion. 

One of the most obvious fallouts 
of this digital convergence is that "hi- 
tech" is being redefined even as IT is 
being commoditised. Formerly profes- 


High-speed internet 
connectivity is contributing 
significantly to the growth 
of internet-based social 
networking 





sional grade products are now accessi- 
ble in the consumer market—flat pan- 
els are now accessible, at a price, for 
homes, and not just for offices. Today, 
one is experiencing an explosive in- 
crease in demand for consumer-use 
semi-conductors. By 2013, about 50 per 
cent of all semiconductors will be used 
by consumer products. Projectors, for- 
merly used only in offices, are being 


used for home theatres; smart phones 
have started becoming more fashion- 
able and slim to appeal to consumers; 
and notebooks are growing (in power) 
to adopt multi-media functions. 

Thus, even as formerly enterprise-ori- 
ented products are now accessible in 
the consumer market, similarly, products 
and technologies that were originally 
consumer-oriented, like VOIP, Wi-Fi and 
the internet, are now being adopted 
by enterprises. Consumerisation, | 
expect, will be the most influential 
trend in IT over the next 10 years. In 
other words, | expect that technological 
innovation will be driven by consumers 
and business technology will be part 
of it. Consumers will be interested in 
knowing how the new technologies 
can benefit them rather than knowing 
about the new technologies, per se. 

High-speed internet connectivity is 
contributing significantly to the growth 
of internet-based social networking. 
Mobile phone speeds are getting faster 
and consumers are adopting 3G. 
Connection speeds and business inno- 
vation are driving a new wave of con- 
sumer behaviour and interactivity. 
Consumers are reaching out more, shar- 
ing more and creating more content 
for and on the internet. 

Today, from text to music and 
videos, users contribute and share 
almost everything that can be digitised. 
Web 2.0 transition is lifting user par- 
ticipation levels by way of increasing 
internet access, content creation and 
information retrieval. 

Going forward, | think we can 
expect "real" broadband access any- 
time, anywhere as well as seamless 
integration of applications-based data 
on local desktop and web-based services. 

| see the beginning of an era of 
seamless connectivity. Complexity is 
out; simplicity is here to stay. 


The author is the Deputy Managing Director of Samsung India. 
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\ Listing of TVs, Home Theatres, 
Audio Systems, Projectors, 
aptons, Digicams, 
fideo Cameras and Some 
fiheat Gadgets 
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TELEVISIONS 


Sony WEGA KV-FA29M83 





Screen size: 29" CRT 


Aspect ratio: 4:03 

Picture: Intelligent Picture Plus, 
Wide mode (V-Compression); 
Sparkling Wega for better 
picture. 

Other features: The WEGA CTV 
has a 2-Way 4 Speaker System 


with TruSurround/WOW 3.1 Ch. 


surround sound and intelligent 
volume. It also has a 5-band 
graphic equaliser and a DVD 
component unit. 

Price: Rs 27,990 

NOTE: The WEGA range is also 
available in many screen sizes, 
including 8 models of the 21" 
CTV in the range of Rs 8,990 
and Rs 16,990; and 2 models of 
the 34" CTV at Rs 49,990 and 
Rs 79,990, respectively. 
Available at: All Sony World 
stores. www.sony.co.in 
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Hitachi HD1080 50V Plasma 


Model: 50PD9800TA 

Screen Size: 50-inch Plasma TV 
Contrast Ratio: 10000:1 

Colour Palette: 1,024 Gray Scale, 

3D colour Management 

Other features: High definition image 
processing unit, High luminance, Remote 
controlled motorised swivel stand. 
Price: Rs 2,10,000 

Availability: All authorised dealers 
Website: www.hitachiconsumer.com.sg 


Philips Pixel Plus 2 47PF9541 
Screen Size: 47" LCD 
Contrast Ratio: 1000:1 


Colour Palette: Full HD widescreen 
resolution of 1080x1920p pixels 
produces fine colour details. 

Picture: Full HD widescreen resolution 
of 1080 progressive lines, each with 
1920 pixels. It produces flicker-free 
pictures with optimum brightness. 
Other Features: The Pixel Plus TVs come 
with full HD panels and Digital Natural 
Motion which enhance the picture 
quality. You also get a 178* viewing 
angle. It also comes with an HDMI and 
USB input. 


Price: Rs 1,99,990 

NOTE: The Pixel Plus also comes in various 
screen sizes, including 32" and 42" at 

Rs 69,990 and Rs 1,24,990, respectively. 
Available at: All Philips showrooms 
www.consumer.philips.com 


All prices inclusive of taxes 





Samsung Mosel LA40M81B 
Screen Size: 40-inch LCD TV 
Contrast Ratio: 15000:1 

Colour Palette: Wide Colour Enhancer 
Other features: Digital natural 
image engine, Game mode, 
Movie plus 

Price: Rs 1,50,000 (40-inch); 

Rs 4,00,000 (52-inch) 

Availability: All authorised dealers 
Website: www.samsung.com/india 


LG 50PB2RR 

Screen Size: 50 inch Plasma TV 
Contrast Ratio: 10000:1 

Other features: Pause and rewind 
live TV, Pre-set recording, 


Simultaneous record and play, 
Built in DVR-80 GB Hard Disc 


memory 

Price: Rs 2,05,000 (50-inch) 
Availability: All authorised dealers 
Website: www.lgindia.com 








HOME THEATRE SYSTEMS 


Sony DVD Home Theatre DAV-LF1H 

Sound: 8600 PMPO 

Formats: DVD/VCD/CD/MP3-CD/Picture CD 

Other Features: S-DIAT Wireless surround sound. 
Digital direct twin drive sub-woofer, 32S-Master 
Full Digital Amplifier, DTS/Dolby Digital/ Dolby 
Pro Logic Il. 

Price: Rs 1,09,900 

Available at: All Sony World stores 

Website: www.sony.co.in 
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Philips DVD Home Theatre System 
HTS9800W 


Sound: 800W 

Formats: DVD-Video, DVD+RW, DVD+R, DVD-RW 
(video mode), DVD-R, Video CD/SVCD, CD-R/CD- 
RW, Super Audio CD. 

Other Features: 6.1 Dolby Digital EX surround 
sound and HDMI connection. Omni-directional 
Neodymium Ribbon Tweeter for enhanced sound 
quality. Wireless rear speakers. 

Price: Rs 59,990 

Available at: All Philips showrooms 

Website: www.consumer.philips.com 


All prices inclusive of taxes 
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AUDIO SYSTEMS 


Sony MHC-GN1000D 
Sound: 800W PMPO 
Formats: DVD, VCD, CD, MP3-CD. 


Other Features: Dolby Cinema Sound, Dolby Pro Logic II. D-Light 
Sync for lighting effects and X-Trance 


Price: Rs 39,990 
Available at: All Sony World stores 
Website: www.sony.co.in 





Philips Micro Theater MCD 290 
Sound: 700W PMPO 
Formats: DVD, (S)VCD, MP3-CD, WMA-CD, CD(RW), Picture CD. 


Other Features: Dolby Digital; Dynamic bass boost; Digital 
sound control 


Price: Rs 8,499 
Available at: All Philips Showrooms 
Website: www.consumer.philips.com 


LG Life Style Audio System J10HD 


Sound: 5.1 virtual surround sound, 2.1 channel speakers, 
300W amplifier 


Formats: CD, DVD, MP3, JPEG, WMA, DivX 

Other Features: 80 GB built-in hard disc with CD ripping feature. 
Price: Rs 20,000 

Available at: All authorised dealers 

Website: www.lgindia.com 
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NOTEBOOKS 


HP Compaq NX9420 

Memory: Intel Core Duo; 100 GB hard 
drive 

Processor: Intel Core Duo Processor 
Txxx sequence Processor T7200 (2 GHz) 
Drives: Double Layer6 DVD+/-RW 
with LightScribe7, 24X DVD/CD-RW 
Combo, 8X DVD 

Screen: 17" widescreen with 
Antiglare 

Other Features: Built-in Bluetooth, 
Intel Wireless LAN technology. 256 
MB video memory for better graphics 
and data protection system. Battery 
life of up to 4 hours. Finger-print scan 
Price: Rs 79,759 

Available at: All authorised dealers 
Website: www.hp.com 


Sony Vaio VGN-UX27GN 

Memory: 40 GB hard drive and 

a 1 GB RAM. 

Processor: Intel Core Solo Processor 
Screen: 4.5" Touch panel LCD screen 
Other Features: Wireless LAN 802.11 
a/b/g and 2 Motion Eye camera. 

It comes with a stylus and includes 
software like SonicStage CP 4.2 

for music. 

Price: Rs 99,900 

Available at: All Sony World stores 
Website: www.sony.co.in 
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VIDEO CAMERAS 


Sony DVD Handycam 
DCR-DVD808/E 

Features: It is a 4 Mega Pixel CMOS 
DVD handycam with a Vario Sonnar 
T lens. It features a 10x Optical Zoom 
and an &x Digital Zoom. It has a 
built-in 5.1 ch surround sound mic. 


Price: Rs 39,990 


Available at: All Sony World stores 
Website: www.sony.co.in 





Canon DC100 

Features: 800,000 pixels CCD 
for high video quality. Super 
Spectral coated lenses 
reduce glare. It also has a 
25x optical zoom and a 
1000x digital zoom. For 
audio capture it uses Dolby 
Digital in 2 channels. It uses 
8 cm DVD-R/-RW discs as its 
recording media. 


Price: Rs 29,995 


Available at: All authorised 
dealers 


Website: www.canon.co.in 
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DIGICAMS 

Sony DSC-T20 

Features: It has 8.1 Mega Pixels resolution 
and its double Anti-Blur Solution gives a 
steady shot. It also has a 3x Optical Zoom 
and a 6x Precision Digital Zoom. With 

31 MB internal memory it can store 

up to 350 shots. 


Price: Rs 19,990 


Available at: All Sony World stores 
Website: www.sony.co.in 


Olympus MJU 700 


Features: 7.1 megapixel 
sensor with a 3x optical 
zoom. Lens size of 6.5-19.5 
mm. Large 6.4 cm LCD and 
23 scene modes. 


Price: Rs 16,995 

Available at: All authorised 
dealers 

Website: www.olympus.co.uk 


All prices inclusive of taxes 





PROJECTORS 


Infocus SP 777 DLP Projector 


Features: With a light output of 43.4 
foot-Lamberts it is the brightest ever 
projector in its segment. 


Tech-specs: A lamp life of 2,000 
hours; resolution of 

1280x720 pixels; and a contrast 
ratio of 5000:1. Seven lens options, 
consumes 430 watts of power, 
measures 603x722x217 mm 
(WxDxH) and weighs 20.2 kg. 


Price: $15,000 (Rs 6,15,000)* 
Website: www.infocus.com 


BenQ PE8720 DLP Projector 


Features: It has the world's 

highest contrast ratio of 10000:1. 
The Senseye technology reduces 
picture "noise" drastically to give a 
standard image clarity on the 
entire screen. 


Tech-specs: A resolution of 
1280x720. The BenQ PE8720 
projects a screen image from 0.6 m 
to 7.62 m. It measures 492x393x195 
mm (WxDxH) and weighs in at 9 kg. 
Has a sound emission of 23dB and a 
zoom factor of 1.35x and comes 
equipped with a 250 watt bulb that 
can last 2,000 hours in normal mode 
and 3,000 hours in economy mode. 
However, the 5X six segment wheel 
creates a slight rainbow effect. 
Price: Rs 3,68,000 

Website: www.benq.com 


Available at: Transgrip, 13 Kothari 
Compound, Glady Alavres Road, 
opposite Happy Valley, 

Thane - 400607; Digitronics, 
Wazirpur Industrial Complex, 
Wazirpur, New Delhi 
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Optoma HD81 


Features: A three-year warranty, 
10000:1 contrast ratio and a resolution 
of 1920x1080 make the Optoma HD81 
a coveted toy. Equipped with 
DarkChip3 technology, which results in 
a higher contrast ratio and greater 
brightness, the Optoma HD81 has a 
unique two-piece design comprising 
the projector and the video processor. 
Tech Specs: Gives an image size from 
30"-300" with a throw ratio of 1.85- 
2.22:1 from a projection distance of 
4.92'-32.8'. Measures 411x311x116 mm 
(WxDxH) for the projector and 
406x304x139 mm (WxDxH) for the 
video processor which together tip the 
scales at 8.7 kg. Has a power 
consumption of 480 watts with a 300 
watt lamp that can last 2,000 hours in 
normal mode and 3,000 hours in 
economy mode. 


Price: $10,000 (Rs 4,10,000)* 
Website: www.optomausa.com 


All prices inclusive of taxes 
“Dollar prices converted to Indian rupees 
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Bass 


Celebrity Row of Five 
Home Theatre Chairs 


Complete your home 
theatre and watch movies 
in comfort and style with 
this row of five Celebrity 
Home Theatre Chairs. The 
lounger's frame is built 
from kiln-dried wood and 
the reclining seats are 
supported by metal coils 
for comfort. The lounger 
is available in three 
different fabric options, 
in a number of 

different colours. 


Price: $9,975 (Rs 4,08,975)* 
Website: www.homethe- 
aterseatingonline.com 


Coja Juliet Recliner 
Chair 


Perfect for watching a 
movie or relaxing for a 
night of television, the 
Juliet Recliner Chair 
combines modern design 
characteristics with 
functionality, making it 
the perfect complement 
to your home theatre. 
These sleek home theatre 
seats are constructed of 
top grain leather and 
available in a variety of 
colours and leg finishes 
featuring deluxe options 
such as cup holders, a heat 
and massage unit and an 
optional motorised 
reclining mechanism. 


Price: $1,980 (Rs 81,180)* 
Website: www.coja.com 
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HOME ENTERTAINMENT, 
DID YOU SAY? 


LG DVD Player 
with LCD screen 


This portable DivX DVD 
player with a 7” LCD 
screen is a perfect fusion 
of state-of-the-art technol- 
ogy and design. The high- 
light of this exquisitely 
sleek and stylish portable 
DVD player is its ability to 
offer you the benefit of 
viewing movies and enjoy- 
ing your favourite music 
even while on the move. 
A perfect mobile enter- 
tainment solution, it 
comes with a built-in 
swivel screen and Wireless 
Card Type Remote Control 
for those of you who love 
to be in sync with the lat- 
est technology. 


Price: Rs 12,990 


Availability: All authorised 
dealers 


Website: Igindia.com 


Jacuzzi La Scala 
Whirlpool Bath 





The La Scala bathtub treats 


you to the ultimate home 
theatre surround sound 
and entertainment system 
right in the luxury of your 
own whirlpool bath. With 
plenty of room for side-by- 
side bathing, you can nes- 
tle in for a long soak and a 
great motion picture expe- 





rience on a 42-inch 

High Definition Plasma 
screen. 

Thoughtful touches, such 
as CD/AM/FM stereo with a 
floating remote control, 
underwater mood lighting 
and 10 fully adjustable jets 
for the ultimate head-to- 
toe relaxation give you the 
experience of a lifetime 
(read bathtime). 


Price: $32,149 
(Rs 13.18 lakh)* 


Website: www.jacuzzi.com 


Beo Keyring 

With the Beo Keyring 
you'll never again be 
home alone. The Bang & 
Olufsen keyring is a mini 
remote control for turning 
your television, radio and 
lights on or off as you walk 
in or out of your home. A 
minimalistic design, with a 
metallic finish... it's easy to 
operate, with your 
favourite music, lighting 
and video just three simple 
clicks away. This small 
wonder makes your home 
feel like home—the 
minute you arrive. 

Price: Rs 6,000 
Availability: Bang & 
Olfusen, 18/48, Malcha 
Marg Commercial Complex, 
Chanakyapuri, New Delhi 
Website: www.bang- 
olufsen.com 
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Fitness World 3300 
Treadmill 


If your favourite TV 
programme is making you 
a couch potato then 
Fitness World 3300 is your 
solution. This is an incredi- 
bly effective and smooth 
machine made to interna- 
tional standards. Beware! 
This treadmill with a 7-inch 
LCD TV may make you run 
a mile longer! The 
hydraulic quick lock 





folding system saves space 
without effort. Its quick- 
start function, easy instant 
speed, safety and adjusta- 
bility make it understand- 
ably desirable. 


Price: On Request 


All prices inclusive of taxes 


* Dollar prices converted to Indian rupees 
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GLOSSARY 


Contrast Ratio: This is the 
difference in the intensity 
of light between the 
brightest white and the 
darkest black, expressed as 
a ratio. The higher it is, the 
better the resolution of the 
picture. 


Standard Cable Output: A 
standard coaxial cable out- 
put from any device which 
connects to the regular 
cable antenna on your 
television or other device. 


IR Port: This is a wireless 
port that sends and 
receives infrared signals 
from other devices up to 
a range of 5-10 ft. 


ANSI Lumens: A measure 
of light standardised by 
ANSI (American National 
Standards Institute). It is 
commonly used to rate the 
brightness of a data 
projector. 


Mega Pixel CMOS: A type of 
semiconductor technology 
that is used on certain 
types of image sensors on 
digital cameras; it com- 
petes with CCD sensors. A 
Megapixel is a image of 1 
million pixels. 


Pixel CCD: A Charge 
Coupled Device (CCD) 
senses light that falls on its 
silicon surface. This surface 
is divided into discrete 
square cells, each several 
microns across. For exam- 
ple, in a document scanner, 
the CCD will have a line of, 
say, 5,000 cells (or pixels). 


RMS Sound Quality: RMS 
stands for Root Means 
Square and measures the 
power output of a Hi-Fi 
system, and is a more real- 
istic indication of the sys- 
tem's power output than 
the peak power output. 


PMPO: Peak Music Power 
Output (PMPO) is a meas- 
ure of the power output of 
an audio amplifier. It is 
deceiving because it 
considers an amplifier's 
power output under 
perfect conditions and only 
for a short instant. 
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ntroducing "Peace of mind 


yrought to you by the pioneers of consumer electronics...Akai. The Bravo range offers an unmatched 
'* year warranty. So enjoy the ultimate viewing experience and switch to "Peace Mode’. 


? 





LCT - 32LW7 LCT - 26LW7 LCT - 20LW7 
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7* year warranty on all components except LCD screen / panel. *Condition apply 


"n os = t et = m 
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a feature available only on the Bravo range of High Definition LCD TVs 





LCT - 40LW7 

Resolution: 1366 X 768 

Dynamic Contrast Ratio: 7500 : 1 
Brightness: 500 cd/ m 


Response Time: 8ms 
HDMI Input 


AKAI 


Truly Japanese. Truly Advanced. 
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Go Green, It Pays 


Guest Column: 
Francis Du 


Which Software 
Should You Use Y» 


Smartest ` 
ĝis 
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BATHING LUXURY 


rokaindia.com 


A510 
Massage Bathtub 
1850 x 1500 x 720 mm 


Luxury at its best 

Submerge in the whirlpool of luxury or simply appreciate the style 
Glamourous is the ambience, that skips your heartbeat for a while 
Indulge in the ocean of serenity, that makes your bathing worthwhile. 


Multifunctional Steam Rooms | Massage Bathtubs | Shower Rooms | Shower Systems | Bathroom Furniture | Bathroom Fittings 


Corporate Off.: Roma International Pvt. Ltd. C-568, Saraswati Vihar, Main outer ring road, Pitampura, Delhi - 110 034 Tel : 2703 5377 / 78 Fax : 2703 5379 email : info@rokaindia.com 

Area Representative : Delhi & NCR , 9818174167 

Dealers : Delhi Bath & Marbles: 9891329992, 011-25925502 Anand Buildway Pvt. Ltd.: 0124-4269380, 9313725180. Mumbai: C. Bhogilal West End: 022-26719224 Fax:022-26719200 

Kolkata. Karnika: 033-22822429, Designer Home Solutions Pvt. Ltd.: 033-24862505, 9830019440 Chennai Choudhary Agencies: 044-26681235, 9444016550 
Hyderabad: Hanuman Enterprises: 040-24742421, 9848884402 Bangluru: Chabariya Tiles: 0-41517900, 9845141000 Shakti Ceramics: 25704141. 9845123344 
Visakhapatnam: Excel World: 0891-2715076, 9885327155 Trivandrum: Modern Agencies : 0471-3018245, 9847068001 Goa: Saglani Enterprises: 22715207. 22736655. 9822104265 
Dehradun: Dehra Sanitary Store: 0135-2624843, 9897636327, Ruderpur: Alankar Bath Assets: 05944-246989. 9927177789, Chittorgarh : Shagun: 01472-248508, 9414110270 Dhanbad: Tiles Centre : 0326-2305216. 9431121387 
Patna: Rooms: 0612-2205446, 9431018896, Siliguri: Sanjay Agencies: 9434044760 Gangtok: Universal Auto Traders: 202995, 9434022995. Chandigarh : Bansal Sanitary Stores  0172-2734067, 9815012290 
Amritsar; Rohit Sanitary Store: 0183-2551782, 9872851782 Jalandhar: Kohinoor Sanitations: 0181-5093737, 9815193243 Ludhiana: AKC Store 0161-2300064 9888400052 Shahkot: Duggal Brothers: 01821-260099, 9216660699 


p 01822 209545 Q8 65588: uma Bath Callarting 01871,s00naq ka ud deshiarmur' Gunta Sani ‘7 ae NIARI niic 985594700 





Workspace Makeover 


hink of it this way—most professionals spend at least eight hours a day 

in office; some even more. That means you have spent at least a third of 

your working life in office and will spend an equal or greater 
proportion of your residual professional career at work as well. Offices have, 
thus, become virtual living rooms for modern-day professionals. It was, 
therefore, just a matter of time before offices, too, became like their occupants 
—smart. But smart does not mean just tech-laced but also eco-friendly; after all, 
a building that's all wired (it remains a mystery, though, why a building with 
mostly wireless applications should be called "wired") and automated cannot 
be called "smart" if it places a heavy burden on the environment. This means 
that consumption of utilities like water and power—and measures to optimise 
their use—assume importance. 

While the law has certainly helped—rainwater harvesting is now compul- 
sory in all commercial establishments—it also helps that eco-friendliness has 
acquired a certain snob value in corporate circles. Offices today are spaces where 
you think, innovate, create and excel. That's why companies—at least the ones 
of some standing—are going the extra mile to offer their employees an 
ambience that's smart, green and healthy. 

In this issue of BT More, we have not only taken apart the constituent parts 
of smart and green buildings and explained each in detail, we have also put 
together advice from experts on how you can incorporate these aspects in your 
existing office space without blowing up tonnes of money in the process. 

After all, with global climate now traversing into the realm of the freaky— 
anybody's who's lived through a New Delhi summer or a Mumbai monsoon will 
attest to that—small individual steps may make more than a degree of 
difference, literally. 
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Sitting around is not all that unhealthy if you're sitting on an Optima 


























Chair from Featherlite. The chair's back and the seat move in tandem, in 
aratio of 3:7; mimicking the natural movement of the spine. The Gas lift 
technoloqy allows the height of the chair to be adjusted easily, and the 
armrest height is adjustable as well. The depth of the seat suits people of 
different heights, and the backrest tilts with variable resistance. Just 
experience sitting in an Optima once, And you'll be talking about it even 


twenty years later 


FEATHERLITE PRODUCTS (P) Ltd. 


SHOWROOMS: BANGALORE: 080 22254009, 22203812 / 13 CHENNAI 044 28232764, 28274785 MUMBAI 022 24924948. 30946805 NEW DELHI 011 51603911. 26277289 PUNE ? 
24012817 / 18 SECUNDERABAD: 040 27808906, 27802602 GOA: 093250 51361 KOCH: 0484 2776935. 3781284 MANGALORE 
06243443265 MYSORE: 095821 2424946, 098451 10402 PORT BL AIR: 03192 230652 TINSUKIA: 0374 2340591 


reat 


0824 2440141 








\ 
Optima 


#2, Timberyard Layout, Mysore Road, Bangalore 26, Ph: 080 26744047 / 5002 / 2307. Fax:080 26740449 Email: sales@featherliteindia.com www featherliteindia.com 


020 261210688 


VISAKPATNAM 0891 2530770. 2552047 BEGUSARA! 


REPRESENTATIVES: TRIVANDRUM; 093494 55501 BHOPAL: 093031 00055 Cell: 093023 74842 GURGAON: 098100 99222 RAIPUR 094252 08846 JAMSHEDPUR: 094315 24053 CHANDIGARH: 093175 47666 


SMS Flite to 60066836 
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2 WORKING SMART, 


They are all tech-laced and eco- Smat fo 
Here's a look at some of the niftigst: 
offices in India Inc. 





Enhancing Productivity Efficiency Lies in Design 
Through Intelligent Productivity today demands a 
Design marriage between functionality and 
Guest column by aesthetics in office layouts. 

Francis Duffy, who 
pioneered the design of 
“intelligent” office layouts. 





. Block by Block 
The "smartness" of an office lies in 
building materials which determine 
a building's energy use. That is because 
surface appearances do count for a lot. 


A GUIDE TO WORKINGS 





ART 


What Software 
Does Your 
Office Need? 
An office and the people 
inside are useless without 
good software. 


Dawn of Light 
Workspace lighting now 
has to be effective, power-efficient 
and visually impressive. 


i2 Wealth in the Drain 


Commercial outfits are tightening 
their act through waste water 
management and rainwater harvesting. 


> 


Water management 





44 Secure Yourself 


There are several high-tech solutions 
available that can turn your office 
Into a fortress. Bad guys watch out. 


SOSO: The Small Office, 

Smart Office 

You can be wired-up even when you 
work out of your own home. 


Give Your Office a Green 
Makeover 
Here's how you can qo about it. 


Office Design Should Boost 
Team Spirit 

Guest column by Sonali Rastogi 
and Ashish Vadehra. 


Miscellany 
A listing of some of the best office 
gadgets and gizmos. 


COVER BY KAPIL 
COURTESY: ADA GROUP 
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all ech-laced and eco-sma 
i look at some of the niftiest 
in India Inc. 
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Quietude rules: It's hard to believe that 
5,000 people work here 





HEWLETT-PACKARD 


Global Delivery India Center 
HP Avenue, 39/40, Electronics City, 

Hosur Road, 
Bangalore 


——.. 
— 
— 


An oasis: The HP office has 70 per cent 
green cover on its 21-acre campus 


SMART FACTOR: Has managed to 
retain 70 per cent green cover on its 
21-acre campus in Bangalore's 
Electronics City. This despite growing 
from 70 people to 5,000 in five years. 
Abundant natural lighting and build- 
ing management systems minimise light- 
ing and air-conditioning use. The design 
also factors in the natural slope of the 
land and the small valley that runs 
through the campus into its rainwater 
harvesting system that minimises the 
use of potable water. Rather than coop 
techies into indoor conference rooms, 
HP has put together informal "break- 
out" (discussion) areas outdoors to 
foster cooperation at work. 





This building isnot 
LEED rated 


COST AND SAVINGS: Additional cost 
of “green” features at Rs 1.1 crore 
will be recovered through power sav- 
ings of 20 per cent and water savings 
from rainwater harvesting over 3-5 
years. 


AND...: The company has tied up with 
local e-waste recyclers for its discarded 
floppies and CDs and has tied up with 
Khadi Gramudyog Corporation to 
recycle paper—in the process earning 
Rs 1,000 per tonne. 


CHALLENGES: Factoring in the natural 
contours of the small valley while 
constructing the building. 

RAHUL SACHITANAND 






Cool Offices 
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~~ LEEDSCORES — — 
Sustainable Sités (on 14) 3 
... Water Efficiengy (oñ 5) 5 3 
Energy & Atmosphere (on 17) 8 





Materials & Resources (on 1 3) 6 


Indoor Environ ) 4€ 





Cool interiors: A carbon dioxide monitoring 
system keeps the air inside fresh 


32/H3NVE XINYHS 


TECHNOPOLIS 


Sector V, Salt Lake City, 
Kolkata 


SMART FACTOR: Spread over 675,000 sq. ft, this concrete and 
glass behemoth has a 24/7 centralised CO; monitoring system 
along with treated fresh air units that prevent the “sick building 
syndrome”. It is also equipped with heat recovery wheels (HRW) that 
pre-cool the building by 2 degrees to reduce air-conditioning load 
from 1,900 TR (tonnage required) to 900 TR. Special double-glazed, 
low-U (rate of heat loss) and e-factor (emission factor) glasses 
have been installed to further reduce air-conditioning costs. 


COST AND SAVINGS: Total cost at Rs 115 crore was Rs 8 crore 
higher than a building built with conventional resources. The 
estimated payback time is 3 years. Its projected savings are Rs 50 
crore over 10 years. Segmented air-conditioning cuts down 2 MW 
in power consumption. 


AND...: Specially designed energy-saving electric bulbs fitted with 
sensors save 0.13 Watt/sq. ft. A building the size of Technopolis 
would have required 400,000 litres of freshwater a day. This has 
been reduced to 325,000 litres a day, of which 225,000 litres are 
freshwater and 100,000 litres, recycled water. 


CHALLENGES: Energy saving bulbs, gadgets and special glasses 
required to meet the LEED rating norms had to be imported. 
RITWIK MUKHERJEE 


Energy saver: Special double-glazed 
glass reduces the building's heat intake 
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Verdant setting: |t definitely looks a fun 
place for the 20,000 code-jocks who work here 


This building is not LEED rated 


Wipro Centre 


70/1, Electronics City, 


Hosur Road, 


Bangalore 


M : Gives a whole new 
meaning to “fun- work"—it's a float- 
ing learning centre anchored bang in 
the middle of an artificial lake. Its con- 
struction also serves to lessen air-con- 
ditioning bills, since water helps absorb 
some of the heat generated. The cam- 
pus is monitored 24/7 by intelligent 
cameras and is surrounded by electric 
fences to keep unwanted visitors at 
bay. A fire hydrant system, CCTVs, fire 
alarms and a public announcement 
system safeguard tech and techies. 


A -. Vl PAX. 


CC IGS: The extra cost of 
Rs 1.1 crore incurred on installing 
eco-friendly devices and measures will 


pay itself back within three years. The 


ST AND SAVII 
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use of energy management systems and 
low energy CFLs results in 15 per cent 
savings on power. 


AND...: A sewage treatment plant treats 
and reuses flush water and there is also 
a central pump house which treats 
incoming water and generates soft 
water for domestic use. The air-condi- 
tioning system of the entire facility is 
centrally monitored by a building man- 
agement system. 


niti Í EB 1 Gs: 
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Not many as the 
campus was newer than most other 
company facilities and specifically built 
keeping in mind the environment. 

RAHUL SACHITANAND 
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Loses structure i | 
Wood-based products on exposure to water Highly combustible Prone to termite attack 
= T ite 
Disintegrates Te as Boards containing papers qer 
Plaster-based boards on exposure to water Limited combustibiity are prone to termite attack 
' Stays intact š ; . 
Hilux on exposure to water Non-combustible Termite-resistant 
A futuristic new building material - in terms of The possibilities are unlimited! 
technology, functionality and versatility. 
Manufactured in collaboration with A & A Conventional materials simply cannot stand up 
Material Corporation, Japan, Hilux has amazing to this versatile material. Moreover, Hilux is a 
properties. It is fire-resistant, water-resistant material that is totally in tune with the design 
and termite-resistant. mindset that sees stability, aesthetics, durability 





Hilux boards can be used in extraordinary ways. and security as an integral part of the future @ 


They can be flush/groove finished, painted, workplace, which has a direct bearing on the FURS (9 MOTUS 


veneered, laminated, "T or even tiled! mee of an organisation. 


For information and enquiries, please contact us at: RAMCO INDUSTRIES LIMITED, Auras Corporate Centre, 6th Floor, 98-A, Dr. Radhakrishnan Salai, Mylapore, Chennai - 600 004. 
Phone: 044-2847 8585, Fax : 044-2847 8597, Mobile: 98840-30167, 98840-30164, e-mail: prr&ril.co.in MUMBAI: e-mail: arunturang@yahoo.com, Mobile: 98210-21487, 
93236-55873; DELHI: e-mail: subratadeydelhi@yahoo.com, Mobile: 98103-87007, 98117-01552; PUNE: e-mail: sudhirykadam(a yahoo.com, Mobile: 98220-44558; 
BANGALORE: e-mail: ramcobir@eth.net, Mobile: 98458-36920, 98450-57468: AHMEDABAD: e-mail: rhbrahmbhatt@rediffmail.com, Mobile: 98250-98490; 
HYDERABAD: e-mail: shyamsharma051@yahoo.co.in, Mobile: 94408-05177; KOLKATA: e-mail: subratadeydelhi@yahoo.com, Mobile: 98103-87007; 
INDORE: e-mail: ramcoindore@airtelbroadband.in, Mobile: 94253-22965, 94250-63539; BHUBANESHWAR: Mobile: 94370-12224; KOCHI: Mobile: 94477-82999; 
NAGPUR: Mobile: 98225-71094; RAIPUR: Mobile: 98272-20264; BHOPAL: Mobile: 98272-37200; LUCKNOW: Mobile: 94157-52492; JAMMU: Mobile: 94191-82719. 
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Sohrabji Godrej Green 
Business Centre 


Survey No. 64, 
Kothaguda Post, 
Near HI-TEC City, Hyderabad 


Can't get better: The centre is the 
third greenest building in the world 


LEED SCORES 
Sustainable Sites (on 14) 11 
Water Efficiency (on 5) 5 


Energy & Atmosphere (on 17) 14 
Materials & Resources (on 13) 9 
Indoor Environment (on 15) 13 


Innovation & Design (on 5) 4 
TOTAL (ON 69) 56 
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PRABHAKAR RAO 


A. 


SMART FACTOR: It is the third green- 
est building in the world and the sec- 
ond greenest in India (under the 
Leadership in Energy and Environment 
Design, or LEED, rating system devised 
by the US Green Building Council). The 
Cll-Sohrabji Godrej Green Business 
Centre (Cll-Godrej GBC), spread over 
five acres near Hyderabad, produces 20 
per cent of its total power needs 
through solar energy. Rainwater 
harvesting and imaginative landscap- 
ing meets more than half the year's 
needs for its 600 plants and trees in an 
area of 3.5 acres. 


COST AND SAVINGS: Its total cost 
was Rs 8 crore with a payback time of 
4.5 to 5 years. A combination of solar 
power panels, daylight, efficient 
building materials and design reduce 
its monthly power bill to Rs 90,000 
for 400 to 500 units per day against Rs 
2 lakh for 900 to 1,000 units per day it 
would have consumed otherwise. Its 
Building Management System 
installed at a cost of about Rs 25 lakh 
leads to 50 per cent savings. The 


building's facade of aerated concrete 
blocks reduces the load on air-con- 
ditioning by 15-20 per cent. It also 
invested Rs 55 lakh on infrastructure 
for solar power generation. Other 
than irrigation, it consumes 30 kilo- 
litres of water per day and this means 
a monthly bill of Rs 30,000. This is 
half of what a building its size using 
conventional water supply methods 
would pay. 


AND...: Its water conservation meas- 
ures like waterless urinals save an 
estimated 10,000 litres of water every 
year. A zero water discharge building, 
spread over 20,000 sq. ft, it uses 35 per 
cent less potable water compared to a 
normal building of this size. 


CHALLENGES: Lack of awareness with 
respect to green building requirements 
meant that though there were prod- 
ucts available, they did not meet LEED 
norms. Cll had to create awareness 
among local manufacturers, train them 
and also promote green products. 

E. KUMAR SHARMA 
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Forest retreat: The. Green cover 
keps the environs cð add also cuts 
doll on the air-conditioning cost 








Rated 3rd best hotel in the world by Travel + Leisure in 2006 


UNFORGETTABLE EXPERIENCES 


JOURNEY THROUGH TIME 
AT THE OBEROI UDAIVILAS, UDAIPUR. 


Oberoi Unforgettable Experiences, a short holiday for two, starts from Rs. 29,500 
and includes accommodation for two nights, breakfast and airport transfers. 


o 
The Oberoi 


UDAIVILAS 
UDAIPUR, INDIA 


India toll free reservations: 1 800 11 2030 or call 011 2389 0606 


E-mail: reservations @eih-india.com, Online: www.oberoihotels.com or contact your travel agent. 


The Oberoi Unforgettable Experiences are also available at: 
The Oberoi Amarvilas, Agra; The Oberoi Rajvilas, Jaipur and Wildflower Hall, Shimla in the Himalayas. 


* Offer valid till 30th September, 2007. All applicable taxes are extra. Terms & conditions apply. 


WUNDERMAN 


ve to de-stress: The SAP Labs campus has 
® per cent of its area under green cover 


jilding is not LEED rated 





LEED SCORES 

Sustainable Sites (on 14) 1 11 
Water Efficiency (on 5) 5 
Energy & Atmosphere (on 17) 11 
Materials & Resources (on 13) 10 
Indoor Environment (on 15) 12 
Innovation & Design (on 5) 4 
TOTAL (ON 69) 53 
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SAP LABS INDIA 
138, Export Promotion Industrial Park, 
Whitefield, Bangalore 


SMART FACTOR: Determined to keep its green cover intact, SAP 
Labs India has used under a fifth of its 21-acre campus to build 
offices for its 3,000 employees. The central portion of each 
building—called the courtyard—has dense foliage and a foun- 
tain. Smart cards open revolving doors at the Wi-Fi-enabled cam- 
pus. The environment, rather than technology, takes centrestage 
at the German giant. 


COST AND SAVINGS: The first phase cost €20 million (Rs 109.3 
crore). Extra costs for “green” measures will be recovered 
within 3-5 years—translating into savings of Rs 49 lakh yearly. 


AND...: Buildings are aligned to minimise the air-conditioning 
load by having most of the glass edifice face away from the sun. 
The 4-lakh litre reservoir re-uses treated waste water while the 
sewage treatment plant recycles water from existing buildings 
and can meet the incremental demand from future expansions. 
An intelligent system turns lights off in conference rooms and 
common areas after a specified time. SAP Labs India has also 
begun a pilot project for solar-power lighting on the campus. 


CHALLENGES: Had to resist temptation to construct Phase 2 in 
front of the existing facility. There was also limited knowhow for 
building water treatment plants. Upgrades and maintenance are 


= another major hurdle. 


RAHUL SACHITANAND 





Hi-tech: Smart cards allow access to the 
staff (above) and (left) MD Georg Kniese 
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LEED SCORES 
Sustainable Sites (on 14) 11 
Water Efficiency (on 5) 5 


Energy & Atmosphere (on 17) 11 
Materials & Resources (on 13) 10 
Indoor Environment (on 15) 12 
Innovation & Design (on 5) 4 
TOTAL (ON 69) 53 


SMART FACTOR: More than 10 
per cent of materials used in ITC's 
Green Centre was salvaged build- 
ing material from other sites—40 
per cent of the building materi- 
als were sourced from within 
500 miles of the site to cut down 
on vehicular emissions. CO; sen- 
sors maintain a level of 530 ppm 
(parts per million) during peak 
occupancy hours and regulate 
the amount of fresh air intake. 
The building uses solar panels 
to heat water for housekeeping 
purposes. 


COST AND SAVINGS: Con- 
structed at a cost of Rs 51 crore— 
12 per cent more than a normal 
building its size—it has justified its 
investment with energy savings 
of 41 per cent. It has zero water 
discharge and uses 40 per cent 
less potable water. 


AND...: Rainwater harvesting 
prevents any run-off and 
recharges the aquifers. Treated 
waste water is used for irrigation. 
Separate bins are used to collect 
recyclable waste materials. 


CHALLENGES: The biggest was 
countering the heat-island ef- 
fect—the envelope of the build- 
ings, terraces and balconies ab- 
sorb heat all through the day. 
For this, a thick layer of heat 
reflecting roof-paint and 
Autoclaved Aerated Concrete 
(AAC) bricks of fly-ash were used. 

BIBEK BHATTACHARYA 
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THE GREEN ESSENTIALS 


To be rated platinum under US Green Building Council 
Leadership in Energy and Environment Design 

(USGBC LEED), a building must fulfill certain conditions. 
These are: 


m Erosion and Sediment Control: The design of the 
building should have a plan to control soil erosion 
during construction by storm water run-off. 


m Fundamental Building Systems Commissioning: 
The plan should ensure that the building's systems are 
designed, installed and calibrated to operate as intended. 


= Minimum Energy Performance: The building 
envelope and systems must meet a minimum level of 
energy efficiency as laid down by international bodies. 


m CFC Reduction: No CFC-based refrigerants can be 
used in the building's HVAC systems. 


m Storage and Collection of Recyclables: This process 
must be made simple and must be encouraged. 





= Minimum Indoor Air Quality Performance: HVAC 
systems must meet standards laid down by 


international bodies for maintaining air quality. GETTING GREEN RIGHT 


Beyond that, the LEED also has a six-part 69-point table. 

To be a Certified LEED building, a completed project needs 

to score 26-32 points, for Silver rating 33-38 points and for Gold 
rating 39-51 points. To be rated platinum, a building must score 
at least 52 points. The criteria on which buildings are rated are: 


m Sustainable Sites: The building should not be built on prime 
farmland or within 100 feet of any wetland. It should 
encourage alternate means of transport for employees, like 
car pooling. 

m Water Efficiency: Captured rainwater or recycled grey water 
(water that has been used in the home, except water from 
toilets) should be used for irrigation. 


m Energy & Atmosphere: Apart from meeting prescribed 
energy standards, the building must achieve increasing levels 
of efficiency as specified by international bodies. 


m Materials & Resources: The existing building structure and 
shell should be maintained during any renovation and 
redevelopment projects. 


m Indoor Environmental Quality: CO, monitoring systems 
should be installed to monitor the level of fresh air inside. 
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m Innovation and Design Process: The building receives 
credits for design elements which exceed LEED performance 
criteria for energy and water efficiency. 
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Corporate Empires have a new seat of Power 








Ready for Fit Outs 


The Corenthum - A Corporate Hub. An indelible expression of power, prestige and perspicaciousness. A seamless 
integration of form and function, A new paradigm in symbiotic relationship in Hi-tech Corporate Hubs. A fourth 
generation ambience now available on lease to Corporates who demand large space dimensions, exclusivity and the 
technology dimension that allows for a 365 x 24 x 7 concept. 





Beaver 


Lhe Corenthum 
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Ww w.thecorenthum.com 


e State-of-art convention center with latest integrated conference facilities. e Roof-top Helipad. e Landscape plaza with a passive 


solar architecture concept. e Glass atrium up to seven floors with glass roofs. e Lobby space with an uncluttered view and a 
prominent visibility of brass signage. e Loggia entrance to plaza with sculpture as center focus. e Space truss to cover plaza 
depicting varied moods during day and night. e ATMs and Banks. e Terrace restaurant as a culinary delight. e Food courts (multi- 


cuisine) overlooking the plaza. e Crazy golf course. e Squash court. 


Advel/thecorenthum/june/07 
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GUEST COLUMN 
FRANCIS DUFFY 


ENHANCING 
PRODUCTIVITY 
THROUGH 
INTELLIGENT 
DESIGN 


Buildings may not have a life of their 
own, but they do have a bearing on 
the life—and work—of their occupants. 


et me say something that may surprise you, coming, 
as it does, from an architect. In a rapidly changing 
world, | have learnt to be afraid of the longevity of 
office buildings. Most architects believe that buildings 
are inevitably long term, an assumption that has 
resulted in architecture that is rigid and resistant to change. | 
am much more sanguine about the future of cities because we 
seem to know better how to design them to accommodate 
change, especially older cities like London which are capable 
of infinite modifications without losing out on their character. 
Similarly, interior designers know from bitter experience that 
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Staying relevant: In a virtual world, physical 
space must offer compelling value to survive 





their work is inevitably transitory and that the challenge of con- 
stant change has to be addressed. But when it comes to office 
buildings, most architects still take permanence as our birthright. 

Things change. Ten years ago | published a book called The 
New Office. By the way, never use the adjective “new” in the 
title of a book. Nothing dates a book more quickly. In a rap- 
idly changing world, claims of novelty are remorselessly and 
quickly exposed. For example, my book failed to mention 
three words beginning with "s" which are now given the high- 
est priority in office design but were then very much on the 
back shelf. The first of these words was security: look what 9/11 
has subsequently done to our complacency. The second was 
sustainability: amazingly still hardly on the design agenda in 
the mid-90s. The third was serendipity, defined as the art of 
taking advantage of unexpected and un-programmed hap- 
penings, which are likely to become the most important of the 
three because they are the key to the justification of "place" 


No communication gap: 
Office spaces must enhance 
interaction between individuals 





Most architects believe that buildings are 
inevitably long term, an assumption that 
has resulted in an office architecture that 
Is rigid and resistant to change 














in an increasingly virtual Ste sae 
world. 

So much for my reputa- 
tion as a prophet. What is 
happening everywhere 
today in the world of work is 
not gradual evolution but a 
step change equivalent to 
what happened 200 years 
ago in Europe during the 
Industrial Revolution when 
the old agrarian ways were 
overtaken by the introduction of the two iron laws that 
shaped most industrial workplaces, including the office: the 
need for grouping together and the necessity of synchrony. You 
had to work in the same place at the same time with your col- 
leagues to get work done. Given the universal cloud of pow- 








erful, robust, reliable information tech- 
nology that now surrounds us all, neither of 
these laws applies today. We can work 
anywhere at any time and still be in con- 
stant virtual contact with our co-workers. 
This new condition will change everything 
we have taken for granted about the design of the work- 
place—from the shape of the desk to the planning of 
the city. 

How can architects find their bearings in a destabilised 
and destabilising world? We have to face new facts. In a time 
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of change, architects must help clients use their workplaces to 
get what they want from them. Aligning business needs with 
design potential demands from clients an acute, accurate and 
active sense of purpose. Clients must demand to know what 
office buildings can contribute to businesses. In terms of pro- 
ductivity, offices offer clients three kinds of potential: first, 
office buildings can be more or less efficient in purely eco- 
nomic terms, e.g. cheap to run, easy to plan, etc.; secondly, office 
buildings can be more or less effective by adding value to 
occupiers’ businesses, e.g. they can enhance communications 
between groups and individuals, and thirdly, office buildings can 
be more or less expressive, broadcasting messages about 


Buildings are inert. They do little good or 
evil on their own—although it is true 
that bad buildings can damage morale 
and health 


aspirations and values, e.g. they should 
tell people that they matter. 
Distinguishing between these three 
kinds of potential, the three Es of office 
design, is a powerful way of helping 
clients determine what they want their 
office buildings to achieve. If clients 
know what they want, they can set 
targets. Architects can help clients ar- 
ticulate their purposes and priorities, 
help them establish reasonable targets 
and then measure the extent to which 
their designs meet these objectives. In 
this way, a powerful feedback loop can 
be established, making possible continual 
design development and improvement. 

However, nothing is guaranteed. 
Intelligence is essential. One of the most refreshing and revi- 
talising consequences of designing for change is that clients' 
purposes and priorities cannot be permanent because the 
economic and commercial environments within which work is 
done are in a constant state of flux. Using a building pro- 
ductively is like driving a car. You have to decide where you are 
going. No magic formula, no silver bullet can be taken off the 
shelf that will solve all our clients' problems. 

Buildings are inert. They do little good or evil on their 
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own—although it is true that bad buildings can damage 
morale and health. What energises buildings, puts them to 
work and makes them productive is partly clearly articulated 
client purpose, but also clients’ continuing use of them as 
business tools. Achieving the kinds of benefits from the work- 
place design sketched in this article depends on four conditions: 
strong leadership on the client’s part; systemic integration of 
the design of the building with the design of the social struc- 
ture of the client organisation and the design of the use of inf- 
ormation technology; respect for data, especially feedback 
linking aspirations with achievement; and finally, the inv- 
olvement of large numbers of people in the client body in as 
open, communicative and democratic a way as possible. In 
changing circumstances, the design of the process becomes as 
important as the design of the building itself. 

Redefinition of boundaries, exploiting information tech- 
nology to achieve more efficient and effective ways of work- 
ing, using space and time in environmentally benign ways, 
accommodating change, and broadcasting business values 
are five examples of using office des- 
ign to respond to the enormous 
changes that are currently taking 
place worldwide. Earlier, | mentioned 
serendipity as an increasingly impor- 
tant factor in office design. Buildings 
as well as cities are essentially con- 
tainers for overlapping networks of 
communications. The most successful 
buildings and cities are the ones where 
networks are densest and where ben- 
eficial leakage and short circuits occur 
across networks creating the richest 
matrix of potential for communication. 

The biggest design challenge in 
the early 21st century as much in India 
as everywhere else is that users are 
winning the right to work anywhere 
they like at any time. The consequence 
is that architects must design buildings and cities that are att- 
ractive enough to create the maximum potential for face-to- 
face interaction internally and externally. The convenience 
and efficiency of virtuality needs to be complemented by real 
places that offer richer possibilities for serendipitous social 
and intellectual interaction. The most important task for 
architects is to articulate the practical and intellectual arguments 
that justify the contribution of physical place to business in an 
increasingly virtual world. 8 


M930 


Francis Duffy is an architect and founder of international architecture and consultancy practice, DEGW, which specialises 


in improving the design of the work environment to respond to the changing needs of people and organisations 





26 BUSINESS TODAY More JULY-AUGUST 2007 


C6/8081£86 £SCCS8CC anbnnog Aajuejs :eyexjoy | ZL 67 £97 PY 9 W ‘06 :euNd | 06/ 18006004 (M) PP|JPW ‘peoy yur] MaN | L9S 9S LZZ Əpeied 34jn) PIO 

69788 00286 (1523) ueupuy jo;ew 'anbpnog kauns | 65788 00286 '6tz886YZ oN ‘anbnnog Áajuejs :jequinw | SSO88 66786 ‘S SORE 004 ənbnnog Áojuejs :peqesophy | 25904 VOL 96 ‘81-1035 ‘ddo ‘hew 

22e|d LIPU] e319 *Áog-7-e oIpniS :epioN | ZEOZ8 TOT86 ‘OVOSZEY P3 9 W ‘NeW pueuo 'Áog-7-e OIPNIS :uoegung | S9LEE Y8186 'ZZISZZZY “UapseD unofey ‘ew aenbs Ay) ‘Aog-Z-27 oipnis :luləq | [ /9605Z :uy203 
VELL TEZY JadiEMy | 9ESE 9ERZ ladjay> | 66664 10766 uapies a3e||eAM ‘anbijnog Áajuejs :jeuueu) | 11SS98z7zZ peoy Anueju | SS 60£962 peoy 1994 001 '99£62 SSZ pog uit ejeSueure10y | /0£ £952 a82]05 1suu» 
JEAN 'peoy JnsoH | 66665 19886 peo UOISSIW 'S0029 Z0886 1eSeueuipu| *anbrjnog Áajuejg | STSIZZSZ ‘26699 15986 JeSeuileley 'Áog-7-e1 0tpms | STSTZZSZ "66665 £7786 I]jeujeJew 'Áog-7-e oipnis :euojefueg 
009'6T'SY 1 segs aues ` Aep e 000'SIT 'pjos Siz UNI UOL) 001 ` Siajeas £ 8 Z ur osje 


» 





1931 ST ' uisiueu»aui pajuajed 


“ 


405 
w. 





suonisod js34jc 





? 


6C6T 92UIS '19ui]2231 JEUISIO aU} 


A Oo a8 £25 v 3 


SS9| Sulu)0u *asjo Su!u)ou 


140Ju102 )snÍ 


9>!] PƏ110Juuo2 əq |],noÁ 1! UQ `əə1J 91,noÁ “1! UQ *euinjo^ dy] UMOP UNJ}, UOM 


'Ə10Jəq 19^9u 


)! 9 SUOS 9junoAe INOA jsejg `SuniAu! se əq NNS 1,31 9 yo A w044 9]£] əg `noÁ 


SEU },U0M 1! @ ÁZP] Áe1S -]Jeuueup 19 u)0u? 0) diy 1,u0A JI 'Áep je SƏIA0u! U3]P/A 





bt more 


Den Design 


EFFICIENCY 
LIES 
IN DESIGN 


Productivity today 
demands a marriage 
between functionality 
and aesthetics in office 
layouts as working 
smart rather than 
working hard takes 
precedence. 

RAHUL SACHITANAND 





the buzzwords at companies 

across the board; people now 
routinely spend 10-12 hours a day at 
the workplace; office spaces are, 
therefore, being redesigned and re- 
invented to suit this new age 
worker. Everything from the cubicle 
design, lighting and telecom solu- 
tions to peripheral add-ons like cafe- 
terias and gyms are undergoing a 
metamorphosis—partly to offset the 
monotony of the daily grind and 
partly to become attraction centres in 
their own right. 

Ergonomics has assumed great 
importance as it helps maximise pro- 
ductivity and efficiency. “Companies 
are paying more attention to the 
needs of their employees and equip- 
ment such as adjustable chairs and 
keyboard trays are moving from 
nice-to-have to must-have,” says 
Buck Devashish, former managing 
director of Sterling Commerce India 
(an AT&T subsidiary) and a long- 
time student of office design. Z 


OUTSI DE | NSi D Bringing in elements of nature creates a 
soothing environment inside the office 
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Fes and productivity are 
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Paradigm shift: Boxed. 
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Break-out rooms and cafeteria encourage 
intra-departmental brainstorming 
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ALL CHANGE 


In order to create more produc- 
tive workplaces, companies need to 
invest in other tools and gadgets, 
say experts. "Most companies to- 
day want offices to be more con- 
ducive to interaction," says 
Devashish. This has resulted in 
workstations becoming more 
'body-friendly', he adds. "Lumbar 
support is a must; your feet should 
be firmly planted on the ground 
and your knees and elbows should 
ideally be at right angles for correct 
posture," says Dr Deepak Sharan, a 
Bangalore-based specialist in repet- 
Itive strain injuries (RSI) and reha- 
bilitation. 

Most employers are just be- 
ginning to get acquainted with 
the concept of e-fitness, which 
encompasses several areas, 
including ergonomic chairs, suit- 
able lighting, use of anti-glare 
screens and even the height and 
width of workstations. 


STRUCTURALLY 
SPEAKING 


Corporate offices, earlier designed 
keeping in mind strict organisa- 
tional hierarchies, have undergone 
a radical change. Result: more 
"open" layouts have become the 
norm. CEO cabins lined with dark 
wood located at the end of a long 
corridor are now giving way to 
glass cabins in the centre of the 
office, giving the office a more 
open feel. "Employees don't want 
to be shackled to a poorly-lit and 
badly ventilated office. Several 
studies prove that proper lighting 
increases productivity by as much 
as 20-25 per cent per employee," 
says Manit Rastogi, Managing 
Director, Morphogenesis 
Architecture Studio, a leading 
Delhi-based architecture firm. 
However, different depart- 
ments have varied requirements. 
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KEEPING THE 
FLOCK TOGETHER 





hile many industries— 

especially BPOs and 

apparel which employ 
large numbers of people—tend to 
use rows of workstations to optimise 
the use of space, the emerging trend 
is to group people in small clusters. 
This makes the office look more 
streamlined and minimises time 
wasted looking for peripheral serv- 
ices. Given the stress on efficiency, it 
may be wise to invest in the latest of- 
fice equipment including multi-func- 
tion printers which, besides being ca- 
pable of faxing and copying docu- 
ments, can also organise staples and 
bind them too. 

Intra-office logistics planning is 
another key area that requires at- 
tention. For instance, putting peo- 
ple in the same team in one loca- 
tion aids teamwork and prevents 
time wasted on walking across the 
office to discuss issues with col- 
leagues. “There are different 
requirements for various compa- 
nies; while an advertising agency 
may need space for collaboration— 
result: lower cubicle walls—a law 
firm may have sound-dampened 
devices and more muted colours,” 
says architect Manit Rastogi. 
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Den Design 





Food for thought: Cafeterias and food courts have become a norm 


For example, the legal section may re- 
quire private conference rooms for con- 
fidential meetings, whereas a team of 
software engineers would want a much 
more open layout to facilitate infor- 
mal brainstorming. At MindTree 
Consulting, an IT solutions company, 
informal meeting "pubs" have been 
set up for just these kinds of meetings. 


CUBICLE? 
WHAT CUBICLE? 


Instead of the boxed-in cubicle, compa- 
nies are going in for the open, 120-de- 
gree option. Some, like ThoughtWorks, 
a global IT consultancy firm, have opted 
for flat "dining tables" for employees, 
with just a handful of conventional 
meeting rooms for confidential meet- 
ings. "The days are numbered for the 
old-fashioned cubicle as it discourages 
collaboration," says Rastogi. 

The cubicle's extinction means com- 
panies have to use sound-dampening 
equipment to keep down the sound 
levels that inevitably result from such 
open designs. Designers and architects 
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are now embedding this material into 
floors, walls and even the ceiling to try 
and restrict conversations from floating 
around. “Some companies, for example, 
are also investing in art and using it 
cleverly between workstations to create 
an illusion of space and privacy,” says 
Rastogi. In addition, the outdoors is 
getting much more attention—many 
companies are setting up small break- 
out areas under the trees or recreating 
the ambience indoors to give the work- 
place a relaxed mood. Tech MNCs such 
as SAP and HP are leading the way in 
this regard. 


BRING ON THE GOODIES 


The barebones infrastructure needs 
supplements if you want to keep your 
employees happy and, in today's attri- 
tion-heavy environment, loyal. While 
cafeterias are a must-have, food courts 
are now becoming the rage. In fact, 
with time at a constant premium, a small 
pantry with a coffee-maker, microwave 
oven and drinking water becomes im- 
perative. Lounges are becoming a norm 


SHAMIK BANERJEE 


for many companies in the 24/7 envi- 
ronment and some, like web giant 
Yahoo!, even give employees beds to 
take a nap. 

Going forward, concepts such as 
wireless internet access and company 
networks may perhaps challenge the 
existing norms of office design. “Given 





Outdoors inside: Bringing nature into the office 


the increasing ubiquity of wireless 
internet access and mobility of workers, 
offices may evolve into plug-and-play 
establishments, where people don't 
have fixed workstations but use any 
available space for work," predicts 
Rastogi. The imminent rollout of wide 
area broadband—Wi-Max—and sky- 
rocketing lease rentals mean that the 
office as we're used to may itself run 
aground, with a new amorphous 
version replacing it. IM 





Choose from a range of highly customised Office Solutions 
for growing businesses. Make your business go places with Xerox. 
There's a new way to look at it. 


The document needs differ from business to business. 
That is precisely by Xerox helps you choose the 
‘just right’ solution for your enterprise and reduce the 
cost of ownership. What's more, Xerox digital MFDs, 
printers and other office equipments are engineered 





to deliver reliable performance, superb print quality 
and low maintenance cost. Not to forget, the peace 
of mind that only quality Xerox service can 
ensure. So, get a right fit colour printers, MFDs and 
network printers to suit your business requirement. 
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LASER MOND PRINTER LASER MULTIFUNCTIONAL DEVICE LASER CAR OUR PRINTER LELATAL COPIER 
Xerox Phaser 3117 WorkCentre PE220 Phaser GTIO Xerox WC 420 CP/420 D 
Vpprm/B MB/USB Port Print / Copy / Scan / Fax Upto T7 ppm B&W / 4 ppm Colour Copy / Print / AS sim 
Compact design 20ppm / 16MB / USB Port 2400 dpi / USB 2.0 Port 20 ppm / 800 x 1800kipi X F ROX 
RANGE STARTS FROM RS.4,500/- | SPECIAL SME OFFER ON ALL THE PRODUCTS SHOWN. ® 
xerox.com/india Technology | Document Management | Consulting Services 


ASK XEROX, CALL1800 180 1225 0r390 12 000'orSMS'XEROX' to 3456 


( Please prefix the local city code when dialing from a mobile phone) 
Email: digital.solutions@xerox.com 


Accessories shown are not part of the standard configuration. 


Brick & Mortar 


BLOCK BY 
BLOCK 


Quite often, the “smartness” 
of a smart office lies in the 
basics—the building materials 
which determine a building's 
energy use. That is because 
surface appearances 

do count for a lot. 

TEJASWI RATHORE 


hat you can't see is what you 
get—that perhaps best desc- 
ribes a building's foundation, 


which determines its structural, ther- 
mal, radon (a cancer-causing natural 
radioactive gas that you can't see, smell 
or taste) and moisture control tenden- 
cies. And while the building design is 
important, not to be ignored are the cli- 
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Cast-in-place concrete: Cast-in-place 
concrete is the material of choice for 
foundations because of its long-term 
durability and structural support. Cast- 
in-place concrete is transported in an 
unhardened state, primarily as ready- 
mix, and placed in forms. Steel rebar 
(steel frames) is cast in concrete to add 
to its strength. It needs to be cured 
because the cement used in concrete 
requires time to fully hydrate before it 
acquires strength and hardness. For 
curing, the concrete surface should be 
adequately hydrated. 

m Concrete or masonry blocks: These 
are usually filled with insulation, which 
is typically high-pressure foam. Some 
concrete block manufacturers attempt 
to increase the thermal resistance of 
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their product by adding materials such 
as polystyrene or wood chips to the 
concrete mix. 

m Insulating concrete forms: Also 
known as ICFs, they serve as both foun- 
dation structure and insulation. They 
are basically forms for poured concrete 
walls that stay in place as a permanent 
part of the wall assembly. 

m Pre-cast concrete: Built offsite, 
pre-cast concrete foundation walls or 
panels are generally pre-insulated thou- 





gh additional insulation can be added 
inside the wall cavity. The panels typi- 
cally come in lengths of up to 16 feet 
and in standard heights of 4, 8, and 
10 feet and can provide for high struc- 
tural integrity and termite protection. 
They minimise air infiltration as well. 


Walls 


Durability, maintenance and thermal 
properties are the key factors while 
choosing wall materials. 

m Wood: Of the options available, ply- 
wood and oriented strand board (OSB) 
are the strongest and most durable. 
Wood sheathing panels add shear and 
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racking strength—important character- 
istics in areas prone to gale or quakes. 

= Steel: Deployed in the construction of 
commercial buildings, steel construc- 
tion involves the same framing tech- 
niques employed in wood-framed build- 
ings. Construction costs are also equiv- 
alent. Unlike wood, however, steel is 
impervious to termites and also pro- 
vides added resistance to fire and 
earthquake. Steel ceiling joists can span 
greater distances than wooden ones, al- 


lowing new design possibilities. But 
steel conducts heat more than 300 
times faster than wood, which means 
insulation is a major concern. In cold cli- 
mates, the additional insulation re- 
quired to prevent heat transfer might 
reduce the cost-effectiveness of steel 
framing. 

m Concrete: As a whole, concrete 
framing provides structural integrity, 
termite protection, and thermal insu- 
lation, and also helps reduce air infil- 
tration in buildings. But it readily 
absorbs heat, which means that on a 
summer day in Delhi, you can fry an 
egg on the side walls of your office. 





m Thermal Mass or High-Mass 
Materials: These are materials that al- 
low conduction of heat, thus, helping 
reduce energy use in climates where 
buildings need to be cooled during the 
day and heated at night. To make the 
best use of the thermal mass, addi- 
tional insulation materials are typically 
added. This, however, raises its cost. 


m Structural insulated panels (SIPs): 
SIPs comprise engineered laminates 
with a foam core 4-8 inches thick, with 
a structural facing on each side—mostly 
drywall and/or structural wood 
sheathing such as plywood and oriented 
strand board. Although SIPs cost more 
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Brick & Mortar 


than traditional building materials, 
they require less labour to install. 
Therefore, the total cost is roughly 
the same as thermal mass. 


Fenestration: Windows, 
Doors and Skylights 

Your connectors to the world outside 
the confines of the office, they should 
be in tune with the climate, which in- 
cludes insulating, daylighting, heating 
and cooling, and natural ventilation 
needs. 

m U-factor: The U-factor measures the 
rate of heat loss or how well a product 
prevents heat from escaping. It in- 
cludes the thermal properties of the 
frame as well as the glazing. The lower 
the U-factor, the greater a product's re- 
sistance to heat flow and the better its 
insulating value. 

m Solar heat gain co-efficient: Also 
known by its acronym SHGC, it measures 
the ability of a product to block heat 
from sunlight and is expressed as a num- 
ber between 0 and 1. The lower the 
SHGC, the less solar heat it transmits. To 
reduce the SHGC, manufacturers can 
apply a spectrally selective low-E (low- 
emittance) coating to glazing. Reflective 
coatings and tinted glass can also help 
reduce the SHGC. 

a Visible transmittance: Visible trans- 
mittance (VT) measures how much light 
comes through a surface. Some tinted 










glasses used to reduce solar heat gain 
can also reduce the amount of visible 
light transmitted, which is avoidable if 
you are opting for daylighting. A spec- 
trally selective tinted or coated glaz- 
ing, however, can help reduce the solar 
gain while providing as much visible 
light as clear glass. 

m Air leakage: When air infiltrates 
through cracks in a fenestration prod- 
uct's assembly, heat loss and gain can 
occur. In offices where people are re- 
quired to move in and out, air infiltra- 
tion through doors is an important en- 
ergy consideration. Revolving doors 
and double-door entry ways should be 
considered in this case. 


Roofing 

Commercial buildings typically use low 
slope or flat roofs and their design im- 
pacts a building's thermal performance. 
The new roof shingles (roof covering 
consisting of individual overlapping el- 
ements) in the market produce elec- 
tricity using solar technology while re- 
flective roofing materials or coatings 
help send the heat back into the sky 


Skylights 


rather than into the building. 
Asphalt: Commonly used roofing 
material, asphalt products include 
shingles, roll-roofing, built-up roof- 
ing and modified bitumen membranes. 
Metal: Could be made of steel or 
aluminium, although some consist of 
copper and other metals. Metal roofs 
with solid sheathing control noise from 
rain, hail and bad weather. And while it 
costs more than asphalt, it typically 
lasts 2-3 times longer than asphalt or 
wood shingles. 
Concrete and tiles: While coloured 
extruded concrete is used for the first, 
clay is used for the second. They are 
durable, aesthetically appealing and 
low in maintenance, provide energy 
savings and are environmental friendly. 
Though a tad expensive, when evalu- 
ated on a price versus performance ba- 
sis, they may outperform other roofing 
materials as roof tiles actually become 
stronger over time. 
Single ply: These are flexible sheets 
composed of compounded synthetic 
materials, which could be thermo-sets, 
thermoplastics or modified bitumen. 
Single ply products are strong, flexible 
and durable. 
Solar shingles: Thin-film photovoltaic 
(PV) cells are now doubling as rooftop 
shingles. But you need to be careful 
when incorporating solar roofing shin- 
gles. The dark colour and high ab- 
sorption can actually add to the build- 
ing's thermal load. The shingles need 
to be thermally isolated from the 
building so that they don't heat the 
base structure. 
Coatings: One of the simplest ways of 
keeping solar heat out of build- 
ings is to use reflective roofing 
materials. They simply reflect 
the sun's radiant energy back 
into space, thus, generating sav- 
ings on air-conditioning costs. IM 
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A Cox & Kings MICE is an experience like no other. 


THE COX & KINGS MICE ADVANTAGE 


* Planning of the event * Venue selection * Accommodation from budget to That's because we've put together the finest venues 
luxury hotels * Travel ground and air & local transport management 
* Assistance at the venue * Plan and execute day program and evening and destinations, the finest experiences and the 
entertainment * Cost effectiveness & value for money * Financial and budgetary 
control * Effective logistic management * Reliable and professional escorts. finest team of people. No wonder we've been 


And above all an exclusive Cox & Kings experience. 
awarded best MICE operator seven years in a row. 
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Email at: meetings@coxandkings.com or visit www.coxandkings.com 
Delhi Office: Indra Palace, H - Block, Connaught Circus, New Delhi 110 001. Tel: +91 11 4129 7926. Fax: +91 11 4151389292. 
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Hard at work: But is your software working as hard? 





WHAT SOFTWARE 
DOES YOUR OFFICE NEED? 


No matter how good the people in your office and how grandiose the building, 
an office and the people inside are useless without good software. KUSHAN MITRA 





were rarities in most offices ductivity instead of just advertising 
beyond the corner ones. Today, that fact. 


rows of computers are the handshake 
that every office gives every new OPERATING SYSTEMS 


m ven a decade ago, computers possible and actually enhances pro- 





employee and visitor. But no matter Windows Vista 

how good the hardware residing on Same old Windows, but is it? The 
each desk is, every machine needs latest version of Windows has been 
good software that makes the func- given several updates, especially in 
tioning of the office as smooth as the critically important area of secu- 
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rity. That does not mean that you do 
not need to install a security solution 
though. Solutions like Symantec's Norton 
and McAfee are still critical, if you want to 
survive a debilitating computer virus or 
worm. Features like the “Aero” 3D 
interface also make the experience a lot 
better, but Vista still has certain pain points. 


Mac OS X Leopard 
The latest version of 
Apple's operating 
system was just an- 
nounced and Steve 
Jobs, Apple's iconic 
CEO, continued the 
company's policy of 
naming its operat- 
ing systems after feline animals. The 
latest iteration has a completely new 
look and feel and while it is yet to come 
onto the market, given Apple's predilec- 
tion for graphically superior products, 
expect Leopard to be stunning visually. 
But, that said, it would be a good idea 
to install BootCamp, the software which 
allows you to dual-boot Apple machines 
with both Mac OS and Windows. 





Ubuntu 

Mike Shuttleworth was a true dot-com 
millionaire; he sold a security firm he 
set up to VeriSign and then used the 
proceeds to become the world's second 
space tourist. Yet, his latest project, 
Ubuntu, tries to make Linux user- 
friendly, and one has to admit, Ubuntu 
is really good. However, there are is- 
sues that the Linux licence has with pro- 
prietary drivers, and that would make 
Ubuntu unfeasible unless you have a 
brilliant information technology team. 
But you must give Ubuntu a shot at 
home if nothing else! 


PRODUCTIVITY SUITES 
Microsoft Office 2007 
Microsoft's most profitable 
software line is not 
Windows but Office. 


However, the soft- @ 


ware suite had be- 


Cia 


2.9 
come old and tired Microsoft Ca. 


and faced increas- Office 


ing competition. 
However, with Office 2007, the com- 
pany has just upped the ante. The soft- 
ware is a radical reinvention of the old 
suite, the familiar taskbar itself has been 
given the boot, and has been replaced 
with a far friendlier "Ribbon", which 
puts a host of functions within "one- 
click" reach in all programmes of the 
suite. The e-mail and calendar pro- 
gramme Outlook has been given the 
most radical makeover of all, and now al- 
lows for efficient sharing of information 
(such as meetings, schedules and even 
contacts) over the network. Along with 
that, OneNote, a programme in the suite, 
allows you to put everything you need in 
one convenient place. 


OpenOffice 2.0 mE— 

This free office OpenOffi 

suite has one key iii 
advantage over Microsoft Office, it is 
free. But that said, OpenOffice is not 
bad at all. It uses the OpenDocument 
Format (ODF) which makes most of its 
files universally accepted, whether you 
use OpenOffice or not. The software it- 
self is fairly easy to use, but one wishes 
that Impress, the presentation software, 
could have been better. 


Google Apps 
Google has : | 
launched a radi- Goog c 
cal online tool 

which makes sharing documents and 
spreadsheets easier than ever before. 
By hosting the software on its servers 
and allowing anyone with a Google ac- 
count (free) and a fairly decent com- 
puter access to be able to share and 
edit files, Google Apps is a step towards 
the future that some have predicted 








e where software will not reside on 


your computer but on central 
servers. However, only a word- 
processor (Google Docs) and a 
spreadsheet (Google Spreadsheets) 
are available for now. 


DATA MANAGEMENT SOFTWARE 

Data management is becoming crucial 
for companies, especially listed firms 
that have to comply with regulatory 
concerns such as Clause 49 in India. 
However, with data growing at an 
unprecedented rate, where people are 
not measuring information in terabytes 
anymore (1 terabyte - 1 million 


Managing Information 





megabytes) but are talking of petabytes, 
exabytes and are looking forward to 
zettabytes, yottabytes and brontobytes 
(1 brontobyte = 1 zillion terabytes), 
smart and efficient management of 
information is becoming a must. 
Companies like EMC have out-of-the- 
box solutions like Centra available that 
allows for intelligent management and 
storage of data. Software solutions like 
this classify data according to its 
importance, cut out duplication and 
manage the storage, so that companies 
can rest easy. 8 
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Lighting Up) * 


LAMPS 


A workplace ambience can be made or 
marred by its lighting, which, in turn, 
depends on the tasks to be performed 
in a given area. 


m Incandescent lamps 

Direct descendants of Edison’s inven- 
tion, they are now deemed relics in 
the modern era, primarily because 
they are energy guzzlers and a fire 
hazard as the filament that gets 
heated up also heats up the outer 
shell of the lamp. 


a Fluorescent lamps 

Aka CFLs (composite fluorescent 
lamps), these cold cathode fluorescent 
lamps—filled with neon gas—are the 
darlings of the environmental lobby. 
And it's not difficult to fathom why: 
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there is no heating filament in the 
lamp to heat up the qas; this not only 
makes them energy-efficient but also 
ideal for use in rough environments. 
Apart from qeneral lighting, they are 
used as backlights in LCD monitors and 
In exit signs. 


OF LIGHT 


‘And God said, ‘Let there 
be light.’ Ever since, 

. Workspace lighting 
solutions have gone 
beyond the realm of the 
functional—they 

now have to be effective, 
.power-efficient and 
visually impressive. 
TEJASWI RATHORE 


a High intensity 

discharge lamps 

Used where high levels of light are re- 
quired over large areas and when en- 
ergy efficiency and long life are de- 
sired. Light is produced by passing 
current through a metal vapour emit- 
ting radiation due to electron dis- 
placement. They are put to best use in 
galleries and pathways. 


a Low-pressure sodium lamp 
They use sodium in an excited state to 
produce light but require 8-10 minutes 
to start and need to cool before re- 
starting. Apt for areas where colour 
rendition (the quality of the repro- 
duction of colours under a given illu- 
mination) is not important but en- 
ergy efficiency is. Ideal for outdoor 
or pathway lighting. 
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LUMINAIRES (FIXTURES) 


A lamp or lamp ballast combination may be efficient, but if the luminaire is inefficient, 
you will not get optimum lighting. Luminaire components include reflectors and 
diffusers that absorb light from a lamp and polarising panels. Reflectors direct 
maximum light onto the work area. Polarising panels help increase the contrast of a 
visual task. 
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DAYLIGHTING 


Daylighting can be achieved through skylights, effective window designs, automated 
blinds and glass panelling. Daylighting is simply the effective use of natural light 
in a building. It can help reduce electricity loads and result in substantial 
energy savings. 


BALLASTS 


Intended to limit the amount of 
current flowing in an electric 
circuit, these are the control 
centres for electric discharge 
lamps and provide the necessary 
circuit conditions for starting 
and operating the lamps. 


s Magnetic Ballasts 
Their cost is in direct 
proportion to their efficiency— 
which is minimum. While they 
do come equipped with 
dimminog capability, they can 
be dimmed to a maximum of 
20 per cent. Now considered 
ancient technology for its 
propensity to consume 

large amounts of power. 


sHybrid Ballasts 

They use a magnetic core-and- 
coil transformer and an elec- 
tronic switch for the electrode 
heating circuit. Though more 
expensive than their magnetic 
brethren, they are more 
energy efficient. 


a Electronic Ballasts 
On top of both the price and 
efficiency chart, electronic 
ballasts reduce electricity use 
by 10 to 15 per cent vis-a-vis 
magnetic ballasts for the same 
light output. They're also qui- 
eter, lighter and they virtually 
eliminate lamp flicker. 
Electronic ballasts are also 
available as dimming ballasts— 
allowing for the light level to 
be controlled between 1 to 
100 per cent. 
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Lighting Up 


LIGHTING 
CONTROLS 


Lighting controls not only help 

conserve energy, but also 

make your lighting sys- 

tem more flexible. 

While the basic 

light control is 

the on/off 

switch, there 

4 a are options 

t galore in the 
market. 


| Manual dimming: 
Allows adjustment of the light output or 
luminance to the desired level. Results in 
energy savings through reductions in 
input power and enhanced lighting 
flexibility. Also comes equipped with 
preset lighting settings, which means 
you can have different settings for 
morning, afternoon and evening. 


Photosensors: Composed of photo- 
cells—light responsive silicon chips that 
convert incident radiant energy into 
electrical current—photosensors auto- 
matically adjust the light output based 
on detected luminance. While some 
just turn lights on and off, others can 
also dim lights. 







Occupancy 
sensors: 
Occupancy 
sensors con- 


aN a 


^t 


40 BUSINESS TODAY 1 


JULY-AUGUST 2007 





PHOTOVOLTAIC CELLS 


Photovoltaic, or PV in short, is a technology in which sunlight is converted into elec- 
trical power. It is best known as a method for generating solar power by using so- 
lar cells or solar photovoltaic arrays or panels to convert energy from the sun into 


electricity. 


Building-integrated photovoltaics (BIPV) are increasingly incorporated into of- 
fice buildings as a principal or ancillary source of electricity. Typically, a photovoltaic 
panel is incorporated on the roof or walls of a building. Roof tiles with integrated 
PV cells can also be used. They can also be retrofitted into existing buildings or al- 
ternatively, can be located away from the building and connected by cable to sup- 
ply power to it. PV may be used together with wind, diesel generators and/or hy- 
droelectric power. Though non-polluting, it is expensive to install. 


trol lights through their detection of 
motion within a space. Some sensors 
can also be used in conjunction with 
dimming controls when the area is un- 
occupied. Sensors can also be used to en- 
hance efficiency of centralised controls 
by switching off lights in unoccupied 
areas during normal working hours as 
well as after hours. 


i Clock switches or timers: They con- 
trol lighting for a preset period of time 
and are equipped with an internal me- 
chanical or digital clock, which will au- 
tomatically switch on and off lights at 





pre-determined times. Clock switches 
can be used in conjunction with pho- 
tosensors. 


Centralised controls: Building au- 
tomation systems can be used to auto- 
matically turn on, turn off, or dim electric 
lights. In the morning, the centralised 
control system can be used to turn on 
the lights before employees arrive and 
also automatically turn them off at the 
end of the day. A centralised lighting 
control system can significantly reduce 
energy use in building where lights are 
left on when not needed. 
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POWER DOWN p 
TO POWER UP 


t's not enough to just use smart technology—you also need systems to trim your 
energy consumption, which for an office building can be very high. And while it's 
a challenge, it's certainly worth the effort. 


Prevent leakage | 


Nearly 20 per cent of the electricity used by appliances is lost when they | 
are in standby mode, waiting to be used. This standby loss of energy is | 
referred to as “leaking electricity”. Communications equipment such as f 
answering machines, cordless phones, and fax machines are responsible | 
for nearly 10 per cent of all electricity losses. Unplugging them when not in 





use for a long period of time is a good idea. 


Turn off the lights 


Lighting accounts for approximately 24 per cent of total electricity 
consumption in offices—the largest piece of the energy con- 
sumption pie. Switch to energy-efficient light bulbs such as 25-Watt 
spiral fluorescent models. Use dimmers, occupancy sensors and day- 


lighting to optimise your lighting needs. 


Bits adding up to Watts 
The best way to reduce your computer's and 
monitor's energy consumption is to turn it off 
when not in use. If your computer has a 
sleep mode, make sure that this feature is 
enabled. With sleep mode ac- 
tive, the computer will auto- 
matically cut energy usage to 
less than half when not in use. 
Getting the monitor size right 
is important: The bigger the 
monitor, the more energy it uses. 
Flat screen LCDs use only about a 
third of the energy required for a 
bulky CRT monitor. They 
also run cooler, so you'll 
save money on air-condi- 
tioning costs, too. 
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Choose the right equipment 
Laptop computers like the HP Pavilion Notebooks 
and Compaq Presario Notebooks use up to 90 
per cent less energy than a standard computer. 

Networking printers and copiers will decrease 

their idle time and provide for more cost-effective 

use of the equipment. Using all-in printers-fax 
machines-pho- 
tocopiers allow for the 
use of fewer machines. 
This will save electric- 
ity, space and reduce 
equipment heat emis- 
sions, thus, bringing 
down air-conditioning 
costs. M 
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Water Wise 


WEALTH 
IN THE 
DRAIN 


Commercial outfits, often 
the most profligate with 
water resources, are tighten- 
ing their act through waste 
water management, 

water auditing and 
rainwater harvesting. 

BIBEK BHATTACHARYA 


he earth may be three-fourths 
T ss but only a minuscule 

percentage of that is potable. 
Thus, the call for accelerated water 
conservation efforts. 

Most freshwater comes from un- 
derground aquifers, which have built up 
a store of water over thousands of 
years. Usually each aquifer has three 
distinct levels of water. Closest to the 
surface is the layer of freshwater that 
we use. Just under it is brackish water 
with heavier particles. The last layer is 
pretty much primordial slush that can- 
not be used. 

Every building draws on the aquifers 
which lie under the premises, and the 
greatest problems arise when the layer 
of fresh water gets completely used 
up. As offices get more energy-inten- 
sive, the exploitation of groundwater 
reserves increases. This makes water 
management all the more important. 


Water Audits 

Here's a scenario. Your office has urinals 
that usually need no more than one 
litre of water every time it is flushed. 
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Reining in rain water: At Wipro, grass pavers are 
used to filter sediments from storm water 


4 


HS 11 


VWHYHS 





Yet every time you flush, the actual 
amount of water that you use up is 
two litres. 

Why? An audit helps companies cut 
back on money spent on extra water, 
thus, arresting wastage at its source. The 
parameters on which your water effi- 
ciency is rated are—how much water 
you take out of an aquifer or buy; how 
much of it you actually use; and how 
much of it you waste. If a building wastes 
40 to 50 per cent of its water during 
consumption it is considered inefficient. 


Rainwater Harvesting 

A must these days for all commercial 
buildings, rainwater harvesting 
recharges aquifers, and maintains a 
steady level of freshwater reserves. Of 
course, the recharging pits, pipes and 
borewells need to be cleaned periodi- 
cally to remove dirt and pollutants. A 
clogged rainwater harvesting pit is as 
good as no pit at all. 


Going green: CII-Sohrabji Goc 


. Green Business Centre, Hyderabad 


How it works: The first flush of rainfall 
is allowed to drain away as it carries pol- 
lutants. In successive showers, water 
conduits take the rainwater from the 
catchment area (e.g. roof, paved area) 
to the harvesting pit where the water is 
stored. The diameter of the conduits de- 
pends on the amount of rainfall 
(mm/hour) the building receives. The 
collected water passes through a se- 
ries of filters—usually made up of layers 
of gravel, charcoal and sand—to get 
rid of impurities and particulate matter. 


Filters 

Sand filters: These comprise a thin 
layer of gravel followed by a thick 
layer—usually 30 cm—of coarse sand 
followed by another layer of gravel. 
Sand filters remove suspended particles 
like silt and clay, as well as colour and - 
micro-organisms present in the water. 
Sand-gravel-pebble filters: These, as 
the name suggests, are composed of 


Ground level 


Drainage pipe 


Sedimentation Tank 


Injection Well 


Coarse sand 


Boulders 


Gravel 


A waste water management system at ITC, Gurgaon 


layers of sand, gravel and pebble. The 
water first passes through a layer of 
sand followed by a layer of gravel and 
finally through a layer of pebbles before 
being collected in a reservoir. This water 
can be immediately tapped for potable 
water needs. These filters are suitable 
for large roof tops that generate ex- 
cessive water flow. 


Harvesting Systems 

Recharge troughs: These troughs har- 
vest water run-off from paved or un- 
paved areas like compounds and drive- 
ways into large trenches dug into the 
earth at regular intervals to filter the 


Recharge Troughs 
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water and recharqe the groundwater 
(see diagram). 

Injection wells: What you need here 
is a large trench to collect rainwater 
and a perforated pipe to take in the 
water. Another casing pipe is inserted 
within the perforated pipe and the 
surrounding space is filled with gravel. 
The pollutants and particulate matter 
in the water is filtered out towards 
the top of the borewell, while the 
water is allowed to percolate through 
the soil, which acts as a filter. Large 
building complexes usually have a series 
of such wells. In times of heavy rainfall, 
the excess water spills over into the 
next well, and then to the next, thus, 
ensuring that no water gets wasted. 


Waste Water 
Management 

Waste not, want not—that is the 
mantra in these politically correct times. 
So, waste water is used for air condi- 
tioning, toilet flushing systems and for 
gardening purposes. Used or grey water 
is first passed through a sand filter and 
then through a carbon filter to get rid 
of solid waste and other impurities. 
The treated water is then passed 
through a large softener to reduce any 
calcium or magnesium ion concentra- 
tion present. I 
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YOUHSELF 


Security is not just a buzzword nowadays; it is a pressing need 
of every office, large or small. There are several high-tech 
solutions available that turrryour office into a virtual fortress. 
Bad guys watch out! KAPIL BAJAJ = 


— 


ecurity has become high-tech with systems that utilise 

some of the latest advancements of the digital age. 

However, installing such a system is not a simple 

matter. A power utility's security needs will differ 

from that of a school or an IT company. An assessment 
of your security needs will require an understanding of issues 
like asset definition, threat assessment, vulnerability analysis, 
selection of counter-measures, implementation, costs and 
most importantly, making sure that whatever security sys- 
tems you install do not interfere with the smooth functioning 
of your office. 

There are a range of security systems vendors in the market 
such as Honeywell Automation, Zeos Infotech, Zicom Electronic 
Security Systems and an even wider range of solutions. The 
growing Information Technology (IT) and IT-enabled Services 
Industries, which face massive risks of data theft, are primarily 
responsible for the boom in the securities solutions market. 

Even though corporate theft is usually controlled by tight- 
ening recruitment norms and access management in the soft- 
ware (a recent University of Michigan study showed that 70 per 
cent of corporate theft can be traced to an insider), physical se- 
curity devices act both as a deterrent to theft and espionage 
and also as a means of investigation into undesirable incidents. 
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Everything from simple Rs 15,000- 
25,000 access devices to Rs 1.5-3 lakh 
full-featured security systems that 
plug into the building management 
systems are in demand. 

There are three main categories 
of devices sold in the market, namely 
Access security, Surveillance and Anti- 
intrusion systems. Each of these sys- 
tems has evolved far beyond simple 
systems. 


ACCESS SECURITY 


The earliest access cards were simple 
swipe cards, which stored data on an 
electro-magnetic strip much like 
credit and debit cards. These evolved 
into "Proximity" cards, which do not 
physically need to be placed on a 
reader. Some offices even have their 
employees enter a PIN code after 
swiping to confirm their identity. 
However, the latest access devices 
are "biometric" and use unique iden- 
tifiers on every person's body to con- 
trol entry and exit. 

Biometric systems are of several 
types—each using different parts of 
the body. Fingerprint identification 
devices are now quite common. In 
certain offices, with tighter security 
needs, iris or retina scanning, where 
a laser beam scans the eye, is also 
prevalent. This idea first caught the 
public imagination through James 
Bond films. Some of the latest systems 
which are in place use facial recog- 
nition techniques and use advanced 
software to allow entry or exit. 


SURVEILLANCE 
Closed-Circuit TV (CCTV) is passé, 
Internet Protocol (IP)-based systems 
now dominate the surveillance world. 
IP-based cameras allow security staff to 
manage security from virtually any 
computer with a web-browser. These 
cameras can be manipulated from a 
remote location and change direction 
and zoom angles at a remote loca- 
tion, such as a remote data centre. 
And this allows companies to cen- 
tralise most of their security staff. 


SECURITY ON 
YOUR MIND 


What to consider when 
securing your office 


Your security plan should focus on 
prevention rather than investigation 


You should seek to protect your 
critical assets while accepting smaller risks 


It is impossible to protect an asset 
completely without incurring 
unreasonable costs or disrupting 
the smooth functioning of your 
office; so you should be prepared 
to draw the line somewhere 


Whichever system you install, 
ease of use must be at the top 
of your mind 





Access Management: 
Surveillance Camera 


Security Camera: Kee; 
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Security 


Some of the latest software can 
"extract" certain happenings for the 
security staff, such as area intrusion, 
loitering, abandoned objects and more, 
depending on how you programme it. 


These have gone beyond electrified fences 
and tripwires. Advanced systems based on 
microwave and passive infra-red systems 
can raise the alarm based on a variety of sus- 
picious factors that are often used by crim- 
inal elements. These are like electronic 
Alsatians. 

Motion sensors and even temperature 
systems mean that even the most skilled 
cat-burglar will not be able to break in. 
Some of the latest systems include glass- 
break systems, which raise the alarm when 
a window is broken or even tampered with. 


FIRE 


Fire Alarm System: Preventin 





No matter what you do to prevent 
fires, sometimes the unthinkable does 
happen. What can an office do to pro- 
tect itself? Ensure that a fire-protection 
system is built into the building manage- 
ment system; smoke detectors and a sprin- 
kler system are a must. 

However, no matter how many safe- 
guards an office takes, flash fires can 
occur. Companies should, therefore, put 
fire-alarm systems within easy reach of 
employees. Extinguishers capable of han- 
dling any type of fire should also be kept 
within easy reach, exceeding building 
norms if possible. m 
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SECURE YOUR 
INFORMATION 


information and data 
security are the most 
pressing needs for 
most companies 
today. How can it 
protect itself? 


m Conduct an IT 
systems audit 
This will help 
identify all the 
holes in the 


network 


Always have up-to-date 
anti-virus security 
programmes on your computer 
Solutions from McAtee and 


Symantec are the most popular 


Access control and data loggers. In other words, do not give all 
employees unfettered access to all parts of your network or data 
Most data theft is done internally, so creating a controlled access 


environment will make users responsible for what they access 


Firewall your Internal network to prevent unauthorised access from 
external sources as well as preventing rogue sites online from 
installing themselves on computers. Firewall systems at the edge of 


the network are most secure and solutions are available from Cisco 


Run a proper e-mail filter. Often rogue e-mails containing viruses or 


Irojans can seep through your network 


Make sure that portable devices such as laptops or phones do not have 
any confidential information residing in them. In case they do, install 


systems that prevent access even if the device gets misplaced or stolen 


lo prevent information being stolen using portable devices such as 
pen-drives, you should disable the ability to drag and drop files onto 
external drives, which is possible on some versions of the latest 


operating software 


Prevent the installation of programmes by employees and while 
censoring websites is not always a good idea, it sometimes is an evil 


you must bear with 








Human Eyes - the world’s finest camera 
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Small Offices 


SOSO: THE 
SMALL OFFICE, 


SMART 
OFFICE 


You don't need to work in a 
large corporation to have a 
"smart" office with all the 


fancy tools, software and even 


the "green" tag. Even when 
you work out of your own 
home, you can be wired-up. 
KUSHAN MITRA 


hoosing the right computer is 
C essential for you, but the answer 

isn't always very easy if you have 
to make a call between a desktop and 
a laptop. While a desktop costs less for 
an equal amount of performance, a 
laptop is, well, portable. 

Now, if your job involves a lot of travel, 
and you make lots of presentations on the 
go, the choice is quite simple. If you are 
buying a laptop, we suggest you take a 
serious look at Lenovo's new Thinkpad 
range as well as the new Presario machines 
from HP. Machines with a decent amount 
of performance as well as a tidy 15- 
inch screen should set you back about 
Rs 60,000-65,000. But, if you have the 
dosh, pick up the latest MacBook Pro 
from Apple for Rs 1,25,000—you'll get 
aesthetics and performance in tandem. 
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Additional Hardware 


The first bit of additional hardware 


you should buy is the "All-in-One" dev- 
ice. Canon, HP and Xerox all have such 
machines which do copies, scans, print- 
ing and also double up as fax machines. 
There are several models available and 
according to Alok Bhardwaj, Vice- 
President, Canon, when you buy such a 





PE ng, 
E V. 


Just because you are small doesn't mean 
you can't be “green”. Here's how you 
can go green and save money at the same 
time: 

m Make sure your computer and other 
electronic devices go into a “sleep” 
mode when you aren't actively using 
them; keep the “interval” deliberately 
low. This will help you optimise power 
consumption 


m Don't be afraid to print on both sides 
of a page and unless you are keeping a 
printout for a long time, use the 
"Draft" mode on your printer; this saves 
both ink and paper 


m Use CFL lights in your office; not only 
are they cheaper to run, they will re- 
duce the load on your back-up power 
source 

= Many small offices are ineffectively 
cooled, leading to both power wastage 
and excessive spending. Planning your 
cooling needs properly can save you a 
lot of money 


device, you should "future-proof" your- 
self. Instead of getting an inkjet-based 
device which costs around Rs 6,000, he 
roots for a "toner"-based Laser 
Multifunction device, which can handle 
more for small businesses. 
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The second bit of hardware you 
should invest in is an external hard- 
drive—portable and easy on the pocket. 
Products such as the Western Digital 
Passport cost around Rs 8,000 and hold 
160 GB of data and can function as a 
sort of data centre for you. However, we 
advise that you also store all your data 
on CDs or DVDs. 

Now, if you work in an office with 
a few machines, we would actually 
suggest that instead of building a 
wired network, go in for small routers 
that do not cost much and can support 
four machines. However, you should 
get a good high-speed broadband 
connection before you do all of that. 


The Software 
As much as we like Ubuntu and some 


Office 2007 Basic if you are a single 
entrepreneur, or Office 2007 Small 
Enterprise if it's a small organisation. 


Connectivity 

If you work in a small office and partic- 
ularly if you own one, you realise the im- 
portance of e-mail. You should be able 
to access your inbox all the time so that 
you don't get left out of the loop. Now, 
if you own a laptop, you might con- 
sider buying a data-card from some of 
the service providers—the card costs 
around Rs 1,000 and monthly rentals 
range between Rs 300 and Rs 1,000. 

In addition to that, when your 
laptop isn't with you, you can look at 
investing in a push e-mail device such 
as a BlackBerry or Nokia E-series, 
which are perfect for individuals. The 
BlackBerry Connect solution works 
on a range of devices and there are 
other push e-mail op- 
tions as well. If you're 
buying devices, the 
Nokia E50 is a smart 


Office 2.0: Technology 
a vital role in xb Hua 
offices smart 


and affordable solu- 
tion, the BlackBerrry 
Pearl is a chic-looking 
device and the soon- 
to-be-launched Nokia 
E90 makes quite a 
statement. 

That said, you have 
another option, which 
is a tad cheaper. Since GMail, 

Google's free e-mail 
service, allows you to 
access your POP3 or 
IMAP e-mail, you can 
download and install the 
GMail Mobile on any GPRS- 
enabled handset, and even 
though this becomes a pull 
e-mail solution, it does work 
fairly effectively. m 


other flavours of Linux, the lack of 
open-source drivers for other hard- 
ware components is a problem on 
Linux. Opt for Windows or Mac 
OS X (if you have a Mac). 
We have used OpenOffice, 
and it is a very slick piece of 
software, but Office 2007 is 
the most dramatic itera- 
tion of the software yet. 
Take your pick from 
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It pays to be eco-friendly. You can do so even if your 
office resides in a building that’s as old as the hills. 
And the best part is that you don't need to pull 
down your office and construct a new one. 

Here's how you can go about it. BiBEK BHATTACHARYA 


mart and green are the new 
mantras—from clean fuels to 
efficient offices. Forget about 
prestigious ratings. At the end 
of the day, making your office 
smart and green makes perfect finan- 
cial sense. It means that your office is 
energy-efficient and that you save 
money thanks to lower energy bills. 
But remember: a green office is not 
just about the energy you save; it's 
also about creating a relaxing and 
healthy environment for your 
employees to work in. 





The First Steps 

First off, going for an energy-efficient 
office does not necessarily mean major 
overhauls in the construction of your 
building. With a little discipline and 
some thought, you can save a lot. 


IT Efficiency: Most offices do not 
ensure that there is no wastage of 
energy at workstations. In any 
office, computer terminals 
are on for most part of 
the day. This puts a great 
strain on electricity con- 
sumption. A computer 
monitor consumes 
more than half the 
system's energy. 
However, when 
there is no need to 
keep the computer 
on, ensure that it is 
switched off. 

At work, a computer uses 
about 100-150 W, while on sleep 
mode, it uses 1-6 W. If someone leaves 
his desk for extended periods of time 
during the day, the sleep mode can 
save a lot of electricity. 










You should keep in mind that while 
a 17" CRT monitor consumes about 80 
W of energy, a 17" LCD monitor con- 
sumes only 35 W. Yes, the latter costs 
substantially more but the savings in 
power consumption will pay back the 
entire incremental expenditure over 
two years of eight-hours-a-day use. 

In a month, considering the aver- 
age working day, a computer uses 
between 18 and 27 units of electricity 
(CRT monitor), multiply that by hun- 
dreds in a large office and the sav- 
ings by implementing these small 
changes can be substantial. 


Smart Lighting: How often have you 
seen an entire workspace lit up while 
there is just one person working? It 
is the very picture of energy ineffi- 
ciency. This can be redressed in three 


Ways: 


= Manually switching off 
lights in areas where they 
aren't needed; 
m Installing smart lighting 
solutions like automatic 
dimmers which turn the light 
up or down on the basis of 
occupancy. This can be done 
easily. Most offices have heat- 
sensing fire alarm systems. 
Motion and heat-sensing fix- 
tures work in a similar way. If 
they don't detect any activity or 
body heat in any part of the 
office, the lights are automati- 
cally dimmed or switched off; 
= Go for better quality double- 
glazed glass windows and eliminate 
the need for artificial lighting during 
daytime hours. This kind of glass keeps 
the heat and radiation out, while let- 
ting in plenty of natural light. 


DEBASIS PALIT 


RITESH SHARMA 





Smart hahting 


Low VOC carpets and paints 





Low VOC Carpets and Paints: Most 
commonly used paints and carpets 
contain a high percentage of volatile 
organic compounds (VOC). These are 
chemicals that vaporise easily, enter 
the atmosphere and cause consider- 


JULY-AUGUST 2007 BUSINESS TODAY more 51 


Retrofitting 


able damage to the environment. 
Change them today and go for low- 
VOC paints. Carpets and rugs contain 
these chemicals as well. Replacing 
them with low-VOC carpets will give 
your carpets a longer life and allow 
people to breathe easy and free. 


Water is a precious com- 
modity that gets wasted a lot. As dis- 
cussed elsewhere in this issue, we often 
waste double the amount of water 
we use. Conserve water by installing 
low-flow taps or taps with automatic 
cut-offs in washbasins. Use dry WCs 
or double flushing cisterns which 
regulate the amount of water used 
for flushing toilets. 


Most office build- 
ings in India run DG systems for back- 
up power. And DG sets are not the 
quietest things in the world. However, 
you can effectively cut out the entire 
din by dampening the noise with 
acoustic boards. 
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Let there be rain 





Retrofit Your Building 

If you're willing to spend some money, 
go for a major overhaul of your office 
building. This will involve a more ho- 
listic approach to the way you save 
energy, and improve the quality of 
life in your office. It will require these 
necessary steps. 


As an office 
grows more energy-intensive, it also 
becomes water-intensive. Don't waste 
water. Go for a rainwater harvesting 
system. Rainwater run-off collected 
from rooftops and other paved areas 
are collected in a trench—or a system 
of trenches—where the water goes 
through a filtration process before it is 
allowed to trickle down to the water 
table to recharge the aquifers. 
Alternatively, you could also go for 
smaller rainwater harvesting systems 
that allow you to tap directly into the 
harvested rainwater for your fresh- 
water needs. As these structures are 


underground, there is a fair amount of 
construction involved, but the results 
are worth it. 


Waste Water Management: Don't 
buy or extract freshwater for your air- 
conditioners, irrigation systems and 
flushing WCs, when you can easily 
recycle the grey water. Create space on 
the building premises or in the base- 
ment to set up a water recycling plant. 
Water from air-conditioners and toilets 
are channelled to the recycling plant 
where it goes through a basic system 
of sand and carbon filters to get rid of 
the solid waste and other impurities. 
This water then goes through a water 
softener before being re-routed for 
the building's water needs. 


Air Handling Units: This is arguably 
the best way to keep your workspace 
supplied with plenty of fresh air. AHU 
systems are usually placed on the same 
floor as the workspace. Air ducts chan- 


nel stale air from occupied areas to 
the room where a CO; sensor is 
installed. If CO; levels reach or exceed 
pre-determined levels, then the AHU 
sucks in fresh air through a different 
system of ducts. Inside the AHU, the air 
is cooled with cold water from water 
chillers before being pumped back to 
the workspace. You need to install a 
water chiller or chillers, depending on 
the size of the building, CO; sensors 
and an AHU with a Variable Frequency 
Drive which controls the flow of air 
in and out of the system. If you have 
more than one floor of offices, then 
you will need an AHU system for every 
floor. Use solar panels on the roof to 
heat water for your office's house- 
keeping needs. They don't need heavy 
maintenance costs and you save on 
electricity consumption. 


The Heat Island Effect: A regular 
office building absorbs plenty of heat 
through the building envelope and 
especially from the roof. While you 
can't do much about the former, you 
can cut off heat absorption on the 
roof by painting it with albedo paints. 
This is a particular type of paint which 
reflects heat instead of absorbing it. 

Apart from these green technolo- 
gies, observe other salient features 
like power saving terminals, smart 
lighting and double-glazed windows. 
At the end of it all, you will effec- 
tively get yourself a new office which 
saves water, energy bills and a more 
productive workforce. 


Green Isn't Costly 

It does not cost a whole lot extra to 
go green, and prices are falling as more 
and more vendors and manufacturers 
start dealing in green building materi- 
als. In 2003, it would have cost 12 per 
cent more to construct a green building 
(than a regular one); it now costs only 6 
per cent more. And prices are falling 
with every passing year. Also, many 
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m Get your plans reviewed by specialist consulting firms. Among other things, 
they check the energy and water requirements of your building, assess the 
size of the plot and devise the necessary plans to optimise the efficiency 


of the building. 


m Construct the building using materials like AAC (autoclaved aerated concrete) 
bricks and fly-ash-based concrete. These make your building more 
heat-resistant and keep the interiors cool. This results in less heat-gain and, 
consequently, less need for air-conditioning. 


m Design the building with natural light in mind. Go for large double-glazed 
windows and group your working areas near the windows so that the 
maximum number of desks get natural light. Use smart lighting solutions to 


supplement daylight. 


m Install a Building Management System. This is smart-wired computer system 
which maps and evaluates the green systems being used in the building. It 
monitors and controls everything from the CO, sensors to the AHUs. Being a 
smart system, you can programme in specific dates and time frames for 


maintaining the various systems. 


E Arrange for a functioning waste disposal system. Install designated bins to 
collect recyclable raw materials and send them to recycling plants. 


Apart from constructing your office along these lines, put in place green systems 
described in the accompanying sections and you will have a green office which 
consumes significantly less energy and boosts productivity. 


more architects and architecture firms 
are acquiring the necessary expertise 
to construct green buildings. The Indian 
Green Building Council expects 10,000 
new green buildings by the end of the 
decade. And here is the clincher: you 
can recoup the incremental expendi- 
ture on green buildings over 18-20 
months. Thereafter, progressive re- 
ductions in energy costs—up to as 


much as 40-45 per cent—translate into 
pure profit. Apart from that, there is 
the very tangible benefit of improving 
the quality of life, and productivity, 
of your employees. According to the 
Cll-Godrej Green Business Centre, the 
occupants of a green building are 10 to 
15 per cent more productive than those 
working in a normal building. Yes, it 
does pay to go green. I 
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SHOULD BOOST 
TEAM SPIRIT 


Today's work force is not just looking for offices 
with brains but ones with senses, too. Here's 
looking at technology that caters to both. 





typical office today does not look very different 

to, say, what it looked like five years or may be 

even 10 years ago. One very obvious difference, 

however, is the degree of technology embedded 

within them. This, by far, would seem to be the 
one common factor dictating the design of not just office 
spaces but almost all buildings in the years to come. 

The desired office environment is increasingly becoming a 
space that is self-sufficient in every respect and promotes a high 
level of efficiency and flexibility in space planning, human 
resource management and facilities management. It should also 
be able to accommodate the highly fluid character of the 
modern work force and have scope for expansion. 

We live in a world which, in a lot of respects, is becoming 
boundary-less thanks to the communications revolution over the 
past few years. This is leading to a complete paradigm shift. The 
office worker today is far more connected with the outside than 
ever before. This would include concepts like e-mails and instant 
messaging. Today, we are communicating far more by way of 
typing than by speech or physical interactions and it requires the 
design to equip itself to be able to handle such shifts. 
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Offices as entities 
are ceasing to exist 
as endless rows of 
Sanitised cubicles 
clinically arranged 

in set patterns 
regardless of the 
country or climate 
they are in 


Work by nature has become less about what an individual can do and more about 
what the team can bring to the table in terms of resources and expertise. The office, 
therefore, needs to be an environment that not only provides for collaboration but 
also encourages it by way of smaller break-out rooms and meeting pods for people 
to interact. A significant number of people in an organisation are largely mobile, and 
use the office infrastructure probably on a weekly or maybe even a monthly basis. So, 
while it is difficult to dedicate work stations to this floating population, suitable 
arrangements need to be made to cater to this section, possibly by way of common 
docking stations/ Wi-Fi networks and the like. The boundaries, divisions and hierar- 
chies of old are becoming blurred and people increasingly want to get a sense of be- 
longing to a team; so, structures are becoming less rigid. Offices as entities are 
ceasing to exist as endless rows of sanitised cubicles clinically arranged in set patterns 
regardless of the country or climate they are in. 

Some of the primary concepts guiding the design development are: energy- 
responsive design, workplaces corresponding to the requirements of the IT and 
communications age, re-evaluation of context as prevailing, incorporation of build- 
ing intelligence and development of building techniques that use modern materials 
within the Indian construction format. 

In a high engineered infrastructure project, environmental, operational and 
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maintenance concerns are of paramount importance. It is 
now becoming commonplace to employ an integrated build- 
ing management system to monitor, control and automate the 
HVAC (heating, ventillation and air-conditioning systems), 
plumbing, security, fire fighting and electrical systems based on 
preset real time parameters. 

The modern day office utilises patch programmes which are 
designed and developed to integrate the Voice & Data network, 
Card Access System and the Building Management System 
on a common "Bus" using common protocols. 
This enables buildings to sense where each oc- 
cupant in the building is and activates serv- 
ices such as air-conditioning, electrical systems 
and lighting based on occupancy; this helps 
cut costs and is also an environmentally sound 
mechanism. 

The building is automatically preset to a 
standby mode at a preset time wherein the air- 
conditioning, lighting, etc. are operational only 
in a limited capacity. On an occupant entering 





the building, the proximity readers at the entry points sense the 
action and shifts the occupant's zone to "Occupied" mode and 
switch on the AC, lights, IT systems. Similarly, as the person 
moves through the office to, say, the cafeteria, gymnasium or lib- 
rary, the system keeps track of the movement and accordingly 
allocates telephone extensions in real time. Finally, on the exit of 
the person from the office, the system is reset to standby mode 





The office, given its 
setting, can provide 
for a green and less 
dense environment 
for its employees 
which is otherwise 
at a premium 





and then shuts down after a preset time. 

The workplaces today rely heavily on shared 
infrastructure like meeting rooms, break-out 
spaces and the like. The meeting room suites 
can similarly be integrated into the building 
management system and the status of the 
rooms is available at all times to all occupants of 
the building on the data network. This pre- 
vents waste of time in determining which room 
is unoccupied and allows dynamic requisition- 
ing of meeting rooms on the data network. 

Office buildings, instead of being isolated 
entities, are becoming part of campus-style developments. 
This enables a fair degree of control on the environment out- 
side the office, by way of landscape elements. While all major 
cities in the world are getting increasingly crowded, the office, 
given its setting, can provide for a green and less dense envi- 
ronment for its employees which is otherwise at a premium— 
and provide a pleasant work environment that aids productivity. 

So far, employing energy conservation and sustainable 
design techniques have been a part of the Corporate Social 
Responsibility drives within organisations, at least in India. 
With the rise in awareness levels and the deployment of 
regulations which insist on addressing environmental con- 
cerns like carbon neutrality, we will see this trend gaining 
impetus even if it is forced upon people. Offices will need to 
consider the importance and relevance of energy-conscious des- 
ign within the modern work culture. This will not just mean jud- 
icious use of materials, but also innovations in design of the 
building itself. So, while it is important to employ 
materials with minimal embodied energy, elements like court- 
yards, double-skin facades, passive climate control systems 
and evaporative cooling techniques will need to become a part 
of the design of office buildings themselves. This will reduce the 
possibility of first creating a problem and then trying to solve 
it by artificial means and in the process add to an already 
burdened planet. m 





Sonali Rastogi is Director, Morphogenesis, and Ashish Vadehra is Manager, Strategy and Business Development, at the same firm. 


Morphogenesis is a leading Delhi-based architecture firm and specialises in office design 
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TOOLS THAT KEEP YOUR 


OFFICE BUZZING 





Polycom RealPresence 
Experience (RPX) 

Tired of spending hours in airport 
lounges? Well, the latest solution from 
conferencing solutions provider 
Polycom gives a realistic experience 
of sitting right next to the person 
you're talking to, even though he/she 
could be 5,000 km away on another 
continent. The RPX allows you to 
connect to any other RPX system 
anywhere in the world. The solution is 
not cheap, but imagine the savings 
on business-class airfares. 

PRICE: RPX 4-seater Suite $4,30,000* 
(Rs 1.76 crore); RPX 10-seater-suite 
$472,000* (Rs 1.94 crore) 


Symantec Norton 360 
Norton 360 is a com- 
prehensive solution that 
combines Symantec's 
proven, industry-lead- 
ing technologies for 
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anti-virus, anti-spyware, firewall, in- 
trusion protection, anti-phishing, back- 
up and tune-up, eliminating the need 
to purchase and manage multiple 
products. 

PRICE: Depends on number of licences. 


Windows Vista Business 
The latest iteration of Microsoft's ubiq- 
uitous operating sys- 
tem is available in 
seven flavours, but if 
you run a business, 
this is the version for 
you. The software, 
which can be bought 
with or without Vista’s 
Aero interface, has a 
host of security features and 
improvements not found in previous 
versions of Windows. 
PRICE: Depends on the number of 
licences. 


Microsoft Office 2007 
The new version of Microsoft's equally 
ubiquitous Office suite is a dramatic 
improvement over previous versions of 
the software. The « 
taskbar has been rep- Ë 
laced with a “Ribbon” 
but the changes don't 
end there. Office 2007 
makes it even easier 
for employees inside 





an organisation to share resources 
and plan better. Available in seven 
versions, from a Student edition to 
an "Ultimate" edition with all the 
frills. 

PRICE: Depends on version and 
number of licences. 


Logitech Alto Notebook Stand 
Raise your sights on notebook com- 
fort with an adjustable 
stand that puts your 
notebook display at 
eye level and 
gives you a 
full-sized 
keyboard for faster, 
more comfortable typing. Works 
with virtually any notebook. 

PRICE: Rs 9,995 










Lenovo ThinkCentre M Series 
Powered by Intel Core Duo processors, 
these machines are available in a vari- 
ety of form factors and a choice of 
Windows XP Professional and Vista 
Business. They come with a host of se- 
curity features available as options to 
organisations that demand the highest 
levels of security, including finger- 
print readers to secure your 
machines against unau- 
thorised access. 
PRICE: Starting at 
Rs 37,990 









HP dx2700 SFF 
(Small-Form Factor) 
It incorporates HP's 
revolutionary 
small-form factor 
design, which 
allows offices and 
employees 
to play aro- 
und with their 
table layouts. Small, 
though it may be, the 

dx2700 is loaded with both features 
and performance. Small doesn't have 
to be any less powerful. 

PRICE: Starting at Rs 34,990 plus taxes 


Sony Vaio VGC-LA38G 





This beautiful looking machine is a 
must-have for the corner room. 
Portable in the sense that it can be 
carried around, this machine makes 
quite a statement when you receive 
visitors. 

PRICE: Rs 89,990 


Nokia E90 
Nokia's latest in the Communicator 
line-up still maintains the same-old 
form-factor, but this "computer", as 
Nokia likes to call it, is 
quite a radical update 
on the older devices. 
Not only is this 
Symbian Series 60 
device more capable 
than previous gener- 
ation, and with small 
but significant 










ESI OT 













changes to its looks, this is the phone 
to have for senior executives. 

PRICE: Yet to be launched, but 
expected to cost Rs 40,000-plus 


HTC Touch 

This Windows 
Mobile 6-powered 
phone is possibly the 
most advanced 
touch-screen device 
on the market today 
in India. You can do 
everything from 
check the weather, 
to call your friends 
just by touching the 
screen. However, 
you will still need to 
use the stylus to type 
e-mails or send messages. 
PRICE: Rs 19,990 
(available only on Airtel) 


RIM BlackBerry 8300 ‘Curve’ 

The Curve is the 
latest device in the 
BlackBerry range. 
This device takes 
the old dowdy 
BlackBerry look 
and gives it a 
tweak, making it 
much more attrac- 
tive than any other 
QWERTY-input 
smart phone on 
the market today. 
The slightly curved keypad makes entry 
a lot more ergonomic and makes 
single-hand operation possible. 
PRICE: Approx. Rs 30,000 plus 
(available only on Airtel and Hutch) 


E s ti 


Nokia E50 

If yours is an office looking to pro- 
vide an army of employees with an 
enterprise handset without going bust 
while doing so, the Nokia E50 might 
just be the handset that you need. It 





has all the features one 
would need—from the 
internet to e-mail and the 
ability to run third-party 
applications—but none of 
the frills. And it is very 
reasonably priced. 

PRICE: Rs 9,900 





Dell Latitude D420 





The travelling executive demands 
performance from his laptop, but does 
not want to get "laptop shoulder" 
disease—and this machine from Dell 
fits the bill. Coming with Intel's U2500 
chipset which is optimised for light- 
weight computers, the D240 isn't 
cheap, but with stellar battery life and 
weighing just over 1.5 kg, it is worth it. 
PRICE: Starts at Rs 86,990 


MacBook Pro 17-inch 

If you really think it is time to give 
the old desktop a heave-ho and want 
a laptop that cannot only take over 
where the desktop left off, but sur- 
pass it, all while looking absolutely 
fabulous, the Apple MacBook Pro is 








btmore 


Listings 


what you want. With the latest Intel 
Core 2 Duo processors and the ability 
to run Windows, just in case you want 
to play a few video games, this is pos- 
sibly the best looking machine on the 
market. The wide-screen 17-inch screen 
is another thing of beauty. However, 
you will need to upgrade the memory 
and if you wait a while you will get 
“Leopard”, the latest in Apple’s feline- 
obsessed Operating Systems. 

PRICE: Starts at Rs 1,56,800 
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SMART Interactive WhiteBoard 
This interactive whiteboard is a touch- 
sensitive projection screen that enables 
you to control a computer directly by 
touching the board rather than using 
a keyboard or mouse. Available in 
sizes from 48-94 inches, making 
presentations is a breeze with this 
product. 

PRICE: Start from Rs 89,250 (48-inch) 
to Rs 2,67,750 (94-inch) 


Avaya 5600 IP Telephone 

Setting up a Global Virtual Private 
Network (VPN) is not a massive tech- 
nological task anymore. Avaya also 
offers an Extension-to-Cellular fea- 


60 BUSINESS TODAY more JULY-AUGUST 2007 





ture, which 
allows em- 
ployees to call 
each other 
with just one 
number, no 
matter 
where they 
are in the world. 
PRICE: On request 








BenQ MP721 

Tired of your presentations getting 
lost on dull walls, and hampered by 
not-so-bright projectors making that 
PowerPoint presentation you spent 
the last three days on lose its sheen? 
Then, you should tell your office to 
invest in the BenQ MP721 projector, 
with a super-bright light and colour- 
matching software than compensates 
for the faded projector wall. This pro- 
jector is one of the best available in the 
market. 

PRICE: Rs 89,000 





Samsung PSP5H 
This massive 63-inch large Plasma 
screen from Samsung is a great prod- 


uct to fix in the boardroom or in the 
lobby. Watch videos, TV or just run 
product adverts or information charts 
all day long. And better still, it looks 
very smart too. 

PRICE: Rs 5,40,000 


Xerox Phaser 6110 
Small and light, 
this laser printer 

is an ideal solution 
for small offices 
looking for an af- 
fordable high- 
quality (upto 
2400dpi) printing so- 
lution for both colour and 

B&W. Compatible with both PC 
and Macs, this machine also has the 
option of network connectivity with 
the 6110N model. 

PRICE: Rs 19,435 
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HP 3055 
MFP (Multi 
Function 
Printer) 

As the name 
suggests, this 
machine can do 
several things— 
it prints, scans, 
copies and faxes; 
in short, it does 
everything asked of it, 

at a nice price and a nice speed as well. 
PRICE: Rs 24,499 


Canon LBP 5960 
If speed is your desire, this machine 
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mart Products for Smart Offices from Xerox 


n an average an employee spends nearly half of his life in the Office making 

it his everyday space! There has been a transition from traditional Offices with 

a desk, chair and wires to Offices which are fully automated and wireless. 
art Offices" is the buzz word in today's corporate world and convergence of 
nologies is pre-dominantly driving this trend. 
A smart office environment essentially is about new and efficient ways of 
uring documents, combining the paper and digital worlds, creating 
municatively powerful and secure documents, sharing information within 
groups through new collaborative design displays and mobile devices, enhancing 
winter and copier to provide new document services. 
<erox provides the industry's broadest portfolio of document systems and 
ces, ranging from high-speed color presses to digital imaging and archiving 
ces. Xerox with its offering of over 100+ products is driving the Smart Offices 
l in India and globally by injecting "Color" in Office, facilitating the adoption of 
-functional devices (MFDs), educating the customers on the advantages of laser 


over inkjet printers amongst others. Some of 


the attributes of Smart Office includes: 











"Color" in the Office: "Color" is the 
next big wave and is slowly gaining 
ground and extending its reach to a 
greater number of audiences. Xerox is 
leading the transition to color in the office 
with its portfolio of 20+ color products and 
understands how color can help improve work 
processes for small and midsized businesses, 
as well as large enterprises. Xerox is 
aggressively driving its "color everywhere 
strategy" that focuses on not only fueling the 
2 of Xerox and its customers; it is also transforming the traditionally monochrome 
I of business 









1.According to researchers, color communications 
are more effective than conventional documents that are 
printed in black and white. The color visuals increase 
the willingness to read by 80 per cent. Color enhances 
motivation and participation by up to 80 per cent. Also, 
it enhances learning and improves retention by 
more than 75 per cent. Color printing is now < 
more affordable and the ratio for color and B&W 
printing is 4:1 as opposed to 20:1 some years ago. 

Looking ahead, color lasers will become available 
to more businesses in 2007 and beyond as printing in 
color becomes more affordable and innovations in technology continue to bridge the 
gap between color and Black & White equipment. 

"Multifunctional devices (MFDs): With convergence of technology being the 
key trend everywhere, the trend seems to be pretty visible in the peripherals industry 
as well with the integration of the copier and printer industry gaining momentum. The 
MFD market in India has been witnessing exponential growth triggered by adoption of 
MFDs in place of stand-alone printers, scanners and copiers in small/medium size 
businesses as well as enterprises. It is unanimous that the MFDs will observe a steep 
growth in the coming years. IDC estimates that by 2008, more than 50 per cent of the 
market will be dominated by MFDs. Xerox has an extensive portfolio of 50+ 
multifunctional devices and is committed to introducing technological advanced 
products and solutions to the Indian market 

The future office will be increasingly mobile and flexible as companies swiftly 
assemble the resources necessary to meet changing business needs. Core teams will 
manage employees working from diverse locations - from home offices to temporary 
business spaces to cafés. This will require technologically advanced products, 
services and solutions that ensure increased productivity levels and high ROI for any 
organisation. Companies like Xerox will capitalise on this opportunity and lead the 
future wave of "Smart Office" with its cutting edge products and solutions, 





etter design, better business - increase office 
roductivity with RAMCO HILUX Boards! 


recent study, "How Design Increases Productivity: Expert Insights," published 
w the American Society of Interior Designers, has proved that a well designed 

workplace can increase employee productivity by as much as 20 percent! 
es by psychologists, sociologists and interior design experts confirm that a warm 
welcoming office environment can affect the mood, productivity and success of 
business. They claim that building interiors that produce desirable physical, 
ional, and psychological responses ultimately support corporate goals. 
oyees in bright, clean, well-ventilated and well-designed offices were found to be 
responsive to their work and more attentive to detail. 
1 tune with this new mind-set of adapting the office decor to increase productivity, 
CO INDUSTRIES LIMITED, a leader in the building materials industry for nearly 
lecades, has introduced a new wonder material called HILUX, a Calcium Silicate 
1 manufactured with Japanese technology, which can supplement design with 
ity. In Japan, HILUX boards are used extensively in building interiors, hospitals, 
, hotels, homes and offices. Aesthetically and functionally, HILUX boards are the 
ct combination for employers who want to optimise their office space while 
irming to the new design perspective. 
Vhat makes HILUX boards ideal for any office environment is that its versatility 


and functionality, thus they are in tune to this 
tco 
EHILUX 


new office mantra - of merging functionality 
LCIUM SILICATE BOARD 










and productivity along with good design 
aesthetics. They are made of siliceous and 


calcareous materials and are 
reinforced with fibres. The boards 
are made in a laminar process 
and then autoclaved, which gives 
them a stable, crystalline 
structure. They are fire proof, 
water proof and termite proof. 
From a designer's standpoint, the 
possibilities are endless - they 
are off-white in colour, they can 
be painted on, tiled, veneered or 
wall-papered and can even fit into 
curved applications. Systems 
made with HILUX Boards are available up to 4-hours fire rated, 62 dbs sound 
insulation properties. HILUX perforated tiles Boards having NRC value up to 0.85 are 
also available for having the best choice for a safe working environment. 

Undoubtedly, using HILUX boards in your office makes sense not only from a design 
standpoint - they also go a long way in improving your employees' morale and output 
levels because the environment of security and ambience that they're in makes a huge 
difference to the way they think, react and work. So improve the quality of work at your 
workplace with HILUX Calcium Silicate Boards - the perfect blend of security, functionality 
and aesthetics. 
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delivers. Armed with Canon's Ultra- 
Fast Rendering (UFR Il) technology, this 
machine can spit out up to 30 pages in 
both colour and B&W every minute 
and starts a print in under 10 seconds. 
It can support up to 2,000 pages. 
PRICE: Rs 2,29,995 


Xerox WorkCentre Pro 123 





A multi-function device that is so 
mean, it is scary. With support for up 
to 3,100 sheets of paper and print at 
1200dpi with 256 shades of gray this 
machine is fast, printing 28 pages a 
minute and it churns out its first page 
in under 4.5 seconds. 

PRICE: Rs 2,24,000 


Somfy Dynamic Facade 
Management 

Somfy solutions enable management 
of natural lighting and ensure that 
blind angles correspond to the move- 
ment of the sun. The Somfy solution, 
Animeo, enables control of all the 





window coverings automatically 
through sensors that control the open- 
ing and closing of solar shades in a 
wide range of positions according to 
actual time, changes in weather 
conditions and their orientation 
towards the sun. 

PRICE: Starts from Rs 30,000 

(for a 3x3 m window) 


Honeywell Access Management 
With this device, 
Honeywell l 
brings a seam- 
less integrated 
platform for 
connecting 
multi-locational 
facilities across the 
globe/country. The 
system secures entrances with prox- 
imity/smart card readers at entry and 
exit points depending on the size of 
the system. 

PRICE: Rs 35,000-50,000 per unit 


Linksys WRT 300N 
Linksys’ WRT 300N is one 
of the first wireless routers 
which uses the latest draft 
802.11n wireless format. 
This improves both data 
throughput as well as the 
reach of one router. All 
802.11n products are back- 
ward compatible with 
802.11b/g products, so your hardware 
does not go obsolete. 

PRICE: Rs 9,995 





Zicom Business Solutions 

Available in single camera and multiple- 
camera options, this effective but low- 
cost solution is ideal for the small 
business or enterprise. A digital video 
recorder and a monitor are hooked 
up, but motion and magnetic sensors 
sound the alarm even when no one is 







around to watch the 
screen. 
PRICE: Rs 54,995-1,49 995 





Legrand B/W & 
Colour Digital Video 
Door Entry System 
If you want to monitor 
exactly who is on the 
other side of the door, 
this solution does the 
job. It is not possible 
to tamper with the 
screen and no matter 
how bad the light, you 
can still see who is on the 
other side. 

PRICE: Rs 20,757 








Cisco Catalyst 6500 Firewall 
Services Module 

Every office requires a firewall to pro- 
tect against unauthorised access and 
junk information flowing through, but 
most firewall solutions cannot impede 
regular functioning. But Cisco's 6500 
series does just that, allowing high- 
speed throughput while protecting 
the enterprise and works along with 
the company's award-winning routers 
and switches. 

PRICE: On request 
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All prices inclusive of taxes unless otherwise mentioned 
*Dollar prices converted to Indian rupees 
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LCT - 40LW 
Resolution: 1366 X 76. 
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Dynamic Contrast Ratio: 7500 
Brightness: 500 cd/rr 
Introducing "Peace of mind" a feature available only on the Bravo range of High Definition LCD TVs brought to Response Time: 8m 
you by the pioneers of consumer electronics...Akai. The Bravo range offers an unmatched HDMI Inpu 


7" year warranty. So enjoy the ultimate viewing experience and switch to "Peace Mode". 
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7 years warranty is applicable on all components except LCD panel / screen. “Conditions apply Truly Japanese. Truly Advanced 
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iMedic PRO 


Full body massage 


Equipped with host of massage 
programmes and dedicated 
massagers for your arms, body 
and legs. The iMedic Pro is 
designed to indulge you in the 
ultimate pampering experience 
from head to toe. 





iCheck 100 


A compact Accurate, Portable, Easy 


uZap 


gum iLife iSqueez 


that 


lonised, purified and fresh air for 
life. Ideal for indoor spaces like 
Hospitals, Hotels, Restaurants, 
Board rooms, Smoking Zones & 
Individual homes etc. 





*Now 0% finance available on OSIM products. 


The world's first massager 
squeezes your calves, ankles and 
feet simultaneously. Enjoy a 
rejuvenating foot spa experience In 
the comfort of your home, 


Zap away unwanted fats on your 


tummy, buttock and thighs. The 
country's unique, brilliant body 
Shaping belt, for both men and 
women. 


to use Blood monitor. 
Simply press the one-touch button 
and let iCheck 100 do the rest! 


pressure 








OSIM SHOWROOMS:- New Delhi * Raja Garden, City Square Mall, Ph: 42225510 *South. Ex., Part 1, Ph: 41648266 “Kailash Col., Ph: 29240390 Gurgaon ' Mega Mail, Ambience Mall, Ph: 4052666 Noida * The 


Great India Place Ph: 9818300559 Ludhiana ' Malhar Rd., Ph 
Vashi *Kotia Nirman Andheri Ph: 9821013384 *HOME STOP, InOrbit, *HyperCity Mall, 
| "House full, Kharadi, Ph: 937 
9831063239, 9903899300 Bangalore *Langsford Rd, 23342321/22 
Ph: 26444005 *SHOPPERS STOP, Pt 


idwara, S.G. Highway, Ph: 9898030866 


“Atria Mall, 9821013384 *Paim Beach Galleria 


Ph: 9370196569 *Pune CENTRAL, “SHOPPERS STOP, Wakhadewadi, 
350204 Nasik *Housefull Ph: 986757 
Ph; 9980075555 Hyderabad *City Center Mall, Ph 


Ph: 9323 


jaya Nagar Ph 


Pondicherry 
Ph: 92; 


916 Kolkata, *South City Mall, Ph: 
OQRARA36319 *House Ë 
3894584889 Trivandrum *Krishnan Nair & Sons, Ph: 2451252, 
430866 Surat *ISCON Mall. Ph: 6561866, 9228119291 *House Full, Ph: 992445] 


ICC PIRAMYD, Ph: 992 


Ph: 9893260000 Jaipur * MGF Mall Ph: 0987 1900900 


Opening shortly at Kolkata * Mani Square Mall, Ph: 9831063239, 9903899300, Chandigarh * City Center, Te 


145244f 


ill Ph: 09871900900 Chennai 
334922 


565 *Big Bazaar Ph: 92281 


4620774 *PIRAMYD, Ph: 9872030774 Chandigarh * Buyers Den, Madhya Marg, Sec-26 Ph: 93: 
9821013384 * 


'Near Panjim Church Ph: 9822120970 Nagpur * PIRAMYD, 


‘Ont =-Dh 
Jpirions ri 


3196569 Goa, 


' T. Nagar Ph: 9841 
1273 Ahmedabad "'15! Fir. Sumel-2 
1929] *Indore *14 


near Gur 


134699 * Kilpauk Garden Rd., 


15, Heritage 582 


) 7323402 Mumbai "Santa Cruz, Ph: 26049086 


'HEALTH & GLOW, *CENTRAL, “HOME STOP, 
28363354 
*PIRAMYD. 


M b Road Ph yyy 3575804 f Y N Road 


hno park, Ph: 9872030774 Pune Ishanya Mall Ph: 9370196569 


Selected OSIM products are available at GODREJ LIFESPACE stores: * Delhi *Mumbai * Bangalore * Hyderabad “Vizag “Chandigarh *Ahmedabad * Kolkata “Chennai *Pune 


Head Office/Corporate Showroom 


OSIM INDIA - A Division of Paramount Surgimed Ltd. 

1, L.S.C., Okhla Indi. Area, Phase-Il, New Delhi-110020 

Tel.: 011-41070000/70, 09871-900-900 Fax: 011-41616555 
E-mail: sales@osimindia.com, www.osimindia.com 
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BATHING LUXURY 


rokaindia.com 


AS10 
Massage Bathtub 
1850 x 1500 x 720 mm 


Luxury at its best 

Submerge in the whirlpool of luxury or simply appreciate the style 
Glamourous is the ambience, that skips your heartbeat for a while 
Indulge in the ocean of serenity, that makes your bathing worthwhile. 


Multifunctional Steam Rooms | Massage Bathtubs | Shower Rooms | Shower Systems | Bathroom Furniture | Bathroom Fittings 


Corporate Off.: Roma International Pvt. Ltd. C-568, Saraswati Vihar, Main outer ring road, Pitampura, Delhi - 110 034 Tel.: 2703 5377 / 78 Fax : 2703 5379 email : mktg@rokaindia.com 

Area Representative : Delhi & NCR . 9818174167 

Dealers : Delhi ‘Bath & Marbles: 9891329992, 011-25925502 Anand Buildway Pvt. Ltd.: 0124-4269380, 9313725180, Mumbai: C. Bhogilal West End: 022-26719224 Fax:022-26719200 

Kolkata’ Karnika: 033-22822429, Designer Home Solutions Pvt. Ltd.: 033-24862505, 9830019440. Chennai : Choudhary Agencies: 044-26681235, 9444016550 
Hyderabad’ Hanuman Enterprises: 040-24742421, 9848884402 Bangluru: Chabariya Tiles: 0-41517900, 9845141000 Shakti Ceramics: 25704141, 9845123344 
Visakhapatnam: Excel World: 0891-2715076, 9885327155 Trivandrum: Modern Agencies : 0471-3018245, 9847068001 Goa: Saglani Enterprises: 22715207, 22736655, 9822104265 
Dehradun: Dehra Sanitary Store: 0135-2624843, 9897636327, Ruderpur: Alankar Bath Assets: 05944-246989, 9927177789, Chittorgarh : Shagun: 01472-248508, 9414110270 Dhanbad: Tiles Centre : 0326-2305216, 9431121387 
Patna: Rooms: 0612-2205446, 9431018896, Siliguri: Sanjay Agencies: 9434044760 Gangtok: Universal Auto Traders: 202995, 9434022995. Chandigarh ` Bansal Sanitary Stores : 0172-2734067, 9815012290 
Amritsar: Rohit Sanitary Store: 0183-2551782, 9872851782 Jalandhar: Kohinoor Sanitations: 0181-5093737, 9815193243 Ludhiana: AKC Store: 0161-2300064 9888400052 Shahkot: Duggal Brothers: 01821-260099, 9216660699 





Letter from the Editor 





hen we were conceptualising B7 More a little over a year ago, we 
were very sure of the kind of product we wanted to place before 
you—it had to be a lifestyle supplement of the highest standard, a 
magazine that actually added value to your professional life and leisure 
hours. Now, as we celebrate the first anniversary of BT More, it gives me 
great pleasure to say, at the risk of sounding immodest, that we have successfully 
redeemed our pledge to our readers—you. 

Every issue—be it on Gadgets and Gizmos, Wines and Spirits, Offices, 
Locomotion or Home Décor—has been unique. That's because we bring to 
lifestyle coverage the same painstaking research and due diligence that has 
made Business Today India's #1 business magazine. Every 
single report that appears in BT More is backed by the 
opinions of acknowledged leaders and experts (both 
Indian and global) in their respective fields. And your 
response has encouraged us to set the bar even higher for 
the future. 

In this Anniversary Issue, we revisit some of the themes 
we've covered in the past and, like always, bring you the 
latest trends and cutting-edge advice on how to stay 
ahead of the field. Being a modern executive isn't easy. 
You have to be good at your job—that's a given—look 
good at work and off it, know your Ps and Qs like the 
manor born, and make it all look effortless. This means 
you have to be well groomed, well dressed, know your 
cocktails well enough to mix a world-class one and do all 
this with a wink and a smile. 

However, if you look closer at this superhuman being, 
you'll find that it isn't really that difficult. For one, getting hold of the tools of 
the trade themselves is as easy as saying 123 (although N-deal negotiators in the 
US and India may disagree). 

But choices bring their own dilemmas (sigh!). If the dress code says "Lounge 
Suit", how do you stand out from the crowd? If it's an important business din- 
ner, at what point should you exchange cards? And what should you do to make 
life easier if you don't yet have a secretary to take care of all those mundane 
things that make corporate life such a chore? These are just three random ques- 
tions that you have to answer every day, but don't know who to ask. So, for our 
anniversary issue, we decided to find answers to these, and various other 
questions that every executive should ask, and know the answers to. 

Happy reading and thanks for your enthusiasm. 
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CONTENTS A MANUAL FOR EXECUTIVE LIVING 


5 Shed Those Old 
Notions 
Guest column by 
Rohit Bal. 


How to Stand 
Out in an 
Oh-So-Boring- 
Black Suit Rohit Bal 





Turn Heads This Weekend 


Women's Clothes Should Look 
Effortless and Natural 
Guest column by J. J. Valaya. 


> Push Your Style Limits to 
the Edge 


5 Common Style Faux Pas 


32 Which Razor Should You Use? 
BT Moretakes you up close and 
personal with the really 
smooth shave. 


The A-Z of 
Fragrance Etiquette 


36 TheBest New Fall 
Fragrances 
Here's a selection of some 
new fragrances that are 
making heads turn. 





. Know Your Social Ps and Qs 
You have arrived in life. But do you 
have the social quotient to match 
your status? 





As summer gives way to fall, fashion 
changes along with it. From stripes, 
checks, dots to solid plain colours...here's 
a check on what's on this season. 





44 The Home Bar 






Accessories 


Essentials 

Your bar should be 
stocked well-enough to 
cater to most tastes. 


l6 The Glass Files 


Five Easy-to-Make Cocktails 


Live Smart, Work Smart 

What do you do if you're caught in 
a job that doesn't allow you the 
luxury of a secretary? 





Entertain Yourself 


Smart Pack 

Keep the following little things in 
mind and you'll be able to travel 
with peace of mind. 


)2 Tips For the Smart Traveller 


Travel does not have to be a pain. 
Going through snaking queues for 
security checks won't get any easier, 
but there are small things you can do 
to make life easier for yourself. 


Beat Jet Lag 

This can put you out of action—or, at 
least, keep you at sub-optimal levels 
of functionality—for a day or two 
after a long flight. Fortunately, you 
can take measures to prevent it or 
reduce its impact. 


COVER: KAPIL 
MODEL: OWEAS KHAN 
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It's a beautiful life. Live it up. Savour its each moment 


choose your chilling condominium 






ay | in a Gaursons home. With four tantalizing options to 
choose from, get the flavour that would suit you the 
best. Each one of them is a whole new world, a rare 
combination of opulence and serenity, never 
experienced before. No doubt, you ll say that life never 
felt so good. So go ahead, take your pick and 


guarantee for yourself a lifetime of chill out living. 





, BHK READY TO MOVE IN ? BHK READY TO MOVE IN 2/3 BHK PREMIUM 2 BHK AFFORDABLE 


ARTMENTS & PENTHOUSES APARTMENTS | APARTMENTS APARTMENTS s. a ' 
ie Ps Ns sas ah Refresh your living style ! 
O7./ 2 33.029 : O. JU | | 7 v 
In-house club with swimming pool e Freehold land allotted by GDA e Situated close to NH 24 
Power back-up facility e Timely possession with penalty clause ° Metro connectivity proposed 
24-hours water supply in bathrooms & kitchen ° Children park inside the complex ° Bang on Delhi-UP border 


Saurs GAURSONS INDIA LIMITED @ 
cma» BUILDING BETTER INFRASTRUCTURE | 


305, Arunachal Building, 19, Barakhamba Road, Connaught Place, New Delhi-110001 
° Tel: +91-11-23314126, 23314128, 23314138, Fax : +91-11-23314126 * Email: customercare@gaursonsindia.com 


For booking contact 931039 4455, 931039 4466, 931039 4477, 931039 4488 
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oy more information LARU LERLE 3585 | The U TEDE CC 113 1 77 77. 





aks Advertising 


The rains should not cloud 
your style quotient. As 
fashion changes at the 
drop of the hat, we take 
you through what's hot 
and what's not this season. 
From stripes, checks and 
dots to solid plain colours... 
here's a check on what's 

on this season. amit MUKHERJEE, 
TEJASWI RATHORE AND PALLAVI SRIVASTAVA 


RAVI BAJAJ 


Not a stripes and dots fan? Mirror 
yourself in this Ravi Bajaj creation and 
your perceptions are bound to change. 
This linen-blended, two-button brown 
striped suit with cross pockets is certain 
to get you spotted. Teamed with a 
chocolate brown polka dot knit T-shirt, 
this look is certainly fashion redefined. 
Suit: Rs 17,000; 
T-shirt: Rs 3,780 


High Hat Fashion, N-1, 
Greater Kailash-1, New Delhi 
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n the BT More issue dated April-May 
2007, we had described the Armani 
look as the exact opposite of the 
“stiff upper lip” kind of British look. Though 
not by design, variations of the so-called 
Armani look are in this season. That means 
“emphasising comfort over form, focussing 
7n "casual chic" over the carefully groomed 
ook and being yourself rather than 
-ir or Ms Perfectly Dressed. 
Does this mean you have to throw away 
wwour suits and ties to look contemporary 
shis season? Not at all; as we point out in 
“this section, the classic look will never go out 
“of fashion, but it's for you to define it—you 
“nay, if you're the boring sort, interpret it 
vith the mindset of a 1940s London banker; 
»»/ou can, of course, also do it in the light of 
*he post-Georgio Armani fashion revolution. 
Pintex shirts, monogrammed jackets, 
“extensive use of linens and cottons, slim-fits 
“and Ts—in fact, everything that's cool, 
sxomfortable and allows you to be yourself— 
“fre in this season. 
It's really up to you to mix and match. 
"f course, the rules of formal dressing still 
remain fairly straitjacketed—and pin-striped 
“suits are back in fashion this season. 
“Sut on all other occasions, you can give your 
magination free play. Chunky watches and 
belts, elaborate cufflinks and jazzy shirts—all 
"those things that you thought fit for the rock 
wwstars—have now become mainstream. 
o, strut out in style and become the 
—trendsetter in your social circle. 
"Happy dressing. 
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MANZONI 


The classic look will never go out of fashion, 
and still looks chic after all these years. This 
ink-blue Manzoni pinstripe, two-button suit 
is made of premium Merino wool imported 
from Italy. Team it with a light blue self- 
patterned Manzoni shirt and handwoven 
and handcrafted silk tie to complete your 
formal but elegant look. 

Suit: Rs 27,000; Shirt: Rs 4,500 

Manzoni stores across the 

country 
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T Do you need to look good at the end of the day? Don't worry, the Non-Iron range of 100% cotton shirts will keep you confident ll day 
JON-IRON ong! The mercerized 2-ply yarn and thermo-fused arm holes give a clean, pucker-free look while its crease-resistant properties with 
a Dura Press rating of over 3.8 make these shirts simply uncrushable. So get out there and maintain your poise with Park Avenue, 


ank Avenue 
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able at Park Avenue Exclusive Stores in Agra (Taj Pacific Mall), Ahmedabad (Raindrops, C.G. Road), Bangalore (Brigade Road | 100 Feet DAVITIOTIO 

|. Indira Nagar - Opening shortly), Chennai (Citi Centre, Mylapore | Anna Nagar, First Avenue, Near Naidu Hall), Delhi (Inner Circle, C-Block, — Lu $40 

aught Place | Ajmal Khan Road, Karol Bagh | Bungalow Road, Kamla Nagar | E13, South Extension Il | V3S Mall, Laxmi Nagar - Opening 

ly), Gurgaon (The Metropolitan), Kolkata (6A, Elgin Road | Mani Square Mall - Opening shortly), Lucknow (Fun Republic Mall, Gomti Nagar), eb piramyd ENTRA 


ibai (High Street Phoenix | Palm Beach Galleria, Vashi | Linking Road, Khar), Pune (F.C. Road) /ww.parkavenut | and other leading outlets 


Fall Fashion 


ROHIT BAL 


This is sophistication and class personified—a grey, fine linen shirt; the 
grey print and front pintex lend a unique patterned look to the shirt. 
Team it with Bal beige trousers for the complete look. 
Shirt: Rs 4,000; Trousers: Rs 4,000 
Balance bi "N Crescent Ot The Mu ituh 
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Linen is the fabric of the season and this chic 
look in 100 per cent cotton steel grey party 
shirt and black linen trousers will make you 
fit the fashion bill perfectly. The intricate 
hand-stitch on the waist and pockets of the 
trousers separates them from the ordinary. 

Shirt: Rs 3,200; 
Trousers: Rs 4,100 

High Hat Fashion, N-1, 

Greater Kailash-1, New Delhi 
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Rated 6th best hotel in the world by Travel * Leisure in 2006 


UNFORGETTABLE EXPERIENCES 


JOURNEY THROUGH TIME 
AT THE OBEROI RAJVILAS, JAIPUR. 


Oberoi Unforgettable Experiences, a short holiday for two, starts from Rs. 29,500* 


and includes accommodation for two nights, breakfast and transfers from and to the nearest airport. 


Of Jy ú y Va el 
RAJVILAS 


IAIPUR, INDIA 


WUNDERMAN 


India toll free reservations: 1 800 11 2030 or call 011 2389 0606 


E-mail: reservations@eih-india.com, Online: www.oberoihotels.com or contact your travel agent. 


The Oberoi Unforgettable Experiences are also available at: 
The Oberoi Udaivilas, Udaipur; The Oberoi Amarvilas, Agra and Wildflower Hall, Shimla in the Himalayas. 


*Offer valid till 30th September, 2007. All applicable taxes are extra. Terms & conditions apply. 
At The Oberoi Amarvilas, Agra transfers are from and to the nearest railway station. 





ROHIT GANDHI-RAHUL KHANNA 


This ensemble oozes style and elegance. 
The beige silk blouse with pintex work on 
the front is paired with a black self-stripe 
A-line skirt. The horizontal stripes give an 
emboss-velvety effect to the light fabric. 
Shirt: Rs 4,850; Skirt: Rs 6,450 
r: H20 & CUE, Crescent Mall, 

Lado Sarai, New Delhi 


TOMMY HILFIGER/ LEVI'S 


You can't go wrong with 
black formal trousers and a 
basic white shirt—it's an eternal 
combo that will never go out 
of fashion. The more textured 
the shirt, the better it is. Here, 
we've paired Tommy Hilfiger 
Neptune black Hampton pants 
with a Blackberry self-patterned 
white cotton shirt. 

E: Shirt: Rs 945; 
Trousers: Rs 2,800 

| ! Tommy 
Hilfiger and 
Blackberry stores 
across the 
country 


Waistcoats are very much the 
trend now and can be teamed 
with shirts or casual washed styles 
or even with Ts. We've combined 
Tommy Hilfiger's stretch starch 
Wellington vest and white shirt 
and the Levi's lady style jeans to 
give you an idea of what 
casual-chic is all about. 

Waistcoat: Rs 5,500; 
Shirt: Rs 2,500; Jeans: Rs 5,700 
AVAILA r: Tommy Hilfiger and 
Levi's stores across the country 










Catch up with life 


Spurt that jacket! 


And Catch Up With Life, says Twishi Singh 
on the Sport Jacket trail 


YOUNG, chic and trendy. If this 
describes you then the Sport Jacket is 
your clothes equivalent. An emerging 
trend among youthful, energetic young 
urban males who are aggressive, 
outgoing, dynamic go-getters, the Sport 
Jacket is designed to reflect the 
persona of the wearer and symbolizes 
all that he aspires to and stands for. 


The Parx Sport Jacket is understandably 
a forerunner in this segment. The brand, 
one of the leaders in casual wear, 
symbolizes energy and attitude and 
offers an exclusive range of Sport 
Jackets. This stylishly crafted range of 
specially washed jackets in cotton-linen, 
elegant seer-sucker and denims give 
the wearer a unique contemporary look 
that is truly international. 


This is further complemented by special 
style elements such as subtle elbow 
patches, patch pockets, slant pockets, 
stitches and contrast piping. 








Parx reflects the pulse of the new 
generation that looks at clothing as a 
reflection of its attitude and vibrancy. It 
has been put together keeping in mind 
the Indian consumer as well as the latest 
international trends in fabric, styling and 
Colors. 


This is achieved by a competitive team 
that has designed the Sport Jackets 
after a thorough understanding of the 
international fashion scene, the trends 
for the Season and their relevance to 
the Indian market. 


The Parx Sport Jackets come with a 
comfortable fit and in exciting colors - 
qualities that are the very essence of the 
brand. 
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BLACKBERRY 


A favourite with the guys, check trousers 

look hot on women too, especially if they 

are teamed with a black shirt. These steel 

grey fine-checked trousers and the black 

polysatin shirt are both by Blackberry. 
Shirt: Rs 845; Trousers: Rs 1,295 

Blackberry stores 
across the country 


J.J. VALAYA 


This ensemble has different silks, which gives it an 
interesting textured look and the beadwork looks 
like jewellery, thanks to the Swarovski crystal ele- 
ments. A fusion of controlled brights and muddy 
neutrals, this is the perfect dress to wear to the 
club, to a party and to the disc. 
On request 

J.J. Valaya Life, Main Temple Road, 

Shakarpur, New Delhi 
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VHIOMH! 


RANNA GILL 


This rose pink kurta set 
done in cotton is feminine 
and looks comfortable 
enough to be worn to offi 
and has just that touch of 
class to make it suitable fo 
an evening out. 
E: Rs 9,360 

Ranna Gill 
store, 53A, Khan Market, 
New Delhi 
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O tO great 


"Keep fit 


Ine 


ust sit 


around. 


Sitting around is not all that unhealthy if you're sitting on an Optima 
chair from Featherlite. The chair's back and the seat move in tandem, in 
aratio of 3:7; mimicking the natural movement of the spine. The Gas lift 
technology allows the height of the chair to be adjusted easily, and the 
armrest height is adjustable as well. The depth of the seat suits people of 
different heights, and the backrest tilts with variable resistance. Just 
experience sitting in an Optima once. And you'll be talking about it even 
twenty years later 
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FEATHERLITE PRODUCTS (P) Ltd. O p tim a 


#2, Timberyard Layout, Mysore Road, Bangalore 26. Ph: 080 26744047 / 5002 / 2307.Fax: 080 26740449 Email: sales&featherliteindia.com www .featherliteindia.com 


SHOWROOMS: BANGALORE: 080 40209631 -37 CHENNAI: 044 28232764, 28274785 MUMBAI: 022 24924948, 24950005 (Telefax) NEW DELHI: 011 41603911, 41328863 PUNE: 020 26120688. 
66012817 / B SECUNDERABAD: 040 27808906, 27802602 GOA: 093250 51361 KOCHI: 0484 2776935, 3252233, 3269383 MANGALORE: 0824 2440141 VISAKPATNAM: 0891 2530770, 2552047 
BEGUSARAI: 06243 243265, 249234 MYSORE: 0821 2424946, 098451 10402 PORTBLAIR: 031922 30652, 236903 TINSUKIA: 94350 36546, 94350 36547, 0374 2340591, 2331161,2342022 
TIRUPATI: 98661 48909 RAIPUR: 094252 08846 JAMSHEDPUR: 0657 6572169, 094315 24051 BHOPAL: 093031 00055 


OFFICES: CHANDIGARH: 093175 47666 KOLKATA: 093398 77051 TRIVANDRUM: 093494 55501 Cell 093023 74842 BHOPAL: 093023 74842 AHMEDABAD: 09227250648 
GURGAON: 09810099222 


SMS ‘FLITE’ to 60066836 
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GUEST COLUMN 
ROHIT BAL 


SHED 
THOSE OLD 
NOTIONS 


he biggest problem with corporate dressing 

in India is that there are too many myths 

and too much misinformation about the 

subject. This is mostly because of bankers 

and lawyers. They all feel that they must 
dress in a certain way. These are age-old notions. A 
banker feels he must dress in a conservative suit. 
People in IT or media, for that matter, are more casual 
and contemporary. The problem with people in cor- 
porate India is that they feel if they don't wear a suit 
to work or dress formally, they won't be taken ser- 
iously. I'm not saying that there should not be a dress 
code. But notions like these are completely wrong. You 
can do without wearing a suit. You just have to look 
good. In the middle of summer in India, why should 
you be expected to wear a suit? You'll be taken seri- 
ously because of the content of your work, not if 
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you are wearing a suit or not. Look at Vijay Mallya. He 
doesn't wear a suit everywhere. 

You shouldn't dress in a certain manner just bec- 
ause you are expected to. As long as you are not att- 
empting to be somebody else and carrying on with 
your own style, it's acceptable. You can easily look 
very formal by wearing a nice pair of khaki pants with 
a very nice semi-casual jacket and a nice shirt or 
even a T-shirt. Another wrong notion among people 
is that linen is not a good fabric as it crushes easily. 
The beauty of that fabric is that it crushes. All over the 
world, linen is considered the most fashionable and 
the most incredible fabric. People wear it to the 
most formal occasions, to even the most formal 
board meetings. Linen suits can be lined or unlined. 
They can be worn with really nice shirts, printed 
shirts, striped shirts with or without a tie. Linen is a 
great alternative for the Indian summer; people can 
wear unlined linen suits which are really cool and 
almost feel like shirts. | recommend linen suits highly. 

Shoes are a little dicey. They need to be care- 
fully selected. If you are in a slightly formal profession, 
then | suggest you should not wear keds (or sneakers) 
or sports shoes with jeans. That makes it look slightly 
unprofessional. Shoes strictly fall into three cate- 
gories—formal wear, casual wear and sports wear. 
Casual can further be divided into day wear and 
evening wear. There are some things which are an ab- 
solute no-no. Like wearing keds with suits is a clear 
faux pas. It's just not acceptable. Also, wearing sports 
or white socks with formal shoes is just not on. 
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Socks, shoes and ties should be very, very carefully 
chosen. It's very important that you wear the right 
kind of socks with the right colour shoes. A lot of 
people tend to judge others by the kind of shoes one 
wears. You can wear any kind of shoes with jeans. If 
you are wearing bermudas or quarter pants, it's 
nicer to team them with smart sandals or slippers. It's 
more cool and chic. With formal suits, you must 
wear formal shoes. Make sure the colour is right. 
There are no exceptions to this rule. 

It's not always essential to wear a tie. With a 
slightly casual suit, you can easily do without one; 
wear it with a nice shirt and keep the collars within 
the lapels; but for a very trendy look, you can keep 
the collars out. If it's an extremely formal suit or 
formal occasion, you must wear it with a tie or a cra- 
vat to complete the look. 

With dark suits, it's advisable to wear lighter shirts. 
Some years back, people were wearing the same 
colour suit, shirt and tie. But that's out of fashion 
now. Fashion now insists on mixing and matching. 
Wear nice lighter coloured shirts in shades of pale pink 
and pale lemon yellows. If you are wearing a plain suit, 
you can wear it with a striped shirt. If you have a suit 
which has any kind of pattern on it, then you must 
always wear it with a solid shirt. In case of a bold pat- 
terned suit, try and keep the tie monotonous. Don't 
ever try to do a striped tie with a striped shirt and a 
striped suit. A plain dark suit goes best with any light 
colour shirt and a printed tie. Wear bold and bright 
ties to make your black suits interesting. Slimmer ties 
and belts are in this season. They combine to give you 
a very polished look. 

For your weekend dressing, it's best to wear 
your bermudas with round neck polo T-shirts or 
V-necked T-shirts. They should preferably be worn 
with sandals or slippers. And to complete your casual 
outdoor look, add a nice beret or a hat or a summer 
cap with it. You can also team your jeans with a 
white T-shirt or a nice half-sleeved checkered or 
striped shirt. It'll even look good with a polo neck 
T-shirt. You can go for ivory or beige coloured linen 
draw-string pajama pants during the day and darker 
shades like navy blue in the evening. Play around 
with colours. Your pajama pants should be ideally 
teamed with an unconstructed top. But remember: 
it is totally hideous to wear them with unbuttoned 
shirts and vests. I 

AS TOLD TO AMIT MUKHERJEE 





The author is one of India's leading fashion designers 
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HOW IO 

oO [AND OUT 

IN AN OH- 
OO-BOHINCG- 
BLACK SUIT 


[)oes the classic formal look leave 
you bored? We'll tell you how to 
jazz up the orthodox look. 


onservative doesn't have to mean boring. 
C You can make your black suit interesting. 
Add a dash of colour to your black and 
white look by using a bright and colourful tie and, 
if you wear one, a similar pocket square. Team 
your black with a dashing red tie or a bold one 
with interesting patterns or polka dots. This will not 
only pep up your look but also make you stand 
out in the crowd in a classic and simple way. If 
you're the adventurous sort—and you must be if 
you're willing to wear bold ties and pocket 
squares, then go the whole hog and team your 
clothes with tan shoes. But if you think this is go- 
ing too far, then you can stick to the classic black 
and still remain the cynosure of all eyes. 
TEJASWI RATHORE 





every time you wear a suit. A 

dark single colour or pin-stripe 
suit can go very well with a light 
pastel shirt. Alternatively, wear a 
black shirt with a slate suit or a 
dark grey shirt with a black suit; 
they're sure to make you stand out 
from the crowd. Your collars 
should end between the jacket 
lapels. Yes, we know some people, 
notably those in showbiz, like 
to spread the collars over the 
lapels, but polite circles call this 
“loud”; and that's not the kind 
of sobriquet you want for your- 
self, do you? And remember: you 
must always pair this look 
with formal shoes, or, if you're 
feeling very adventurous, loafers. 
AMIT MUKHERJEE 


| isn't necessary to wear a tie 
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[he World IS 
obsessed 


with Italian creations. 


...90 dale WO. 


Rubella 


INDWARE ltalian Collection 


A unique collection of Italian designs and — 
shapes, exclusively imported and marketed by 


' 
industan Sanitaryware, with the back-up 4| 
f nation wide after sales service. | na WW Q We 
SIMPLY OBSESSIVE 


he best In designer-wear. leather, Jewellery and accessories 
ome from Italy, the fashion capital of the world 


+91-11) 25785278 
-mail: delhi@hindware.co.in Kolkata: Tel: (+91-33) 22487406, 22487407. Fax: (*91-33) 22487045. E-mail: hsikolsale@somanyent.com Mumbar: Tel: (+91-22) 22044766, 
2022247, 22829301. Telefax: (+91-22) 22022247. E-mail: mumbai@hindware.co.in Secunderabad: Tel: (+91-40) 66288000. Fax: (+91-40) 66288080. 
-mail: marketing.hyd@hindware.co.in Bangalore: Telefax: (+91-80) 41136377. E-mail: bangalore@hindware.co.in Chennai: Tel: (+91-44) 28220912 
-mail: chennai@hindware.co.in Pune: Tel: (+91-20) 26340035. E-mail: pune@hindware.co.in Ernakulam: Tel: (+91-484) 2207016. E-mail: cochin@hindware.co.in 
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Weekend Looks 


TURN 
HEADS 
THIS ` 


WEEKEND i 
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TEJASWI RATHORE 
AND PALLAVI SRIVASTAVA 


hen you 

prepare 

to step 
out of your formals this 
weekend, make sure you 
are getting into the right 
casual look. It's time to 
play with the fabric of the 
season—linen. Splash 
vibrant checks and bold 
patterns on soft back- 
grounds like ivory, 
crème and beige. 

Alternatively, wear Ts 

and roundnecks in bold 
patterns. Team these with 
subtle hues for lowers and 
rock the weekend. 
Whether it's the sporty MANZONI 
or the classic casual look... 
if it's bold, it's in. 





RAV! BAJAJ 


This full sleeve brown 
patterned stretch 
T-shirt (97 per cent cotton 
and 3 per cent lycra) can 
be teamed with Ravi Bajaj 
dark green denims and 
Levi's Strider (floaters) to 
give you that comfortable 
and casual look. 

PRICE: T-shirt: 

Rs 2,900; Jeans: Rs 4,000; 
Floaters: Rs 1,690 

PICK THEM UP AT: T-shirt and 
Jeans: High Hat Fashion, 
N-1, Greater Kailash-1, New 
Delhi; Footwear: Levi's 
stores across the country 


For a relaxed evening with 
friends at the bar, go for this 
ivory cotton shirt by Rohit 
Bal which has a unique bull 
pattern in hues of brown that 
will make you stand out. This 
can be teamed with Manzoni 
jeans. 

PRICE: Shirt: On request; Jeans: 
Rs 4,000 

PICK THEM UP AT: Balance 
Clothing, The Crescent At The 
Qutub, G-6, Lado Sarai, New 
Delhi; Jeans: Manzoni stores 
across the country 





You've worked hard for five days 
and come Saturday and you want to 
really let your hair down. Get into 
this small and sexy little item from 
Levi's and watch the 

eyes follow you around, 

PRICE: Rs 1,300. 

PICK IT UP AT: Levi's stores across 

the country 
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TOMMY HILFIGER 


If you are a pure denim person, then add 
a sash to your favourite pair of denims to 
give you what fashion magazines call 

a “casual chic” look . Pair this blue and 
white striped shirt from Tommy with a 
Tommy blue denim and a blue sash for 
that look. 

PRICE: Jeans: Rs 4,000; Shirt: Rs 2,800 

PICK THEM UP AT: Tommy Hilfiger stores 
across the country 
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AND MORE 
2789 2605. Bangalore: Safina Plaza, Tel: 2532 5577; Jayanagar, Tel: 4130 7117/7557. Raipur: Regeneration Next, Jail Road, Tel: 409 2961 


tches & More Corner... DELHI: Samay, Tel: 2511 7400 (Rajouri Garden); Johnson Watch Co., Tel: 5151 7518-19 (Connaught Place); Something Special, Tel: 2461 9201 (Khan Market); Ganga Ram 
tch Gallery, Tel: 5242 0701-02 (Vikas Marg); Time & Style, Tel: 2923 5666 (GK Market). NOIDA: Sai Creations, Tel: 251 5166/1115. KOLKATA: RAM s, Tel: 2282 1590 (Metro Shopping Center) 


Mumbai: Skyzone Phoenix, Tel: 6660 8132; Breach Candy, Tel: 2362 0275/77; Infiniti Mall, Tel: 2633 8132, 2639 8132. Navi Mumbai: Palm Beach Galleria Mall, Vashi, 


WAHATI: Sohum Shoppe - II, Tel: 234 1326-27 (G. S. Road). MUMBAI: Kamdar & Kamdar, Tel: 2413 6032 (Dadar); Swiss Paradise, Tel: 2898 3501 (Borivali); Pallazio, Tel: 2421 3060 


ibhadevi). INDORE: Avadhi, Tel: 507 0581 (RNT Marg) 


Also available at: lifestyle JI piRamy D 


For trade enquiries, contact: Egana India Pvt. Ltd., Tel: 022-2495 5656-60. Fax: 022-2495 5663. E-mail: sales@eganaindia.com Website: www.eganaindia.com 


Brought to you by the House of JR ose 
t 


Pesrsioe And all other leading outlets 
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EFFORT LESS / 


he runways are rife with plenty 

of pretty looks for Spring- 

Summer—layered silk bodices 

and folded tulle, subtle orna- 

mentation and controlled 
colours. Sensual pin-up girls are the latest 
fad and even sportiness is given huge im- 
portance. Such is the world of fashion, 
resplendent and glorious; yet, as a com- 
plete contradiction, fashion also exists 
functionally in the wardrobes of the cor- 
porate dresser. 

The office environment, depending 
on your job, does not appreciate an overtly 
romantic look or anything too girly. Pin-up 
girls are not to be taken seriously and 
sporty clothes certainly do not give a pro- 
fessional impression. As a result, most 
women, and also 
men, for lack of 

creativity, go 

straight for the 
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jaded corporate 
suit. The prefer, 
,ence oscillates: 


between navy, black, beige and grey— 
conservative and trustworthy colours. This 
is the quintessential safe look that always 
works, but sadly, it does not say anything 
about you. 

During the 80s, when women actively 
entered the Indian workplace in droves as 
managers and top professionals, there 
was an urge and a need to win the same 
acceptance as men. The "power suit" was 
created by leading designers—a jacket 
with stiff broad shoulders, inspired by the 










manc--to "empower" the woman as an 
equal with imilar characteristics. 
The "p as r suit" has since evolved 


ti “able corporate suit for 
al D" men. Now, the ques- 
tion is whet 


should E th 






iin r, | have always felt that 
fs to create and ispire. 
je eve that if everybody fol- 












t e fi st casualty. The working 






environment and today’s globalised 
world is all about independence. Persons 
and also countries revel in being differ- 
ent and original. This is the key to success 
in this world and, therefore, also for 
the working environment. 

If you are a woman, then you should 
take your female characteristics, under- 
line them and put them forward as ad- 
vantages. The woman will, and has al- 
ready been shown to, be able to add 
something new to the largely male- 
dominated corporate world. Imitators 
often just look like weak copies of the 
original. So, don't look like a weak man, 
look like a strong woman. 

To understand and evaluate your 
workplace is also important. If you work 
for a fashion magazine or an advertising 
agency, you are freer with choices than if 
you work in a finance or a law firm. 
Take a look around your office; gaze at 
co-workers for direction. You should 
dress for the job you have and you have 
to decide what impression you would 
like to give of yourself. Sure, it's impor- 
tant to know what's happening around 
us, but it is more important to create a 
signature modern Indian statement 
which may or may not adhere to global 
trends. This is actually what today's India 
is all about... explore the treasure of 
eternal culture that our country is all 
about, albeit in a modern contempo- 
rary manner. 

Remember, the more our economy 
globalises, the more international Indian 
fashion becomes. My advice is: inter- 
pret India's spirit, her state of mind, and 
then decode it into a creative individual 
statement. 

For me, everything revolves around 
an illusionary world of humankind, one 
that seeks inspiration from the authen- 
ticity of the past in the attempt to create 
the future. Fashion, as with everything in 
life, is just a thought process that has to 
give shape to a concept that then travels 
to materialisation and, eventually, de- 
struction. Fashion is fun without spe- 
cific rules. It is a spiritual journey that 








Unfortunately, pin-up girls aren't taken seriously 


evolves in the freedom of mind. 
Designers today have new materi- 
als to work with from which one can 


The author is one of India’s leading fashion designers 


easily create effective clothing that 
screams “professional”. The internet 
boom has further made business casuals 
an art form. | don't speak about casuals, 
| am not very casual and | don’t create 
very casual clothes. But | like contradic- 
tions, | like mixing and matching. | often 
create more casual pieces just to mix 
them with something very extravagant. 

Dressing for work is an art that has to 
lie in control. Tweaking a western sil- 
houette using Indian sensibilities requires 
maturity and control. God lies in the de- 
tails; so, work with interesting and so- 
phisticated mixed and coordinated 
colours, prints and embroideries. 
Interesting details are a great way to 
add newness and excitement to this oth- 
erwise conservative category. Every look 
has to have a fresh take on a classic idea. 
Clothing is the outward, yet honest, ex- 
pression of the inner self. Accessories 
such as belts, eyewear, bags and shoes 
play a significant role in putting a look to- 
gether. It’s not going to be what you 
wear, but how you wear it that will be 
the essence of style in the future. Dressing 
in the right way sends the right message 
and should look effortless and natural. 

A renewed interest in crisp tailoring; 
sharp detailing and attention to texture, 
fabrics and fitting is the key. There is a 
cutting clean and, yet, also a sophisti- 
cated layered look. We will see that peo- 
ple will wear more India-inspired sil- 
houettes and looks even for the office... 
Indians are, in fact, finally taking more 
pride in being Indians. 

| believe that dressing in the office 
environment, though seemingly 
restrictive, can also become your great- 
est calling card. What | am talking 
about is the freedom that a sense of 
style and creativity can give you. True 
style today is meant for those capable 
of carrying off both the whimsical and 
the bold, and that, to me, is the true 
version of sophistication found in the 
woman or man. E 
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Don't be part of the 
herd. Step out and 
push your fashion 
limits to new 
heights of style. 
TEJASWI RATHORE 

AND PALLAVI SRIVASTAVA 


RAVI BAJAJ 


If you don't want to dare 
and twist the style 
quotient, then be stylishly 
different. Pick this brown 
cotton shirt with appliqué 
designs on the shoulder 
and team it with Ravi 
Bajaj fern green 
trousers with the 
interesting rough 
denim look to it. 
Shirt: Rs 3,950; 
Trousers: Rs 4,300 


High Hat Fashion, N-1, 
Greater Kailash-1, 
New Delhi 
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Want to turn heads and pop eyes (other people's, of course) when you are at the pub 
next? Then wear this and team it with a blue 
denim from GAS. And for those of you who think it’s over the top... well, that’s just 
about the difference between you and the trendsetter! 

PRICE: Jacket: Rs 45,000; Jeans: Rs 3,750 

PICK THEM UP AT: Rohit Bal: Balance Clothing, The Crescent At The Qutub, G-6, Lado 
Sarai, N. Delhi; GAS, F-29, Connaught Place, N. Delhi; 184, Sagar Fortune, Waterfield Road, 
Bandra (West), Mumbai and at select Shopper's Stop stores. 
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GAS 





The Scotch look (no pun intended) is in this season. 
The GAS Scottish check jacket goes very well with 
the striped shirt and GAS Kiplen knee-length shorts. 
The checks of the jacket, in fact, set off the striped 
shirt and blend well with the denim lowers to give you 
a cool, off-beat look. Wear this to the pub and order 
a single malt in a quaich. 
Jacket: Rs 5,000; Shirt: Rs 2,650; Shorts: 

Rs 4, 020 

| : GAS, F 29, Connaught Place, New 
Delhi; 184, Sagar Fortune, Waterfield Road, Bandra 
(West), Mumbai and at select Shopper's Stop stores 


MOLES 


Style Limits 





Team the golden-brown silk Levi's top with this black silk 
skirt-and-blouse ensemble (with a crystal brooch and crystal 
pattern on the sleeves) from Rocky S. Make a bow with the sash 
or just let it be and watch your style quotient rise. 

PRICE: Top: Rs 1,600; Skirt and Jacket ensemble: On request 

PICK THEM UP AT: Rocky-S Noir, Marine Apartment, Shop No. 2, 
Juhu-Tara Road, Mumbai-49 ; Levi's stores across the country. 


This lacy, pink gypsy shirt from Rocky S can be matched 
with this Swarovski-embedded denim jeans from Levi's... 
Think it's a little OTT? Try this on and find out. 

PRICE: Jeans: Rs 3,099; Shirt: Price on request 

PICK THEM UP AT: Rocky-S Noir, Marine Apartment, Shop No. 2, 
Juhu-Tara Road, Mumbai-49; Levi's stores across the country 


ROCKY S AND LEVI'S 
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Style Faux Pas 





COMMON 





STYLE 


At first glance, 
you look perfectly 
turned out. But 
take a second 
look. You may have 
ignored some of 
the cardinal rules 
of dressing. Here, 
we profile some 
common style 
mistakes and tell 
you how to avoid 
them. TEJASWI RATHORE 


ome people are fashionable and others 
are not. Some people stay away from 
fashion only to avoid breaking the fash- 
ion rules. Yes, there are rules in fashion, 
especially boardroom fashion. If you 
think walking the ramp is tough, well, then, walking 
the power corridors is tougher. You may adopt a devil 





may care attitude to fashion, but these faux pas will 
get you noticed in the wrong way. 

When you are up there... every little thing matters. 
Right from the length of your tie to matching shoes and 
belts to cuffs and coats. Your look needs to be in order 
from A to Z. So read on to get your fashion 
grammar right. 





1. Remember, ies should never be matched with pin- 
striped or striped suits. This is a very common mistake that 
many people make. Such suits should be worn with ties of 
solid colours. Alternatively, wear Repp or other striped ties 
with suits in solid colours. 












2. And yes, ma'am, when wearing a formal west- 
ern suit, you should b | 

up to the collar. Leaving one or two 
buttons undone at the top , while comfortable in 
Indian weather conditions, is just not done. 












3. When wearing you may want to keep it unbuttoned. 

That's perfectly fine. But if you wish to button up, then use only the middle but- 
ton. In a two-button suit, link only the top button, leaving the lower one unbut- 
toned. It's also considered poor form to link up all the buttons of your suit. 


a. 







4. Madam, however much you love 
those they are a strict 
no-no under a formal suit. 












4j LU LE] a formal suit with a half | a yur 
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Shave 


WHICH 


fould you be using a Mach3, or a Fusion? A cut- 
throat razor or an electric one? Gosh, we didn’t 
know something as simple as the morning shave 
could be so complicated till we got down to decid- 
ing which one is the best. 

First things first, almost all the razors in the market 
work with most beard types, so your choice of razor boils 
down to personal preference. 


SHOULD 
YOU USE? 


BT More takes you 
up close and 

personal with 
the really smooth 
shave. AMIT 
MUKHERJEE 





Now, Gillette has launched Fusion in 
which the blades are spaced 30 per cent 
closer than in its MACH3 Turbo. It also has a sin- 
gle blade at the back of the cartridge for side- 
burns and for trimming facial hair just 

da under the nose. Unfortunately, it hasn't yet 
VP FEN XS TI been launched in India; so you'll have to wait 


The most popular is the for your next trip abroad to acquire one. 
triple-blade razor, which 


liberated men from after-shave 
irritations to a great extent. 

The three blades are specially pos- 

itioned to extend progressively closer to 

your skin. This saves you from having to 

shave a second time for that really close and smooth 

shave and even lets you shave against the grain and 

the flexible head negotiates facial contours better. 








If you prefer electric razors, then you must 
bear in mind that their rotating blades can 
give your cheeks a light green tinge over a 
period of time, especially in humid climates. 
However, there are razors, like Philips 
Sensotec, which have a "personal comfort 
control" that adjusts the shaver to individual 
skin types and minimises this problem. 


SHEKHAR GHOSH 
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These are still used in many barber shops across the 

country and many people swear that they give the 

cleanest shave of all. If you haven't yet experienced it, go 

1 to a barber, lean back on his chair, let him lather 

N Dn E your face and then work his magic. A word 

Sa of warning: don't try it yourself unless 

| you're a seasoned hand—a careless nick 
can leave you seriously injured. 


Si. 


l , 
" 





Ine A B C of how a tie 
can become the ideal 
corporate gift 


for events, 


conferences, 
annual 


meets, 


associations, 


anniversaries, 


Companies. 
Institutions, 
CIUDS ... 








© 


Alternatively, 
you can opt 
for a design 
where the logo 
does not form 
a pattern, but 
is central to 
the tie 










Your logo or | 
crest forms — - 
a patterned 
design | 
: 
The logo 

or crest can 

be woven or | 
printed 


Company, 
Association or 
event name 
can also 

be woven into 
the design 





You can 
choose to 
be discreet 











It can be 
your label 
with your 
branding 






O for exclusive. 
The only 
exclusive 


neckwear showroom in 
the city. 


© 


Ties, Scarves, Stoles, 


Mufflers and Tie sets. The value 

Largest collection of of packaging. 

international designs in 

widest range of materials We have ready 

- silk, woven silk, solutions, as well as 

jacquards... the expertise to devise 
innovative packaging 

Pick up a single tie or a for your requirements. 


few thousands, be 
assured of one thing - 
Exclusivity! 





Toss Marketing Pvt. Ltd. 


K-59 Lajpat Nagar-ll, New Delhi 110024, Tel: 41724759, Cell: 9811167432 


E.mail tnectiacMamail enm 
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Fragrance Etiquette 






CC Ee 


Wawa — — 





THE A-Z OF 


FRAGRANCE ETIQUETTE 


Yes, there are rules for wearing colognes and perfumes as well. 
But they re simple and quite easy to follow. DEEPTI KHANNA BOSE 







goal is to wear enough fragrance to feel good and make the right impression. But how do you pre- 
vent yourself from smelling like you just bought the fragrance floor of a department store? Experts 
say it's a combination of using common sense, knowing your body chemistry and adhering to the rules 
in fragrance-free zones. Here's what they say: 
DON'T USE TOO MUCH 


Remember, when it comes to perfumes, less is more. Apply one spray per pulse point—at the nape of 
your neck, behind your wrist, in the crook of your elbow and behind your ears. Where else you wear 
your perfume or cologne is up to you—but don't use so little fragrance that it's not detectable. 


| f you wear perfume, you walk the fine line all the time—between overdoing it and underdoing it. The 














IN A NUTSHELL 


Try out the scent. It's your chemistry that is going to determine how the fragrance 
is going to smell. How a fragrance smells on a scrap of heavy paper is no indication 
of how it will smell on you. 






Did you know that what you eat can affect the intensity of your fragrance? 
Foods high in fat and spice can make the scent more heavily bodied. 
That might not be something you counted on. 













If your skin is dry, apply perfumes and colognes more often. 
If it is oily, do the reverse. 






Are you planning a ski trip or a holiday in the hills? If so, you might want 
to take your fragrance with you. High altitudes will deaden the intensity 
| of your fragrance in a very short time. 






Go easy on your fragrance if you are planning on dinner at your favourite restaurant. 
While you might not notice your scent, the diners at the next table just might. 

Not a big deal, you might think. But try eating dinner when all you can smell is cologne. 
Do everyone a favour and use your scent sparingly. 








Some situations call for complete fragrance-restraint. Wearing perfumes and 
colognes on visits to the hospital, to see a new-born or an ailing family elder, 
wine-tasting events and yoga classes are complete no-no's. 










CHOOSE THE RIGHT FRAGRANCE 
During the day, lighten your scent. Often, more glamorous fragrances that are 
appropriate for evenings are just too heavy for cubicle quarters and train rides. 
Look for light floral, green or citrus notes for the office. 






— 
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eetngs, ncentives, onferences & | xhibitions 
No one understands MICE like we do 





feed. 4758 


OUR WORKSHOPS OFTEN DISCOURAGE THE USE OF WHITEBOARD MARKERS. 





A Cox & Kings MICE is an experience like no other. 


THE COX & KINGS MICE ADVANTAGE 


* Planning of the event * Venue selection * Accommodation from budget to luxury That's because we've put together the finest venues 
hotels * Travel ground and air & local transport management * Assistance at the venue 
+ Plan and execute day program and evening entertainment * Cost effectiveness & value and destinations, the finest experiences and the 
for money * Financial and budgetary control * Effective logistic management 
* Reliable and professional escorts. finest team of people. No wonder we've been 


And above all an exclusive Cox & Kings experience. 


Aia 


awarded best MICE operator seven years in a row. 


(OX Kirigs 


ESTABLISHED 1758 





National Tourism Award "Best Domestic Tour Operator" "Best Outbound Tour Operator" Natuwal Tourism Award 
Ministry Of Tounsm, Govt. Of India Awarded by Galileo Express Awarded by Galdeo Express Ministry Of Tourom, Govt. OF India 
"Best Conference Agency" Travel and Tourism Award Travel amd Tourism Award. "Best Domestic Tour Operator" 
for the last 7 yra for the last 3 years for the last 3 yrs 


Email at: meetings@coxandkings.com or visit www.coxandkings.com 
Delhi Office: Indra Palace, H - Block, Connaught Circus, New Delhi 110 001. Tel: +91 11 4129 7926. Fax: +91 11 41513822, 
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Colognes 


THE BEST NEW FALL 


FRAGRANCES 


Here's a selection of some new fragrances that are 
making heads turn this season. DEEPTI KHANNA BOSE 


MEN'S COLOGNES 


L'HOMME BY YSL 


The recently launched Yves Saint Laurent L'Homme is 
perfect for the man on the move. The fragrance has 
notes of citrus peel, bergamot, ginger, white 

pepper, basil 
blossoms, violet 
leaves, cedar, 
sandalwood, amber, 
vetiver and tonka 
bean. 

wen? This is an 
appropriate 
fragrance for the 
evening. 

price: Rs 3,000 





DIOR ADDICT 2 


This will appeal to 
girls with a playful 
attitude. Inspired by 
the Dior Girly 
Collection, Addict 2 
has sheer top notes of 
grapefruit, bergamot 
and orange, and mid- 
dle notes of freesia, 
lily of the valley and 
water lotus. Its end 
notes are sexy 
sandalwood and 
cedar wood. 


wxen? Perfect for an 
evening out. 

price: Approx. 

Rs 2,300 








EUPHORIA BY CALVIN KLEIN 


This spicy oriental fragrance is a seductive blend of exotic fruits 
(like pomegranate), flowers (like black orchid) and an 
intriguing potion of sensual musks, mahogany 
wood and cream. Calvin Klein promises that 
Euphoria is addictive. We're sure you 
won't have a problem with that. 
wen? It'll smell perfect all day. 
erice: Approx. Rs 2,000 








ALLURE HOMME SPORT BY CHANEL 


The new fragrance for men, by Chanel's in-house per- 
fumer Jacques Polge, is lighter and fresher than the 
original. Notes include mandarin, orange, neroli, 
grapefruit, aldehydes, tonka bean, elemi, white musk, 
amber, black pepper, atlas cedar and vetiver. 

wen? This is the perfect day-time fragrance. 

price: Rs 2,500 


ETERNIT | 
1 
È 
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ETERNITY SUMMER BY CALVIN KLEIN 


The latest offering from the House of Klein is perfectly 
refreshing for the Indian summer—it's both spicy and 
cooling. Eternity Summer for men has ocean air, 
watermelon, coriander, galbanum, star anise, amber, 
cedar and patchouli. 

| waen? This is a good fragrance for a night out. 

` price: Rs 3,000 


Colvn Gen 
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PLEASURES EXOTIC FROM ESTEE LAUDER 


If the idea of being transported to a white-sand beach with turquoise 
water lapping at your toes appeals to you, the latest creation from 
Estee Lauder should definitely float your boat. It contains a mango- 
passion-fruit cocktail, green leaves, pink grapefruit and island flowers 
like bamboo, hibiscus and orange blossom. 

wutn? This is the perfect scent for the day. 

price: Rs 2,700 


CERRUTI 188l 


Jose 3rd Floor, Hormuz Mansion, Above Cymroza Art Gallery, 72, B. Desai Road, Mumbai 400 026. Tel: 91-22-2368 5287-90. Fax: 91-22-2368 5291 


> @Shoppers’ Stop, Rajouri Garden, Delhi. Tel: 011-2544 4101-02-03 


tastien. lurery 


NATCHES MUMBAI: Skyzone Phoenix, Tel: 6660 8132; Breach Candy, Tel: 2362 0275/77; Infiniti Mall, Shop No. 14, Andheri Link Rd., Tel: 2639 8132. BANGALORE: Safina Plaza, Tel: 25325577 
AND MORI Jayanagar, Tel: 4130 7557/7117. RAIPUR: Regeneration Next, Jail Road, Tel: 409 2961 

VATCHES AND MORE CORNER... DELHI: Johnson Watch Co.: Connaught Place, Tel: 4151 7518-19; Samay: Rajouri Garden, Tel: 2511 7400; Something Special: Khan Market, Tel: 2461 9201 
IUMBAI: Kamdar & Kamdar: Dadar, Tel: 2413 6032: Swiss Paradise: Borivali, Tel: 2898 3501; Pallazio: Prabhadevi, Tel: 2421 3060. GUWAHATI: Sohum Shoppe: G. S. Road, Tel: 234 1326 
\HMEDABAD: Golden Time II: Satellite Road, Tel: 3091 1313. CHENNAI: NAC Jewellers, Tel: 2495 1685. DELHI: South Delhi: Kapoor Watch Co.: G-7, South Extn. Part |, Tel: 2465 8007. HYDERABAD: 
iust In Vogue: Hyderabad Central, Tel: 5584 1010. KOLKATA: Exclusive Lines: Camac Street, Tel: 2282 5245. MUMBAI: Watches of Switzerland: Bandra, Tel: 2640 2511; Swiss Boulevard: Atria Mall 
Vorli, Tel: 2481 3520-21; Shoppers’ Stop: Inorbit Mall, Tel: 2844 7218/21; @Just In Vogue, Phoenix Mills, Mumbai, Tel: 2491 2953. LUCKNOW: Rupani Brothers: Tel: 391 5982. PUNE: Just In Vogue 
une Central, Tel: 5609 9102 


‘or trade enquiries, contact: Egana India Pvt. Ltd., Tel: 022-2495 5656-60. Fax: 022-2495 5663. E-mail: sales@eganaindia.com Website: www.eganaindia.com 


Brought to you by the House of | IRo $e 
t 












KNOW 
YOUH 
SOCIAL 


You wear the 

latest fashions, 
drive a snazzy car 
and travel the world 
regularly. But do 
you have the social 
quotient to match? 
Here are some tips 
on social dos and 
don'ts that will 
firmly seal your 
position as a card 
carrying member 
of the glam set. 
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At a party, a gentleman 
never sips his drink while 









talking to a lady. 
A "cocktail party" is one where the host serves 
? only drinks and snacks. Dinner is not on the 
e menu of such parties, unless the invitation 
specifically mentions "cocktail party followed by dinner". 
A normal do, for drinks and dinner, is not a cocktail party. 


Cocktail parties have strict dress codes. 

Make enquiries before attending one to 

avoid embarrassment. Ideally, you should 

wear a dark suit, light shirt and matching 

Q tie and shoes. Alternatively, wear formal 

trousers, a light, full sleeve shirt and formal shoes. 
Women should also dress formally in sarees or in 
Indian or western suits. 


for shaking hands, opening doors, etc. 
And always say "Excuse me," or "Sorry," 
after that. 





If you have to sneeze or blow your nose 


5. the table and at no time should 
you use your napkin as a handkerchief. 





aM 


At formal dinners, a gentleman 
holds the chair and seats the lady 
to his right. 


The person who 
reaches the elevator 
first or is closest to 
the door, regardless 
of gender, enters or 
exits it first. 


6. 


The person who reaches the door 
first, regardless of gender, is re- 
sponsible for holding the door 

@ open for others who follow. 


If you sense a sneeze or cough coming on, 
cover your nose and mouth with your left 
hand, thus, leaving your right hand clean 


the midst of a meal, excuse yourself from 


While eating, only the boorish wash down 
food with a beverage. Finish chewing, 
swallow your food and then take a sip of 


your beverage. 
10 lipstick at the table after a 
e meal. Excuse yourself and 
apply lipstick in a private area such 
as a restroom. 


Ladies, never apply 


Pour wine and all bever- 

ages from the right, while 

standing behind and to 
® the right of the quest. | 


- 


Always arrive five minutes 


| ) early for an appointment. 
e Remember, being five 


minutes early is good form; being half 
an hour early is wasting your time. 


Never exchange busi- 
ness cards over a din-  $ 
ing table. Do so before 
the dinner or after. This W 
is true at even the most in- 
E: formal dining situations. 





Perfumes, colognes 
14 or aftershaves 

e should be applied 
sparingly, evoking a subtle 
scent. Strong fragrances, as 
well as, inexpensive or "cheap" 
fragrances are often offensive 
to business associates and, 
therefore, inappropriate at a 
professional venue. 


1< 
permission 


J before putting 
a person on a telephone's 
speakerphone. 


in 


Always seek 
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Accessories 















Cadini snakeskin leather briefcase 
Rs 36,000 
Blues, G-13, South Extension Part 1, New Delhi 


Cadini black leather handbag 
: Rs 18,500 
Blues, G-13, South Extension Part 1, New Delhi 


Rohit Gandhi and Rahul Khanna black leather bag 
Price on request 
H-0 & CUE, Crescent Mall, Lado Sarai, New Delhi 


Tommy Hilfiger brown leather wallet 
Rs 1,900 
All Tommy Hilfiger outlets 





CONTEMPORARY 
EXECUTIVE 


Smart accessories can add a lot of class 
and character to your look. To help you 
keep pace with the styles of the season, 
we did some running around and com- 
piled an extensive list of add-ons to jazz 
up your look. Keep the boring blacks 
aside and team your suits with interest- 
ing tans for shoes and belts. Jazz up your 
browns with bold buckles and let the | 
belts unleash your style. Wear chunky 
cufflinks; sling the snakeskin and croco- 
dile leather bags this 
season. All this and lots 
more... read on... to 
find out what's in this 
season. 


PHOTOGRAPHS: SATISH KAUSHIK & DEBASIS PALIT 


A good pair of 
trousers is incomplete 
without a good belt. 
As always, the blacks 
and browns rule the 
roost. But there are a 
variety of finishes and 
designs to choose 
from this season. Belts 
have never looked 
this fancy. 































Corneliani pure leather belt with suede finish 
Rs 8,000 
Blues, G-13, South Extension Part 1, New Delhi 


Corneliani handmade brown leather belt with 
Brooks design 
Rs 23,700 
Blues, G-13, South Extension Part 1, 
New Delhi 


Versace Collection beige 
leather belt 
Rs 11,400 
Blues, G-13, South Extension 
Part 1, New Delhi 


Rohit Gandhi and Rahul Khanna 
herringbone leather bag 
Price on request 
H-0 & CUE, Crescent Mall, 
Lado Sarai, New Delhi 


Ermenegildo Zegna black leather belt 
Rs 9,600 
Ermenegildo Zegna, The Taj Mahal 
Palace and Tower, Mumbai 
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10. Manzoni cufflinks 
Rs 2,499 
All Manzoni stores 


. Dunhill cufflinks 
Rs 9,800 
Blues, G-13, South Extension Part 1, New Delhi 


Daring bags are in this season—in a wide variety of styles and designs, from classy herringbone and 
suede to gold bling. Toss your sober briefcase aside and get one of these to liven up your image 


Accessories 3 
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12. Ermenegildo Zegna sunglasses 
t Rs 10,800 
Ermenegildo Zegna, The Taj Mahal Palace and Tower, Mumbai 


13. Cartier sunglasses 
Price on request 
Cartier stores in select metros 


14. Versace Collection deep tan leather shoes 
Rs 25,500 
Blues, G-13, South Extension Part 1, New Delhi 


». Cadini brown leather shoes for men 
Rs 10,290 
E: Blues, G-13, South Extension Part 1, New Delhi 


16. Cadini brown leather shoes for men 
Rs 9,225 
Blues, G-13, South Extension Part 1, 
New Delhi 


'. Corneliani handmade beige leather shoes 
Rs 23,700 

Blues, G-13, South Extension - 

Part 1, New Delhi 


18. Ermenegildo Zegna 
cream leather shoes 


Rs 16,000 


Ermenegildo Zegna, 
The Taj Mahal Palace 
and Tower, Mumbai 
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19. Jimmy Choo London Gold Ciggy clutch purse 
Price on request 
www.jimmychoo.com 
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. ECCO Vibration leather and suede bag 
Rs 4,790 
ECCO Concept Shop, Square One Mall, New Delhi 
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+1. Jimmy Choo London Gold Rikki bag 
Price on request 


2. Jimmy Choo London Bronze Sharp 
high heels 
Price on request 


Jimmy Choo London Leopard £ | —_ " 
Empire high heels | = 
Price on request 


^4. Jimmy Choo London brown 
Watson flat shoes 
Price on request 





Tan is the colour of the season. So, march into the world looking contemporary and hip 


! 


ESSENTIALS 


Guests have this bad habit 

of popping up at strange 

times and often have strange 

demands. If you were in the 

Boy Scouts as a youngster, OPTIONALS 
you'll remember Lord 
Baden-Powell’s motto, 
“Be Prepared”. So, at any 
given point in time, your 
bar should be stocked Remember: Not all American whiskies are bourbons; 
well-enough to cater to most notably, Jack Daniel's, arguably the most popular 
most tastes. These are the American whiskey in India, is a Tennessee whiskey. 
home bar essentials. 

KUSHAN MITRA 


Have at least one bottle of each of | 
the following spirits. Sure, if you like | 3 
your Scotch, keep six bottles, but don't | | | 


You don't need to have these, but it is a good idea to keep a 
couple of bottles stashed away. 


* Gin ® Tequila ^ American Whiskey ® Cognac 


qet caught out by not having any of | L 
the following. Which brands you keep 5 = < 
are up to you, but try and aim for 7 

the median. With white wines, 

Chardonnays tend to suit the Indian 

palate well and for Reds keep a 

Cabernet-Sauvignon or a Shiraz at 

home. 


@ Scotch Whisky @ Vodka 
@ White Rum @ Dark Rum ES. = lI 
@ White Wine @ Red Wine | PORTED. — M 4 LJ 


Wid Monks 


PHOTOGRAPHS: SHEKHAR GHOSH 





Unless you have a 
24-hour convenience 
store near your place, 
keep a few mixers in your 
house always. Soda and 
tonic water are essentials 
as is a cola and at least 
two different types 
of juices. 





Foreign brands are available, but if you 
entertain people, even once a month, 
always keep a case of beer at home 
(with a couple of bottles in the fridge 
at any given point) and local brands 
work quite well. 









EQUIPMENT 


Even if you are not the type to mix up 
drinks, if you ever want to play around 
with the tools of the trade, have the 
following things at home. None | 
of these cost too much, but you €i» 
should buy a decent one. 
Cocktail Shaker © Blender 





Sol 
N wz @ 
C€ {ASTA 


TLE 


Muddler ® Corkscrew AN 


Peg measure 


PIROJ 


A good selection of liqueurs can not only help you make cocktails, 
but also give a choice for a nice after-dinner drink. Always have a 
citrus liqueur, because those are very versatile tools. Try and use 
the following list as a guide. 





| Triple-Sec or Cointreau ® Kahlua ® Baileys ® Peach Schnapps 


Blue Curacao ^ Midori Drambuie b. d 
; EXTRAS 


Ice goes without saying, but the following 
tools are also essential for a "good" home bar. 
Limes (cut into wedges and slices) ® Salt 
Powdered sugar “ Sugar syrup (you can 
make your own by adding two parts of water 
to one part of sugar and putting the mixture 
into a blender) © Unrefined (brown) sugar 

Fruit for garnishes/cocktails 





























Serving a classy 
single-malt in a 
cheap glass com- 
pletely ruins the 
effect. A good home 
bar should have 
enough types of 
glasses to cover 
every major type of 
drink. Here are the 
standard glasses 
and a few special 
ones that you should 
have at home. 


TEJASWI RATHORE 
AND KUSHAN MITRA 








Martini Glass 


A Martini glass typically has a wide shallow bowl 
and a stem above a flat base. The stem allows you 
to hold the glass without affecting the 
temperature of the drink. The double Martini glass 
is taller and wider at the opening than a 

standard Martini glass. 


Whisky Glass 


Believe us, the glass you drink your whisky from 
can make a huge difference to the overall experi- 
ence. A whisky tumbler is the most popular glass 
to drink blended whisky (or whiskey, if you prefer 
the Irish variety) in. 





— 








Pilsner Glass 


A pilsner glass is tall, slender, tapered and qener- 
ally comes in 250 ml or 330 ml sizes. Wheat beer 
glasses are often mistakenly referred to as pilsner 
> lasses. The difference: a pilsner glass h 
— glasses. The difference: a pilsner glass has an even 
—. a taper and no curvature. 


Single Malt Glass Margarita Glas 


Aficionados swear that single malt tastes different 
in an ever-so-slightly bulbous single malt glass. 
The inward-tapering tops of these glasses trap the 
aroma and accentuate the elegance of top-quality 
single malt. This gives you a far superior drinking 
experience than the traditional whisky tumbler. 


— 


| y < š ' 7 > 
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Beer Goblet Red Wine Glass 





The best way to serve your margarita is in this 
glass. Ideally, the bowl of the glass should be 5 
inches in diameter—a standard margarita glass 
can hold between 360 and 600 ml of drink. 





They are large, stemmed, bowl-shaped glasses for Glasses for red wine are characterised by their 
A traditional German beer mug is made of pewter, ^ serving mainly heavy Belgian ales and German rounder, wider bowl, which gives the wine a 
silver, wood, porcelain, earthenware or glass and bocks. Many consider goblets and chalices as chance to breathe. Since most reds are meant to 
usually has a hinged lid and levered thumb-lift. synonymous. But the difference lies in the thickness be consumed at room temperature, the wider 
Most modern beer mugs, though, have done away of the glass. Goblets tend to be more delicate and bowl also allows the wine to come to room 
with the lid. thin, while chalices are heavy and thick-walled. temperature easily. 
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Glasses 


White Wine Glass 


White wine glasses are generally narrower than 
those used for reds, but they aren't as narrow as 
champagne flutes, and can have straight or 
tulip-shaped sides. The narrowness of the glass 
allows the chilled wine to retain its temperature. 


Because the alcohol content of port is higher than 
those of most wines, it is served in small glasses. Port 
glasses have wide bowls and narrow mouths; this 





helps to concentrate the aroma of the wine at the top. 


X 


Hurricane Glass 


This is typically used for exotic tropical, frozen and 
blended cocktails. The distinct pear-shaped curve 
of this glass is reminiscent of vintage hurricane 
lamps and holds between 300 and 360 ml. 
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Champagne Flute 


The champagne flute is a stem glass with a tall, 
narrow bowl. It allows you to hold the glass with- 
out affecting the temperature of the drink. The 
bowl is designed to retain champagne's signature 
carbonation, by reducing the surface area at its 
opening. Incidentally, flutes are also used for 








certain beers, especially Belgian lambic and gueuze. 









I 





Champagne Glass 


Also known as the champagne coupe or cham- 
pagne saucer, this is a saucer-shaped stem glass 
once used for serving champagne, but now more 
commonly used for some cocktails. These are now 
used mostly at “wine of honour” ceremonies only. 
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Collins Glass 


Collins glass is a tumbler holding 350-470 ml. It is 
used to serve a mixed drink, especially the Tom 
Collins, after which it is named. The Collins glass is 
somewhat taller, and holds more than the similar 
highball glass (240 to 350 ml). 








Liqueur Glass 


The liqueur glass is also known as the cordial glass 
and pony glass. It is a thick stemmed glass holding 
30 ml of liqueur. 





A shot glass, as the name suggests, is used to take 
a "shot" (the drinker's delight). It is also used to 
hold or measure 30-90 ml of liquor, to be poured 
into a mixed drink. Shot glasses are generally 
thick-walled. 
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Cocktails 


Molito 


The only thing you need for this is 
a muddler, but a rolling pin will do 
fine in case you don't have one. 


INGREDIENTS 
60 ml white rum 
3 cubes sugar 


(or 2-3 teaspoons of unrefined sugar) 
FIVE EASY- Ü Ç 


8-10 sprigs of fresh mint 


Crushed ice 
| C) oe MAKE Muddle together sugar, lemon and 


mint, making sure that everything is 


A good Mojito should just have a 


hint of sweetness but should not be 
too sweet. 


mixed properly. Add the rum and 
© | crushed ice; to make crushed ice, take 
| 4 P | alotof ice cubes in a plastic bag and 
4 | F- E hammer it with the muddler. Top the 
| 1 | drink off with soda and garnish with 
k SG | | aslice of lime and a sprig of mint. 
| N B® Serve ina Collins glass. 
i i á 4 
EM 2. M» + 


To use a lemon twirl 
garnish, take a strip of lemon/lime 


rind and wrap it around a straw to 
get the twirl. 


Capiroshka is a variation of this 
same cocktail made with vodka. 


INGREDIENTS 
60 ml vodka 
2 cubes sugar 
15 ml lime juice 
15 ml sugar syrup 
1 teaspoon unrefined sugar 
Same process, but serve this in 
a Rock (whisky) glass instead. 





Your guests don't have to make do with vodka and orange juice or whisky and soda only. While it 
does take a level of expertise to mix a fancy Martini, you can fix some very simple cocktails 
without having any expensive ingredients or becoming a master-mixer KUSHAN MITRA 


If you want to impress a lady, this is the drink to 
make (add a little garnish at the end for that special 
touch). 
INGREDIENTS 

30 ml vodka 
: 15 ml Cointreau or any orange liqueur 

10 ml lemon juice 

40 ml cranberry juice 

Shake all the ingredients together in a shaker 
with a lot of ice. In case you don't have a shaker, use 
two glasses, one large and one small locked tog- 
ether. Serve in a chilled Martini glass. Garnish with 
Flamed Orange Zest or a Cointreau Boat.* 

A good Cosmo should have a light pink colour. 
Too much cranberry juice, and the drink will become 
too sweet and too dark! 

*Flamed Orange Zest is a slice of orange rind, 
which, when squeezed close to a lighter, produces 
a short flame. 

Cointreau Boat: Hollow out half a lemon and 
turn it inside out. Pour in some Cointreau, place it 
in the drink and set it alight. This works wonderfully 
well with any drink served in a Martini glass. 







This is not up everybody's 
street, but a good Whisk 
Sour can still taste | 
very good. Ideally, 
use a Rye Whisky 
such as Canadian Club, 
but American Bourbons do just fine. 
INGREDIENTS 
-60 ml whisky 
30 mi lime juice 
=- = 20 ml sugar syrup 
5 -~ Dash of Angostura Bitters/half an egg white 
: Put all the ingredients together in a 
blender with ice and pour it into a Martini 
glass. Be sure to scoop out the foam and 
put it on top of the drink. Garnish with 
cherries. 





























The ultimate party drink? Well, 
since it uses tequila, you can say 
that. Margaritas have a reputa- 
tion of being difficult to make 
but are actually rather easy; all 
you need is a lot of tequila and 
lots of ice. This recipe won't get 
you smashed, but in case you 
raise the quantities, make sure 
to always use equal amounts of 
tequila and lime juice. 
INGREDIENTS 

- 40 ml tequila 

40 ml lime juice 

20ml Cointreau 
- |ce 

Blend it all together in a 

blender till ice is smooth. Voila, 
your Margarita is ready. Serve in 
a Margarita glass rimmed with 
salt. Substitute the Cointreau 
with blue curacao liqueur for a 
"Blue" Margarita. 





Flavoured Margaritas 
Which flavour? Well, it really dep- 
ends on what fruit you have. For 
example, if you want to make a 
Banana Margarita, use half a fresh 
banana and a dash of banana 
liqueur. No liqueur? Don't panic, a 
dash of sugar syrup will do, but go 
easy if you're using fresh fruit; syrup 
helps if you're using frozen fruits 
or purees. Rim the glass with sugar 
when serving a fruit margarita. 


Bay Breeze 


Tall glasses are important for a 
reason, this is one of them. 
_ INGREDIENTS 
60 ml vodka 
90 ml cranberry juice 
90 ml pineapple juice 
Fill up the glass with ice and pour 
the cranberry juice in first. Mix the 
vodka and pineapple juice together 
in a shaker and slowly pour on top 
of the cranberry juice, making two 
distinct layers. Garnish with a slice 
of pineapple, and if you have an 
“umbrella” (of the type that bars 
typically use), then this fruity 
drink is a good reason to use them. 
You can substitute the pineapple 
Juice with grapefruit juice to make a 
Sea Breeze that is slightly tangier. 


Recipes courtesy Rishi Raj Singh, 
Corporate Beverage Manager, 

ITC Hotel The Maurya, New Delhi 
All recipes are indicative; adjust recipes to the size of the glass 
Location courtesy Dublin 











Healthy Lifestyle Solutions 
from OSIM 


Yt to zap everybody with your new fitness mantra? If you 
ly want to zap your fat away, and discover a new you, 
2's the perfect solution. 

U-Zap is a product that is bound to 
excite and delight all those who are fed 
up with battle of the bulge and dealing 
with brands that do not match unto 
expectations on product 
quality and innovation. 

The world's best-known 
slimming belt from global 

leader in healthy lifestyle 

products, OSIM is now available in 
the country. OSIM is a recognizable 
and sophisticated brand that enjoys 
tremendous credibility worldwide for 
coming up with products that help people 
stay healthy. 

U-Zap, an oscillating belt massager from 
OSIM featuring twin power OSIMotion 
(TPO) gives you an invigorating massage 
unlike conventional devices that rely merely 
on vibration and zaps away unwanted fats 
on your stomach, buttocks and thighs. A 
unique body shaping belt for both men 
women, UZap is priced at Rs 10,500/-. 
















The world's First intelligent 
Full- Body Massage chair 


OSIM iDesire delivers the world's first truly Full-Body massage experience. BE» 
incorporating state-of-the-art technology into every aspect of its design, OSIM iDesire 
delivers the ultimate in massage therapy. 

Endorsed and recommended by body therapy experts, OSIM iDesire provides eigh 
pre-programmed massage sessions for specific health objectives, incorporating th« 
latest research in massage techniques. In total, OSIM iDesire provides full boc 
healthcare from head to toe. 

Specially designed air bags wrapped 
around your lower arms will firmly squeeze to 
release any stiffness. Slide the movable cuff 
easily to massage your arm from the elbow 
right down to your hand. 3D Foot Massage 
The cleverly designed 3D Foot Massage Unit 
uses air cushions positioned above and 
below to apply firm pressure to the front of 
your foot while air bags around the ankle 
massage the heel area. A special vibrating 
mechanism sends relaxing vibrations to the 
arch of the foot to stimulate blood circulation. 

iDesire offers you to choose from 8 
Healthcare programs - Full Body Relief / Stiff 
Shoulders / Lower Back Tension/ Legs & Hips Fatigue / Acupressure / Morning / Nigh 
Time / Seat. Memory function stores up to 4 personal programmes which help: 
individual family members to recall the best airbag settings to suit their needs. Smoott 
auto-reclining system up to an angle of 170 degrees, leg rest can be raised to a 96 
degree angle to provide best comfort. 





Visit us at:www.osimindia.com, For Enquiries Call: +91-9871-900-900 





UB One AIR - THE NEWHIGH e  _ žo» 


a experiences a rapid growth in corporate travel. Today's businessmen 
erstand better than anyone that time is money. Entrepreneurs, 
istrialists, Corporate heads are realizing need to employ time-saving 
efits of using private jets and helicopters. Corporate India is realizing the 
efits of flying solo. And that brings them to Club One Air Charters. 
Chartering a private Jet enables the saving of considerable time and 
'S the Corporate head the power of managing business through flexible 
el plans. Imagine doing four meetings in three cities and getting home in 
: for dinner. As Mr. Manav Singh, Managing Director-Club One Air says 
ople are beginning to understand that private jets are not a luxury any 
jer. It is a necessary business tool." Mr. Singh feels it's the low cost 
ate jets will change the whole dimension of the country's charter aviation 
istry. 

Known to be the pioneer of Aircraft Fractional Ownership in India, Mr 
jh says, "We only sell 50% of the aircraft as fractions; the remaining is 
t with Club One Air. We do provide our aircraft for charters. This is very 
ular, and is a stepping stone for people for our Statesman card, 
tional ownership and finally Complete Aircraft Ownership." 

Growth in the number of small business Jets is evident by the number of 
rafts standing in Mumbai and Delhi airports. A few years ago you saw 
' a handful, and today there is a no space to park. "| foresee a 


tremendous growth for 
the next 15 years. This 
growth is directly related 
to the economic 
projections, though it will 
exceed the growth of the 
economy by at least 
double. We will not only see growth in the metro's, but in the second tie! 
cities, especially industrial towns such as Surat, Ahmedabad, Kanpui 
etc."says Mr Manav Singh. 

Club One Air is positioned extremely well to take on this growth in this 
sector. "Club One Air has the largest fleet in the country today, and with out 
growth plans as well as our new Aircraft Management Program, schedulec 
to be launched shortly, we will have a much larger and a diverse fleet by the 
end of 2008." 

What are the challenges in this growing sector? "At this moment there 
are several, such as shortage of parking and hanger space in desirec 
airports, pilots, engineers, congestion in the sky etc. 

How do you define the market position of Club One Air among the non: 
scheduled operators?" It is known that with the fleet of 9 aircrafts, Club One 
Air is the market leader." Says Mr. Singh. 
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Smart Gadgets 


LIVE SMART, WORK SIVIART 


IN1A39VNYW 13000 








What do you do if you're caught in a job that 
doesn't allow you the luxury of a secretary? Well, 
you can bring the house down (though that might 
well result in your boss asking for the keys of your 
office car), or you can leverage technology to make 
your life easier. KUSHAN MITRA 


What is a smart mobility device? Any handset that is capable 
of data connectivity and, thus, allows you to check e-mail and 
the internet while on the move. Most high-end mobile 
phones today can easily become smart devices since they all 
offer you the ability to check e-mail. 

One of the easiest systems to install is the BlackBerry 
Connect solution from Research in Motion (RIM), because you 
do not need to have a corporate account for it. The BlackBerry 
Connect solution isn't just for BlackBerry devices; it can 
easily be installed in most Nokia E-series and some 
SonyEricsson devices. 

There are other e-mail options such as Visto and Microsoft 
Exchange for Windows Mobile. These usually require enterprise- 
level connectivity, but Windows Mobile, for example, offers ex- 
tremely easy syncing and integration with the office network. 


That depends on what you want, but here are a few you 
could consider. 





l BlackBerry 8300 Curve 

BlackBerry devices were never sup- 
posed to be sexy, but the Pearl 
chanqed all that, and the Curve takes 
some of those lessons to a full key- 
board. Smart device, and a wonder- 
ful screen, this is the best BlackBerry 
yet. (See Printed Circuit in the accom- 
panying issue of Business Today). 
Price: Rs 24,990 


Mobile Living 


Now you know which devices to consider 
if you're getting a new phone, but even if 
you have an old phone, all is not lost. 
You can load a couple of applications on 
your mobile that will make your work 
life easier. 


Gmail Mobile 

Say, you don't have an office 

e-mail connection, or Gump 
even if you do, you may 
not have e-mail on your 
handset. All you need ama tke eee siete 
to install Gmail on your 

mobile phone is a data 
connection on your mo- 
bile phone and a Gmail 
account. The program 
is extremely light and 
installs in seconds. Since 
you can configure your 
Gmail to receive e-mail 
from other accounts, this mobile appli- 
cation can give you e-mail on the move 
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The latest in the Communicator series, this device now 
features lots of tools, including much better connectivity and 
a better browser. It also looks a lot better than the dowdy 
bricks we're used to. But, you can't send faxes anymore. 
Price: Rs 40,500 





HTC Touch 

HTC is the world's largest maker of 
Windows Mobile devices, and the 
Touch is a great device with a fairly 
intuitive touch-screen interface. But it 
isn't perfect and typing messages 
using the small stylus is still a pain. 
Price: Rs 19,990 


expensive hardware or software. But keep 
in mind: this is a "pull" e-mail system, 
where you have to access your inbox 
instead of your mail being sent to you. 


Google Maps Mobile 

Another great tool from 
Google; all you need is a 
data connection. Why is 
this tool useful? Because 
it is a map, and while it 
doesn't give highly 
detailed information 
(though the Fort area of 
Mumbai is fairly well de- 
tailed), you can pretty 
much find your way 
around a strange city 
or even strange parts 
of your own city with 
this application. 





Nokia E50 

The E50 is not the sleekest phone 
on the market, nor is it the best, 
but it offers enterprise connectivity 
at a very good price. 

Price: Rs 9,899 





btmore 


Smart Gadgets 






Making Life Easier 


Chances are that you use a laptop at work, 
and no matter what you seem to do, your battery 
seems to run out of energy just before you finish your 
assignment. But instead of investing in more expensive longer-life bat- 
teries, there are small things that you can do to make life 
easier—such as “defragmenting” your hard drive; the program is 
there in Windows’ Control Panel. Your drive consumes a lot of energy, 
and a more organised drive accesses information better. Similarly, 
don't put fancy graphics on your PowerPoint presentation. Not 
only do graphics distract from the point you're trying to make, ren- 
dering graphically-intensive images can greatly reduce battery life. 
Always carry a small multi-plug point adapter. You never, ever 
know where work or life can take you and having a multi-plug can 
help you deal with the various plugs and leads all over the world. 


Choose Your Laptop Carefully 
Does your job really need you to lug around a heavy laptop all over 
the place? Sure, the 17-inch screen looks pretty, but what about that 
small petite laptop next to it in the store? A smaller laptop never has 
the performance levels of a larger one, but consider this: larger lap- 
tops are heavier and if your work involves a lot of travel and does 
not always involve heavy graphics-intensive work, you don't need 
that big laptop. Smaller laptops are easier to carry, fit on Economy 
class tables more easily and, well, look nicer. 

Every major manufacturer has very well-specified small laptops, 
but a decent specification level 13-inch laptop should set you back 
anywhere from Rs 60,000-Rs 75,000. 
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What Else Should You 
Do to Make Life Easier? 


If you're making a quick trip, don't tele- 
check-in; most airlines offer online check- 
ins and even give you a Milage Bonus for 
doing that. Why online? Since most planes 
are going full all the time, online check-in 
allows you to see exactly which seat you 
are choosing. 

When buying air tickets you often get 
confused seeing the large number of sites of- 
fering cheap air fares, but instead of juggling 
tabs on your internet browser, use a service 
like ixigo.com to compare air fares, 
between various websites. 

Then, syncing your phone calendar to 
your Outlook Calendar is a great idea, but 
you should also consider maintaining an on- 
line calendar. There are a variety of serv- 
ices, but Google offers Google Calendar 





which is a fairly capable product. 

Use a Portable Document Format (PDF) 
creator—no matter what version of soft- 
ware people use, PDF readers are available. 
You can create a PDF file out of images and 
text very easily by getting simple software 
tools that plug into Office Suites. 

If you want to share your documents 
and spreadsheets for collaborative editing, 
use online tools such as Google Docs and 
Google Spreadsheet. Again, all you need is 
a Google log-in. 
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Entertainment 


Big-screen TVs, 
game consoles and 
home-theatre 
systems—home 
entertainment is a 
lot more than just 
Staring ata 
television for hours 
on end. It is about 
having fun, but now 
HU EBERT ELS ET: 
crystal-clear high- 
definition with 7.1 
surround sound 
and in massive 
screen sizes. 
KUSHAN MITRA 


g. . 

a television? 
Chances are that if you 
are buying a television, 
you will be buying a new 
flat panel device, either 

a Liquid Crystal Display 
(LCD) or a Plasma screen. 
So, what are the things 
you should keep in mind? 








Size matters in two ways; because a flat panel takes up less space and displays images in high- 
definition, large screen sizes can make a huge impact. However, that does not mean that you 
buy something larger than you need. For a small room, a 26 inch or 32 inch LCD TV does just 
fine. But a 40-inch television is what you need in the larger master bedroom, and if you like 
watching movies in the drawing room on your home theatre system, invest in a large 50-inch 
Plasma TV. 


There is no straight answer to this, but the rule of thumb is simple. Larger screen sizes tend 
to be better on Plasma screens since few LCD panels are made in very large screen sizes. 
However, LCD screens are cheaper and better for smaller sizes (up to 42 inches), particularly 
since they consume less electricity. However, Plasma screens tend to display better images, 
because of traditionally higher contrast ratios and fast refresh rates. LCD televisions, on the 
other hand, have longer lives. But technology on both fronts has evolved; so both LCD and 
Plasma TVs are getting better, and you should consider both carefully (See Format Wars, BT 
More, dated June-July 2007) before zeroing in on one or the other. 


What on earth is that? Well, it is the difference in intensity between the whitest white and 
darkest black on your screen. There are no industry-mandated tests, so numbers quoted by 
manufacturers can be quite different. However, no matter what the results, keep in mind 
that those numbers apply in “test conditions”, much like optimum mileage on a car. So, to 
check for contrast ratio, always try out the TV properly in a showroom, and it is always a good 
idea to take along a couple of DVDs down to the store to try them out. 





First things first, you have to decide 
if you really need a fancy surround- 
sound system in your house. While 
TV speakers rarely make the grade 
because of thin construction and 


the resulting “tinny” noise (TV 
speakers can't really provide depth 
of sound), hooking up a fancy 5.1 
Dolby Surround System in a small 
room can defeat the purpose. In 
smaller rooms, a basic two-speaker 
set-up does the job fine—often 
better than a 5.1 surround system. 
If you do have a large room, al- 
ways have an engineer inspect the 
room before installing a sound sys- 
tem. With the latest movies, such as 
the bloody blockbuster 300 using 
sound intensely, a badly installed 
sound system can ruin the movie 
experience. The best sound sys- 
tems for the purpose are still made 
by specialist companies such as 
Bose and Onkyo. The latter even 
has some moderately priced prod- 
ucts. However, for those on a 
budget, Home-Theatre-in-a-Box 
(HTIB) systems from most large 
consumer electronics players are 
available for under Rs 30,000 (some 
systems cost less than Rs 15,000) 
which deliver reasonable sound. 
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Pop down to your local electronics store and you — > b. 
will probably find a DVD player from some un- " š ve 


known brand for under Rs 2,000, but if you want Pe E- 
to invest in a good player, buy an "Upscaling" E, » . $ 
DVD player from one of better-known brands. 
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"Upscaling" DVD players improve the image from » P. My 

DVD to take advantage of HD-ready TVs. These play- | t 

ers from LG, Samsung and Sony cost only a wee bit sd 7 4T 
ME 2 2 


more than regular DVD players and are definitely worth 
the extra dosh. 

However, with Blu-Ray (BR) discs and HD-DVDs becoming 

more popular, you may consider investing in a next-genera- ur 
tion media player. However, it will be a good idea to wait a 

while, because next-generation media is not available in India as 

yet and, the format war is far from decided. 


Do you really need a game console? To know the answer to that, we have to ask you an- 
other question: did you have fun playing as a kid and do you still have a bit of that com- 
petitive spirit left in you? If you do, or even if you're a new convert, a game console might 
be a good investment to make. Gaming can be fascinating and can relieve stress after 
a hard day's work and also offer an avenue for 
you to compete with your friends and bond with 
your kids. Sure, anything in excess is not good, but 
great titles on both the Microsoft Xbox360 
(Rs 23,990) and the Sony PS3 (Rs 39,990) make 
these consoles great investments for the mod- 
ern male of the species (and some women, too). 
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Keep the following little 
things in mind and you'll 
be able to travel with 
that important, but 
oft-forgotten 
thing—peace of mind. 
KUSHAN MITRA 


Suitcases 

Airlines are very strict with excess lug- 
gage. So, if you are going on a longish 
trip, make sure you take enough 
clothes and shoes but don't cross the 
weiqht limit. Suitcases tend to get bat- 
tered during flights, especially during 
transfers. Use a good hard-top suitcase 
from a well-established brand such as 
Samsonite or Delsey. Soft-top suitcases 
are, however, very convenient if you 
plan to do a bit of shopping on your 
trip; brands such as London Fog make 
very good soft-top suitcases. A good 
large suitcase should have a capacity 
of at least 150 litres and will set you 
back at least Rs 7,000-10,000. Premium 
ranges from manufacturers like LVMH 
can set you back considerably more 
and such suitcases can easily cost 
upwards of a lakh. 


Strolley 

Buy a good strolley for those quick 
trips, with enough small cabinets to 
carry every conceivable thing you 
might need. One of these should be a 
good travel iron so that you don't 
have to give your clothes to the ho- 
tel's expensive laundry service. A good 
hard or soft-top strolley from a major 
brand, designed for airline cabins, will 
cost anywhere from Rs 3,000-5,000 
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Laptop Bags 

Take our advice; ditch the faux leather 

bag that came with the laptop, and get 

a nice classy leather case for your laptop. 
Any number of manufacturers sell cases for 

laptops. A good laptop bag will set you back around Rs 2,500. 


Garment Bags 

If you have a really nice suit or a nice /ehenga that you are carrying along for a meeting 
or a function, then, the last thing you want is for it to get crushed and not be able to find 
a dry-cleaner at short notice. A three-suit garment bag will set you back upwards of 

Rs 4,000. 


Pack Smart 

Never ever, ever pack expensive pieces of electronics in your check-in luggage in any 
country. Ramp workers and customs checks are black holes, no matter how fancy the air- 
port; just ask anyone who has recently returned from Bangkok's Suvarnabhumi Airport. 
Carry valuables, cash and small electronics on your person or your carry-on luggage. 


The "Liquid Rules" prevent you frbm carrying large volumes of liquids in your hand lug- 
gage; so, in case you need quick &cces$ to a deodorant spray or a eau de toilette, buy 
small 60 ml bottles. Ditto for creams, hair gels, toothpaste and shampoos. You won't feel 
any pinch in case they are configcat 
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Think Smart 
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Always carry a change of clothes in your carry-on lug- 
gage, especially if you are travelling through airports 
that are historically problematic with delayed luggage, 
— such as Heathrow, London. Airlines do lose luggage 

A- — every once in a while, and you don't want to be stuck 
s: | in a strange country with absolutely no spare clothes. 


Tailpiece: Get Travel Insurance 

When you are making your travel plans, make sure 
you get a travel insurance plan from any number of in- 
surance providers—Tata AIG, Reliance General 
Insurance and Bajaj-Allianz are quite popular. Make 
sure this insurance plan covers you for a medical emer- 
gency abroad. You don't ever plan on falling ill, but 
there’s no harm in planning for a contingency. 


Travel does not 
have to be a pain. 
Going through 
snaking queues 
for security checks 
won't get any 
easier, but there are 
small things you 
can do to make life 
easier for yourself. 
KUSHAN MITRA 





Check-in Online: Quit the telephone check-in unless you are 
a high-status Frequent Flyer which allows for a very early eS 
check-in. If you're flying Economy, use the on- - 


line check-in tool offered by several airlines. 

Why? Not only can you choose your seat, given 

that flights go full most of the time, an early on- 
line check-in will ensure that you don't get stuck 
with a crummy middle seat. Plus, you can pick up 
some additional miles for checking-in online. 


Which Seats You Should Choose: If 
you've ever been caught in the middle 
seat between two passengers whose 
standard dress/shirt size is extra large, 
you'll know why choosing the right seat 
is important. Many people prefer aisle 
or window seats; it's your choice, but 
bear in mind that if you choose the for- 
mer, your shoulders and arms are likely 
to get brushed every time the food trol- 
ley, in-flight staff or co-passengers pass 
by. Also, your neighbours in the middle 
and window seats will pass their soiled 
food trays over you after every meal. If 
you choose a window seat, then step- 
ping out into the aisle can be an issue at 
times. While this shouldn't really matter 
on domestic flights, you'll have to weigh 
the pros and cons of aisle versus win- 
dow seats on long haul international 
flights and decide which one you want. 











Carry Noise-Cancelling Headphones: 
Products like the outrageously expensive (but 
delightful) Bose QC3s (Rs 18,900) and quite a 
few slightly cheaper products from 
Sennheiser are, despite their price-tags, an 
important weapon in a traveller's arsenal. 
These gadgets can make the noise from those 
gigantic General Electric or Rolls-Royce 
engines on the wing just vanish. 


Carry an iPod: Why? Do you know how boring long 
international flights can get? While chances are that 
you will have your laptop with you, the iPod is a terri- 
bly convenient device to have. If you have a new iPod 
(Rs 16,700 for the 30 GB model; but buy it abroad) you 
can even watch movies on it. However, if longevity is 
what matters to you, battery-life on iPod Nanos can 
last four-five times longer than on its larger brethren. 


Be Careful With Your Credit Cards: Two parts of 
the world where you have to be extra-cautious with 
your plastic is South-East Asia (Bangkok and Jakarta, in 
particular) and the United States. Scamsters are always 
trying to rip off your card, so just be a bit careful; also, 
using cash in some countries makes better sense. Keep 
your wallet in your front pocket, especially in touristy cities such as Paris and Rome. 
Interchange charges for withdrawing money from an ATM using your Debit Card are 
often a lot better than the currency rates that many credit card companies offer. Also 
remember that certain systems don't always work across the world, so check with your 


issuing bank to know if its “worldwide acceptance” card is actually accepted everywhere. 








Loyalty Cards: Even though Loyalty Cards 
have a bad habit of weighing down your 
wallet, they can be very useful to collect 
points if you want to go on your own 
personal vacation anytime. All 
major hotel chains have loyalty 
programmes as well. Collecting 
reward points and miles can get you 
places. The secret is to not let these 
points expire, so the next holiday you 
take can be with these miles. 


Use Trains: In many parts of the 
world, using high-speed trains is a 
lot more convenient than flying, 
though train tickets on certain 


sectors such as New York-Boston 

or London-Paris can actually be 
more expensive than flying. But 
trains don't have huge security 
queues. And since train stations are 
Invariably in the middle of town, it 
Is much more convenient too! 





Book Smartly: Sometimes, you 
have to book your tickets your- 
self and while it has never been 
cheaper getting from Point A to 
Point B by air in India, you do 
get bamboozled by the bewil- 
dering amount of choice of 
websites and airlines. Use a con- 
solidator service offered by sites 
such as ixigo.com which allow 
you to compare airfares across 
several airlines and several web- 
sites. Don't always use an Indian 
website; if you are travelling to 
the US, for example, it makes 
sense to use a US website to 
make flight and hotel reserva- 
tions. Also keep in mind that in 
the US and Europe, low-cost 
carriers do not always fly to the 
biggest airports. Ryanair, for ex- 
ample, does not fly to main air- 
ports in several cities it serves— 
Frankfurt, Paris, Rome and 
Barcelona. These are all cities 
with multiple airports; check 
your ticket to see which airport 
you are flying to or out of. Just 
because you're travelling to 
London does not mean you are 
flying into Heathrow; London 
has five airports—Heathrow, 
Gatwick, Stansted, Luton and 
London City. 





bt more 


Jet Lag 











JET LAG 


This can put you out of 
action—or, at least, keep 
you at sub-optimal levels 
of functionality—for a day 
or two after a long flight. 
Fortunately, though, you 
can take measures to 
prevent it or reduce 

its impact.KUSHAN MITRA 
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here is, sadly, no magic pill to combat this malaise that afflicts travellers 
when they cross time zones. After a 20-hour flight, with a stopover, to the 
US, you might find yourself arriving (in terms of time) only 10 hours after 
you took off. The human body isn't used to changing so many time 
zones so fast and jet lag is the unfortunate result. 


WHAT IS JET LAG? 
Many people suffer from jet lag when their regular dark- 
light (day-night) schedule is abruptly altered. Contrary to 
popular perception, it has nothing really to do with trav- 
elling in a jet plane, per se. You can suffer jet lag if you work 
shifts that alternate between night and day, from living in 
a city which practises daylight saving time or, as the name 
suggests, by travelling fast (as on a jet plane) across time 
zones. Here, you must keep in mind that it is the act of trav- 
elling across time zones (before your body can adjust to 
them), rather than the fact of travelling on a jet plane 
that plays havoc with your bio-rhythms and causes jet lag. 
It is supposed to be easier travelling West (back in time) 
than travelling East (earlier in time) but you can't plan 
your trips travelling West all the time. You can, however, 
take some steps to make combating jet lag a lot easier. 


Adjust your sleep and meal cycles to that of your desti- 
nation a few days before you travel. So, if you're travelling 
to Sydney, Australia, start hitting the sack a 
couple of hours earlier. 

Get lots of sleep before you travel to 
compensate for any sleep you will lose 
during travel. The entire process of trav- 
elling is quite strenuous, from customs 
and immigration and the possibility of 
chaotic transfers in foreign airports. If you 
are tired, your jet lag could be worse. 
Avoid alcohol and caffeine products 
during and after the trip. These are both di- 
uretics and dehydrate you and can again 
aggravate your jet lag. 

Ditto for salt; cut down your salt in- 
take. This is particularly pertinent be- 
cause of the fact that the ambient air within an airplane tends to be very dry and 
dehydrates you even more. Drink lots of water and juices. 

Move around in the flight, this prevents the formation of potentially deadly blood 
clots in your veins (this malaise is known as deep vein thrombosis or DVT). 

Don't dress up for the flight; wear comfortable easy fitting clothes. Dressy 
clothes can keep you from relaxing on-board. 

Try and time your flight in such a way that you arrive at your destination in day- 
light hours. Bright light, particularly sunlight, is the best thing to help you combat jet 
lag. Avoid late-night "Red Eye" flights when crossing time zones. 

Whenever you arrive at your destination, start adjusting to the time zone 
promptly by changing your meal and sleep cycles. 
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=njoy the Akai experience 24hrs a day with a 7 year warranty. 


ntertainment never ends with Akai. With sheer dedication towards research, development & technology, Akai has emerged as India's first & only brand to offer a 7 year warranty on 


s wide range of CTVs that too at unbelievable prices, as Akai firmly believes that any technology is meaningless if it is not affordable. With this note Akai wishes all its customers 
appy entertainment 24 x 7 
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e 200 Channels e 200 Channels ° 500W PMPO . 2000W PMPO e 2400W PMPO * 1000W PMPO |° 1000W PMPO 
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e Stereo Sound * Stereo Sound * Space Saver * Stereo Sound * Stereo Sound * Stereo Sound * SVMC Technology 
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Liquid shine for 
2. dazzling nude lips 





A new collection of glossy nude shades. Bronze, Rose, 
Nude...in four stunning effects for naturally dazzling lips. 


BECAUSE YOU'RE WORTH IT. 


$ LOREAL 


For a burst of shine . 
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The Complete Woman 


Il work and no play makes Jill a dull girl... To see that this doesn't hap- 
pen to you, this issue of BT More brings you the latest trends and fash- 
ion flashpoints for women executives. Young women readers must de- 
velop soft skills that go hand in hand with efficiency to take them up the cor- 
porate ladder. The mantra of this issue's cover story is “Jill walks up the hill with 
Jack in perfect style." From dressing up to make-up and accessorising to 
rustling up great meals in a jiffy—we bring it all to you. And did you know that 
there is a whole host of gadgets and gizmos, like phones, laptops and music 
players that are targeted specifically at women buyers? In other words, if 
you want to play super woman, BT More will tell you how to go about it. 

And if More was not already enough, we thought it a good idea to add 
some more spice to your platter. From this issue onwards, BT More is moving 
away from being a theme-based magazine. We now offer you a lot MORE from 
various areas of your special interests. So, apart from the cover story on the 
Complete Woman, we bring you reviews of the fastest cars available in the coun- 
try, tell you about some of the most exotic new restaurants across the country 
and also bring you up to date with the best frequent flyer programmes both 
on the domestic and international sectors. 

Plunge into the fully-loaded issue of More for all this and lot more... 
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Bathing Luxury 


A £510 
Massage Bathtub 
1850 x 1500 x 720 mm 


Luxury at its best 
Submerge in the whirlpool of luxury or simply appreciate the style 


Glamourous is the ambience, that skips your heartbeat for a while 
Indulge in the ocean of serenity, that makes your bathing worthwhile. 


Corporate Off.: Roma International Pvt. Ltd. C-568, Saraswati Vihar, Main outer ring road, Pitampura, Delhi - 110 034 Tel.: 2703 5377 / 78 Fax : 2703 5379 email : mktg@rokaindia.com web: www rokaindia.com 
Area Representative : Delhi & NCR , 9818174167 
Delhi :Bath & Marbles: 9891329992, 011-25925502 Anand Buildway Pvt. Ltd. 0124-4269380, 9313725180, Mumbai C. Bhogilal West End: 022-26719224 Fax:022-26719200 
Kolkata: Karnika: 033-22822429, Designer Home Solutions Pvt. Ltd. 033-24862505, 9830019440. Chennai ' Choudhary Agencies: 044-26681235, 9444016550 
Hyderabad: Hanuman Enterprises: 040-24742421, 9848884402 Bangluru: Chabariya Tiles: 080-41517900, 9845141000 Shakti Ceramics: 25704141, 9845123344 Visakhapatnam: Excel World 0891-2715076, 9885327155 
Trivandrum: Modern Agencies : 0471-3018245, 9847068001 Goa: Saglani Enterprises: 22715207, 22736655, 9822104265 Dehradun: Dehra Sanitary Store: 0135-2624843, 9897636327 
Ruderpur; Alankar Bath Assets: 05944-246989, 9927177789, Chittorgarh : Shagun: 01472-248508, 9414110270 Dhanbad: Tiles Centre - 0326-2305216, 9431121387 Patna: Rooms: 0612-2205446, 9431018896 
Siliguri: Sanjay Agencies: 9434044760 Gangtok: Universal Auto Traders: 202995, 9434022995, Chandigarh : Bansal Sanitary Stores : 0172-2734067, 9815012290 Amritsar. Rohit Sanitary Store: 0183-2551782, 9872851782 
Jalandhar. Kohinoor Sanitations: 0181-5093737, 9815193243 Ludhiana: AKC Store: 0161-2300064,9888400052 Shahkot: Duggal Brothers: 01821-260099, 9216660699 Nawashahar: Ujagar Mal & Co.: 01823-309548, 9814655148 
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HOW TO WIN AT WORK AND PLAY 


Step Out in Style 
. Finding the right balance between style 
6 Six Yards of Power and comfort is always a personal call. 
As an attire, it s 5,000 years When it comes to shoes, some prefer 
old and yet the most versatile comfort over cutting-edge style while 
piece of clothing in a woman's others will follow the fashion. 


wardrobe. Here s how you 


can make the saree work for The Best Frequent Flyer 


f Programmes 
Do-little Secrets you " the corporate ae Some airlines reward loyalty more 
Itis a misconception that good corridors and party circuit. than others. Here, we highlight 
food takes a long time to cook. two programmes that give 


Here, we present a few recipes 

from master chefs—Sanjeev Kapoor, 
Ritu Dalmia and Siddharth— 

that you can impress your guests 
with, without spending hours in the 
kitchen. Bon appetit! 


you the maximum benefits. 


Fastest on Four Wheels 

Cars that fly like the wind are 

now available here. If you're a speed 
fiend, here are four cars for you. 


Gadgets for Girls 

BT Moresifted through several products 
and zeroed in on some that seem made 
for women on the go. 





Exotic Eateries 
We bring you an illustrative list of 
restaurants that serve Ís 
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V Getting into the right outfit is eid Sem 

just the first step to looking 3 Pey 
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y 4^ and feeling good. You need to other places. 


J $4 get the right accessories to 
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9Stepstoa 
Designer Home 
Envious of photographs of homes of 
the rich and famous? Look no further. 
BT Moretells you how to go about it in 
a few simple steps. 


to your looks. 





| ‘Fast Food’ in the Fast Lane 
Guest Column: Sanjeev Kapoor 


A Home in Harmony 
With Nature 
Guest Column: Ron Dayan 


Designer, Not Duds 

Don't despair at the high prices of 
“designer” clothes. You can still buy the 
genuine stuff at steep discounts to 
their regular rates. 


COVER: KAPIL 
PHOTOGRAPH: BANDEEP SINGH 
MODEL: ANIHULA SINGH BAIS 
LOCATION COURTESY: KANU HACKER KITCHENS 





FA reddot design award 
' winner 2005 


iLife 
lonised, purified and fresh air for 
life. Ideal for indoor spaces like 
Hospitals, Hotels, Restaurants, 


Board rooms, Smoking Zones & 
Individual homes etc. 
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iSqueez 


The world's first massager that 
Squeezes your calves, ankles and 
feet simultaneously. Enjoy a 
rejuvenating foot spa experience in 
the comfort of your home. 


69 *Pune CENTRAL, *SHOPPERS STOP, Wakhadewadi, 


uZap 


Zap away unwanted fats on your 
tummy, buttock and thighs. The 
countrys unique, brilliant body 
shaping belt, for both men and 
women. 





iCheck 100 


A compact Accurate, Portable, Easy 
to use Blood pressure monitor. 
Simply press the one-touch button 
and let iCheck 100 do the rest! 
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Ethnic Clout 


As an attire, it’s 5,000 years 
old and yet the most versa- 
tile piece of clothing in a 
woman's wardrobe. Here's 
how you can make the 
saree work for you in the 
corporate corridors and 
party circuit. TEJASWI RATHORE 


fraid the board isn't going to 
take you seriously if you make 
that presentation in a saree? 
Well, here’s a little story to re- 
assure you. Years ago, a young girl fresbly 
minted from the Yale School f 
Management walked into a job interview 
at the Boston Consulting Group in a saree, 
simply because she didn't have enough 
money to buy a nice suit. The consulting 
firm not just hired her, but the woman 
went on to become, well, fairly successful. 
These days, she sits in the corner room at 
PepsiCo's global headquarters in Purchase, 
New York. You may have heard of her. 
She's called Indra Nooyi. And in April this 
year, when the President of India awarded 
her the Padma Bhushan, she turned up 
wearing—you quessed it—a gorgeous, 
gold and orange silk saree. 
Back home, the saree remains one of the 
most popular attires—not just of the 
homemaker but also of some of the most 
powerful women in India Inc. What 
the saree an outfit for all occasions fil 
course, the sheer variety it comes in. 
silk to cotton to chiffon to georgette to 
even denim. On top of it, every region in 
the country has its own style and inter- 





If you are big built, it is better to wear georgettes, chiffons or silks as 
these fall well and give you a trimmer silhouette. If, however, you are thin, 
go for cotton, tissue, tussar silk or organza sarees as they make you look 
fuller. 


If you have broad shoulders, go for blouses with wide necklines and 
short sleeves; this will make you look elegant. Also remember, heavy 
breasted women should avoid deep necklines as these will accentuate the 
cleavage; go for normal 7-inch necklines. Do the reverse if you are petite. ) , í 


pretation of it and now, thanks to Mandira Bedi, even 
the blouse has become bolder and more imaginative. But, i 
like with everything else in life, what you wear and how you 





wear it can make the difference between winning and 2 Í ^ ty 
losing. If you want to make winning in a saree your habit, < i «3 VA 
then read on: : i. Vt S 
= . ag 
' i i 
Manisha Girotra, Madhabi Puri-Buch 
Typically, a saree isn't the first thing you reach for in your Chairperson and MD, CEO, ICiCidirect.com 
wardrobe when you are looking for a dress to wear to work. UBS Securities India A graduate in Mathematical 
And understandably so. It doesn't just take time to drape We called her our hottest young Economics and an MBA from the 
one, but it is hard to keep it on when you are trying to, say, run executive and she has given us Indian Institute of Management, 
up a flight of stairs, late for a meeting. But the bigger reason no cause for a rethink. She tells Ahmedabad, she joined ICICI 
why women tend to pass up on the six yards is something else: YOU EXACHY now tO IOK smart, bank in 1989 in its project fi- 
y P p : y | g i savvy and stylish in the six yards. nance department. Since then, 

the saree makes them look like what they are: women. Draped in a saree, and with her there has been no looking back 

dazzling smile, this deal maker for her. She is elegance and com- 

oozes authority and power. fort personified in her sarees. 


Spaghetti and noodle straps are in 


Whereas in the brutal, male-dominated workplace, women 
prefer to look like the ones they are competing against: 
men. Here's the thing, though. Whatever we've said in the 
preceding three sentences stands negated if a woman has two 
things: grace and self-confidence (for samples, see The 
Sareenas). Therefore, if you do decide to wear a saree to work, 
keep a few things in mind: pick light silks, chiffons, or cottons 
(needless to say, well starched) over any other fabric. Wear for- 
mal blouses, which means they should be half sleeves, high 
back, and two inches of fabric covering the shoulders, and re- 
vealing only about two inches of your midriff. Coordinate 
them with carefully picked slippers, sandals, or closed shoes, 
and you can't go wrong. 


It's when you step out to socialise 


Know why the saree leaves the 
that you can have lots of fun 


midriff bare? According to 


with your saree. There are, after Natya Shastra, the Indian trea- 
all, as many types of sarees as tise on dance, the navel is the 
there are regions in India, and residence of the Supreme Being 
even more. You can choose and the source of life and cre- 


ativity—something better left 


from chikan to kantha to band- 
exposed than covered, 
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Ethnic Clout 


Wearing the saree too short. This usually happens when you wear a 
saree while bare feet or in your bedroom slippers and then get into heels. 
Result: your saree dangles inelegantly at your ankles. The remedy: get into 
your heels and then wear the saree. 


Choosing broad borders if one isn't tall. Know this: when a short 
woman wears a broad-border saree, she looks even shorter and fatter. 


Ignoring how the pleats fall. The front pleats should never skew 
either to the right or the left. Pleat your saree carefully in place and pin 
them up—if need be—to keep them in place. 


Pinning up the pallu of an evening saree. During evenings out, 
the pallu of your saree should fall over your left arm from the shoulder— 
the idea is to showcase your pallu to the world (isn't that why you bought 
it in the first place?), and not hide it in pleats. 


Leaving the pallu too short. Your pallu should be at least a yard 
(about 90 cm) long; it should come down to the tips of your fingers when 
standing straight. Shorter or longer than this means you've got the meas- 
urements wrong. 


Traditional dress 
blouses look elegant 








Indra Nooyi 


A, Ae 
Say, 
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Renuka Ramnath 


Chairman and CEO, PepsiCo 


Okay, she can't be classified as 
an "Indian executive" but we 
couldn't resist the temptation 
to feature her here. Nooyi ranks 
4th on the Forbes list of the 
world's most powerful women. 
Though she now favours west- 
ern suits, she sure looks great 


MD and CEO, ICICI Venture 


A desire to be different is what 
sets this hardworking CEO 
apart. A three-month stint at 
Harvard may have honed her 
outlook towards business, but 
her attire remained Indian. 
Dressed in the classic blue silk 
saree, she is India's Queen of 


in sarees as well. 


Private Equity. 


hani to Kota doria to Chanderi to Mysore silks... the list is end- 
less. There are also as many styles of draping them; these vary 
from region to region, but the most common is the style 


worn by our power elite. 


While the basic design of the saree itself hasn't changed 
at all over five millennia, your style quotient is defined by 


The Colour Code 


If you are small, wear light 
colours and darker shades if 
you are big boned. 


@ Avoid shiny sarees; they will 
make you look bigger than you 
actually are. 


* Stick to neutral shades like 
black, brown, navy blue, 


maroon, and beige. It's best to 
avoid vibrant red, fuchsia, and 
turquoise or parrot green for 
the office. 





what you pair it with. Your 
blouse is as important as the sa- 
ree you choose and here, you 
have a wide variety to choose 
from—you can go for a traditi- 
onal dress blouse, or ones with 
noodle straps, spaghetti straps or 
even an off-shoulder one. Then 
again, you can go in for halter 
necks, low backs or knotted backs. 
Kurti blouses (the choli-type worn 
over ghagras and lehngas), so 
much in vogue till a few seasons 
ago, is now passé. They are, incid- 
entally, now called tunic blouses. 
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Recipes 


DO-LITTLE SECRETS 


IT IS A MISCONCEPTION THAT GOOD FOOD TAKES A LONG TIME TO 
COOK. HERE, WE PRESENT A FEW RECIPES FROM MASTER CHEFS— 
SANJEEV KAPOOR, RITU DALMIA AND SIDDHARTH—THAT YOU 
CAN IMPRESS YOUR GUESTS WITH, WITHOUT SPENDING HOURS 

IN THE KITCHEN. BON APPÉTIT! 


INGREDIENTS: 
Prawns 450 gm, cleaned and deveined 
Fresh lemon juice 1⁄2 cup 
Fresh orange juice “2 cup 
Garlic 1 clove, minced 
Ë -—: Olive oil 1⁄4 cup 
RITU DALMIA i i 
GAMBERETTI MARINATI a 
(Marinated Prawns) Salt and pepper To taste 
MET 


HOD: 
. Boil the prawns and place in a glass dish. 


— 

















nN 


. Combine lemon juice and orange juice and pour over the prawns. 
Let them stand for at least 30 minutes, turning them over a couple 
of times. 

. Drain the prawns and discard the marinade, toss the prawns with 

garlic, olive oil and salt to taste. Sprinkle with parsley and eat 

right away. 

Preparation time: 7-8 minutes, plus 30 minutes to marinade 

the prawns. 


v 
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RITU DALMIA'S SANJEEV KAPOOR'S 
HARVEST MOON SALAD QUICK NOODLES 


A 


(Mixed Vegetable and Fruit Salad) 


INGREDIENTS: METHOD: 
Mixed greens 1 bowl 1. In a salad bowl, toss the greens 
with the apple slices. 

Finely sliced apple 1 2. Sprinkle oregano, mint and pine 
Chopped oregano | teaspoon nuts into this. 
Chopped fresh mint ^ 1 teaspoon 3. Top it with cheese and 
Blue cheese 50 gm (or any other sharp orange segments. 

cheese like feta or goat cheese) — 4. In a small cup beat all the ingredients 
Orange sections Y cup, peeled for the dressing, till you get a nice 


thick dressing, pour on the salad. 


m or walnuts 1 teaspoon, roasted Carin Cola 

Extra virgin olive oil | teaspoon Preparation time: 5-8 mnes. 

Balsamic vinegar | teaspoon 

Honey 2 tablespoon INGREDIENTS: 

Salt and pepper For seasoning Noodles 2 cups (200 gm) 





Oil 1 tablespoon 
Spring onions 2, sliced 
Spring onion greens 2 stalks, sliced 
Yellow capsicum 1 small, sliced 
Red capsicum 1 small, sliced 
Cauliflower florets 10-12, boiled 
French beans 4-5, sliced 

diagonally and 

blanched 
Sweetcorn kernels 2 cup, boiled 
Soya sauce 2 teaspoons 
Salt To taste 
Tomato ketchup 2 tablespoons 
Bean sprouts Va Cup 


METHOD: 
1. Boil noodles in salted water. 
Drain and set aside. 


Heat oil in a pan. Add spring onions 
and sauté; add yellow and red 
capsicums; add cauliflower 

florets and French beans and toss. 
Add sweetcorn kernels, soya sauce 
and mix well. Add noodles and salt 
and toss. 

Add tomato ketchup and mix gently. 
Add bean sprouts and spring onion 
greens and mix. 

Serve hot. 

Optional: You can add chicken, 
prawns, fish or eggs to this 
preparation during Step 2. 
Preparation time: 20 minutes. 





Drink champagne with Indian food. 
It accentuates the 
flavour of spices, 
though not of chillies. 


HSOHS BYHX3HS 


HOT TIPS 

When ordering a dessert 
wine, choose one which is 
sweeter than the dessert. 


RITU DALMIA'S 
CHICKEN BREAST STUFFED WITH ONION 
AND RICOTTA 


INGREDIENTS: 

Chicken breasts 4 

Sliced onions 1 cup 

Ricotta 1⁄2 cup 

Olive oil ! teaspoon 
Nutmeg A pinch 

Pink peppercorn 1 teaspoon 
Chicken stock 2 cup 

White wine 20 ml 

Minced garlic 4 teaspoon 
Saffron 3 threads, soaked in water 
Fresh rosemary 1 sprig 

Salt and pepper For seasoning 
METHOD: 


1. Cut the chicken breast to create a pocket, rub with salt, pepper and 
garlic, keep aside. 

2. In a saucepan, sauté onion in olive oil, add ricotta, salt and nutmeg. 

3. Add half the pink peppercorn and remove. 


4. Stuff the chicken breast with the onion mixture and cook 
on a non-stick pan till the chicken is cooked and is golden in colour. 


5. In the same pan, add the chicken stock, wine, saffron and rosemary, 


and cook for 2 minutes, till the sauce gets a consistency and a glaze. 


6. Place the chicken on a plate, pour the sauce, and top it with the 
remaining pink peppercorn. 


7. Serve with steamed beans or a green salad. 
Preparation time: 10-12 minutes, 


12 BUSINESS TODAY SEPTEMBER-OCTOBER 2007 


SANJEEV KAPOOR'S 





INGREDIENTS: 

Chicken breasts 4 (800 gm), deboned 
Honey 4 tablespoons 
Lemon juice 2 tablespoons 

Olive oil 4 tablespoons 

Baby onions 8-10 

Carrots 2, thickly sliced 
Garlic 5-6 cloves, crushed 
Ginger 1 inch piece, finely chopped 
Lemon rind 1 teaspoon, chopped 
Mustard paste 2 tablespoons 
Orange juice 6 tablespoons 

Black pepper powder 1⁄2 teaspoon 

Red chilli flakes 1 teaspoon 

Spinach leaves 4 

Yellow capsicum 2, diced 

Red capsicum 2, diced 

Green capsicum 12, diced 

Brown rice 2 cups, cooked 
Butter 2 tablespoons 

Fresh parsley A few sprigs 

Salt To taste 

METHOD; 


1. Heat half the olive oil in a pan. Sauté baby onions, sliced carrots 


and crushed garlic for 4-5 minutes. 


2. 


Mix chopped ginger, chopped lemon rind, salt, mustard paste, 
orange juice, pepper powder, half the red chilli flakes, half the 

honey and lemon juice. Marinade chicken in this for an hour. 

Take a baking tray. Spread the vegetables at the base. Put marinated 
chicken over it along with the marinade. Place spinach leaves under 
each breast. Pour remaining honey on top and bake in the pre- 
heated oven at 200°C. 

Heat remaining olive oil in the pan. Add all capsicums and saute. 
Add cooked brown rice and butter and toss. Add salt and toss. 


. Remove the chicken from the oven and glaze the pieces 


with the baking juice. 


. Transfer vegetables from baking tray onto a serving plate and 


place the chicken breasts over them. Sprinkle crushed red chillies on 
both the chicken and rice. Garnish with parsley and serve hot. 


Preparation time: 20 minutes 


ESSE haze DI WILLS 
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(Vegetarian Pasta Dish) - 


HOT TIPS 
Wrap leafy vegetables in 


kitchen napkins before 
refrigerating to keep them 
fresh longer. 


RIT 
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U DALMIA'S 
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INGREDIENTS; 

Large tomatoes 8 

Extra virgin olive oil '!⁄4 cup 

Garlic 3 cloves, peeled and minced 
Fresh basil 6 leaves 

Eggplant 1 large, cubed and fried 

Red chilly flakes A pinch 


Penne Rigate 


1 packet (or any other short pasta if you don't get Penne) 


Salt To taste 


Parmesan 


Grated, to taste 


METHOD: 


1. Cut the tomatoes in half crosswise, remove most of the seeds, using your fingers. 


PY N 


Cut the tomatoes in quarters. 
Heat the oil in a large skillet, add garlic and chilly flakes. 


As soon as the garlic gives off its aroma and becomes opaque, add the tomatoes. 


Cook over high heat until the tomato begins to thicken and lose its shape. 
Use a wooden spoon to stir and help break the tomato pulp. 


Add the basil, either whole or roughly chopped, and salt. 


When the sauce is cooked, remove it from heat, and put it 
through a food processor for a minute. 


Cook the pasta, in abundant boiling water. 


Drain once the pasta is a/ dente (i.e., firm but not hard), 
and place in a serving bowl with the sauce. 


. Add the fried eggplant cubes. 
. Drizzle a little olive oil over the pasta and mix well with sauce. 
. Serve with grated Parmesan. 


Preparation time: 10 minutes. 





SANJEEV KAPOOR'S 
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INGREDIENTS: 
French beans 


Carrots 


Cauliflower, florets 
Green peas 

Green capsicums, 
seeded 


Coriander seeds 
Cumin seeds 
Garlic 

Ginger 

Cil 

Onions 

Turmeric powder 


Coriander powder 
Dry red chillies (whole) 


Green chillies (whole) 
Red chilli powder 
Tomatoes 

Garam masala powder 
Coriander leaves 

Salt 


METHOD: 






\BLES 


10 to 12 pieces cut into 
quarter-inch pieces 


2 medium-sized ones 
cut into quarter-inch cubes 


Va 
1⁄4 cup 


2 medium-sized ones 
cut into quarter-inch cubes 


1 tablespoon 

1 teaspoon 

12-15 cloves 

2 one-inch pieces 

4 tablespoons 

2 medium-sized ones sliced 
V» teaspoon 

1 tablespoon 

4-5 

3-4 

1 teaspoon 

3 large, roughly chopped 

] teaspoon 

3 tablespoons, freshly chopped 
To taste 


1. Grind coriander and cumin seeds and three red chillies. 


2. Grind garlic, green chillies and half the ginger to a paste. 
Cut the remaining ginger into thin strips. 


3. Heatoil in a pan. Add the coarsely ground spice masala. 
Add onions and sauté till golden brown. 


4. Add ginger-garlic-green chilli paste and sauté for one 
minute, Add the vegetables except green capsicums and 
stir. Cook covered on low heat till carrots are almost done. 

5. Add turmeric powder, coriander powder and red chilli 
powder. Stir continuously. Add tomatoes, salt and half a 
cup of water and cook till the vegetables are cooked 
and the water has dried up. 


6. Add capsicums and salt and cook for four to five minutes 
on low heat. Sprinkle garam masala powder. 

7. Serve hot, garnished with ginger strips and coriander leaves. 
Preparation time: 25 minutes. 











i 
Selected Wg 


NI 


INDIA J 
006-07 


Consumer Validated 


Tne world IS 


Obsessego 


with Italian creations. 


00 dle We. 


€ 
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A unique collection of Italian designs and — 
shapes, exclusively imported and marketed by 


i 
Hindustan Sanitaryware, with the back-up t d 
of nation wide after sales service. | A! W A re 
SIMPLY OBSESSIVE 


The best in designer-wear, leather, jewellery and accessories a 
come from Italy, the fashion capital of the world BATH FITTINGS AND COMPLETE BATH SOLUTIONS 
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Recipes Asparagus 3'/ tablespoons 
Assorted lettuce 1^ tablespoons 
Cherry tomatoes 2 teaspoons 
Prunes 2 teaspoons 
Walnuts 2 teaspoons 
Tarragon 1⁄2 teaspoon 

me Sage 1% teaspoon 
Chives 2 teaspoon 
DRESSING: 
s Olive oil 1 teaspoon (10 ml) 
= Lime juice 1 teaspoon (5 gm) 
° Ginger !/ teaspoon (2 gm) 
METHOD: 


Peel and blanch the asparagus. Wash the 
impurities from the lettuce and drain the water. 
Roast the walnuts in a pan and remove the skin. 
Mix the diced tomatoes, terragon sage and 


SIDDHARTH'S Ü chives along with the other ingredients and pour 
ASSORTED HERBS the olive oil. Arrange the assorted lettuce mixed 
AND ASPARAGUS SALAD with herbs on a plate and place the asparagus 
WITH GINGER DRESSING on the lettuce with the cherry tomato, prunes 


and walnuts. Now drizzle the dressing on top of 
the salad and garnish with the chives and serve. 


RITU DALMIA'S 
TORTA DI RICOTTA 





(A Sweet Pie) 
INGREDIENTS: 
Ricotta cheese 1 kg 
| Fine bread crumbs 1⁄4 cup 
Sugar 1^ cups 
eg | Eggs 7 
; Orange peel 1, grated 
» f  Semi-sweet chocolate chips 1⁄2 cup (optional) 
Pine nuts 1⁄2 cup 
Raisins Vo cup 
Flour 2 teaspoons 


METHOD: 

1. Put the ricotta in a mixing bowl, add sugar and eggs and process in a food 
processor or a blender till you have a smooth mixture. 

2. Addthe orange peel, chocolate chips, raisins, pine nuts and flour. 

3. Pre-heat the oven to 325 degrees F, generously butter a baking pan and 
sprinkle with bread crumbs. 

4. Pourthe ricotta mixture into the pan, and bake for one hour until light golden. 
The centre should feel slightly firm, and centre will begin to crack 

5. Turn off the oven, let the cake cool down 

6. Remove from pan and serve with sugar dusting. 
Preparation time: 10 minutes; 1 hour to bake. 
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SANJEEV KAPOOR'S 
ZAFRANI SEVIAN 


INGREDIENTS: 

Vermicelli (sevian) 3 tablespoons 
Saffron 10-15 strands 
Skimmed milk 4!⁄4 cups 
Sugar 4 tablespoons 
Raisins 20 


Green cardamom powder 1 teaspoon 
Almond slivers, toasted 1 tablespoon 


METHOD: 

1. Heata non-stick pan and roast 
vermicelli on medium heat till lightly 
browned. 

2. Take milk in a deep pan and bring it 
to a boil. Lower heat and simmer 
for 2-3 minutes. 


3. Add sugar and cook till sugar 
dissolves. Add vermicelli and raisins 
and cook for two minutes. 

4. Takeitoff the heat. Add saffron and 
green cardamom powder and stir well. 


5. Serve hot or cold garnished with 
toasted almond slivers. 


Preparation time: 20 minutes. 


Ritu Dalmia is a master chef of all dishes 
Italian at her restaurant Diva, in New Delhi. 
Reach her at ritu_dalmia@diva-italian.com 


Sanjeev Kapoor is a master chef, author 
& television host. Reach him at 
sanjeev@sanjeevkapoor.com 


Siddharth is an experienced sous chef 
with the Taj Group of Hotels 


COMPILED BY BIBEK BHATTACHARYA 
AND RAHUL SACHITANAND 
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Featured here: Warwick Bernini Collection 
Seasons Exclusive Stores: 


A Club Class, Ground floor, Eros corporate tower, Nehru Place Ph-011- 41805566-88 
-3" floor, City Square mall, Rajouri Garden, Ph -011-42225800 
Gurgaon - ground floor, MGF Plaza Mall, MG Road, “Sal jon Ph- 0124-4384440-02 
Mumbai - J, Gita Building, Gamdevi Lane, Gamdevi, Near Westside off Hughes road, Mumbai Ph- 0122-23685515 
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Very few manufacturers will say that a device is meant specifically for 
women; that might drive the male customers away (whatever happened 
to the metrosexual man?). But it’s a fact that they are making devices with 
women buyers in mind. KUSHAN MITRA sifted through several products 
and zeroed in on some that seem made for women on the go. 


Nokia 8800 Gold 


The ultimate fashion accessory 
has to be the Nokia 8800 Gold 
edition. However, unlike other 
phones designed to impress, 
this is a fully featured device. A 
brilliant screen, a 2-megapixel 
camera and exclusive ringtones 
complement this device, which 
is clad in 18-carat gold and 
makes one hell of a statement. 
Price: Rs 63,299 


Sony Ericsson Š 500; 


And it isn't just Nokia that makes 
phones aimed at women (thouqh they 
never actually say that) but Sony 
Ericsson, too, and it makes no bones 
about it. From the colours of the phone 
to the way it functions, the S500! is 
the first device from Sony Ericsson des- 
igned around the “Emotive” platform. 
A wallpaper that changes according 
to the time of day and interesting ring- 
tones add to this device’s appeal. It 
will be launched soon. 

Price: Rs 14,000 (expected) * 
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The Nokia 7900 is part of Nokia's forth- 
coming Prism collection—phones that 
are designed with diamond cut keys and 
new materials. It also uses colours in new 
and innovative ways. The 7900 has an 
organic LED main display, the first phone 
to have this energy-saving feature. It also 
has a "living wallpaper" that adjusts itself 
according to the time of day, signal 
strength and battery power. You can also 
set up an illumination colour that will 
light up the keypad. But, not to be left 
out, the phone also has 1 GB of internal 
memory, a two-megapixel camera, dual- 
band 3G as well as quad-band GSM. It 
will be launched in September 2007. 
Price: Rs 25,000 (expected) * 


NOKIA 


A sexy mirror and glass finish 
makes this phone a beauti- 
ful-looking device from the 
Finnish manufacturer and 
completely changes the the- 
ory that phones have to be 
ugly. It features the latest rel- 
ease of Nokia's Series40 soft- 
ware (like the 8800) and is 
fairly well featured. It will be 
launched in late 2007. 

Price: Rs 35,000 (expected)* 
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It does look purty, but make 
no mistake, this is a very 
well-featured machine 
as well—a glossy 13-inch 
widescreen display and 
overall form factor make 
this an easy-to-own-and- 
handle machine. The 
MacBook also makes 
Wi-Fi surfing a breeze. 
Price: From Rs 66,900 
onwards 
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The Nokia N76 might be the only 


f 


device in Nokia's N-series line- 

up which is seemingly targeted 

at women. A slim form-factor 

clamshell, the N76 is a good- 
looking device and features 
all the N-series technological 

features. 
| Price: Rs 18,000 
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The Sony Vaio CR is a cute-looking 
Windows machine—it comes in 
pink and red as well as in black, 
blue and white. Aimed at younger 
users, it features a keyboard that 
is similar to the one on the 
MacBook—and it is actually quite 
friendly on the fingers and also 
offers a degree of protection for 
your nails. 

Price: Rs 54,990 
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Cool Tools 


Sony CyberShot DSC T100 


Sleek, slim and loaded with lots of 
functions, the DSC T100 not only has a 
great form factor but comes with a 
generous set of features and excel- 
lent image quality for a point-and- 
click digital camera. An 8.1 megapixel 
sensor and 5x optical zoom along with 
HD resolution on video make this a 
great value product to boot. 

Price: Rs 24,990 





Apple iPod Nano 46B Samsung Bordeaux Art 32-inch 





Why the iPod? Because it remains Why? Because your TV has to look good, too. 
the best digital audio player on The Bordeaux Art is pretty unique in the fact 
the market. The second genera- that it is one of the best-looking LCD panels on 
tion Nano has a brighter screen the market while also being fairly state-of- 
and better battery life. Why the the-art when it comes to features. LCD TVs 
4GB model? Heck, because it might require a lot of wiring, but this one is 
comes in a variety of colours—sil- fairly simple to operate and now comes for a 
ver, green, blue, pink and black. great price as well. 

And the Nano also has a great Price: Rs 55,000 


range of neat accessories. 
Price: Rs 13,200 


Creative Zen Stone 


The small little MP3 player from Creative is very easy to 
use, comes with one gigabyte of capacity and fits any- 
where. It has no screen (which means a cheaper price 
tag) but the player has three small LED lights to signify 
its status. It also comes with a range of cool acces- 
sories and is available in six colours. 

Price: Rs 3,299 
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All prices are taken from websites and are subject to change 
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jtting around is not all that unhealthy if you're sitting on an Optima 
chair from Featherlite. The chair's back and the seat move in tandem, in 





g 











ratio of 3:7; mimickin J the natural movement of the spine. The Gas lift 
technology allows the height of the chair to be adiusted easily, and the 
armrest height is adjustable as well. The depth of the seat suits people of 
different heights, and the backrest tilts with variable resistance. Just 
experience sitting in an Optima once. And you'll be talking about it even 


\ 
FEATHERLITE PRODUCTS (P) Ltd. ° p tim a 


#2,Timberyard Layout, Mysore Road, Bangalore 26. Ph:080 26744047 / 5002 / 2307,Fax: 080 26740449 Email: sales@featherliteindia.com www.featherliteindia.com 


SHOWROOMS: BANGALORE: 080 40209631 -37 CHENNAI: 044 28232764, 28274785 MUMBAI: 022 24924948. 24950005 (Telefax) NEW DELHI: 011 41603911, 41328863 PUNE: 020 26120688. 
56012817 / 8 SECUNDERABAD: 040 27808906, 27802602 GOA: 093250 51361 KOCHI: 0484 2776935, 3252233, 3269383 MANGALORE: 0824 2440141 VISAKPATNAM: 0891 2530770, 2552047 
BEGUSARAI: 06243 243265, 249234 MYSORE: 0821 2424946, 098451 10402 PORTBLAIR: 031922 30652 236903 TINSUKIA: 94350 36546, 94350 36547, 0374 2340591, 2331161,2342022 
TIRUPATI: 98661 48909 RAIPUR: 094252 08846 JAMSHEDPUR: 0657 6572169, 094315 24051 BHOPAL: 093031 00055 


OFFICES: CHANDIGARH: 093175 47666 KOLKATA: 093398 77051 TRIVANDRUM: 093494 55501 Cell: 093023 74842 BHOPAL: 093023 74842 AHMEDABAD: 09227250648 
GURGAON: 09810099222 


to 650066536 
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Cool Tools 


The Jabra JX10 Cara 


Gold- or silver-plated around a stainless steel body, the 
Cara is possibly one of the most elegant Bluetooth 
headsets out there. Small, lightweight and with tremen- 
dous sound quality to boot, the Cara is a fantastic 


accessory to have. 
Price: Rs 5,999 





Nintendo Wii 


So what if it is (officially) not available in 
India. With a host of fun, cute games—no 
gore or madcap shooting here—and the 
funky “Wii” mote controller, the Nintendo 
Wii will make gamers out of girls, too. Very 
easy to use and nice and small to behold, 
this is the console for you. 

Price: $249 (Rs 10,209)** 

**US price; grey market prices in India 
vary from city to city 
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Nike + iPod 


Canon HV10 


A very well featured full “high definition” 
camcorder is the perfect thing to have 
when you want to capture quick home 
videos. This gadget has a load of useful 
tricks in its small body, including a 10x 
optical zoom. It’s pricey, but worth it. 
Price: Rs 99,995 





Again, a great device for those who love to go for a 
jog or a walk. Nike has developed a special series of 
"Nike-"shoes into which you slot in a special 
transponder. This transponder transmits signals to 
your iPod, with information of your exercise routine 
—including how far you've run, in how much time 
and how many calories you've burned. The big idea 
is to let you see the impact of your exercise. 


And no, the music doesn't 
stop while it's receiving 
and giving you this 
information. 

Price: $29 (Rs 1,189)** 
** |t is available at Apple 
and Nike outlets in select 
countries; in India, it is 
available on the grey mar- 
ket and prices vary from 
seller to seller. 








pierre Caruin 
SWISS 





W ATC "TIL Mumbai: Skyzone Phoenix Tel: 66608132, Breach candy Tel: 23620275 / 77, Infiniti Mall Tel: 26398132/26338132: Vashi, Palm Beach Galleria Mall: 27892605. 
Bangalore: Safina Plaza, Infantry Road. Tel: 25325577, Jayanagar, Bangalore, Tel: 41307117/ 41307557. Raipur: Regeneration Next, Jail Road: 4092961 


Watches And More Corner... Delhi: Samay, Tel: 25117400 (Rajouri Garden); Johnson Watch Co., Tel: 4151 7319/18(Connaught Place); Something Special, Tel: 24619201 (Khan Market); Ganga Ram 
Watch Gallery, Tel: 42420701/02 (Vikas Marg); Time & Style, Tel: 29235666/777 (G K-I. M- Block). Noida: Sai Creations, Tel: 2515166/115 (J-58, Sector 18). Kolkatta: Rams, Tel: 22821590 (Metro 
Shopping Centre). Guwahati: Sohum Shoppe-ll Tel: 2341326 (G.S. Road). Mumbai: Kamdar & Kamdar Tel: 24136032 (Dadar); Swiss Paradise Tel: 28983501 (Borivali); Pallazio Tel: 24213060 
(Prabhadevi). Indore: Avadhi Tel: 5070581 (RNT Marg) 


Also available at all e | lifestyle MM | pinay ^ e and other all leading outlets 


For Trade Enquiries contact: Egana India Pvt. Ltd. Tel: 022-24955656-60 Fax: 022-24955663 Email: sales@eganaindia.com. Website: www.eganaindia.com 


Brought to you by the House of Z? e 
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Accessories 


Accessof 


Getting into the right outfit is just the first 
step to looking and feeling good. You need 
to get the right accessories to add the extra 
punch to your looks. TEJASWI RATHORE 


f it's bling, it's definitely IN. That's the 

mantra this season. Gone are the soft 

and subtle days, it's time to splash 

colours. Metallics... sparkling crystals... 
denim with leather... the BIGGER... the 
BRIGHTER... the BETTER!!! Heel wedge 
booties... to large tote bags... clutches 
with crystals and chain straps... the louder 
the better. Get out of those boring 
grandma chains and try some chic con- 
temporary jewellery. It's time for multi- 
strand necklaces and chunky accessories. 
This season is all about getting noticed! So 
ladies, take note of what follows and 
get noted. 


Chanel Ultra 

Ring in 18K white gold, white 

ceramic and diamonds. 

Price: On request 

Available at: Imperial Hotel, New Delhi 
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Swarovski Claw Crystal Satin 
Pendant 

Gold-plated pendant with crystal 
designed in exclusive tooth cut; 
with the crystal set clasp. 

Price: On request 

Available at: Swarovski stores 
across the country 
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JEWELLERY 


Swarovski Ballad Hair Clip 
Rhodium-plated hair clip with 
bezel-set clear crystals in 
various cuts and sizes. 

Price: On request 

Available at: Swarovski 
stores across the country 





Tanishq Platinum Gems-set Earrings 
These diamond-studded platinum 
earrings from Tanishq are every 
woman's delight and will lend a 

serene and classic look to you. 

Price: On request 

Available at: Tanishq stores across 

the country 


Bvigari Necklace and Ring Combination 

This combination of contemporary jewellery is the 
perfect accessory for your office. The Parentesi 
Openwork necklace and ring and the Tondo Heart 
pendant are smart and yet, strikingly simple. 
Price: Necklace: Rs 3.87 lakh; Ring: Rs 68,500; 
Tondo Heart Pendant: Rs 53,200 

Available at: The Oberoi, Delhi 


m m tn 


Swarovski Chill Brooch 
Ruthenium-plated brooch with jet 
and clear crystal beads, bezel-set jet 


crystal with a tooth-shaped black 
buffalo horn element set with clear 
crystal pave. 

Price: On request 

Available at: Swarovski stores 
across the country 


Swarovski Power Bag 

It's a cream satin evening bag 
with clear crystal mesh and 
removable rhodium-plated 
chain. 

Price: Rs 34,995 
Available at: Swarovski 
stores across the country 
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Accessories 





Ferragamo 

This one from Ferragamo is feminity dressed 
in feathers, embroidery and fur. This tote 
bag is camouflaged by pheasant feathers. It's 
super soft and different! 

Price: On request 

Available at: Grand Hyatt, Mumbai 





Fendi 

This Fendi Python limited edition Spy 
Bag gives you an unimaginably large 
amount of space—and the luxury of 
python skin. Certainly not for everyday 
use, this is the perfect bag to make the 
power statement with. 

Price: On request 

Available at: Fendi, The Taj Mahal 
Palace & Tower, Apollo Bunder, 
Colaba, Mumbai 


Bvigari Alexandra Bag 
The lovely white bag is 
feminity redefined. 

Price: Rs 81,000 
Available at: The Oberoi, 
Delhi 












Malena by Jimmy Choo 

The Liquid Patent (the surface has been 
bonded with a laminate containing a 
layer of black semi-liquid plastic) is this 
season's really exciting fashion material. 
In addition to looking amazing, this ma- 
terial is hardwearing and practical. It 
can be used as a statement piece given its 
size, or a work piece given its functions. 


Price: On request Puma 
Available at: Store opening shortly If you want to give those girly purses a 
in Mumbai break, then go for this white soft 


leather bag with the signature Puma 
stripe. It's class & capacity combined. 
Price: Rs 2,449 

Available at: Puma stores across the 
country 
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s 3rd Floor, Hormuz Mansion, Above Cymroza Art Gallery, 72, B. Desai Road, Mumbai 400 026. Tel: 91-22 2368 5287-90. Fax: 91-22-2368 5291 
IRo se 1st Floor, 898, Notan Plaza, Turner Road, Bandra (W), Mumbai 400 050 


t 


Cplush> Shoppers Stop, Rajouri Garden, Delhi. Tel: 011 25444101/2/3 


WATCHES Mumbai: High Street Phoenix Tel: 66608132, Breach candy Tel: 23620275 / 77, Infiniti Mall Tel: 26338132 Bangalore: Safina Plaza, Infantry Road. Tel: 25325577, Jayanagar, Bangalore, 
"WO vot Tel: 41307117/ 41307557, Raipur: Regeneration Next, Jail Road: 5092961 


Watches And More Corner...: Delhi: Johnson Watch Co. 41517518/19, 42420701/02 (Connaught Place), @ Time & Style. 29235666/777 (G.K-I. — Block, Main Rd), @ Something Special. 24619201 (Khan 
Market), @Samay. 25117400 (Rajouri Garden),@ Gangaram Watch Gallery.42420701/2(Vikas Marg) Mumbai: Swiss Paradise ,28983501(Borivali) , Kamdar & Kamdar, 24136032 (Dadar): Pallazio 
24213060(Prabhadevi) Guwahati: G.S. Road: Sohum Shoppe-il Tel: 2341326 


Ahmedabad: Satellite Road, Golden Time Il. 30911313. Bangalore: Campbell Rd:Lifestyle.25564555. Chennai: Mylapore: NAC Jewellers .24951685. Delhi: G.K-I. M- Block Market: Kapoor Watch Co 
46536667/68, South Extension: Kapoor Watch Co. 24658007/08.Hyderabad: Hyderabad Central: Just in Vogue. 5584 1010,Shoppers Stop.2776108/84. Kolkatta: Camac Street: Exclusive Lines 
22825245.Mumbai: Bandra: Watches of Switzerland.26402511, Shoppers Stop.26435424. Lower Parel: High Street Phoenix Mills, Just in Vogue. 24912953, Worli: Atria Mall:Swiss Boulevard.24813520: 
Malad: In Orbit Mall: Shoppers Stop. 66434700. Lucknow: Rupani Brothers. 3915982/83. Pune: Pune Central: Just in Vogue.660991 02 

For Trade Enquiries contact Egana India Pvt Ltd, Mumbai-400011. Tel- 022 24955656-60. Email:sales@eganaindia.com. Website: www.eganaindia.com El 905-07 


Brought to you by the House of JR Se 
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Accessories 


SHOES 


Betsy by Jimmy Choo 
The Jimmy Choo Betsy with a chic oval toe and a 
striking heel. The thickness of the heel makes these 
shoes extra comfortable and allows you to wear 
even the higher heels with ease. 

Price: On request 

Available at: Store opening shortly in Mumbai 

























Fendi 

> These classical Fendi wedges speak 
volumes. The signature Zucca print and B 
Fendi buckle are not for the weak hearted; 
and they certainly are not for anyone 
whose attitude will be shadowed by the 
boldness of the shoes. 

Price: On request 

Available at: Fendi, The Taj Mahal 
Palace & Tower, Apollo Bunder, 
Colaba, Mumbai 


Louis Vuitton 

This Grenadine Open Toe Mule by Louis 
Vuitton with a touch of denim is not only 
comfortable to wear but also chic to be- 
hold. 

Price: On request 

Available at: The Louis Vuitton Exclusive 
Stores at The Oberoi, New Delhi and The 
Taj Mahal Palace & Tower, Mumbai 
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WATCHES 


mmy Hilfiger Flagship Store, World of Titan, Central, Lifestyle, Shoppers Stop, Golden Times, Just in Vogue, Ram's World o! 
other leading multi brand watch outlets. 
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Accessories 


Fendi 
This silver Crossword Peep-toe shoe is definitely an 
object of desire. Perfect for a night out on the 
town, this is one pair of shoes bound not only to 
grab, but also glue, the eyeballs. 
Price: On request 

Available at: Fendi, The Taj Mahal Palace &_ ~ 
Tower, Apollo Bunder, Colaba, Mumbai 





Cliffside by Clarks 

This supple and light sandal offers a 
breathable footwear and gives your 
feet comfort and flexibility. 

Price: On request 

Available at: Lifestyle stores across the 
country 


A 


Valentino 
Hot is too cold to describe 
this pair of sandals... with 
red satin straps and 
Swarovski crystals, you will 
definitely be spotted. 
Price: Rs 30,000 
Available at: Shangri-la 
Hotel, Delhi 
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Ferragamo 

These heels are sculptures, inspired by 
the architecture and design of the arch of 
the foot. They are neat and ultra-femi- 
nine and reportedly inspired by Marilyn 
Monroe. 

Price: On request 

Available at: Grand Hyatt, Mumbai 
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Lizc Mumbai: High Street Phoenix, Tel: 6660 8132. Breach Candy, Tel: 2362 0275/77. Infiniti Mall, Andheri, Tel: 2639 8132. Palm Beach Galleria, Vash 
Tel: 2789 2605. Bangalore: Jayanagar, Tel: 4130 7557/7117. Raipur: Regeneration Next, Tel: 0771 409 2961 


USE Navi Mumbai: Vashi, Tel: 2789 3485. Pune: SGS Magnum Mall, Tel: 2633 2536. Delhi: Inner Circle, Cannaught Place, Tel: 4152 3223/24. E-16, Cannaught Place, Tel: 4151 
MEASANEOSAS  /680/23415682.Raja Garden, Tel: 4550 8035/36. Bangalore: Church Street, Tel: 4112 1830/31 


Mumbai: Shubham, Tel: 2381 0602. Kamdar & Kamdar, Tel: 2413 6032. Palazzio, Tel: 2421 3060-63. Ahmedabad: Westside, Tel: 6605 8292. Surat: The Golden Time III, Tel: 2692 4900/ 3091 
1313. Jaipur: Fashion Square, Tel: 2611 116. Indore: Awadhi, Tel: 4070 581. Delhi: Gangaram's Watch Gallery, Tel: 4242 0701. Arun Watch Co., Tel: 2685 1457. Mahindra Watch. Tel: 2983 0888 
New Dewan Watch Co., Tel: 2545 1655. Noida: Sai Creations, Tel: 251 5166/ 435 2903. Meerut: Krishna Watch. Tel: 264 3917/ 2691 085. New RR Enterprises, Tel: 266 5086. Lucknow: 
Westside, Tel: 272 0990. Chhattisgarh: Regeneration Multiple, Tel: 406 2127/28. Chennai: Westside, Tel: 2849 0573/75/77. Blue Heaven, Tel: 2535 1957. Hyderabad: Watch World, Tel: 6678 
3980. Central Watch, Tel: 2474 3618/ 594047. Kamal Watch, Tel: 6646 3366. Kolkata: Rams, Tel: 305 8881/2. Secunderabad: Kamal Watch. Tel: 2772 2008 


Also available at all leading JIT 


and other leading outlets 


—- 





For Trade Enquiries contact: Rose: 3rd Floor, Hormuz Mansion, Above Cymroza Art Gallery, 72, B. Desai Road, Mumbai 400 026. Tel: 2368 5287-88. 
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Accessories 


WATCHES 


Cartier Pasha 
With this watch around your wrist 
you can certainly bring time 
to a halt. Pasha is a full dia- 
mond pave and yellow 
gold beauty. 
Price: Rs 15.7 lakh 
Available at: 
Kapoor Watch 
Company, M-48, 
GK-I, Delhi 
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Chopard 

This Swiss-made, white gold 
and diamond watch with a 
mother of pearl dial, is a 
ladies' delight. 

Price: Rs 8.50 lakh 
Available at: Kapoor Watch 
Company, M-48, GK-I, Delhi 
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Police Diva 

The Diva strikes a high-fashion note 
with a lustrous stainless steel dial and 
a chic white strap. Strictly for women 
who want to make a statement. 

Price: On request 

Available at: Leading malls and stores 
across the country 
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Dior Cristal 

The Dior Crystal collection has in- 
tense black diamonds and a steel 
bezel set with 97 diamonds and 13 
sapphire crystals. 

Price: Rs 5.85 lakh 

Available at: Kapoor Watch 
Company, M-48, GK-I, Delhi 


Jaeger-LeCoultre 

Reverso Dueto Duo 

Reflecting the multi-faceted fem- 
inine universe, this watch invites 
ladies to dream about the com- 
ing evening and 64 diamonds 
add to its sparkling elegance. 
Price: Rs 6.66 lakh 

Available at: Kapoor Watch 
Company, M-48, GK-I, Delhi 
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Swarovski Dalian 

Dalian is a Swiss-made quartz 
watch with stainless steel, barrel- 
shaped case in black, grey and 
clear crystal pave. It has a strik- 
ing dark grey dial with 12 crys- 
tals. Black semi-matt leather strap 
with crocodile-embossed structure 
is soft and accentuates the wrist. 
Price: Rs 18,745 

Available at: Swarovski stores 
across the country 
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| Radisson Hotel - Your perfect choice for Business and Lehre] 


hotel renowned for excellent standards and unmatched hospitality, 

Radisson Hotel Delhi, is your ultimate destination for luxury and comfort. 
Situated 25 minutes from the heart of the city 
and a mere 4 kms from the International 
Airport, it offers guests a memorable 
experience every time. 

The Hotel has some of the finest facilities 
in the country that cater to every aspect of the 
guests business and recreational needs. The 
256 Rooms including 27 Executive and Deluxe 
Suites and the Presidential Suite exemplify a 
world-class product and services quality that 
Radisson Hotel Worldwide are renowned for. 
Very popular amongst the business fraternity is 
the club floor, an entire floor with 45 rooms and 
suites, dedicated to the comfort and requirements of business traveling executives. 
For seminars, wedding ceremonies and theme parties, the Banquet Halls offer a 
perfect fit. The halls can accommodate a gathering of upto 400 guests with an option 
of poolside as a venue for gatherings of 100 to 250 quests. 

For fine cuisine, the hotel is proud to present its diverse selection of world - class 


Contact: Telephone - (91-11) 26779191 





restaurants. For specialty Indian cuisine, they have The Great Kabab Factory 


legendry for its varied selection of detectable kababs and breads from across the 
country. It has acquired the status of a landmark in Delhi and has become an 


International brand. The celebrated Oriental restaurant l'Ching transports you to the 
Far East with its beautiful landscaping and 
exquisite Oriental dishes. For International 
Cuisine, they have NYC-the 24-hour Fun Café. 
R-The Lounge, serves some of the best 
international and Indian beverages. Step into 
Italia for tantalizing Italian cuisine from every 
region of Italy. 

Savannah Bar, an elegantly styled colonial 
bar is Reminiscent of British conquests in Africa 
and aptly decorated with memorabilia offering 
you a wide selection of Single Malts, Vodkas, 
Martinis, Wines and corresponding Mocktails 
for every Cocktail served. 

To de-stress yourself, visit the Radisson Spa and beautify yourself at Radiance, 
the Beauty Parlour, or try a soothing dip in the open-air swimming pool, or work off 
stress at the state-of-the-art modern health club and gymnasium facility. 

S0 the next time you are in New Delhi, be sure to stay with them, because work 
or play, it is always a pleasure to be at Radisson Hotel Delhi. 


E-mail:reservations @radissondel.com 








easons, the leading luxury furnishing brand in the country is a name 

synonym with style and trends in branded furnishings. The brand offers an 
exquisite and premium range of furnishings concepts that redefine elegance with a 
perfect amalgamation of class and ethnicity. It brings forth designs into a large variety 
of creations that can bring vibrancy, liveliness. 

In keeping with its tradition of being a trendsetter in the industry, as it unveils 
the color forecast for the festive season ahead. 'Grey is the new Beige', as an 
expert team of in-house designers and its Design studios in America and Italy 
forecast it. The commencement of the festive fervor would see Grey being used 
amalgamated with an assortment of accent colors offering a cheerful optimism. 
Explains Mr. Mandeep Wadhwa, MD, Seasons Furnishings, "In the ever-evolving 
world of trends, it's important to innovate and update, and modernize. In the past, 
we saw home trends follow fashion two or three seasons after it had hit the 
runway, but now we see it almost parallel the fashion scene Even those of the 
palettes that were not generally thought acceptable are finding a way into the 


Seasons RedefineS Home Fashion 


hearts of Indians most importantly the newly invented colors." 
Seasons has brought may international brands to India and is now adding to 
more international brands Persan and Alcantara. 


About the Brands 


Alcantara: Timeless...elegance and a great sensory appeal best describe Alcantara, 
the world's pioneer in Suede's. Combined with innovation, high-tech applications, 
versatility, Alcantara is a lifestyle in constant evolution. The high technology that is a 
fundamental factor in the production of Alcantara allows infinite colour combinations 
and customized processing. 

Persan (Persia): Persan on the other hand believes in turning visions into 
reality... Persan closely observes changing trends in the world of decoration and 
enriches its collections updates, options and varieties with every season. The Persan 
collection presents the decorative aspect of furnishings, unlimited options to enable 
its customers to design the interior of their dreams with a great variety of designs, 
colours and tissues consisting of many styles from classical to modern. 
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Accessories 


Chanel No. 5 by Chanel 

Created in 1921, this perfume has re- 
tained its hold over women for over 86 
years. Chanel No. 5 is classified as a re- 
fined, floral, soft fragrance and pos- 
sesses a blend of modern florals and 
can be worn through the day. 

Price: $1,853 (Rs 81,500) for 15.2 oz 
(456 ml) 

Available at: The Imperial, Delhi 


PERFUMES 


Boss Femme by Hugo Boss 
Boss Femme was launched in 
2006 and is distinguished by the 
fruity top notes of tangerine 
and blackcurrant, over a creamy, 
musk-like base that works with 
the white floral trio stephanotis, 
rose and oriental lily to leave 
just a subtle warm aura of the 
scent behind. The base notes in- 
clude apricot and lemon wood. 
Recommended for evening 
wear. 

Price: Rs 3,050 for 75 ml 
Available at: The Oberoi, Delhi 


N*5 
CHANEL 


PARIS 





EAU DE PARFUM 





Austin Reed Women 

This is a sparkling floral fragrance that blends 
the luscious fruity top notes of mandarin 
and fresh aromatic bergamot with a deli- 
cate floral heart of iris, white peach and 
water lily. 

Price: Rs 3,275 for 100 ml 

Available at: All leading stores in India 





Estée 

Estée is classified as a luxurious, flow- 
ery fragrance. This feminine scent pos- 
sesses a blend of many florals includ- 
ing jasmine, rose, coriander and the 





finishing is woody. It is recommended Time For Pleasure by Versace 

for evening wear. Time For Pleasure by Versace, is a flowery, refreshing 
Price: On request scent and is perfect for the daytime given its subtle yet 
Available at: On order www.estee- captivating scents. 

lauder.co.uk Price: $38 (Rs 1,558) for 4.2 oz (126 ml) 


Available at: Versace Boutique, J.W. Marriot, Mumbai 
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ATTRACTION IS A UNIVERSAL FEELING 





Mumbai: High Street Phoenix, Tel: 6660 8132. Breach Candy, Tel: 2362 0275/77. Infiniti Mall, Andheri, Tel: 2639 8132 


JIT Mumbai: Worli, Tel: 2481 3447. Phoenix Mill, Tel: 2491 2953. Mumbai Central, Tel: 23005448, Vashi, Tel: 2781 1527. Baroda: Alkapuri, Tel: 662 1656 Bangalore: Central, 
Tel: 5112 1212. Hyderabad: Central, Tel: 6584 1010. City Centre Mall, Tel: 2335 1555 





Mumbai: Malad, Tel: 6643 4700. Airport, Tel: 2615 6891. Delhi: Plush Rajouri, Tel: 2544 4101/2/3. Noida: Unitech Mall. Tel: 4056061 


Mumbai: Swiss Gallery, Tel: 2352 0903. Pallazio, Tel: 2421 3060-63. Kamdar & Kamdar, Tel: 2413 6032. Watches of Switzerland. Tel: 2640 251. Swiss Paradise, Tel: 2898 3501. Anmedabad: Golden 
Time |, Amar Complex, Tel: 2644 1420. Golden Time Il, Tel: 2692 4900. Surat: The Golden Time, Tel: 0261 2252657/8. Meerut: Krishna Watch, Tel: 2643 917. Delhi: Gangarams, Tel: 4242 0701. Arun 
Watch, Tel: 2685 1457. Samay, Tel: 2511 7400. Something Special, Tel: 2461 9201. Johnson Watch Co., Tel: 4151 7518/9. Bangalore: Zimson Swiss Watch Boutique, Tel: 6614 1020. Kolkata: Rams, 
Tel: 3058881/2 


For Trade Enquiries contact: Rose: 3rd Floor, Hormuz Mansion, Above Cymroza Art Gallery, 72, B. Desai Road, Mumbai 400 026. Tel: 2368 5287-88. 


Brought to you by the House of JA» $e 
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GUEST COLUMN SANJEEV KAPOOR 


uick and easy is the name of 
the game in today’s kitchens. 
We all fee! 24 hours are not 
enough to pack in all that 
we need to but that’s all we 
get. We live life in the fast lane, drive fast 
cars and eat fast food. But wait a second. 
With due respect to a precious commodity 
that is time, let me clarify that fast food is 
called fast food not because it is quick to 
cook but only because it can be served at a 
moment's notice. Everything is prepared 
and all it needs is assembly. The real test 
begins when it comes to fast food that is 
fast to cook. My focus here is on food that 
can be cooked fast, while at the same 
time retaining its taste, texture and nu- 
tritive content. 

What can be fast food? A quick meal 
that is easy to make, requiring no fancy 
ipment or special skills. It could be a 
that is quick to prepare. But let me 
iu, with all my experience in the 
l everything takes time! Whether 
kneading dough, soaking the 
pulsesmehopping the vegetables, grinding 
^ the mipsalas, waiting for the pressure 

cook t 5 whistle or the microwave oven to 
buzg, all these activities need time. See 
recipes Jeera Aloo and Chicken Stew 
Jiven in these columns. The potatoes with 
"the cumin seeds will take about 12-15 min- 
utes on the fire. The chicken recipe re- 
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CHICKEN STEW 

WITH EASY GARLIC BREAD 
INGREDIENTS 

Chicken, 1/2 inch cubes 500 grams 
Butter, unsalted 15 tablespoons 
Garlic, sliced 2 tablespoon 
Onion, sliced fine 1 medium 
Carrot, cubed 1 medium 

Potato, cubed 1 medium 

Whole wheat flour (atta) 15 tablespoons 
Salt to taste 
Chicken stock 2' cups 
Black pepper powder 1⁄4 teaspoon 
French beans, one inch pieces 3-4 
Milk Ya Cup 
For Garlic Bread 

French loaf 1 

Salted butter 4 tablespoons 
Garlic paste 2 teaspoons 
Black peppercorns, crushed 1 teaspoon 


METHOD 


1. Heat butter in a pan. Add garlic, onions, carrot, 
potato and sauté for 4-5 minutes on high heat till 
all the moisture dries up. 


2. Meanwhile, for preparing Garlic Bread, cream 
salted butter till smooth, add garlic paste and 
crushed black peppercorns. Slit French loaf diago- 
nally every two inches and generously apply butter 
in the slits, wrap in aluminum foil and keep in the 
pre-heated oven (200° C) for 5-8 minutes. 


3. Add whole-wheat flour to the vegetables for the 
stew and sauté for a minute. Add chicken pieces, 
salt and sauté for 8-10 minutes. 

Add chicken stock and bring to a boil. 

Add half of the black pepper powder, cover and 
cook for 3-4 minutes. 


4. Uncover, add French beans, mix and cook. 
Add milk and the remaining black pepper powder. 
Cover and cook on medium heat for 7-8 minutes. 


5. Serve hot with hot Garlic Bread. 


quires about 15 minutes from start to fin- 
ish while you can toast the garlic bread 
side by side in an oven. Yes, what you 
can do is have things ready so that the 
actual time from “raw to table” is 
reduced. Fast food also has to be deli- 
cious. That cannot be compromised es- 
pecially if it is a recipe coming from me! 
And if the meal is to be quick, let it be 
so, but ensure there are no shortcuts 
from the health point of view. If it is 
bread instead of chapatis, buy brown 
bread instead of white; if it is a one- 
dish meal, make sure a variety of foods 
from all the food groups go into it. 


TIPS FOR PREPARATIONS 

The major thought that gnaws away at 
cooks is the decision on what to cook. 
The hardest part of cooking a meal is 
not the making but in deciding. Here 
it is—a simple (a little thought provok- 
ing!) weekly task: 

Plan the menu. Make a list of meals for 
the week keeping in mind that the 
whole family has to be pleased. You 
want to feed the family healthy meals 
and make the most of the rupees too. 
Shop. And shop going by the list. 
Pick up provisions for extra mouths to 
feed in case there are unexpected guests. 
If not used, they can always be incorpo- 
rated in the following week's meals. 
Take an hour or two on an off-day or 
weekend to prepare the masalas. 
Grind the spices, scrape the coconut, 
boil the stock, boil the dals, prepare 
dosa-idli batters, etc. and then freeze 
them in portions. We have no dearth 
of ready-made ginger garlic pastes, 
tomato purées, etc. that can be made 
use of. We can also make use of pre- 
cut vegetables once in a while when 
time is really short. Blanch spinach and 
keep. The colour is retained and all you 





The author is a Master Chef, Author & Television Host Reach him at sanjeev@sanjeevkapoor.com 


have to do is purée 

it. Some even like to 

freeze makhni gravy 

or onion-tomato ` 
masala that can be the ~ 
base for many recipes. | rec- ~. 


E d 


ommend freezing paranthas, i. 


tikkis, etc. for those absolutely rushed 
moments. 

Keep measuring cups in every bin. If 
you have a cup to measure rice for one 
family meal kept in the rice bin, keep an 
appropriate one in the dal tin, and flour 
bin, etc. It helps to cook in the correct 
quantities and in case you do plan to 
cook for two meals (so that one can be 
frozen) then the measurements can be 
increased proportionately. 


TECHNIQUES 
All that cooks need is a flame—or, well, 
the oven or the microwave. | highly 
recommend prudent use of the pres- 
sure cooker. It is versatile and a real 
blessing. If you have a large one, use 
the containers to boil dal, rice and po- 
tatoes together—three things in semi- 
preparation in 25 minutes. While it is 
whistling, the chapatis can be made. If 
you have a microwave, let the rice be 
done in it while you use the gas flame 
for the vegetables, dal or curry. 
Another de-stresser in the kitchen is 
innovation. If you are cooking by the 
book and some ingredient falls short, 
don't waste time in rejecting the 
recipe...rather, go ahead and inno- 
vate, use something else. If you know 
the working of an ingredient, then 
you are in total control. 

Total control. | think it is about time we 
take a grip on things and control time 
so that we can relish balanced home- 
made meals twice a day. That, | know, 
is the foundation of good health. m 








JEERA ALOO 

INGREDIENTS 

Potatoes, boiled, 1-inch pieces 4 large 
Oil 4 tablespoons 
Cumin seeds 1 teaspoon 
Salt to taste 
Red chilli powder | teaspoon 
Coriander seeds, crushed 1 tablespoon 
Roasted cumin powder | teaspoon 
Dry mango powder (amchur) ' teaspoon 


Fresh coriander leaves, chopped — 2 tablespoons 


METHOD 


1. Heat oil in a pan. Add cumin seeds and sauté till 
it changes colour. 


2. Add salt and stir. Add red chilli powder, crushed 
coriander seeds, roasted cumin powder and dry 
mango powder. 


3. Add potato cubes and stir carefully till the 
masala covers all the potato cubes well. 


4. Add coriander leaves and stir. 


5. Serve hot. 
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Bargains 





DESIGNER, NOT DUDS 


Don't despair at the high prices of "designer" clothes. You can 
still buy the genuine stuff at steep discounts to their regular prices. 





They're cheap, but 
they're genuine. If 
you've always coveted 
that designer dress or 
bag, but never quite 
got down to putting 
your money where your 
heart is, take heart. You 
can still own that fancy 
label without having to 
shell out obscene prices 
(well, only relatively). 





Mumbai 


Be careful—the market is 
full of rip-offs; so, you 
have to shop with care. In 
Mumbai, it's safest to 
buyer designer labels only 
from their flagship stores. 
No, we're not out of our 
minds. All designer luxury 
brands, as a rule, have 
sales twice a year—after 
the end of The Fall and 
Winter seasons, typically 
between January and 
March-end, and again, 
between July and 
September. For the first 
three weeks—depending 
on the brand—the prices 
are slashed by 30-50 per 
cent; in the last week of 
sale, prices are slashed by 
50-70 per cent. You can 
then buy clothes, shoes 
and bags, but items such 
as perfumes, sunglasses 
and key-chains are usually 
not included in these end- 
of-season sales. 

So, unless you're one of 
those fashionistas who 
wear clothes only by the 
"season" and "collection", 
there is hope for fabulous 
bargains yet. Some of the 
brands whose End of 
Season Sales are a runway 
successes are Burberry, 
Fendi and Moschino. Of 
course, you can also pick 
up designer labels at sales 
in other cities. 
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Delhi 


If you happen to be in 
Delhi, you may want to 
check out the Sarojini 
Nagar Market and 
Janpath, where you do 
find export 'surplus' at 
rock bottom prices. 
Clothes made for GAP, 
H&M, Atmosphere, Marks 
& Spencer, George, Levi's, 
Mango, Cherokee, Tommy 
Hilfiger, Guess and Banana 





Republic are sold here for 
a song. All these are Made 
in India clothes that have 
been tailored for these de- 
signer brands and are sold 
just because they are sur- 
plus or rejects. For exam- 
ple, you can pick up a 
Levi's T-shirt for just Rs 180 
and a GAP top for Rs 140. 








Bangalore 


In Bangalore, you'll find 
factory outlets for brands 
such as Lee, Levi's, Allen 
Solly, Louis Philippe, 
Arrow, Tommy Hilfiger 
and Nautica in Maratha- 
halli. Be warned: since the 
merchandise is often end- 
of-season or oddments, 
you have to be patient 
while scouting for your 
clothes and accessories. 
But the 30-50 per cent dis- 
counts on their regular 
price tags can make your 
trip worthwhile. Vashi's, a 
shop on Commercial Street 
in India's Silicon Valley, is 
also a paradise for bargain 
hunters. You can get end- 
of-season Tommy Hilfiger, 
Nautica, Reebok, Puma 
and Diesel garments at 
steep discounts to their 
card rates. 
So, happy shopping. 
DEEPTI KHANNA BOSE, 
RAHUL SACHITANAND AND 


PALLAVI SRIVASTAVA 





Save up to 50%* and Receive the FORTUNE 
Professional Watch FREE! 


FORTUNE, the world's number one business magazine, provides insightful, in-depth 
analysis on today's key business issues and events. With unparalleled access to the 
most influential business leaders, FORTUNE shares with you the successes of top 


WIRELESS corporations in Asia and around the world. 
WONDER s ? x ; » | i saf 
| Subscribe to FORTUNE now and receive your free gift, the FORTUNE Professional Watch. 


url Mitta 


This exquisite timepiece combines distinctive good looks with 
remarkable accuracy. 


Features include: 

* Date display and turning bezel 

* 50M water resistant" 

* Japanese movement with luminous hour-markers 
and hands 

* |2-month warranty 





Best of all, the FORTUNE Professional Watch is yours absolutely FREE when 
you subscribe now! 


Subscribe now to receive these benefits: 
1. Save up to 50% off the cover price 


2. Special Issues — FORTUNE Global 500°, FORTUNE 500°, World's 
Most Admired Companies and Annual Investor's Guide 


3. Free Delivery to your home or office 


4. Money Back Guarantee — You must be completely satisfied or you'll 
receive a full refund for all unmailed issues. 


5. 24-Hour Customer Service — You can manage your subscription 


24 hours a day at www.fortune.com/customerservic easiapacific. S 
gow Gir, 





6. Bonus Gift — If you subscribe for two years or more, 
you'll receive an extra mystery gift absolutely FREE! 


# Vater resistant reters to a pressure test and does 


not signify a diving depth. 


FREE GIFT(S) AND SAVINGS FORM 


YES! Please start my subscription to FORTUNE for the term I've indicated below. 


[ ] 3 years (78 issues) for a total of Rs 6,240 - only Rs 80/issue <<“ und 
|_| 2 years (52 issues) for a total of Rs 4,420 - only Rs 85/issue 
|_| 1 year (26 issues) for a total of Rs 2,340 - only Rs 90/issue 


|_| Please send me the FORTUNE Professional Watch for my FORTUNE subscription and a mystery gift if | subscribe to a 2 or 3 year term. FAASSCO(A/B) 





Name (Mr./Ms.) 





Address Home Office 
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Tel (H) (0) _ Fax = - 
E-mail New Renew Š 
(Please widicate your customer number) <j 
Choose one: Š 
i q 
[ ] Charge my credit card: ZA 00D Fea uU» Š 
M — < 
= 
~ 
~ / . 
Card No. — Expiry / Signature a 
| ] Encl i i — | 
|_| Enclosed is my Cheque DD No. (Payable to LM A/C FORTUNE. For non-Delhi cheques please add Rs 10) 
“on the year term. FORTUNE Asia pubkshes 23 issues a year, FORTUNE Asia ay #50 publish occasional extra issues. FORTUNE s cover price is Rs 160 Savings are off the cover price. Offer valid in India until December 31, 2007 
only. Please allow 68 weeks for commencement of your subScrpnon. Your subscription wal be hand delivered by courier e Delhi, Mumba. Kolkata. Chennai Hyderabad, Pune. Ahrnedabad and handigarh and by mai to other destinations 
Please indicate your name and address on the reverse of the ( heque/DD, All enquines to be addressed to Liv iy Meda india Ltd. directly. All disputes sutwect to the exclusive junsdicbion of competent courts in Deity only. Gift stocks are 
wrvted, Wf free gift is unavadable, t may be replaced with an item of greater or equal value. Orders from india are subiect to aci eptance by Time Sewapore (Pte) Ltd, 152 Beach Road, #7405/08 


Gateway East, Singapore 189721. Neither Time Asia (Hang Kong) Limited nor Time Singapore (Pte) Ltd is hable for any custom duty or tax incurred in connection with the subst nption 
C Please tick ñ you preter NOT fo receive promobonal materials from other companies 


India Today Group, 
Contact us: (5 (0120) 2479943 (0120) 4078080 fortune@intoday.com [<] 201, F-14 Competent House, 
e or zm, Connaught Place, New Delhi 110001 
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Footwear 


TEP 


OUT IN STYLE 


Finding the right 
balance between 
style and comfort 
is always a personal 
call. When it comes 
to shoes, some 
prefer comfort 
over cutting- 
edge style while 
others go to any 

\ length to appear 

3 like a barometer 

| of contemporary 

W styles. 


b^ PALLAVI SRIVASTAVA AND 
n" DEEPTI KHANNA BOSE 

















our shoes, literally, form the base of your fashion 
quotient. Poor shoes can completely ruin the effect of 
designer clothes and accessories. So, what footwear 
should you choose? Well, it's your call, but you may 
want to keep in mind that the classic black, while 
still considered de rigueur in some quarters, is no longer your 
only option on formal occasions. 

Leather shoes in tans, cherries and fawns and suede finishes in 
gold, grey or moss green are now acceptable, thanks to the 
Italians who seem to love combining their formal suits with these 
(till recently avante-garde) colours and designs. Buckles and other 
metallic adornments, dismissed as gaudy till recently, have also be- 
come mainstream. For less formal and informal occasions, shoe style 
is limited only by your imagination. 

Colour selected, it's time to move on to design. Lace-ups are in; 
moccasins and slip-ons are, well—though not out—not quite in, at 
least with formal wear, though they are perfectly acceptable 
with less formal attire. And those clunky shoes with square ends, 
which were all a rage till a few years ago, are definitely out. 
Today's stylish lot wear shoes with pointed and rounded toes. 
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1. Valentino 

These cherry-red lace-up shoes are contemporary in 
design. Lightly polished calfskin leather has been de- 
signed to perfection with an Oxford-style tapered toe 
with front and side stitching details 

HOW MUCH: Rs 25,000 

AVAILABLE AT: Valentino, Shangri-La, New Delhi 

2. Valentino 

Ultra-flexible, lightweight and airy, these black 
buffalo leather moccasins look great with the 
Valentino logo and smooth leather lining. Ideal for 
work and afterwards too. 

HOW MUCH: Rs 24,000 

AVAILABLE AT: Valentino, Shangri-La, New Delhi 





3 Louis Vuitton 

Leather sandals with rubber soles. Lightweight and comfortable upper and rear straps and an all-weather 
rubber sole make them ready for any terrain 

HOW MUCH: On request 

AVAILABLE AT: The Louis Vuitton Exclusive Stores at The Oberoi, New Delhi, and the Taj Mahal Palace & 
Tower, Mumbai 


4. Hugo Boss 

This model delivers the classic pointed toe, the familiar lace 'em up eyelets, stable heel and the 
signature stitch work—but in a metallic gold leather that sets it apart stylistically 

HOW MUCH: On request 

AVAILABLE AT: Hugo Boss store, The Grand Hyatt, Vakola 

5 Dunhill 

Accent your casual looks with these handsome shoes from Dunhill, which feature an athletic shoe 
style with a round, smooth leather toe and heel overlays with white embroidery. 

HOW MUCH: On request 

AVAILABLE AT: Dunhill, Shangri-La, New Delhi 





Brogues: These shoes have typ- 
ified the classic office footwear 
for generations. They started 
out as heel-less shoes usually 
made of cowhide, but these 
days, Brogues are Oxford-type 


shoes that are sturdy and com- 
fortable for daily wear. 


Lace-up Oxford shoes: Black 
or brown, high shine, lace-up 
Oxfords are sleek yet classic and 
very versatile, making them 
ideal for work. 


Sporty, loafer-style slip-ons: 
Stylish, comfortable and low 


maintenance, they're perfect 
for nights spent out on town. 


Thongs (flip-flops): Thongs 
can be cheap and easy. They're 
plain and simple. Don't wear 
them (ever) with anything 
other than shorts. 


Sports sandals: Available in 
rubber, polyurethane or vinyl, 
their airy, well-structured de- 
sign makes them good for raft- 
ing, hiking or golf (on public 
courses), among other outdoor 
summer activities. 


All-terrain running shoes: 
Lightweight and durable, they 
are perfect for the gym and for 
mountain treks. A solid rubber 
outsole and forefoot cushion- 
ing is a must for maximum 
shock absorption. 


What to avoid: Chunky shoes. 
These were in fashion back in the 
'90s, but the big chunky shoes, 
especially those with square toes, 
should be retired at this point. 
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Calf leather, rubber-sole: Classic American-style shoes that 
every man should have. These stylish loafers from Dunhill will 
keep you looking sharp. Smooth, soft calf leather in a slip-on 
casual style with rubber-soles and metal buckles enhance the 
style quotient. 
On request 
Dunhill, Shangri-La, New Delhi 


These dark brown loafers are lightweight, comfortable and soft. 
They mould onto your feet, almost as though they re growing on 
them, and they do. But considering the fact that they're suede, lock 
them up during the ruthless monsoon. 
On request 
Fendi, The Taj Mahal Palace & Tower, 
Colaba, Mumbai 


Fire up your looks with these fashionable dress boots from 
Blend of America that feature soft, full-grain leather, a round 
toe, stitching accents, smooth lining and cushioned insoles. 
Rs 6,500 
Blues Clothing Company Pvt. Ltd, G-13, South 
Extension, Part |, New Delhi 


Call it loud if you want to, but this shoe makes a style state- 
ment of its own with a lovely beige pattern over black suede. 
On request 
Ferragamo, Grand Hyatt, Mumbai 














| Show off your flair for building modern looks with these 
| stylish dress loafers—a natural and comfortable option 
| for warm Indian autumns. 
Rs 24,000 
Valentino, Shangri-La, New Delhi 


These handmade tan leather shoes with black lace have 
comfort and style stamped all over them. They use soft 
leather and sport rounded toes, stitching and 
overlay accents. 
Rs 27,000 
Blues Clothing Company Pvt. Ltd, G-13, 
South Extension, Part |, New Delhi 


Hot details maintain a cool look for this trendsetting dress 
black slip-ons from Louis Vuitton. The leather band adds 
an ornamental and sophisticated look. Flexible and 
extremely lightweight, this is an all-day shoe. 

On request 

The Louis Vuitton Exclusive Stores at The 

Oberoi, New Delhi, and the Taj Mahal Palace & Tower, 
Mumbai 


Made of leather with a suede finish, these sports shoes 
have non-slip rubber soles. Try running even on oil... this 
one will keep you on your feet and take you across the 
finish line. 

Rs 3,499 
Puma stores across the country 
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Footwear 





These laced leather sneakers in cherry colour with an olive green toe 
are chic and smart. 

On request 

r: Ferragamo, Grand Hyatt, Mumbai 


This Monte Carlo leather slip-on in Cognac is exceptionally lightweight 
and delivers the all-day comfort you've come to expect from a brand 
like Louis Vuitton. 

i: On request 
LABLE AT: The Louis Vuitton Exclusive Stores at The Oberoi, 
New Delhi, and the Taj Mahal Palace & Tower, Mumbai 


This is a handmade pair of brown leather shoes with Brooks design 
that Corneliani has modernised with exotic detailing. They feature 
pointed toes with front overlay stitching and seaming detail. 
MUCH: Rs 23,700 

Blues Clothing Company Pvt. Ltd, G-13, South Extension, 
Part |, New Delhi 


Made of calf leather, these moccasin style slip-ons with polyester strip 
give a sporty yet stylish look. 

On request 

t: Dunhill, Shangri-La, New Delhi 
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Executive Travel 


The Best Frequent Flyer Programmes 


Some airlines reward loyalty more than others. Here, we highlight two 
programmes that give you the maximum benefits. usi mitra 


INTERNATIONAL 


Miles & More 

This started as Lufthansa's in-house FFP, but 
evolved into a multi-airline card. Lufthansa is 
among the largest European carriers out of 
India, so this FFP has over 300,000 members in 
this country. You get huge benefits across the 
world (including the ability to swap miles for 
tickets to Bayern Munich football games and 
some holidays) and if you find yourself making 
it to the super-exclusive ‘HON’ Circle (600,000 
status miles in two years), you even get a 24x7 
concierge service. Because Lufthansa is a mem- 
ber of the Star Alliance, this card also entitles 
members to free flights on other Star Alliance 
(SAS, Singapore Airlines, Thai, United and US 
Airways, among them) airlines. 

Check at www.miles-and-more.com 

for more details. 





Jet Privilege 

Jet Airways's Frequent Flyer Programme (FFP), Jet Privilege, is 
India’s oldest and most comprehensive frequent flyer pro- 
gramme. While some might complain that you have to fly a lot 
to earn free flights, Jet Airways does take care of its higher-tier 
Gold and Platinum members with expedited check-in counters, 
extra baggage allowances and more. Occasionally, the air- 
line also sends higher-tier members upgrade vouchers to move 
from Economy to Business Class. On Full Fare Economy, you earn 
709 miles on a one-way flight between Delhi and Mumbai and 
you need 15 one-way sectors on this route to earn a free 
flight. However, the amount of miles you earn depends on the 
type of fare you have booked on as well as on your member- 
ship level on the programme. 

Jet Privilege also has a host of partner airlines where you can 
use your Jet Privilege membership to earn and redeem miles. 
These include JetLite (the erstwhile Air Sahara), Air France, 
Lufthansa and Thai Airways. You can also earn miles on your Jet 
Privilege membership on stays at certain hotel chains (like 
ITC-Welcomgroup and The Oberoi's) and car rental companies 
(like Avis and Hertz). 

Check out www.jetairways.com for further details. 
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netrica /-inclined Deopie VUL Aha vet 
(612PS) engine that can propel this not-very-light car to 100 
kilometres per hour in just 4.3 seconds. The engine, which 
delivers more power and torque than the one on the regular 
Continental GT, also uses specially designed lightweight 
superstrong materials. 
Too fast for India? Where in India can you possibly find 
a road where you can go hit the 326 kmph top speed of 
this beast? Mac AN we feel that is a rhetorical question. _ 
i Jererr rksc „isa primal need of the 


speed i is a lot better than not owning one. 

... How exclusive? Well, according to Satya Bagla of 
Bentley Motors, New Delhi, only two or three of these 

machines are earmarked for Indian customers in the first 

year of production. It was launched on August 1, 2007. 

Price: Bagla won't say, but expect an on-road price 

upwards of Rs 2.3 crore. 


Engine: 6000cc W-12 
Power: 600 bhp 
Length: 4804 mm 

a Wheelbase: 2745 mm 





FOUR WHEEL 


Some airlines reward loyalty more than others, Here, we highlight 
two programmes that give you the maximum benefits. «usw mira 
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Locomotion 


BMW 530i 


Who says you need to have a sports car to go 
fast? The BMW 530i is a respectable executive 
car—until you press the accelerator down to 
the plush carpeting; then, this car suddenly 
transforms into a speed demon. The top speed 
is restricted to a “manageable” 245 kmph, but 
when you crack the ton in under nine seconds, 
you know that this car means business. 

Price: Around Rs 60 lakh 


Engine: 2979cc six cylinder inline 
Power: 231 bhp 

Length: 4841 mm 

Wheelbase: 3128 mm 


Mercedes Benz SL500 


The Germans have restricted the top-speed on all their cars 
to a “manageable” 250 kmph. You can get a heavily 
modified AMG version of these cars with an unrestricted 
top-speed (of 300-plus kmph), but those are special im- 
ports. The regular SL500 more than meets the desire of 
most people—this highly exclusive two-seater coupe 
manages to hit 100k in around six seconds. 

Price: Around Rs 1 crore. 
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Engine: 4966 V8 
Power: 306 bhp five gear 
automatic 

Length: 4535 mm 
Wheelbase: 2560 mm 
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Welcome to Radisson Hotel Delhi 
where you can enjoy the best of 
business and pleasure. Revive your 
senses at the refreshing Spa, Sauna 
and Jacuzzi, and relax at the cool pool 
side. The Great Kabab Factory, NYC, 
Italia and l'Ching are delectable dining 
options. And if you are here for 
business then The Club Floor, Business 
Centre, Conference Halls are laced 
with impeccable class, giving you a 
divine corporate environment. come 
discover the perfect blend of business 
and leisure. 


RADISSON HOTEL DELHI, NATIONAL HIGHWAY 8, NEW DELHI 110037 

PH: 91-11-26779191 Toll Free No. 1800 1800 333 p 

INDIA * New Delhi « Chennai * Goa » Jalandhar » Khajuraho « Noida = Raichak-Kolkata + Shimla diso A 
e Varanasi «Kumarakon AUSTRALIA NSW » Sydney e Darling Harbour VIC » Melbourne SA « Adelaide OLD a — 

* Gold Coast « Port Dougles BANGLADESH « Dhaka CHINA e= Beijing « Hangzhou « Pudong « Shanghai / 

FRENCH POLYNESIA » Tahiti JAPAN « Tokyo * Naraita «Osaka NEPAL «Kathmandu THAILAND « Bangkok RADISSON HOTEL DELHI 
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Tired of the usual sweet and sour prawns, the tandoori chickens 
and the green and red curries that most restaurants seem to 
specialise in? We bring you an illustrative list of restaurants 
that serve food you are unlikely to get in too many other places. 










My Humble House: Taste the difference 


ds a^ MGF Plaza Mall, Gurgaon 
Phone: 0124-4379151-3 





Mem food often suffers 
in comparison to its more 
glamorous Chinese, Japanese 
and Thai cousins. This, and dark 
rumours of dogs in the pot, have 
mostly kept Indians off this deli- 
cious branch of East Asian cuisine. 
The restaurant is also a Karaoke 
Club for those wanting to test their 
singing skills. 





)JÉCOR A Designed in sleek 
stylised colours of chrome, red and 
black, with high-backed red leather 
chairs, the restaurant looks like a set 
from a Quentin Tarantino film. But the 
USP is the food. Apart from standard Chinese fare, K2 offers a large selection of 
authentic Korean food. The restaurant does not offer any drinks beyond beers. 
| : K2 serves an excellent Kususogogi, which is braised tenderloin in oys- 
ter sauce. It also has a selection of other beef dishes like the XO Tenderloin Sogogi. 
The restaurant specialises in off-beat seafood like the Shark Fin Platter where the 
shark fin is cooked with scallops, sea cucumbers and prawns. The star of the show is a 
Kim Chi—Korean meat and vegetable stew—called the Kim Chi Chige, a slightly sour 
stew of pork, diced cabbages and onions that comes bubbling in a nice stone pot. It is a 
fermented dish, which accounts for its distinct sour taste. Another traditional Korean at- 
traction is the Jea Yuk Dap Bop (pork cooked with red and green bell peppers, sliced cab- 
bages, black peppers, carrots and tomatoes and sprinkled with sesame seeds). It is a tradi- 
tional form of grilled meat called Bulgogi (or "fire-meat"). Vegetarian dishes are not K2's 
forte, but the restaurant does offer the traditional Jab Chea (a dish of fried vegetables and 
glass noodles in soya sauce) to Oyster Pokchoy, which is Chinese cabbage boiled and served 
with oyster sauce. 
A meal for two will cost Rs 1,500-2,000. 
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Restaurants 
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An evening at 
Sevilla 


: AWANA 


= 12 Banjara Hills, Hyderabad 
: Phone: 040-23300427 


Awana, a London-based Malaysian restaurant 
group, has just opened shop in Hyderabad and 
serves contemporary Malaysian cuisine. Awana 
means “In-The-Clouds” in Malay. 
DECOR AND FOOD: The staff sports uniforms that 
are a fusion of Chinese-inspired hand-woven gold 
thread belts and Nehru collar shirts. The 107-cover 
restaurant and 24-cover cocktail bar uses tradi- 
tional Malaysian elements, such as teakwood and 
batik silk to add authenticity. The 
restaurant offers a selection of 
120 Malaysian dishes for 
which it imports the spices, 
N ` sauces and key raw mate- 


ae A. 3 rials from Malaysia. 
a ks P Q MUST TRIES: Lamb 
We E ^ P É Sf  Shank with Pumpkin, 
Malasia E ue A a 7! Sweet Potato and Lemon 
Grass; Lobster and Seafood 
Flat Rice Noodles; Sweetened 
Crispy Flat Bread filled with ba- 
nana in heavy milk. 
TAB: A meal for two will 
set you back by 
Rs 1,200. 
E. KUMAR SHARMA 


SEVILLA 


The Claridges, New Delhi 

Phone: 9871384038/01 1-41335133 
Discover a little Mediterranean 
delight in the backyard of the 
Claridges, right in the heart of Delhi. 
DÉCOR AND FOOD: The restaurant 
serves a range from all over the 
Levant, with cuisines not only from 
the Spanish provinces but also from 
Sicily and Campania in Italy and 
Casablanca in Morocco. With the am- 
bience reflecting the mood of the 
Spanish Rivera, the evenings at Sevilla 
are usually illuminated with Roman 
torches and aromatic candles. 

MUST TRIES: Grilled Jumbo Lobster 
with Citrus Marmalade and Spanish 
Butter Sauce; Chicken Breast Stuffed 
with Chorizo and Iberian Ham 
Scented with Basil and Italian 
Mustard; Grilled Spanish Crepes 
Stuffed with Pay Lentil and Green 


The open kitchen at the 
Mediterranean joint 


Beans. You can even savour Tavines, 
a Moroccan dish with vegetables and 
meat cooked in traditional clay pots, 
or any of a variety of pastas or 
spaghetti. Round off the meal with 
gelatos, or a Casablanca Medley, an 
exotic combo of nut briouates with 
almond stuffed peaches, or a 
Tartufo—a large gelato truffle 
served with hot chocolate cake or 
Tiramisu—the Italian combo of cook- 
ies, coffee and cream laced with 
wine. Ignore the sangrias (wine cock- 
tails) at your peril. 
TAB: Food for two will cost around 
Rs 3,000. 

AMIT MUKHERJEE 
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If you're in Bangalore and 
want a break from the usual 


Continental and Chinese fare, 
try Junoon, a restaurant that Was. ss —— 


serves authentic North West A 
Frontier food in settings j 
reminiscent of a bygone era. 
DECOR AND FOOD: The man- 
ager, dressed like a Mughal 
courtier in bright flowing 
robes, welcomes you with an | 
Urdu greeting and guests can 
sit either in the very public 
Diwan-E-Khas and Diwan-E- 
Aam areas or opt for the more private Baithak areas. 
Junoon shocks the senses with interiors decorated in rich 
fuchsias, plums and electric blues with gold motifs. The 
food, according to the grapevine, is the best in its class 
south of haie m Junoon also has a Martini bar. 

MUST TRIES: Non-vegetarians can expect to be treated 
like emperors with dishes such as Sharaabi Murgi, legs of 
chicken marinated and cooked in rum with the choicest 
of Indian potli masala; Nasheeli Chammpein, a starter 
made by marinating mutton chops in rum; and Keema 
Mutter, finely sorted mutton cooked with peas. Don't 
despair if you're a veggie, since you can order Peshawari 
Chana, Karela Salad, crunchy bits of bitter gourd and 
onion in tamarind dressing and a rather unusual Aloo 
Chana Biryani, a diverse combination of chic peas and 
potatoes, served with bhurrani or garlic raita. 

TAB: A meal for two will cost at least 

Rs 1,000. 








RAHUL SACHITANAND 


THE BRIDGE 


Floatel, Kolkata 
Phone: 033-22137777 









Colonial cuisine in the middle of the River Hooghly.. 
what more can iin ask for? 

ANE : The Bridge is a 24-hour coffee shop 
at the four-star Floatel which is actually a specially-de- 
signed 180 ft x 50 ft ship. It has huge glass windows that 
offer panoramic views of the sunrise, sunset, and of the 
barges sailing up and down the river from 80 ft above 
the river. The staff, dressed in naval regalia, looks 
straight out of a period film. The décor gives guests the 
feel of being on a ship. 

IUST TRIES: Mushroom Allen—marinated mushrooms 
filled with herbal cheese served on a bed of coriander 
pepper vinaigrette; Prawn Molly Malone—curried 
prawns flavoured with coconut milk and mango chut- 
ney served in tartlet (quiche); Mr Brown's Ball Curry— 
curried lamb koftas served with coconut rice; and Steak 
Major Cunningham—tender fillet steak cooked with a 
secret recipe served with potatoes and vegetables. 
Vegetarians can choose from Crepe Farci Kaziranga— 
babycorn, mushrooms, cottage cheese and peppers en- 
cased in pancakes and Dhingri Jehanara—mushrooms 
filled with cottage cheese served in an aromatic gravy. 
There is also a wide selection of desserts to choose from. 
And don't miss the Mulligatawny—curried lamb and 
lentil soup; Cantonment Onion Soup—Floatel's classic 
onion soup and Cream Aunty Ann—cream of tomato 
garnished with crispy fried okra and garlic croutons. 

: A meal for two will cost Rs 900. 
RITWIK MUKHERJEE 
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Swabhoomi, Kolkata 
Phone: 033-23203444 


It's difficult to pinpoint the origin of the food 
that's served here—Mongolian Pomfret served on 
a bed of Tom Yum pasta served with chicken Dim 
Sum, or Italian-style risotto and mushrooms served 
with crispy chicken or typically Bengali river fish 
in Thai curry sauce. Kurry Klub churns out a lip- 
smacking fusion of Mexican, Italian, Mongolian, 
Chinese, Thai and Indian cuisines, all at one go. 
The 125-cover eatery next to 
Swabhoomi, is fast becoming one of the most 
preferred locations for connoisseurs. Chequered 
upholstery, cane furniture and lines of lantern- 
lights along the walls make for a memorable 
fine dining experience. 

: The selection will leave you spoilt 
for choice with its line-up—Grilled Pabda fish in 
poppy sauce, accompanied by green chutney 
risotto, smoked Bangladeshi hilsa in red curry 
served with cooked bacon and leak salad, tan- 
doori Parshe fish marinated with Creole spice 
served with chana dal and rice and the Lovely 
Couple, a shrimp and chicken item with spicy 
garlic sauce with a portion of pea pulao. 

A meal for two (without liquor) will cost 
Rs 900-1,000. 
RITWIK MUKHERJEE 


Wildfire: Paradise for 
non-vegetarians 


MOSHE S 


7, Minoo Manor, Cuffe Parade, Mumbai 
Phone: 022-22161226/66 


Moshe's, the Mediterranean eatery 
in Mumbai's tony Cuffe Parade right 
opposite the fishermen's shanties, 
has no signboards to guide you as 
Moshe Sheik, the chef-owner, relies 
: on word-of-mouth to attract patrons. 

romaa s DÉCOR AND FOOD: The carefully 

Lebanese... talia maintained dishevelled exterior looks 

your pick like an old, abandoned house. Take 
your pick from a range of Italian, 
Israeli, Turkish, Lebanese and 
Moroccan delights served in a tavern- 
type ambience. When Mumbai is not 
drenched with monsoon showers, 
there's also seating outside in the 
courtyard for about 20 people. 
MUST TRIES: Carnivores can choose 
between a Turkish Lamb Kebab; a 
Prawns Charmoula, prawns cooked 


e oum 
CASA ae 
SOULFRY aaa à 


MG Road, Mumbai bae, 


Phone: 022-22671421 - 
Nestled in the heart of 
Mumbai's heritage and - 


financial district, lies a q — 
little piece of Goa. Casa ' " 


Soul Fry is arguably the C p 
only authentic Goan ! NS “ae 
restaurant in Mumbai <=, * 
(barring its older sister, 
Soul Fry, in another part 
of the city), with some of 
the recipes having been 
passed down through 
the generations. The dé- 
cor is nothing less than 
that of a traditional an- 
cestral home in Goa. The 
friendly, warm ambience and personalised service only adds to the flavour. 
MUST TRIES: Start your meal with Paneer Pindi, Tandoori Mushrooms, Prawn 
Loncha, Sungta Maria. Non Crab Peri Peri, Prawn Vindaloo, Mutton Xecxec or 
Crumb Fried Lamb Chops. For desserts, you shouldn't miss Bibinca, a traditional 
Goan dessert delicacy, made with egg yolk, cononut juice and wheat, which is then 
torched from above. 
TAB: A meal for two will cost you Rs 1,200-1,400. 


in lime, cumin and garlic served with 
a cracked wheat and parsley salad; or 
an Oaf Memulay, Israeli stuffed 
chicken with couscous, pine nuts, 
mustard, pickles, garlic and mint, 
with carrot and zucchini in balsamic, 
red wine and thyme sauce; or an 
Italian char-grilled Rawas. Wash 
these down with the restaurant's 
wide selection of Indian and foreign 
wines. Vegetarians can order a 
Lebanese Med Platter with four kinds 
of dips or a fondue, followed by 
Moshe's Penne, a dish of pasta in pa- 
prika. The restaurant does not serve 
DEEPTI KHANNA BOSE beers or hard liquor. 
TAB: A meal for two will cost 
Rs 1,300, plus taxes. 

TEJEESH N.S. BEHL 
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Confused about how exactly to do up your new house? Grapplir 
with millions of suggestions from friends? Envious of photograp 
of homes of the rich and famous? Look no further. BT More te 
you how to go about it in a few simple steps. ANUMEHA CHATURVEDI 


house. How do you take it forward from there? Yes, we know... you would love to have the dir 

set you saw in a glossy and do up your kitchen like your best friend has. You can do that, but it's | 
if you weave them into a master plan so that your house becomes your home and not a mish mash of des 
copied from various sources. How? Follow these easy steps suggested by leading interior designers like Ra 
Ansal and Sanjit Singh and your home may just be good enough to feature in these pages. 


Vie we’re talking homes. The hunting is over and you've zeroed in on what you think is your dre 








Setting up your home involves spending money on hun- 
dreds of big and small items. And while you may have set 
aside a lakh or ten for furniture, fittings and gadgets, 
there are several small items that you don’t notice indi- 
vidually, but which still add up to a substantial portion of 
your total expenses. Unless you've made provisions for 
them, you might just find (God forbid) that you've run out 
of money half way through the process. The solution: re- 
gardless of whether you plan to spend Rs 2 lakh, Rs 5 
lakh or Rs 15 lakh on doing up your home, you have to 
plan well—talk to interior designers (if you're using the 
services of one) and friends who've gone through the rit- 
ual recently to get a realistic idea of what to buy and 
where your money will disappear. 
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Having key focal points helps you set a theme, regardless 
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of your budget. A desired look can be achieved on any 
budget. The trick lies in paying attention to details. 
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Identifying the material for your floors should be the first 
step as it literally forms the foundation of your house. You 
can choose from a variety of options—ceramic, mosaic, 
mosaic tiles, marble or wood. Marble is the most popular ma- 
terial for flooring these days and costs anywhere between 
Rs 50 per sq. ft to Rs 1,000-plus per sq. ft. Ceramic tiles are 
quite common, come in a wide range of colours and textures, 
and cost Rs 100-260 per sq. ft. Marble is quite easy to main- 
tain and ceramic moderately so. If you want mosaic tiles, 
then, too, you have a wide range of options, both in terms 
of price and style, to choose from. Wood is yet another op- 
tion and costs Rs 300-700 per sq. ft, but be prepared for high 
maintenance costs and the probability of having to replace 
it after a few years. 





The flooring done, it’s now time to figure out how to adorn them. 
Floors without carpets and rugs are like wearing shoes without socks. 
Carpets and rugs define your space and add to its character. If 
you are on a tight budget, you could buy a woven carpet in cotton, 
jute or synthetic materials. You can get good ones for 
Rs 2,000-10,000. In the mood to splurge? Go for a Persian or 
Kashmiri rug or wool or silk carpets. The cheapest ones will cost up- 
wards of Rs 10,000 and, well, to put it mildly, there’s no upper limit. 


Bound by space? We recommend you opt for a small three-piece 
34141 sofa set which offers flexibility and comfort for compact 
spaces. A larger 4424.1 one could be used for larger spaces. Sofa seat- 
ing adds comfort and style to your living space like no other piece 

of furniture. Prices start from Rs 20,000 and can go up 
-, to Rs 5 lakh-plus, depending on the construction, ma- 
Š terial, and the upholstery fabric. Unless you're ab- 


















ee solutely set on a particular colour, it's a good 
A E » ww idea to go in for a neutral shade. This will allow 
NEN V you to mix and match your upholstery with 


— JUS your curtains. Remember, there's no such thing 
" as a bad colour, but there can be bad combi- 
nations. If the furniture is in bright hues, then 
you should choose softer colours for your cur- 
tains, and vice-versa; otherwise your room 


will look too gaudy or too plain. 
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Wall colours play a vital role and can make or break the look of a room. There 
are no rules for colours, but acidic tones—chartreuse, tangerine and lime— 
are in this season. Choosing a bold colour can help you anchor your space. 
Again, depending on your budget you can either choose to paint the wall with 
an interesting pattern or you may even choose to wallpaper it. Metallic 
shades of wallpaper are in vogue, but be careful not to overdo it—you 
don't want your home to look like a discotheque. Choose from a variety of 
trademark motifs, patterns and colours and create your own unique style. 


Modular kitchens exude aesthetics, class and convenience. They are designed 
bearing in mind your working habits, cooking style and ergonomics. Prices vary, 
depending on the size and finish of what you want. Take your pick depend- 
ing upon material surfaces, textures and colours from the wide range of 
kitchenware from Hacker with a price range starting from Rs 3 lakh on- 
wards, while modular kitchens from Lispo, an Indian manufacturer, could cost 
you anywhere between Rs 1 lakh and Rs 6 lakh. However, if you don't want a 
branded modular kitchen, you can buy individual items and assemble one at 
home. The advantage: it will be substantially cheaper—by up to 50 per cent. 
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p Your World 

Lights play an important role in any 
house; they can make the house look 
cheerful or ruin the mood completely. 
It is best to mix up uplighting, down- 
lighting and ambient lighting fixtures to 
highlight particular points and spaces, 
such as paintings and niches, and to 
provide even lighting across the rest 
of the room. It's also very important 
to have decorative lighting. A wide va- 
riety of lighting fixtures are available in 
the market to suit every budget. 
Decorative wall brackets start at a few 
hundred rupees and can go up to sev- 
eral thousand. But if money is no con- 
straint, then go for a Lladró, which has 
an exquisite collection of chandeliers, 
fairy lamps and wall lights. Infused with 
surrealistic influences, the Niagara from 
Lladro chandelier, measuring 

2 metre in diameter with 


131 porcelain fairies, 
can be yours for 
Rs 47.92 lakh. 


HSOHS HYHX3HS 






It's the least visible of all the spaces, but your bath- 
room speaks volumes about your personality. You 
can opt for water tile shower sprays that eliminate 
the protrusions of typical bodysprays and rid the 
showering space of visual clutter. Since the product 
is completely customised, prices vary, depending 
on the chosen configuration, but they start from 
Rs 30,000. A Chinese bronze basin with turtles, fish, 
and intertwining serpents serves as the inspiration for 
this Serpentine Bronze Basin from Kolher priced at 
Rs 86,130 (left). The River Bath Round brings home 
the essence of cascading waters to your bathroom. 
Indulge in a multitude of water experiences ranging 
from whirlpool, rapids and whitewater to soothe 
those frayed nerves. The River Bath Whirlpool from 
Kolher is priced at Rs 9.32 lakh. 
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ncient wisdom across civil- 
isations laid great stress on 
good living through the 
creation of healthy interi- 
ors and buildings. This wis- 
dom was based on the complete under- 
standing of the mysterious energies that 
surround us and their interactions with 
the human body. In every decorating 
project, it's important to develop a dec- 
orating plan that fits your needs, lifestyle 
and most importantly your budget. 

Consider taking these three 
easy steps: 
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Use colour unequally for better proportion and balance in a room. While this 
sounds like a complete contradiction, it really works 


Step 1: Visualise your project. Begin 
your project by visualising, and then list- 
ing all the types of activities you will 
want to conduct in your home. 

Step 2: Assess your space. Look at your 
home with a “critical” eye and ask if 
your space accommodates all of the act- 
ivities you listed. While the answer is 
usually yes, you may still need to take 
advantage of some clever pre-planning. 
Step 3: Colour your world. Colours set 
the stage and provide harmony to every- 
thing else that will eventually find its 
way into your home. It's the backdrop 
that surrounds all of your furnishings, 
fabrics, accessories and lighting—it can 
make your project successful or cause 
it to fail. 

Colour tips: Use colour unequally for 
better proportion and balance. While 
this sounds like a complete contradic- 
tion, it really works. You may want to 
consider a deeper, more dramatic shade 
to create an accent wall behind your 
bed. Then, by colouring the adjoining 


walls in a lighter hue of the same colour, 
you can create a more visually interesting 
space. Use lighter colours to create a 
feeling of spaciousness. By colouring the 
walls in lighter, paler hues, you'll actually 
be giving your bedroom a more expan- 
sive look. Use bright, strong colours to 
create a warm, cozy feeling. This is esp- 
ecially important if you have large, spa- 
cious rooms with high ceilings. Warmer 
colours tend to "humanise" large spaces, 
making them more livable and welcom- 
ing. If your desire is to camouflage ar- 
chitectural defects, then a more neutral 
paint of the same tonal value will help 
blend your walls, ceiling and floors and 
"hide" those unhappy features. 

The Psychological Properties 
of Colours 

There are only 11 basic colour words in 
English, and, yet, there are millions of 
colours. Computers can generate 16 
million colours and shades and the hu- 
man eye can distinguish more than 
any machine. The 11 basic colours have 
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fundamental psychological properties 
that are universal, regardless of which 
particular shade, tone or tint you use. 
Each of them has potentially positive or 
negative psychological effects, and 
which of these effects is created de- 
pends on the relationships within 
colour combinations. 

There are four psychological primary 
colours—red, blue, yellow and green. 
They relate respectively to the body, 
the mind, the emotions and the 
essential balance between 
these three. The psycho- 
logical properties of the 
11 basic colours are as 
follows: 

White: Positive: hy- 
giene, sterility, clarity, 
purity, cleanliness, 
simplicity, sophistication and effi- 
ciency. Negative: sterility and coldness. 
Red: Positive: physical courage, strength, 
warmth and energy. Negative: defiance 
and aggression. 

Blue: Positive: intelligence and calm. 
Negative: lack of emotion. 

Yellow: Positive: optimism, confidence 
and creativity. Negative: anxiety. 
Green: Positive: harmony and balance. 
Negative: stagnation. 

Violet: Positive: spiritual awareness and 
luxury. Negative: suppression and infe- 
riority. 

Orange: Positive: food and warmth. 
Negative: frivolity. 

Pink: Positive: warmth, feminity and 
love. Negative: inhibition and emascu- 
lation. 

Brown: Positive: warmth and earthi- 
ness. Negative: lack of humour. 

Grey: Positive: neutrality. Negative: 
dampness and lack of energy. 

Black: Positive: Sophistication, glamour 
and efficiency. Negative: coolness. 

The Environment and Your Home 
There is a growing preference among 
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Warmer colours tend to "humanise" 
welcoming. This is especially important if you have large, spacious rooms 







people worldwide to- 
wards using natural 
materials, fabrics and 
paints in interiors. 
This stems as much 
from ecological con- 
sciousness as spiritual 
belief. The quest for 
a harmonious environment has also seen 
the resurgence of the ancient systems of 
vaastu shastra and feng shui. Kirti Betai, 
an expert in pyramid energy systems 
and vaastu and feng shui corrections, 
based in Agra, says that for harmonious 
and healthy interiors, you need a har- 
monious exterior. He defines the exterior 
as your personality, home and business, 
while the interior is your body, mind 
and soul. "Meditation is the only method 
of achieving harmony between your en- 
ergy field, the energy fields of other 
life forms and those of all the other 
inanimate objects in your network. But 
meditation cannot be practised if your 
external or internal interactions are not 
harmonious.” 

Prabhat Poddar, geo-biologist and 
architect based in Pondicherry, says 
there is an invisible energy that flows 
through the universe—through our 
body, the food we eat, our home, work- 
place and the air that surrounds us. It is 
known as prana in India, chi in China 
and ki in Japan. 

There seems to be an invisible equa- 
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large spaces, making them more livable and 


tion that operates between the ele- 
ments outside, the elements within the 
individual and his living and working 
space, and any imbalance in the interplay 
of these forces can result in chaos. While 
the first two are near constants, the 
third is a variable. 

So how healthy is your home? 
Poddar says our well-being is related to 
the direction we face, the materials 
used, colour, decorative plants, flowers 
and objects that we use inside and out- 
side our homes, our reaction to situa- 
tions, stress, the food we eat, the gems, 
jewellery and clothes we wear. He 
quotes Sri Aurobindo in The Foundation 
of Indian Culture: “True happiness in 
this world is the right terrestrial aim of 
man, and true happiness lies in the find- 
ing and maintenance of a natural har- 
mony of spirit, mind and body. A culture 
is to be valued to the extent to which it 
has discovered the key to this harmony 
and organised its expressive motives and 
moments.” So, whichever method you 
choose to energise your home—vaastu, 
feng shui, geomancy, geo-biology, or 
simply ensuring that your space is ex- 
actly the way you want it to be—re- 
member that, after all, these methods 
are different facets of the same coin. 
Their aim is common—to enable you to 
live in an environment that is nourishing, 
life supporting and directly connected to 
the cosmic intelligence of nature. M 


The author, a well-known practising architect based in Los Angeles, California, is Interior Design Director and owner of Piccadilly Designs 
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JAYPEE HOTELS 
You Te among fA eer... 


Give your 
packed schedule a break 
— P —— 
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Plush interiors. Vibrant colours. Assorted entertainment 
options. All together with our impeccable service will 
make your stay as lavish, as refreshing as you desire. 
More so, with high speed wi-fi connectivity in here you 
can zip your business decisions in a contrasting 
leisure environ, unlike ever before. Yes, now every 
time you check-in at Jaypee Siddharth, you will 


experience something new. Rest assured, while you 


take care of your business, we'll take care of you. 


Enjoy the comfort and exclusive amenities 





For reservations call toll-free 1800-11-9900 or visit us at www.jaypeehotels.com 
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